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19,000 con^  entries 

...and  the  payoff  for  advertisers  is  under  way! 


We  tliou(;ht  we'd  run  an  interesting  contest  .  . .  and 
announce  the  winning  entries  during  the  "BKTTKR 
.MKAI-S  BUILD  BKTTER  KAMILIK.S"  promotion 
to  huild  reader  interest.  But  in  our  fifteen  years  as  the 
nation's  leading  evening  Rxxl  pa|)er  we’ve  never  seen 
anything  like  it.  Reader  interj*st  is  Ux)  mild  a  term. 
Reader  enthusiasm  is  more  like  it. 

More  than  19.000  entries  were  receivwl.  Each  I'ame 
from  a  ixM'son  who  prepares  f<xxl...who  buys  f<xxl...and 
who  follows  the  f<xxl  pages  of  the  Daily  News  cltxsely. 

This  is  sulistantial  and  tymvincing  evidence  of  the 
pulling  |X)wer  of  the  Daily  News'  frxxl  section.  Why  not 
make  this  tremendous  reader  enthusiasm  work  for  you, 
Ux)?  Place  .vour  iulvertisement  in  the  Chicago  Daily 
News  tixlay. 


"BETTER  MEALS  BUILD  BETTER  FAMILIES" 
Septambar  14-25 


ChicRg'o  Dally  News 

USE  THE  POWER  OF  THE  NEWS  CHICAGO’S  LEADER  IN  FOOD  ADVERTISING 


■ 


The  Dallas  Times  Herald 


ORDERS  MORE  SCOTT 


Th»  futuf  looka  bright  mt  thm  DALLAS  TIMES  HERALD 

The  opening  of  the  new  TIMES  HERALD  building  marks  another 
milestone  of  service  to  the  people  of  Dallas  by  keeping  pace 
with  the  steady  growth  of  the  community.  Able  management  has 
charted  a  course  that  justifies  this  latest  multi-million  dollar 
expansion  program.  It  is  their  expression  of  full  confidence  in 


The  TIMES  HERALD  has  again 
ordered  SCOTT  pressroom-reel- 
rooni  equipment  to  augment 
their  present  20  SCOTT  units. 
Two  additional  press  units  and 
two  Reels  and  Tensions  will  com¬ 
plete  the  enlarged  installation. 

The  TIMES  HERALD  press¬ 
room  w  ill  be  a  model  of  efficiency 
with  22  presses  equipped  for 
extensive  use  of  color  with  14 
color  plate  cylinders.  Double 
reverse  drives  and  four  SCOTT 
.^-2  Folders  complete  this  mod¬ 
ern.  flexible  arrangement. 

SCOTT  is  justly  proud  of  the 
fact  that  their  pressroom-reel- 
room  equipment  has  been  chosen 
for  each  succeeding  expansion 
program  by  the  TIMES 
HERALD.  If  your  plant  is  suf¬ 
fering  from  a  lack  of  adequate 


the  continued  growth  of  the  Dallas  area  which  the  TIMES 
HERALD  has  served  for  82  years. 

The  TIMES  HERALD  prints  an  average  of  195,000  newspapers 


SCOTT  engineer  can  help  you 


daily  and  Sunday  on  SCOTT  press  units  operated  at  a  cruising 
speed  of  42,000  products  per  hour  and  capable  of  printing  up  to 
60,000  papers  per  hour,  straight  run. 


solve  the  problem.  Send  for 
literature. 


4901 


WALTER  SCOTT  ^ 

iCO. 

EXECUTIVE  &  SALES  OFFICE: 
501  FIFTH  AVE.,  NEW  YORK  17 

i 

presses 

'  DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield.  N.  J. 

BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1875 
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The  largest  selling  author — illustrator 
of  children’s  books  in  the  world 
is  Dr.  SEUSS  (Theodor  Seuss  Geisel). 


“And  they’re  hanging  their  stockings!”  he  snarled  with  a  sneer 
“Tomorrow  is  Christmas!  It’s  practically  here!” 

Then  he  growled,  with  his  Grinch  fingers  nervously  tlrumming, 
“I  MUST  find  some  way  to  stop  Christmas  from  coming!” 


His  popular  cartoon  character,  Gerald  Mc- 
Boing-Boing  won  him  the  Academy  Award.  He 
also  created  a  series  of  best  sellers  which  include, 
“The  Cat  in  the  Hat” 

“If  I  Ran  the  Zoo” 

“Horton  Hatches  the  Egg" 

“The  King’s  Stilts” 

“Scrambled  Eggs  Super” 

“Yertle  the  Turtle” 

Spadea  has  acquired  syndication 
rights  to  ALL  of  Dr.  Seuss’  books. 

The  first,  available 

for  pre-Christmas  use  is — 

Vow 

'the  QlUMC/^ 

STOU 

Chr/stmas 

Optional  use:  daily  or  weekly — 

R.O.P. — Magazines — Comic  Sections. 


SPADEA  SYNDICATE,  INC. 

Stirling  Spadea,  Sales  Manager 

120  West  31st  Street,  New  York  1,  N.Y. 

LOngacre  5-0478 
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EDITOR  &  PUBLISHER  CALENDAR 


SCOUT'S  THIRST 

At  the  1958  International  Boy 
Scout  Jamboree  in  Valley  Forge, 
youngsters  drank  more  than  300,- 
000  soft  drinks. 

SECOND  TO  BREAD! 

Next  to  bread,  more  bottles  of  car¬ 
bonated  soft  drinks  are  sold  in  the 
supermarkets  than  any  other  item. 
Carbonated  beverages  are  food  prod¬ 
ucts  and  are  so  classified  by  the 
Food  and  Drug  Administration. 

MORE  SODA,  POP? 

In  1958  consumption  of  carbonated 
soft  drinks  hit  a  new  peak  of  more 
than  190  bottles  per  capita. 

INDEPENDENT! 

There  are  4,768  carbonated  beverage 
bottling  plants  in  the  U.  S.  With  very 
few  exceptions  they  are  owned  and 
managed  independently  of  the  national 
firms  which  provide  the  proprietary 
flavors  used  in  the  finished  drinks. 

FOR  CALORIE 
COUNTERS 

There  are  less  than  100  calories  in 
the  average  8-oz.  glass  of  carbonated 
soft  drink. 

IT  COMES  OUT  HERE 

There  are  737,000  automatic  vend¬ 
ing  machines  in  the  U.  S,,  from  which 
you  can  buy  bottles  of  carbonated 
beverages. 

TIME  OUT  FROM 
POLITICS 

Shortly  after  the  Revolutionary 
War,  Dr.  Benjamin  Rush,  a  signer 
of  the  Declaration  of  IndejTend- 
ence,  and  his  friends,  James 
Madison  and  Thomas  Jefferson, 
were  among  those  familiar  with 
the  bubbly  waters  of  American 
natural  springs,  and  interested  in 
the  early  efforts  to  simulate  them 
by  artificially  carbonated  water 
—the  forerunner  of  today’s  bot¬ 
tled  soft  drinks. 


American  Bottlers 
of  Carbonated  Beverages 

Washington  6,  D. 

Whate\er  promotes  progress  in  your  community . . .  promotes  progress 
for  your  community  bottler.  Whatever  adversely  affects  community 
progress . .  adversely  affects  the  bottler  in  your  community. 


Facts  presented  for  your 
edification . . .  even  for 
use  in  your  columns, 
as  you  wish...  by 


SEPTEMBER 

20-21 — Midwest  Newspaper  Advertising  Executives  Association,  Hotel  Pr*. 
dent,  Kansas  City,  Mo. 

20-22 — Central  States  Circulation  Managers'  Association,  Van  Orman  Hcri 
Fort  Wayne,  Ind. 

20-23 — Southern  Circulation  Managers  Association,  Colonial  Inn,  St.  Petr 
burg,  Fla. 

24—  Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

25 —  Editors'  Short  Course,  University  of  Minnesota,  Minneapolis,  Minn, 
25-26— Wisconsin  Community  Newspaper  Editors  Conference,  Madlsc 
25-26 — California  Newspaper  Publishers  Association  Weekly  Newspet*’ 

Workshop,  University  of  California,  Berkeley. 

25- 27 — Pacific  Newspaper  Mechanical  Conference,  U.  S.  Grant  Hotel,  $»• 
Diego,  Calif. 

26 —  Editors  Day,  University  of  North  Dakota,  Grand  Forks.  N.  D. 

26- 27 — Indiana  Associated  Press,  Indiana  University,  Bloomington. 

27- Oct.  2— Food  Editors  Conference,  Drake  Hofei,  Chicago. 

28 -  E&P  ROP  Color  Awards  luncheon,  Park  Lane  Hotel,  New  York. 

28- 30 — Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  H? 
Springs,  Ark. 

29 —  Newspaper  Advertising  Seminar,  New  York. 

OCTOBER 

3 — UPl  Illinois  Newspaper  Editors  Association,  Champaign,  III. 

3- 4 — South  Dakota  AP  newspapers.  Rapid  City. 

4- 6 — National  Newspaper  Promotion  Association,  Southern  Region  Promj 

tion  Workshop.  Captain  Shreve  Hotel,  Shreveport,  La. 

4- 7 — NNPA  Western  Regional  Workshop,  San  Jose,  Calif. 

5- 6 — New  England  Newspaper  Advertising  Executives  Association,  Pa'i- 

House,  Boston. 

6- 8 — Inter  American  Press  Association,  St.  Francis  Hotel,  San  Francisco. 

7- 10— National  Conference  of  Ediforlal  Writers,  Commodore  Perry  Ho*! 

Toledo,  Ohio. 

8- 9 — Interstate  Editorial  Association,  Mayfair  Hofei,  Sioux  City,  Iowa. 

9- 10 — Florida  Newspapers  Advertising  Executives,  Duval  Hotel,  Tallahasse? 

9- 10 — California  Newspaper  Advertising  Managers  Association,  Adveffs': 

seminar,  San  Jose  State  College,  San  Jose. 

10 —  Wisconsin  AP  Telegraph  Editors  Association,  Milwaukee. 

10-11 — North  Dakota  AP  newspapers.  Bismarck. 

10- l  I— Illinois  AP,  Edgewater  Beach  Hotel,  Chicago. 

1 1 —  California  Newspaperboy  Foundation,  Miramar  Hotel,  Santa  Bart*  * 

11-13 — Ohio  Circulation  Managers'  Association,  Lincoln  Lodge,  Colunb.; 
11-13 — California  Circulation  Managers'  Association,  Miramar  Hotel,  San'i 

Barbara. 

11-13 — Mid-Atlantic  Circulation  Managers  Association,  Washington  Duh 
Hotel,  Durham,  N.  C. 

1 1-17— Society  of  American  Travel  Writers,  San  Juan,  Puerto  Rico. 

13 — AP  Connecticut  Circuit,  Brooklawn  Country  Club.  Fairfield. 

15-17 — Pennsylvania  Newspaper  Publishers'  Association.  Pick-RoosW 
Hotel,  Pittsburgh.  Pa. 

15-17 — National  Editorial  Association,  Congress  Hotel,  Chicago. 

15-17 — ^West  Virginia  Press  Association,  Fairmont  Hotel,  Fairmont,  W.  Vi 

15- 21 — National  Newspaper  Week. 

16 —  UPl  West  Virginia  Newspaper  Editors  Assoclab'on,  Fairmont  Hote 
Fairmont. 

16-17 — Northwest  Dally  Press  Association,  Normandy  Hotel,  Minneapolis. 

16- 17 — Newspaper  Week,  University  of  Colorado,  Boulder. 

17—  Inter  American  Press  Association,  Bogota,  Colombia. 

17 —  National  Newspaperboy  Day. 

18- 19— New  York  State  Dailies,  Advertising  Managers  Bureau,  Hotel  Sy! 
cuse,  Syracuse,  N.  Y. 

18-20— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18-20 — Interstate  Circulation  Managers  Association,  Shorwyn  Hotel,  P'l''" 
burgh.  Pa. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Hotel* 
Coronado,  San  Diego,  Calif. 

20 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston, 

21 —  International  Circulation  Managers  Association,  Drake  Hotel,  Chicac- 

22— 23 — Audit  Bureau  of  Circulations,  Drake  Hotel,  Chicago. 

23— 25 — Ohio  Newspaper  Women's  Association,  Hotel  Antlers,  Lorain,  Ok't 

24—  Syracuse  University  School  of  Journalism,  Advisory  Council,  Univen- 
Club,  Syracuse.  N.  Y. 
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No.  107  in  a  series  of  friendly  talks  . . . 


St.  Louis  Globe -Democrat 
Increases  Movie  Space 

Richard  H.  Amberg,  publisher  of  the  St.  Louis  Globe-Democrat,  has  done 
something  that  these  little  essays  have  long  advocated.  He  has  enlarged  the 
space  his  paper  gives  to  movie  news. 

Announcement  of  the  change  in  policy  was  made  recently  at  a  luncheon 
Mr.  Amberg  gave  to  leading  motion  picture  people  in  the  St.  Louis  area.  The 
luncheon  in  itself  was  a  radical  departure  from  established  St.  Louis  news¬ 
paper  practices. 

To  his  guests  Mr.  Amberg  frankly  stated  that  St.  Louis  had  been  a  diffi¬ 
cult  city  in  respect  to  film  coverage,  but  that  so  far  as  his  paper  was  concerned 
things  were  going  to  be  different. 

They  certainly  are.  Mr.  Amberg  has  started  a  weekly  Wednesday  film  col¬ 
umn  to  supplement  his  Sunday  coverage  and  is  giving  frequent  space  to 
Hedda  Hopper’s  Hollywood  column.  In  addition  there  have  been  numerous 
feature  stories  and  the  paper’s  Sunday  magazine  supplement  will  carry  color 
pictures  of  screen  personalities. 

The  new  Globe-Democrat  policy  is  best  summed  up  by  Mr.  Amberg’s 
statement:  “All  in  all,  we  plan  to  put  out  the  welcome  mat,  probably  for  the  first 
time  in  recent  years,  for  motion  picture  organizations,  exhibitors  and  person¬ 
alities  in  St.  Louis.” 

Naturally,  we  in  the  motion  picture  industry  are  most  delighted  by  Mr. 
Amberg’s  action.  It  is  another  example  of  the  growing  awareness  among  pro¬ 
gressive  newspaper  publishers  of  the  increased  popularity  of  movie  theatre 
going.  Like  other  publishers,  Mr.  Amberg  knows  that  newspaper  readers  are 
movie-goers  and  that  greater  theatre  attendance  indicates  greater  interest  in 
movie  news  on  the  part  of  his  readers. 

The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.Y. 

6ET  MORE  OUT  OF  LIFE. ..60  OUTTO  A  MOVIE 
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HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


twin  A 


umn 


A  BOVE  IS  THE  TIMELY  TITLE  of  a  weekly  column  in  tin 

Spartanburg  (S.  C.)  Herald  and  Journal  by  State  Edit;: 
Jim  Oliphant,  who,  incidentally,  says  he  began  news  wort 
while  in  high  school  as  a  result  of  reading  my  columns  in  tit 
Charlotte  (N.  C.)  Observer.  Jim  writes;  “During  school  month 
the  column  carries  panels  of  teens — usually  two  girls,  two  bovs 
— who  discuss  topics  of  interest  to  their  age  groups.  We  i 
in  with  news  of  last  year’s  high  school  grads  and  what  tlw 
are  doing  in  college.  It’s  a  lot  of  fun — and  helps  keep  a  gov 
young^ — but  need  I  tell  you  about  that  when  you  have  certaim 
done  your  share  of  the  work  with  young  people.”  (Here,  hti 
referring  to  our  Metro  Athletic  Club,  of  which  I’m  manage, 
and  which  this  year  has  both  senior  and  junior  football  tears 
in  the  field  with  little  backing  save  the  hard  work  of  a 
tective,  a  patrolman,  a  reporter.)  With  rising  youth  crk. 
newspai>ers  have  a  challenging  opportunity  to  serve  the  pubt 
by  carrying  columns  such  as  Mr.  Oliphant’s  or  whole  pag? 
or  sections  of  youth  news.  Also,  they  easily  can  promote  athleli: 
teams  with  little  money,  if  necessary.  By  investing  in  bo's 
today,  newspapers  can  build  better  men  for  tomorrow. 

—The  house  journal,  Atlanta  Journal-Constitution  HeaiUm. 
carries  these  lilting  verses  with  characteristic  deflnitions  H'ilhM 


Everywhere, 

men  who  authorize  and  influence 
the  buying  of  advertising 
read  The  Wall  Street  Journal 


THE  WALL  STREET  JOl’lWAL 


pMishtd  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


Though  his  grammar  is  bad  and  his  syntax  is  sad. 

His  poor  spelling  is  often  much  worse. 

While  his  simile  click,  his  lame  metaphors  mix 
And  it  seems  that  his  typewriter’s  cursed. 

His  “reliable  source,”  as  a  matter  of  course. 

Is  a  janitor,  bar-fly  or  crook 

And  he’s  often  resolved  that  where  libel’s  involved 
He'll  dismiss  every  law  in  the  book. 

For  with  booze  on  his  breath  he  can  write  to  the  death, 
Tltough  an  obit  is  more  in  his  line. 

And  whatever  is  best  said  in  five  words  or  ten. 

He  can  say  in  a  hundred  and  nine. 

Copyreader:  Reporter's  Version 

He  can  look  down  his  nose  at  the  journalist’s  prose, 

But  his  burning  ambition’s  to  write. 

He’s  his  own  paramoiu*  and  his  hobby,  I'm  sure. 

Is  dissecting  the  classics  at  night. 

He  is  quick  to  berate  what  he  didn’t  create 
.And,  with  errors,  his  reason  for  rage. 

There’s  a  smirk  on  his  lips  as  he  catches  your  slips 
And  condenses  your  “book”  to  a  page. 

Your  selection  of  words  he  consigns  to  the  birds. 

For  he  figures  the  hair  must  be  split. 

Though  his  headlines  conceal  what  the  stories  reveal. 

He  gets  cocky  whenever  they  fit. 

He's  a  frustrated  man  and  he'll  do  what  he  can 
To  make  sure  that  a  story  sounds  dead. 

I.ike  a  French  guillotine,  if  you  know  what  I  mean. 

He’ll  do  anything  just  for  a  head. 

— Ward  Morehouse,  Broadway  columnist  for  the  Newhot^ 
Newspapers,  has  an  articulate  and  arresting  article  entiW 
“When  Johnny  Ciune  Marching  Home”  in  the  current  “Nostalfj 
Issue”  of  Theatre  Arts  magazine,  dealing  with  plays  of  1^* 
the  year  Ward  came  up  from  Georgia  to  his  beloved  Broad"- 
for  the  New  York  Sun.  The  columnist-critic  recently  retun« 
from  a  Western  motor  tour. 
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ACB's  Five  Offices 
SERVICE  Your  Advertisers 


Prompt  ACB  Service  on  checking  proofs  pleases  the  agencies, 
the  advertisers  and  the  business  office  of  the  newspapers. 

That’s  why  ACB  maintains  fully  staffed  offices  at  New 
York,  Chicago,  Memphis,  Columbus,  Ohio,  and  San  Fran¬ 
cisco.  The  papers  are  received  and  checking  proofs  distri¬ 
buted  in  far  less  time  to  agencies  and  advertisers. 

Tims,  the  advertiser  has  his  evidence  that  the  ad  ran  as 
scheduled;  the  agency  can  handle  the  billing  without  delay. 

And  the  newspaper  gets  its  money  sooner. 

In  these  5  Offices,  ACB  employs  about  400  people.  Some 
of  these  people  have  been  with  ACB  for  25  years  and  over. 
Large  numbers  of  them  wear  service  buttons  denoting  from 
10  to  20  years. 

Among  them  you  will  find  some  who  know  your  news¬ 
paper  and  your  local  and  national  advertisers  almost  as  well 
as  you  know  them  yourself. 

*7^  Advertising  Checking  Bureau,  Inc. 

g  Nmr  York  (10)  353  Park  Areoue  Soutli  •  ChiciK  (3)  18  S. 

1.1  -  f.iaa  Mlohlian  Are.  •  Columbiu  (15)  20  South  'nilrd  BL  •  Mamahii 

WV'Tj  (8)  161  JeffccaoD  Are.  •  Saa  Franelua  (5)  61  Pliat  81. 


WEN  YOU  THINK  OF  THE  SYRACUSE  MARKET 
THINK  OF  ALL  OF  IT!-IT'S 


Fifteen  Counties 


ONi-THIRD  THE  TOTAL  AREA 
OF  NEW  YORK  STATE 


Dm  ‘A 


In  Eating -Power 


V 


S  Zly  ♦  9421980,000  Food  Stores  Sales 

yf- 

^  'l  1  ♦  $131,233,000  Restaurant  and  Tavern  Sales 


The  ^ 


"45^ 

Metropolitan 
Market 


Standard  Definitions  of 
the  U.  S.  Department 
of  the  Budget — SRDS 
Consumer  Market 
Data.  (3  Metro¬ 
politan  counties — 
Madison,  Onondaga 
and  Oswego  —  just 
part  of  the  total  Syr¬ 
acuse  market). 


^  TEST 


'Results  of 
Selling 
Research, 

Inc. 

latest  Test 
Market  Survey 


Is  In  Spending-Power 

»  12,584.890,000 

Total  Buying  Ineome 


In  Buying-Power 


Retail  Sales.  $1,715,762,000 

Clothes.  $103,830,000 

Automotive.  $418,268,000 

(and  allied  produets) 

Drug  Stores.  $46,514,000 


There's  ONE  efficient  way  to  sell  ALL  this  BIG  market.  The  SYRACUSE  NEWS¬ 
PAPERS  deliver  100%  of  Syracuse  and  Onondaga  County  and  up  to  76% 
in  the  12  surrounding  counties  which  comprise  the  TOTAL  SYRACUSE 
MARKET.  No  other  combination  of  media  delivers  a  comparable  job  at 
comparable  cost. 


SYRACUSE  NEWSPAPERS 


Represented  Nationally  by  1 

.  HERALD-JOURNAL  &  HERALD-AMERICAN 

THE  POST-STANDARD 

MOIOMEY,  REGAN  &  SCHMin  / 

Evening  Sunday 

Morning  &  Sunday 

CIRCULATION:  Combined  Daily  229,181 

Sunday  Herald-American  202,737 

Sunday  Post-Standard  103,496 
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Special  IPI  Observer 

^I^he  International  Press  Institute  recently  sent  an  experienced 

journalist  into  a  troubled  area  to  observe  and  report  on  a  threat 
to  freedom  of  the  press.  It  was  the  first  time  IPI  undertook  such  a 
task  at  the  instruction  of  its  General  Assembly  and  we  hopie  it  is  the 
forerunner  of  many  such  observations  and  reports  to  be  made  in 
other  areas  where  freedom  of  the  press  either  does  not  exist  or  is 
seriously  threatened. 

This  time  it  was  Singapore  that  received  the  IPI  attention.  The 
observer’s  conclusion,  happily,  was  that  although  there  is  a  potential 
danger  it  appiears  to  be  less  serious  than  rvas  originally  feared.  Certain¬ 
ly,  the  presence  of  an  impartial  observer,  the  threat  of  complete  and 
factual  disclosure  of  events,  plus  world-wide  publicity  on  the  situation, 
could  not  help  but  act  as  a  deterrent  on  any  person  or  group  con¬ 
templating  restricting  press  freedom. 

It  w'ould  work  the  same  way  in  other  areas.  It  cannot  be  said  ac¬ 
curately  that  the  Inter-American  Press  .Association  working  exclusively 
in  this  hemisphere  has  ever  taken  similar  action  by  sending  an  "ob¬ 
server”  to  a  troubled  area.  Ho’.vever,  I.AP.A  at  times  has  had  a  repre¬ 
sentative  at  the  scene  when  press  freedom  was  restricted  or  threatened 
and  the  organization,  like  IPI,  lias  kept  a  close  watch  on  all  such 
developments. 

Because  of  its  name  and  nature,  lAP.A  cannot  expand  its  activities 
beyond  this  hemisphere  to  areas  such  as  Turkey.  However,  IPI  is 
global.  We  feel  sure  that  its  close  attention  to  some  of  the  trouble 
spots  in  this  hemisphere  and  its  cooperation  would  be  welcomed  bv 

lAPA. 

We  realize  there  are  financial  problems  involved  for  membership- 
supported  organizations  such  as  IPI  and  lAPA  to  send  observers  to 
various  spiots  around  the  world.  The  most  important  development  in 
this  field  would  be  a  liaison  and  cooj>eration  between  the  two  or¬ 
ganizations  in  their  mutual  fight  to  preserve  freedom  of  the  press 
around  the  w'orld  even  without  the  expense  of  observers. 

Each  organization  has  been  effective  on  its  own.  Their  combined 
efforts  propierly  organized  would  provide  a  larger  and  more  im¬ 
penetrable  shield  for  press  freedom. 

Draw  Your  Own  Conclusion 

^  I  ^  he  story  this  week  that  Chevrolet  will  place  advertising  in  7,100 
daily  and  weekly  newspapers  during  the  coming  year  reminds  us 
that  automotive  advertising  linage  in  newspapers  has  been  running 
way  ahead  of  last  year. 

It  reveals  a  renewed  faith  in  newspapier  advertising  on  the  part  of 
automobile  manufacturers. 

For  instance,  for  the  first  seven  months  of  1959  automotive  linage 
in  newspapers  increased  10.4%  or  about  nine  million  lines  compared 
to  the  same  pieriod  last  year. 

Our  friends  in  the  television  business  seem  to  get  upset  every  time 
we  make  comparisons  or  draw  conclusions  from  comparative  figures. 
So  we  will  repiort  the  following  fact  and  let  the  reader  draw  his  own 
conclusions: 

For  six  months  of  1959  the  same  advertising  classification  for  net¬ 
work  television  was  down  18%,  a  decline  of  5,795,000. 

Expienditures  for  passenger  cars  alone  on  network  TV  in  that 
period  were  off  22%  and  auto  manufacturers  are  pretty  smart  mer¬ 
chandisers. 


Righteousnefts  exalteth  a  nation:  but  aft  ^ 
is  a  reproach  to  any  people. — ProterklK^y  Er* 
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HALL  OF  FAME  CREDIT 

I  want  to  express  our  appreciation  for 
the  fine  article  (August  29)  on  Advertis¬ 
ing’s  Hall  of  Fame.  This  is  a  well  deserved 
salute,  we  think,  to  the  oldtimers  and  the 
great  statesmen  of  advertising  who  carried 
the  crusade  for  progress  and  Truth  in 
Advertising  in  this  country  for  so  many 
years.  We  appreciate  your  thoughtfulness 
in  conducting  the  research  necessary  for 
this  article. 

I  would  like  to  say  that  much  credit  be¬ 
longs  to  the  Advertising  Club  of  New 
York,  and  to  Charles  C  Green,  Managing 
Director,  specifically,  for  the  idea  of  the 
Advertising  Hall  of  Fame.  Charley  had 
the  original  idea,  and  brought  it  to  the 
attention  of  Elon  Borton.  Elon  was  en¬ 
thusiastic  about  the  idea  and  agreed  that 
the  Federation  would  take  over  on  the 
maintenance  and  upkeep  of  the  Hall  of 
Fame — after  the  original  investment  made 
by  the  Advertising  Club.  We  expect  to 
continue  to  sponsor  this  project  as  long  as 
there  is  an  Advertising  Federation  of 
America. 

This  is  a  shrine  of  advertising’s  im¬ 
mortals  that  should  be  visited  by  ever>' 
man  or  woman  who  has  an  interest  of  a 
stake  in  our  business.  As  the  years  go  on. 
this  tablet  will  become  more  and  more  im¬ 
portant  to  all  of  us. 

C.  James  Proud 

New  York.  N.  Y. 


PUBLISHING  A  WEEKLY 

I  read  Robert  A.  Juran’s  comment 
(Aug.  29)  on  the  stinginess  and  stupidity 
of  publishers  for  not  having  higher  pay 
scales  for  writers,  thus  failing  to  attract 
and  hold  the  bright  young  minds  the  news¬ 
paper  business  is  said  to  need. 

Perhaps  he  is  right.  Every  good  man  is 
deserving  of  the  best  pay  his  employer 
can  afford.  And  maybe  Mr.  Juran  is  as 
good  a  businessman  as  he  is  a  writer  and 
would  make  a  successful  publisher,  but 
he  sounds  inexperienced  in  practical  eco¬ 
nomics.  He  pictures  the  business  of  pub¬ 
lishing  a  weekly  to  be  too  easy  a  trick 
when  he  concludes  his  discussion  of 
writers’  salaries  with  the  statement  that 
he  would  save  up  his  money,  plunk  $10,000 
down  as  the  initial  payment  on  the  pur¬ 
chase  of  a  “good  weekly”,  hire  himself  a 
bright  young  mind  at  $100  a  week  and 
get  himself  in  return  “one  of  the  best  edit¬ 
ing  jobs  in  the  U.S.”  and  then  sit  back 
for  a  prosperous  life  of  ease  because 
“there  will  be  delighted  subscribers, 
pleased  advertisers  with  jingling  cash 
registers”  and  general  happiness  allround. 
Mr.  Juran  should  be  informed  that  there 
is  something  more  to  publishing  a  weekly 
newspaper  and  making  a  decent  return 
from  it  than  hiring  a  bright  young  mind 
at  $100  a  week  to  do  an  editing  job. 

Staying  in  the  weekly  publishing  busi¬ 
ness  would  require  of  Mr.  Juran  con¬ 
siderable  more  than  $10,000  as  the  down 
payment  and  $100  a  week  for  a  bright 
young  mind  for  an  editor.  If  Mr.  Juran 
tried  this  experiment  I  am  of  the  opinion 
that  both  his  $10,000  and  his  bright  young 
editor  would  be  gone  from  him  in  a  mighty 
short  time;  and  he  would  be  more  dis¬ 
illusioned  about  the  weekly  publishing 
business  than  the  bright  young  fellows  in 
the  writing  line  are  with  pay  scales  daily 
newspapers  are  offering  beginners. 

J.  Mayon  Parker 

Ahoskie  (N.C.)  Herald 


Woman^s  Page: 

Following  the  ceremony,  s 
supper  was  hell  at  the  home. 
burg  (Kas.)  Headlight. 


The  bridal  bouquet  was  of  pink  sweet¬ 
heart  roses  with  the  Aluminum  Company 
of  America.  —  Davenport  (Iowa)  Morn¬ 
ing  Democrat, 


Refreshments  and  odeurs  were  served. 
•  Lafourche  Parish  (La.)  Press. 


BEG  YOUR  PARDON 


Offenders  for  1959-60  will  be  elected 
with  their  installation  ending  the  con¬ 
vention. —  Moberly  (Mo.)  Monitor-Index 
&  Democrat. 


I  don’t  know  how  John  Dos  Passos 
might  feel  about  Jim  Butler’s  September 
12  Washington  Focus  column — but  he  is 
very  much  alive.  In  fact,  I  just  had  a 
letter  from  him  the  other  day. 

Ah,  fame — how  fleeting! 

Fred  Kerner 

Fawcett  Publications, 

New  York,  N.  Y. 


The  museum  has  one  of  the  finest  col¬ 
lections  of  Indian  artifcats.  —  Seattle 
(Wash.)  Times. 
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CARTODN  IDEA  OF  THE  WEEK 


AHD  IMCN.  op  COURSE, 

I  WANT  TO  SEC  YOUR 

MIGHTY  STEtL 
INOUSTRY/ 


where  U.S.  STORY  BEGINS 

Dowling,  New  York  Herald  Tribune 
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WELL  SAM? 
Justus,  Minneapolis  Star 


DON’T  GET  MOON-STRUCK 
Hutton,  Philadelphia  Inquirer 


The  New  York  Times  is  required  reading  for  editors 
who  are  not  and  never  will  be  satisfied  with  the 
newspapers  that  are  born  daily  on  their  news  desks. 

The  Times  vindicates  the  concept  that  news  is  the 
real  raw  material  we  are  processing  for  our  readers. 

The  Times  gives  the  lie  to  the  canard  that  a  large 
circulation  newspaper  must  merchandise  glib¬ 
ness  or  superficiality  in  order  to  be  successful.” 

Frank  Eyerly,  Managing  Editor,  The  De.s  Moines  Register  and  Tribune 
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Soviet  Chief  Mild  and  Stormy 
During  Press  Conference 


Some  Queries  Stir  His  Anger, 
As  He  Parries  with  ‘Comrades’ 


such  a  demand,  I  will  go  to  the 
mike  and  say:  ‘Gentlemen,  the 
party’s  over.’  ” 

Filibuster  Technique 


By  James  J.  Butler 


195> 


Washington 
Nikita  Khrushchev  had  his 
baptism  of  reportorial  fire  at 
the  National  Press  Club  lunch¬ 
eon  Wednesday  and  his  experi¬ 
ence  is  hardly  calculated  to 
hasten  the  day  of  a  free  press 
in  Moscow. 

For  45  minutes  the  rotund 
boss  of  all  the  Russians  alter¬ 
nately  frowned  and  smiled  as 
he  sidestepped  the  more  pointed 
queries  or  filibustered  them  out 
of  newsworthiness,  and  confi¬ 
dently  answered  those  which  he 
had  anticipated  and  for  which 
he  has  stock  party-line  answers. 

Annoyed  and  Amused 

The  Soviet  Premier  appeared 
faintly  annoyed  at  the  bluntness 
of  some  of  the  inquiries,  amused 
at  others,  but  some  he  grasped 
almost  affectionately  as  spring¬ 
boards  for  propagandistic 
speeches.  There  was  a  note  of 
belligerence  in  some  remarks, 
and  those  usually  were  accom¬ 
panied  by  gesticulation  and  “old 
Russian  proverbs’’  which  seemed 
too  pat  to  merit  the  adjective. 

It  was  the  first  Press  Club 
luncheon  restricted  to  working 
press.  With  an  attendance  of 
about  450  news-hungry  reporters 
it  was  possible  in  the  allotted  45 
minutes  of  question-and-answer 
to  air  but  a  fraction  of  inquiries 
suggested  by  luncheon  attend¬ 
ants. 

It  would  seem  that  three-quar¬ 
ters  of  an  hour,  or  15  minutes 
more  than  President  Eisenhower 
gives  to  his  conference,  w'ould 
afford  ample  opportunity  to  ex¬ 
plore  fully  Khrushchev’s  politi- 
fal  and  social  ideologies,  but  the 
use  of  an  interpreter  out  the 
productive  minutes  by  more  than 
oO  per  cent. 

Hour  for  Speech 

The  format  was  this:  NPC 
evident  William  H.  Lawrence 
(Aeu'  York  Tiynes)  opened  the 
meeting  by  introducing  head 


table  guests.  Then  he  presented 
the  speaker.  Khrushchev  talked 
in  Russian  for  about  25  minutes 
with  paragraph  -  by  -  paragraph 
translations  by  his  interpreter. 
The  process  of  Anglicizing  the 
manuscript  took  longer  than  the 
original  delivery  and  ran  the 
combination  past  one  full  hour. 

Newsmen  were  aware  that 
the  speech  had  been  finely  tooled 
in  diplomatic  usage  which 
couldn’t  rival  the  give-and-take 
of  a  direct  questioning  period, 
and  they  knew  also  that  mimeo¬ 
graphed  copies  awaited  adjourn¬ 
ment  of  the  meeting.  Accord¬ 
ingly,  there  was  very  little  note¬ 
taking.  Ultimately  the  transla¬ 
tion  ended  and  the  guests 
settled  down  for  the  star  per¬ 
formance. 

Questions  in  Writing 

Mr.  Lawrence  explained  that 
the  operating  system  of  Press 
Club  luncheons  provides  that 
questions  be  submitted  in  writ¬ 
ing  and  passed  on  to  the  speak¬ 
er  without  “clearance”  by  any¬ 
one.  He  said  he  would  take 
full  responsibility  for  selection 
of  queries  to  be  put  and  assured 
that  he  would  try  to  select 
meaningful  ones,  related  to  the 
purposes  and  aims  of  the  visits 
in  which  President  Eisenhower 
will  participate  by  going  to  Mos¬ 
cow  ;  that  all  facets  of  American 
interests,  military,  political,  eco¬ 
nomic,  and  diplomatic,  would  be 
covered;  that  verbose  questions 
would  be  paraphrased  into  di¬ 
rect  inquiries  in  the  interest  of 
saving  time — no  speeches  dis¬ 
guised  as  prefaces. 

Before  the  luncheon  began, 
Mr.  Lawrence  was  asked  by 
E&P  whether  the  Soviet  Em¬ 
bassy,  any  member  of  the  official 
party,  or  TASS,  had  proposed 
that  questions  hte  reviewed  by 
them  in  advance.  The  Club 
president  said  none  had.  “And,” 
he  added,  “if  any  does  make 
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It  w'as  clear  from  the  start 
that  “45  minutes  of  question- 
and-answer”  was  to  mean  much 
less  than  that.  The  procedure 
involved  reading  of  the  inquiry 
by  Mr.  Lawrence  after  which 
time  was  lost  while  the  inter¬ 
preter  repeated  it  to  Mr.  Khru¬ 
shchev. 

Most  of  the  premier’s  replies 
bordered  on  filibuster.  This 
suspicion  was  heightened  by  the 
fact  that  the  interpreter  usu¬ 
ally  used  much  less  time  for  the 
English  translation.  The  per¬ 
formance  created  what  probably 
was  the  first  situation  in  which 
newsmen  from  this  and  other 
free  world  countries  could  envy 
the  journalists  from  iron  cur¬ 
tain  lands :  the  visitors  could  be¬ 
gin  their  note-taking  with  Mr. 
K’s  opening  sentence  and  com¬ 
plete  it  with  the  last  words  of 
the  intei-preter,  if  they  wished. 

Some  newsmen  who  have  a 
knowledge  of  Russian  appeared 
in  their  stories  to  have  gotten  a 
much  more  liberal  phrasing  of 
Mr.  K’s  remarks  than  were 
provided  by  the  formal  transla¬ 
tion  of  Mr.  Troyanovsky,  the  of¬ 
ficial  interpreter  who  is  the  son 
of  a  former  Soviet  Ambassador 
to  the  U.  S. 

In  the  light  of  an  all-network 
global  television  exposure  the 
rules  of  the  meeting  proved  a 
sore  disappointment  to  members 
of  the  “cast”  of  White  House 
press  conferences.  None  was 
permitted  to  rise,  face  the  cam¬ 
era  and  identify  himself  or  her¬ 
self,  and  then  put  in  a  plug  for 
a  newspaper  before  asking  a 
question.  Queries  were  in  writ¬ 
ing;  if  the  name  of  the  sender 
or  his  paper  appeared.  Presi¬ 
dent  Lawrence  ignored  it.  To 
this  extent,  as  the  president  ob¬ 
served  in  his  opening  remarks, 
the  queries  were  designed  “to 
produce  news,  only.” 

FiM-Shaking  Re»>ponHe 

The  very  first  question  was  a 
block-buster.  Mr.  Lawrence  read 
it  to  come  out  about  this  way: 


WHERE  IS  HE?— Photographers 
on  a  stand  in  a  security  area 
await  arrival  of  Premier  Khrush¬ 
chev  at  Maryland  airport.  That's 
Charlie  Hoff,  New  York  Nows, 
with  his  toot  on  railing;  next  to 
him  are  Murray  Becker  and  Harry 
Harris  of  AP. 

“When  you  delivered  a  long 
speech  in  which  you  recited  the 
crimes  allegedly  committed  by 
Lenin,  a  written  question  was 
sent  to  you,  according  to  re¬ 
ports,  demanding  to  know  what 
you  were  doing  while  Lenin  was 
directing  the  commission  of  the 
crimes.  According  to  the  re¬ 
port  you  asked  that  the  inquisi¬ 
tor  identify  himself  and,  after 
a  long  wait,  when  no  one  did  so, 
you  are  reported  to  have  com¬ 
mented:  ‘Now  you  know  what 
I  was  doing’.” 

Russian  newswriters  and 
members  of  the  official  party 
applauded  midway  through  the 
prime  minister’s  fist-shaking 
response  in  his  own  language. 
When  he  completed  his  grim¬ 
faced  remarks  the  interpreter 
gave  this  answer:  Mr.  Khru¬ 
shchev  does  not  intend  to  reply 
to  such  a  question  because  he 
looks  upon  it  as  provocative. 
But,  said  the  linguist,  “he  de¬ 
nies  it,  as  malicious  lies.” 

The  speaker  was  asked  wheth¬ 
er  it  was  coincidence  that  sci- 
enti.sts  of  his  country  made  a 
successful  moon  shot  on  the  day 
he  left  for  the  United  States, 
and  a  companion  inquiry  was 
whether  Russia  now  claims  to 
(Continued  on  pape  11) 
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Readers’  Reaction  Divided 
On  Khrushchev’s  ‘’Blueprint’ 

Philadelphia  Inquirer  Coup  Lays  and  its  ideas  so  they  may  bet- 

^  ter  comprehend  its  weaknesses 

Base  for  Judging  Premier’s  Visit  ^ 


passages  of  a  volume  of  nearly 
600  pages. 

At  the  Inquirer’s  request,  tlx 
translation  from  the  Russiai 
was  made  by  Soviet  interpret*!! 
working  in  the  Kremlin  in  Mos^ 
cow  under  Mr.  Khrushchev’s  di¬ 
rection,  to  avoid  dispute  ovb 
meaning  or  emphasis  wind 


Philadelphia  quired  copyi'ight  line  —  the 
Editors  of  the  Philadelphia  Philadelphia  Inquirer  and  Ni- 
Inquirer  looked  back  this  week  kita  S.  Khrushchev, 
on  the  publication  of  Nikita  S.  On  the  list  of  those  that  joined 
Khrushchev’s  “Blueprint  for  the  the  Inquirer  in  printing  the 
Future”  as  a  journalistic  ven-  documents  taken  from  the  Rus- 
ture  that  stirred  many  readers  sian  leader’s  book  were  the  To- 
to  thinking  about  the  menace  of  ronto  Globe  &  Mail,  the  Chatta- 
Communism.  nooga  (Tenn.)  News-Free  Press, 


ter  comprehend  its  weaknesses  easily  result, 

as  well  as  the  threat  it  presents  “This  is  Khrushchev’s  story," 
to  free  societies.  ...  It  would  the  Inquirer  said.  “It  is  unvar 
be  a  fine  thing  if  the  Soviets  nished.  It  is  untouched.  It  is  i 
would  run  even  a  portion  of  one  calculated  plan  to  put  the  Sovid 
of  the  better  American  books  Union  at  the  top  of  the  worid 
to  match  what  you  are  doing  —  by  peaceful  means,  the  Pre¬ 
in  Philadelphia.”  mier  declares.” 

In  making  arrangements  for  _  „ 

publication,  the  editors  of  the  Best-^ller 

Inquirer  asked  Premier  Khrush-  “For  Victory  in  Peaceful 


“For  Victory 


thinking  about  the  menace  of  ronto  Globe  &  Mail,  the  Chatta-  chev  to  write  a  special  intro-  Competition  With  Capitalism* 
immunism.  nooga  (Tenn.)  News-Free  Press,  duction.  This  he  did,  and  the  w'as  published  in  Moscow  last 

An  analysis  of  hundreds  of  Detroit  (Mich.)  Free  Press  and  text  was  reprinted,  both  in  the  April  17,  the  65th  anniversary 
tters  received  during  the  week  Miami  (Fla.)  Herald,  of  the  Russian,  with  his  signature,  and  of  the  Premier’s  birth.  The  tiook 


letters  received  during  the  weel 
the  series  ran  justified  the  edi 


Knight  group;  Houston  (Tex.) 


tors’  judgment  in  deciding  to  Post,  Boston  (Mass.) 


present  the  Soviet  Premier’s  Harrisburg  (Pa.)  News,  Buenos 
views  just  ahead  of  his  personal  Aires  Clarin,  Ottawa  Journal, 
visit  to  the  United  States.  Winnipeg  Free  Press  and 


in  the  English  translation  made  became  an  immediate  best-selkt 
Globe,  by  the  Kremlin.  among  Soviet-led  readers. 

luenos  Pavmrat  Us  publication  in  the  Inquirer 


....  .  r,  j  fruition  of  negotiatiom 

visit  to  the  United  States.  Winnipeg  Free  J  ress  and  At  no  time  was  there  a  sug-  which  began  the  day  of  the 

T  u  •  1  fXK-  Bloomsburg  (Pa.)  Press.  gestion  of  payment  to  Premier  book’s  appearance.  The  negotii- 

Technical  Objections  Mr.  Bach  said  he  understood  Khrushchev,  or  a  gift  by  the  tions  were  carried  on  by  Mr 

In  a  ratio  of  4  to  5,  writers  several  papers  in  Gei’many  and  Inquirer  to  some  organization  Annenberg  and  Mr.  Khrushchev 
praised  the  Inquirer  for  giving  Ualy  also  were  planning  to  use  suggested  by  him.  The  first  cablegram  was  sent 

fLom  fLo  r.r>r>nr+iiTiitxr  arv.  the  material.  Khrushchev  revealed  his  “bat-  tn  fLo  ProTviiaf  of 


Technical  Objections 


gestion  of  payment  to  Premier  book’s  appearance.  The  negotii- 


them  the  opportunity  to  ap¬ 
praise,  on  their  own,  the  designs 
of  Communism’s  master  show¬ 
man.  The  preponderance  of  op- 


quirer  to  some  organization  Annenberg  and  Mr.  Khrushchev 
ggested  by  him.  The  first  cablegram  was  sent 

Khrushchev  revealed  his  “bat-  to  the  Premier  at  Moscow  and 


Comnlinients  from  Nixon  .  Yalta,  the  Black  Sea  resor! 

passing  the  United  States  in  where  he  was  vacationing  at  the 
Vice  President  Richard  M.  bluntly,  and  sometimes  brutally  time.  It  said: 


position,  as  evaluated  by  the  Nixon  was  one  of  the  first  pub-  frank  terms.  interest  of  better  under¬ 

editors,  was  due  mostly  to  the  lie  officials  to  compliment  Wal-  With  the  articles  vrere  photo-  standing  between  your  people 
number  of  letters  in  which  read-  ter  H.  Annenberg,  publisher  of  graphs  never  before  published,  ^  jjj, 

ers  made  a  technical  objection,  the  Inquirer,  for  his  journalistic  many  of  them  intimate  portraits  significant  sections  of  your  new 
They  didn’t  mind  the  Inquirer  coup  in  obtaining  the  first  rights  of  the  man  who  Iraasts  that  our  Jjj  Philadelphia  In¬ 
putting  the  Reds’  blueprint  on  in  the  free  w’orld  to  Mr.  K’s  gp'andchildren  will  live  under  To  insure  accuracy 

record  but  they  did  think  the  book.  “Blueprint  for  the  Future”  Communism  rather  than  free  prefer  translation  pro- 

daily  editorial  rebuttal  to  each  was  the  Inquirer’s  own  title  for  enterprise.  vided  by  you  Would  like  15000 

chapter  of  Mr.  K’s  book  should  the  excerpts  it  compiled.  Hailed  as  an  outstanding  go  000  words  Appreciate 

have  been  played  equally  on  “I  think  it  is  important,”  Mr.  newspaper  publishing  feat  in  ’  |  „ 

Page  One.  The  Inquirer  chose  Nixon  wrote  to  Mr.  Annenberg,  recent  years,  the  serialization  ^  ^ 

to  confine  its  editorial  comment  “that  Americans  have  a  better  comprised  about  25,000  words,  onortiy  tnerratwr, 

to  the  customarv-  space  for  understanding  of  Communism  including  the  most  significant  Konov,  press  attache  oi  tne 

Embassy  m  Washington, 
advised  the  Inquirer  that  he 
had  been  instructed  to  discuss 
the  proposal  on  behalf  of  Pw- 
mier  Khrushchev.  This  was 
done,  at  the  Embassy,  by  Dya- 
konov  and  the  editors  of  the 
Inquirer. 


opinion. 

The  fii’st  burst  of  mail,  oddly 
enough,  was  that  from  critics 
who  thought  the  Inquirer  was 
doing  a  disseiwice  by  presenting 
Communist  propaganda.  As  the 
days  went  on,  however,  the  so- 
called  “thinking  man”  began  to 
write  in  and  he  was  generally 
approving  of  the  editorial  ef¬ 
fort. 

With  each  instalment  the  In¬ 
quirer  pointed  out  it  was  pro¬ 
viding  background  information 
to  make  the  readers  more  aware 
of  the  “deadly  menace  to  free¬ 
dom  in  Communist  imperial¬ 
ism.” 

(hlier  Papers  Print  It 

More  than  75  newspapers  re¬ 
quested  reprint  rights  on  the 
series,  which  the  Inquirer  had 
offered  free  to  any  accredited 
news  medium  in  the  free  world. 
As  of  this  week,  Leonard  Bach, 
Inquirer  promotion  manager, 
had  word  that  at  least  a  dozen 
newspapers  here  and  abroad  had 
run  the  articles  with  the  re- 


Poinls  of  .\grernieiil 

A  memoi-andum  later  was 
prepared,  covering  points  of 
agreement  on  translation,  copy- 1 
right,  etc. 

Several  days  later,  Dyakonov 
telephoned  the  Inquirer  and  in¬ 
formed  its  editors  that  Pi-emier 
Khrushchev  had  approved  puli- 
lication  of  his  book  in  this  news¬ 
paper. 

In  all  the  correspondence  in¬ 
volving  the  publicationof 
Khrushchev’s  work,  the  Ru^ 
sians  spelled  his  name  “Khni^ 
chov”  rather  than  the  accepUo 


DEAR  ANN — Near  her  hotel  in  Moscow,  Ann  Landers  stops  to  offer  -A-merican  spelling.  V,pad- 

a  glass  of  cherry-fiii  to  a  liHle  girl  and  her  grandmother.  The  human  .  .‘X 

relations  advice  columnist  of  the  Chicago  Sun-Times  spent  the  Summer  and  sub-titles  weie 

touring  Russia.  Her  12-article  report  is  being  syndicated,  beginning  directly  from  Prei 
Sept.  21.  chev’s  manuscript! 


Chicago  Sun-Times  spent 'the  Summer  ings  and  sub-titles  were  takO 
sport  is  being  syndicated,  beginning  directly  from  Premier  KniU 
pt.  21.  chev’s  manuscripts. 
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AN  OLD  RUSSIAN  CUSTOM— Premier  Khrushchev  acknowledges  the  conducted  press  conference.  In  background  are  Mme.  Khrushchev  and 
welcome  he  receives  at  National  Press  Club.  Presenting  him  is  (at  left)  (in  light  suit)  Sergei  Khrushchev,  their  son.  Toward  '* 

William  H.  Lawrence  of  the  New  York  Times,  club  president  who  later  Troyanovsky,  official  interpreter.  (Associated  Press  Photo). 


Khrushchev 

[Continued  from  page  9) 

own  the  moon.  The  Soviet  chief 
said  it  was  coincidence,  and  such 
a  feat  cannot  be  timed  to  a  pre¬ 
determined  date.  As  to  owmer- 
ship,  he  reminded  that  Russians 
play  down  the  word  “mine”  and 
prefer  “ours.”  That  goes  for 
ownership  of  the  moon,  he  re¬ 
assured:  “Russia  does  not  make 
any  proprietary  claims.  He 
suggested  that  the  question  re¬ 
flected  capitalist  thinking. 

An  inquiry  about  his  program 
for  the  trade  encouragement 
brought  a  lengthly  discussion  of 
the  need  for  trade  reciprocity 
among  friendly  nations,  plus  a 
belligerently  put  assurance  that 
he  had  not  come  here  to  beg,  or 
with  hat  in  hand.  Russia,  he 
said,  has  caught  up  with  United 
States  production,  exceeded  it  in 
some  respects  and  is  on  the  way 
to  overall  exceeding  it:  “We 
can  make  everything  you  make 
and  some  things  you  cannot.” 

Question  About  Hungary' 

Mr.  Khrushchev  bristled  when 
j  it  w^  suggested  that  the  Soviet 
:  “policy”  of  non-intervention  in 
the  affairs  of  other  countries 
seemed  to  have  been  junked  in 
the  case  of  Hungary.  If  Amer¬ 
icans  wi.sh  to  talk  about  Hun¬ 
gry  he  could  reverse  the  ques¬ 
tion  and  ask  Americans  many 
embarrassing  questions,  he  said ; 
j  but,  he  added  he  is  here  on  a 
j  friendly  visit  not  to  resurrect 
old  problems  or  create  new  ones. 


How’ever,  he  continued,  he  has 
explained  the  Hungary  situation 
many  times.  He  recounted  that 
he  visited  that  country  at  the 
invitation  of  its  government  and 
was  “warmly  received”  by  the 
Hungarian  people.  “We  are 
marching  along  with  them,  with 
one  aim  and  one  purpose,”  he 
proclaimed  to  the  luncheon 
guests. 

Asked  when  Russia  intends 
to  rocket  a  man  to  the  moon,  he 
smiled  bi*oadly  and  said  his 
country  had  no  intention  of 
“throwing  a  man  to  the  moon 
before  technical  problems  are 
solved — we  value  human  lives.” 

The  Soviet  will  share  the  ben¬ 
efits  of  its  Arctic  explorations 
with  the  United  States  and  Can¬ 
ada,  the  speaker  said,  “because 
we  are  again.st  any  form  of 
monopoly.” 

In  reply  to  questions  as  to  the 
purpose  of  his  intended  trip  to 
Communist  China,  Khnishchev 
said  the  tenth  anniversary  of 
the  People’s  Government  will  be 
observed  Oct.  1, 1959  and  he  will 
be  a  guest  of  the  govemment. 

In  a  slip  of  the  tongue  on  an¬ 
other  point  the  Soviet  premier 
addressed  “Comrades”  as  he  set 
out  to  explain  his  “complicated” 
mission  to  China.  He  caught 
himself  and  corrected  by  saying, 
“But  there  are  comrades  here, 
too,”  referring  obviously  to  So¬ 
viet  journalists  in  the  audience. 

“I  hope,”  he  added,  “that  there 
are  some  people  among  the 
Americans  present  here  who 
would  not  protest  if  I  would  ad¬ 


dress  them  as  comrades,  too. 
But  to  be  on  the  safe  side,  I 
will  say  ‘gentlemen’.” 

He  threw  in  a  remark  that  he 
hoped  journalists  not  only  write, 
but  read,  too. 

Tip  on  News  to  Come 

He  agreed  with  a  questioner 
that  his  public  statements  since 
coming  to  the  United  States 
have  produced  nothing  not  pre¬ 
viously  mentioned  as  an  avenue 
to  relief  of  world  tensions. 
His  explanation  was  that  there 
are  soluble  problems  that  should 
be  worked  out  before  others  are 
considered. 

His  one  major  contribution  to 
headline  stories  for  the  day  w’as 
a  remark  that  he  would  present 
a  new  proposal  for  di.sannament 
to  the  United  Nations  on  Fri¬ 
day. 

President  Lawrence  saved 
for  the  final  inquiry  the  blunt 
combination  of  statement  and 
question:  “It  has  been  reported 
in  diplomatic  circles  that  you 
said  you  would  ‘bury  ns.'  If 
you  didn’t  say  it,  say  so;  if 
you  did,  what  did  you  mean?” 

The  prime  minister  said  his 
comment  had  been  distorted,  on 
purpose.  He  did  not  mean 
“bury”  in  the  physical  sense  but 
had  used  the  term  in  discussing 
historical  development:  feudal¬ 
ism  had  been  cast  aside  and 
buried  by  capitalism,  as  a  better 
way  of  life;  now  capitalism  is 
losing  out  to  socialism  and  cap¬ 
italism — being  “buried”  in  that 
sense. 


“Now  capitalism  is  competing 
against  commnnism,  the  same 
as  feudalism  was  competing 
against  capitalism.  I  think  com¬ 
munism  will  be  victorious,”  he 
summarized  in  a  lengthy  dis¬ 
sertation. 

*  *  * 

The  Russian  journalistic  dele¬ 
gation  of  39  members  planed 
from  Russia  four  days  in  ad¬ 
vance  of  Khrushchev’s  arrival 
and  holed  up  in  the  Statler 
Hotel,  ordered  meals  served  in 
their  rooms,  and  didn’t  emerge 
en  masse  until  Monday  morning. 
They  said  none  of  their  copy  was 
being  “cleared”  through  the 
Soviet  Embassy. 

*  «  • 

The  National  Press  Club  with 
seating  capacity  of  490  for  the 
luncheon  addressed  by  Mr.  K, 
gave  up  225  tickets  for  use  by 
reporters  —  male,  female,  and 
foreign — who  are  covering  the 
entire  trip.  This  left  147  for 
“working  press”  members  of  the 
Club  and  23  for  the  Women’s 
National  Press  Club. 

Vice  President  Nixon  sent  to 
the  club  officers,  a  letter  from  a 
woman  columnist  who  had  asked 
him  to  use  his  influence  to  ob¬ 
tain  a  ticket  for  her.  She  was 
remembered  by  them  as  one  who 
described  NPC  as  “a  third-rate 
saloon.”  Her  request  was  re¬ 
ferred  to  President  Helen 
Thomas  of  the  women’s  organi¬ 
zation. 

«  •  • 

First  application  for  a  ticket 
[Continued  on  page  12) 
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K  Tour  Uses  235,000 
Miles  of  WU’s  Wire 


Soviet  Premier  Khi’ushchev’s 
current  tour  of  the  United  States 
involves  the  use  of  235,000  miles 
of  telegraph  circuits  set  aside 
for  the  press  hy  the  Western 
Union  Telegraph  Company. 

George  P.  Oslin,  WU  pub¬ 
licity  director,  said  the  company 
is  providing  one  of  the  most 
elatorate  telegraph  arrange¬ 
ments  in  history. 

260  Channels 

A  total  of  260  special  tele¬ 
graph  channels  will  be  manned 
by  Western  Union  personnel  at 
the  major  cities  on  the  Khimsh- 
chev  itinerary.  These  .special 
channels  have  a  total  capacity 
of  100,000  words  per  hour  at 
each  major  point. 

In  addition,  other  circuits  are 
being  set  up  at  strategic  points 
to  provide  the  375  accredited 
newsmen  traveling  with  Premier 
Khimshchev  the  opportunity  to 
file  stories  en  route.  In  arranging 
for  this  unprecedented  coverage, 
portable  telegraph  equipment  is 
being  moved  checkerboard  fash¬ 
ion  as  much  as  1,000  miles  to 
points  where  it  is  needed  on  a 
specific  date. 

1400,000  Value 

Approximately  $400,000  worth 
of  equipment  such  as  teleprinters 
and  portable  carrier  units  are 
involved  and  to  date  $25,000  has 
been  spent  in  moving  operations 
alone.  For  instance,  equipment 
was  moved  from  Boston  and 
Minneapolis  to  Des  Moines  and 
from  Dallas  to  San  Francisco. 
Company  spokesmen  said  expen¬ 
ditures  will  be  far  greater  than 
income  in  the  big  nationwide 
operation. 

Western  Union’s  regular  high¬ 
speed  press  network,  with  cen¬ 
ters  in  New  York,  Chicago  and 
San  Francisco,  are  set  to  oper¬ 
ate  at  full  speed  to  offer  news¬ 
papers,  television  and  radio 
fastest  possible  service  through¬ 
out  the  world. 

Accompanying  the  piess  on 
the  tour  are  Carroll  S.  Linkins, 
WU  special  press  repre.sentative 
at  the  White  House;  James  C. 
Grant,  special  piess  representa¬ 
tive  in  New  York;  Joseph  Caly, 
press  representative  for  West¬ 
ern  Union’s  International  De¬ 
partment. 

2.50  Operators 

WU  has  250  operators  avail¬ 
able  at  26  different  points  on 
the  tour.  The  Plant  Department 
sent  agents  on  a  dry  run  all  over 
the  country  two  weeks  ago  to 


decide  where  installations  were 
to  be  made. 

When  a  dentists’  convention 
refused  to  give  up  the  Grand 
Ballronm  of  the  Waldorf-Astoria 
for  Mayor  Wagner’s  luncheon  in 
New  York  and  the  affair  had  to 
be  moved  to  the  Commodore 
Hotel,  Western  Union  quickly 
made  new  arrangements.  The 
WesteiTi  Union  office  in  Grand 
Central  Tenninal  immediately 
to  the  rear  of  the  hotel  will  be 
u-sed  for  transmitting  much  of 
the  copy  into  the  press  center  of 
the  headquarters  of  the  Western 
Union  Telegraph  Company  at 
60  Hudson  Street. 

Thirty  channels  are  provided 
from  a  WU  press  room  on  the 
ground  floor  of  the  Commodore, 
30  from  the  United  Nations,  24 
from  Los  Angeles,  24  from  San 
Francisco.  Channels  and  per¬ 
sonnel  will  be  almost  continu¬ 
ously  filing,  attempting  to  meet 
newspaper  deadlines  around  the 
entire  world. 

Personnel  I.eapfrogped 

The  235,000  circuit  miles  used 
will  include  nearly  50,000  miles 
leased  for  the  tour,  including 
lines  from  Palo  Alto  to  feed  into 
San  Franci.sco.  Personnel  is 
being  leapfrogged  all  over  the 
country.  For  in.stance,  operators 
are  being  sent  from  Chicago  and 
Dallas  to  Des  Moines. 

On  the  train  trip  from  Wa.sh- 
ington  to  New  York  Thursday, 
press  copy  was  dropped  off  at 
Baltimore,  Wilmington,  Phila¬ 
delphia  and  Trenton,  in  which 
cities  14  highspeed  telegraph 
channels  were  available.  When 
the  train  arrived  at  Pennsyl¬ 
vania  Station,  New  York,  run¬ 
ners  sped  copy  directly  to  the 
New  York  Times  building,  where 
additional  WU  facilities  had 
been  installed  to  file  to  the  press 
center  at  WU  headquarters. 

At  Hyde  Park,  motorized 
runners  carried  copy  to  the  regu¬ 
lar  WU  office,  where  four  chan¬ 
nels  were  available. 

West  Coast  Plans 

The  press  room  in  Los  Angeles 
is  the  Oval  Suite  of  the  Ambas- 
•sador  Hotel,  with  24  channels 
available.  Motorized  runners  will 
be  available  at  the  airport  to 
run  copy  to  the  Ambassador  in 
advance  of  departure  of  press 
buses.  Motorized  runners  also 
will  be  at  Twentieth  Century- 
Fox  to  run  copy  to  the  Ambas¬ 
sador.  From  Los  Angeles-to-San 
PYancisco  special  train,  copy 
may  be  dropped  at  Glendale, 


Santa  Barbara,  San  Luis  Obispo, 

Salinas,  San  Jose.  KhrUSkchCV 

In  San  Francisco,  the  press  //-,.•  .  /  ,,, 

•II  u  {Continued  from  page  11) 

room  will  be  on  the  Terrace  '  r  i 

Floor  of  the  Fainnont  Hotel  (24 - - - - - - - - 

channels)  with  two  additional  came  by  telegram  f rom  a  woman 
channels  available  at  the  Press  correspondent  noted  for  fm 
&  Union  League  Club.  Motorized  quency  of  questioning  at  Presi- 
runners  will  be  provided  to  run  dential  press  conferences.  Sb 
copy  to  the  Fainnont  press  room,  asked  for  the  privilege  of  at- 
There  will  be  press  rooms  at  the  tending  “and  asking  questions’ 
IBM  plant,  San  Jose,  and  Stan-  She,  too,  was  referred  to  Mis; 
ford  University,  Palo  Alto.  Thomas. 

The  press  room  in  Des  Moines  ♦  *  * 

will  be  in  the  East  Room,  Savory  A  West  Coast  editor  applied 
Hotel  (32  channels)  and  motor-  for  admission  to  the  luncheon, by 
ized  runners  will  be  available  at  letter  to  Andrew  H.  Berding, 
the  airport  to  run  copy  there  in  Assistant  Secretary  of  State  for 
advance  of  departure  of  press  public  affairs,  with  a  copy  ad- 
buses.  dressed  to  President  William  H 


Thomas. 

♦  *  * 

A  West  Coast  editor  applied 


Muiii  Street,  lowu 

The  press  room  at  Coon 
Rapids,  Iowa,  with  24  channels. 


dressed  to  President  William  H 
Lawrence  of  the  Press  Club. 
Lawrence  said:  “I  wrote  himi 
courteous  letter.  I  explained  that 
in  a  free  country,  a  free  press 


will  be  on  the  ground  floor  of  du'j  accept  dictatior. 

516  Main  Street,  one  mile  from  from  Government  officials  am 
the  Garst  farm,  where  Premier  ^^at  I  was  surprised  he  hat 
Khrushchev  will  be  a  guest.  The  approached  me  in  that  fashion, 
room  is  in  the  .same  block  where 

the  press  will  be  served  luncheon.  New’smen  on  the  upper  mn 

of  the  National  Press  Building 

At  Ames,  Iowa,  the  press  room  •  j  u  .  i  i _ J 

,  .  ,  were  visited  by  Federal  lawen- 

(six  channels)  will  be  in  Memor-  ,  t  *  .i 

•  I  TT  •  T.  -ij-  T  ctj.  i  forcement  agents  and  queriM 

lal  Union  Building  Iowa  State 

University.  It  will  handle  copy  employed  in  the  office,  identi- 
written  between  Coon  Rapids  c  ..  .  ,  „  i  ... 

j  .  Au  4.  iu  -11  fication,  how  long  employed,  etc 

and  Ames,  as  the  stop  there  will  *  ,  .  l  . .  i,.j 

u  i!  •  ^  A  4.  •  And  then  they  were  asked  te 

be  very  brief.  At  Des  Moines  ..  .  •  •  -4.  4.1..  j.. 

/  „  4.  .  j  entertain  no  visitors  on  the  day 

airport,  motorized  runners  will  .  u  .  •  1 

„  .  e  4.  1  of  Khrushchev  s  arrival  m 

run  copy  to  the  Savory  Hotel,  tit  v  _4.  4.1. 

,  Washington  or  on  the  occasion 

where  the  press  room  will  still  ...  .  .4.  4.  4..  r>i  i 

,  .  V.  of  his  visit  to  the  Club, 

be  in  operation. 


The  press  room  in  Pittsburgh 
will  be  in  Parlors  A  and  B,  Carl¬ 
ton  House  (24  channels).  Here, 
too,  motorized  runners  will  take 
copy  from  the  airport  to  the 


Natalia  Sergeva,  the  only  fe¬ 
male  Russian  correspondent  cov¬ 
ering  the  event,  was  given  a 
“courte.sy  card’’  permitting  the 
use  of  Press  Club  facilities  ex¬ 


press  room  in  advance  of  press  bar  and  other  rooms 


Facilities  Provided 


reserved  for  biological  or  other 
reasons,  for  men.  A  woman  re¬ 
porter  writing  in  the  IVailiinn- 
ton  Post  explained:  “Mrs.  Ser- 
geva’s  privileges  were  revokec 


Facilities  are  being  provided  ton  Post  explained:  “Mrs.  Sen 
in  Washington,  Camp  David,  gova’s  privileges  were  revokec 
Md.,  and  Gettysburg,  Pa.,  for  because  this  male  domain  is  off 
tran.smitting  news  of  the  ending  ijmits  to  ladies— and  all  other 
of  the  tour.  members  of  the  feminine  sex." 

As  soon  as  some  of  the  port-  A  Club  spokesman  said:  “She 
able  carrier  units  are  released  was  given  the  same  privilege; 
from  their  service  on  the  tour,  we  extended  to  wives  ani 
they  must  be  rushed  to  the  two  daughters  of  dues-paying  meit; 
sites  for  the  World  Series  base-  bers,  and  more  than  is  accordec 
ball  games.  American  women  correspond- 

,  ^  ents!’’ 

I.argesl  Events  «  «  * 

Largest  events  in  wordage  Soviet  agents  roamed  the  Club 
volume  normally  handled  by  kitchen  to  watch  the  preparatioi 
Western  Union  are  the  national  service  of  small  steaks, 

political  conventions,  which  have  squash,  grilled  tomato  and  Craiij 
involved  up  to  12,000,000  words  shaw  melon.  .  .  .  The  ticket  0. 
of  press  during  a  single  conven-  admission  misspelled  the  name  0 
tion.  How'ever,  a  national  politi-  l^ke  gpiest:  “Krushchev.” 
cal  convention  usually  requires  •  *  • 

telegraph  installations  at  only  Erwin  Canham,  editor  of  | 
two  points  in  the  city  where  the  Christian  Science  Monitor,  ^ 
convention  is  held.  only  newspaperman  amon? 


convention  is  held.  it®  only  newspaper  amom 

the  guests  at  the  White  House 
In  the  case  of  the  Soviet  tour,  dinner  Tuesday,  but  he  was  there 
at  least  26  places  over  a  space  (with  Mrs.  Canham)  as  presi 
of  thousands  of  miles  and  a  dent  of  the  Chamber  of  Coin- 
period  of  13  days  are  involved,  merce  of  the  United  States. 
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Threat  to  Singapore  Press 
Less  Serious  Than  Feared 
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IPI  Observer  Studies  Incident 
‘May  Have  Been  Exaggerated’ 


There  is  still  a  potential  dan¬ 
ger  to  the  freedom  of  the  press 
in  Singapore  —  but  it  appears 
at  present  to  be  less  serious  than 
was  originally  feared. 

That  is  the  main  conclusion 
reached  in  the  report  on  the 
press  situation  in  Singapore  is¬ 
sued  by  the  International  Press 
Institute,  an  organization  with 
headquarters  in  Zurich,  repre¬ 
senting  newspaper  editors  in  40 
countries. 

The  report  was  prepared  by 
a  Swiss  member  of  the  Insti¬ 
tute’s  Secretariat,  Armand  Gas- 
pard,  who  was  sent  to  Singapore 
in  June  as  a  special  observer 
of  the  IPI,  following  a  resolu¬ 
tion  passed  at  the  Institute’s 
General  Assembly  in  Berlin  last 
May  expressing  “deep  concern” 
at  the  threat  to  the  freedom 
of  Singapore’s  press. 

Ciiinpaian  Incident 


tion  of  a  suspect  for  a  period 
not  exceeding  tw'o  years  and 
pi’ovides  that  the  term  “suspect” 
may  include  anyone  who  pub¬ 
lishes  or  distributes  writings 
considered  dangerous  for  public 
order.  This  threat  is  of  a  gen¬ 
eral  nature,  Mr.  Gaspard  points 
out,  because  it  may  also  concern 
foreign  correspondents. 

Moreover,  the  Government  has 
shown  a  certain  hostility  to  the 
so-called  “foreign  controlled” 
press  in  Singapore,  that  is,  in 
effect,  the  Straits  Times  group. 
The  report  examines  the  accu¬ 
sation  that  the  Straits  Times 
group  is  foreign-owned  and  con- 
troll^.  In  this  complicated  mat¬ 
ter,  the  observer  finds,  broadly 
speaking,  that  while  formally 
the  control  is  in  foreign  hands, 
the  group  is  largely  locally- 
owned. 

Possibility  of  Riots 


The  observer’s  instructions 
were  to  make  an  on-the-spot 
investigation  of  the  situation 
and  then  report  to  the  Execu¬ 
tive  Board. 

This  was  the  first  time  an 
international  press  organization 
had  acted  in  this  way  before 
threats  had  actually  developed 
into  definite  measures  against 
the  press. 

The  threat,  which  had  been 
reported  to  the  Berlin  Assembly 
by  Leslie  Hoffman,  editor  of  the 
Straits  Times,  had  been  con¬ 
tained  in  pre-election  declara¬ 
tions  by  the  leader  of  the  Peo¬ 
ple’s  .Action  Party  and  present 
Prime  Minister,  Lee  Kuan  Yew. 
Mr.  Lee  referred  to  newspapers 
which  tried  to  “sour-up”  rela¬ 
tions  betw’een  the  Federation 
and  Singaywre  and  said:  “Any 
editor  or  reporter  that  goes 
along  this  line  will  be  taken  in 
under  the  P.P.S.O.  We  shall  put 
bim  in  and  keep  him  in.” 

The  observ’er  finds  that  this 
threat  was  an  electoral  incident 
and  may  have  been  exaggerated. 
Nevertheless,  the  threat  has  so 
far  never  been  explicitly  with¬ 
drawn. 

In  his  detailed  report,  Mr. 
Gaspard  says  that  the  potential 
threat  to  the  press  exists  as  a 
result  of  the  provisions  of  the 
Preservation  of  Public  Secur¬ 
ity  Ordinance,”  a  measure  which 
Pemits  the  preventive  deten- 
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On  the  more  general  aspect 
of  the  threat,  the  report  says 
that  it  is  important  to  distin¬ 
guish  between  the  politico-diplo¬ 
matic  relations  between  Singa¬ 
pore  and  Malaya,  and  the  rela¬ 
tions  between  the  ethnic  com¬ 
munities  of  the  two  countries. 
In  the  fii-st  case,  a  journalist 
who  reports  his  facts  correctly 
is  only  doing  his  duty  and  should 
not  be  impeded  in  any  way.  In 
the  second  ca.se,  the  greatest 
pinidence  is  called  for  as  any 
irresponsible  reporting  might 
provoke  riots. 

Despite  the  undoubtedly  diffi¬ 
cult  situation,  the  report  finds 
that,  since  the  People’s  Action 
Party  came  into  power,  there 
are  certain  points  which  must 
be  put  to  its  credit.  These  in¬ 
clude  its  review  of  the  cases 
of  journalists  imprisoned  or 
newspapers  banned  or  cen.sored 
under  the  previous  regime,  and 
the  fact  that  it  has  so  far  shown 
a  certain  moderation  in  its  atti¬ 
tude  to  press  matters. 

Nolliiiig  Ininiinent 

“In  fact,”  says  the  report, 
“nothing  in  the  attitude  of  the 
new  regime  leads  one  to  believe 
that  infringement  of  the  free¬ 
dom  of  the  press  is  imminent. 
Nevertheless  the  IPI  should 
watch  the  situation  closely.” 

On  the  recommendation  of  its 
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special  observer,  IPI  has  ap¬ 
pointed  two  foreign  correspond¬ 
ents  in  South  East  Asia  sta¬ 
tioned  in  Singapore,  who  will 
immediately  report  to  IPI  any 
event  affecting  the  freedom  of 
the  press  in  this  region. 

Mr.  Gaspard  said  he  arrived 
in  Singapore  on  June  5  and 
stayed  there  18  days.  He  spent 
a  day  at  Kuala  Lumpur,  capi¬ 
tal  of  the  Federation  of  Malaya. 

3  Large  Concerns 

All  of  his  talks  with  officials, 
he  reported,  were  friendly  and 
informative.  No  obstacles  either 
from  Government  or  any  other 
quarter  were  put  in  his  way  in 
carrying  out  his  unique  mis¬ 
sion. 

He  described  Singapore  as 
the  most  important  center  of 
journalism  in  Southeast  Asia. 
There  are  three  large  newspa¬ 
per  concerns  —  one  English 
and  two  Chinese. 

The  first  is  the  “Straits  Times 
Press  (Malaya)  Limited”  which 
was  recently  incorporated  in 
Kuala  Lumpur  but  which  pub¬ 
lishes  newspapers  in  both  towns, 
the  main  ones  being  the  Singa¬ 
pore  Free  Press,  the  oldest  of 
the  local  papers,  and  the  Straits 
Times,  founded  in  1845  and  hav¬ 
ing  the  highest  circulation  of 
over  80,000.  This  newspaper  is 
widely  read  outside  the  Euro¬ 
pean  community,  among  all 
those  who  have  had  an  English 
education. 

Di.scussing  ownership  of  the 
group,  Mr.  Gaspard  reported: 

“At  pre.sent  the  Ordinary 
shares  are  held  by  646  share¬ 
holders  and  approximately  77% 
of  these  shares  are  held  by  resi¬ 
dents  of  Malaya  and  Singapore, 
drawn  from  all  races  in  these 
territories.  All  the  Management 
.shares  are  held  by  the  Trust 
Company. 

Kesicieiil  Control 

“The  control  of  this  Company 
is  effectively  held  in  Singapore 
and  is  operated  by  a  board  of 
four  directors  resident  in  Singa¬ 
pore,  of  whom  only  one  is  a 
Singapore  citizen  and  the  other 
three  are  British  Europeans, 
who  have  resided  and  worked 
in  Singapore  for  most  of  their 
working  lives.  Thus,  formally, 
the  control  is  in  foreign  hands. 
But  there  is  a  restriction  on  the 
transfer  of  .shares  by  which 
Management  shares  cannot  be 
sold  without  being  first  offered 
to  the  directors.  This  ensures 


that  control  of  the  group  can¬ 
not  accidentally  pass  to  persons 
outside  Singapore.” 

The  main  newspapers  pub¬ 
lished  by  the  two  Chinese  con- 
ceiTis  are  the  Nanyang  Sian  Pan 
and  the  Sin  Chew  Jit  Pao.  The 
first  belongs  to  George  Lee,  a 
rich  Chinese  who  owns  several 
factories  and  the  Happy  World 
Amusement  Park.  The  second 
is  what  remains  of  the  journal¬ 
istic  empire  built  up  primarily 
in  Hong  Kong  and  Singapore 
by  another  big  Chinese  indus¬ 
trialist,  Aw  Boon  Haw,  the 
“Tiger  Balm”  king.  Since  his 
death  a  few  years  ago,  his  pa¬ 
pers  have  passed  to  different, 
and  sometimes  rival  branches  of 
the  Aw  family. 

Background  of  Tlireat 

Mr.  Gaspard  goes  into  the 
backgrround  of  the  alleged  press 
threat  as  follows: 

"The  P.A.P.  attacks  the 
Straits  Times,  not  only  on  the 
grounds  that  this  press  concern 
is  in  foreign  hands,  but  also  be¬ 
cause,  it  alleges,  its  policy  does 
not  serve  the  national  interests, 
or  is  even  of  disservice  to  them. 
What  substance  is  there  in  this 
allegation? 

“According  to  the  director’s, 
immediately  after  the  wai’,  the 
Straits  Times  became  a  cham¬ 
pion  of  ‘Malayanisation,’  that  is 
to  say  the  promotion  of  natives 
to  executive  positions  and  it 
set  the  example  in  its  own  edi¬ 
torial  staff  where  Anglo-Saxons 
now  play  only  a  minor  role. 
The  paper  also  campaigned  for 
the  introduction  of  income  tax, 
a  measure  that  was  in  the  local 
interest  and  against  the  inter¬ 
ests  of  the  British.  It  supported 
Prime  Minister  David  Marshall, 
the  architect  of  independence 
who  adopted  anti-British  posi¬ 
tions.  In  this  respect,  it  took 
even  greater  risks  by  criticizing 
the  offensive  against  Egypt  dur¬ 
ing  the  Suez  affair.  The  indigna¬ 
tion  in  certain  British  circles 
was  such  that  some  shareholders 
called  an  extraordinary  general 
meeting  in  order  to  repudiate 
this  editorial  policy;  but  the 
board  of  directors  upheld  the 
editor. 


Sen<>ational 

“However,  even  outside  official 
circles,  I  heard  criticism  of  the 
Straits  Times.  The  paper  was 
reproached  for  its  tendency  to 
sensationalism,  the  exploitation 
of  the  spicy  side  of  news  stories 
which  may  alter  the  sense  e.s- 
pecially  in  the  leads  and  head¬ 
lines.  It  was  said  that  the  paper 
has  adopted  the  bad  habits  of 
Fleet  Street.  These  complaints 
are  justified  to  a  certain  ex¬ 
tent.  Certain  sub-editors  and  re¬ 
porters  have  not  got  the  neces- 
{Continued  on  page  60) 
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Loeb’s  Payments  to  Haverhill 
Advisory  Board  T old  in  Court 


Retailers  and  Others  Participate 
In  Arrangement  to  Help  His  Paper 


Boston 

Terms  of  a  business  arrange¬ 
ment  in  which  William  Loeb, 
publisher  of  the  Manchester 
(N.  H.)  Union-Leader,  has  com¬ 
mitted  himself  to  payment  of 
more  than  $1,000,000  in  the 
event  he  becomes  the  sole  news¬ 
paper  publisher  in  Haverhill, 
Mass,  were  entered  on  Federal 
Court  records  here  this  week. 

Pre-trial  examination  of  wit¬ 
nesses,  ordered  by  the  court  in 
preparation  for  formal  taking  of 
testimony  Oct.  27,  brought  into 
the  open  the  names  of  eight 
Haverhill  retail  merchants  and 
10  other  business  and  profes¬ 
sional  men  who  have  been  draw¬ 
ing  pay  from  the  Union-Leader 
Corp.  as  members  of  an  Ad¬ 
visory  Board  of  Directors  for 
the  Haverhill  Journal. 


000  each  over  a  20-year  period 
if  the  Journal  is  the  only  paper 
that  survives. 


Text  of  Agreement 


The  text  of  the  agreement 
put  into  the  record  this  week 
follows : 

Gentlemen: 


basis,  and  consistently  with  the 
requirements  of  your  private 
business  responsibilities,  to  give 
your  attention  to  the  alfairs  of 
the  Journal,  and  to  keep  your¬ 
selves  informed  of  its  circum¬ 
stances,  and,  as  an  Executive 
Committee,  to  submit  advisory 
opinions  and  recommendations, 
in  the  furtherance  of  the  busi¬ 
ness,  and  to  execute  any  public 
relations  or  promotion  assign¬ 
ments  that  may  be  delegated  to 
you  by  the  management. 


2  Suits  Await  Trial 


The  agreement  between  Mr. 
Loeb  and  these  persons  figures 
prominently  in  the  suit  and 
counter-suit  on  anti-trust  con¬ 
spiracy  charges  which  is  near 
the  trial  stage  after  two  years. 
In  the  first  instance,  Mr.  Loeb 
is  suing  Newspapers  of  New 
England,  Inc.  for  $1,500,000  dam¬ 
ages  which  he  alleges  the  group 
of  New  England  newspaper  exe¬ 
cutives  have  caused  to  his 
Joumal  through  their  support 
and  operation  of  the  Haverhill 
Gazette.  The  Joumal  was  estab¬ 
lished  after  the  Gazette’s  print¬ 
ers  went  on  strike.  Subsequent¬ 
ly,  the  Gazette  negotiated  a  new 
union  contract. 

The  New  England  grroup,  in 
turn,  is  counter-claiming  $1,000,- 
000  damages  from  the  Union- 
Leader  Corp.  for  a  conspiracy  to 
put  the  Gazette  out  of  business. 
A  main  point  in  this  suit  is  that 
the  members  of  the  Joumal  Ad¬ 
visory  Board  have  not  advertised 
in  the  Gazette.  There  is  one  ex¬ 
ception  involving  two  small  ads. 

Eight  Haverhill  merchants,  in¬ 
cluding  a  city  councillor,  it  has 
been  stated  in  depositions  and 
not  denied  by  Mr.  Loeb,  have  re- 
eived  cash  payments  of  $50  a 
week  for  attendance  at  meet¬ 
ings  and  performance  of  public 
relations  and  other  services  for 
the  Joumal. 

Parties  to  the  agreement,  it 
was  stated,  stand  to  collect  $125,- 


In  replacement  of  any  agree¬ 
ments  heretofore  negotiated  be¬ 
tween  us,  I  hereby  submit,  for 
your  consideration,  a  proposal 
for  the  establishment  of  a  future 
business  relationship,  intended 
to  be  effective,  if  and  when  the 
Haverhill  Joumal,  under  my 
ownership  or  control,  becomes 
the  only  newspaper  published  in 
Haverhill,  or  its  environs, 
whether  under  its  present  name, 
or  under  a  successor  ®r  sub- 
•stitute  name,  and  whether  the 
attainment  of  that  position  is  ac¬ 
complished  by  purchase  of,  or 
merger  or  consolidation  with,  or 
abandonment  or  discontinuance 
of,  the  Haverhill  Gazette. 


Profit  &  Losk 


As  compensation  for  your  per¬ 
formance  of  your  Executive 
Committe  duties,  you  will  each 
receive  3  1/3%  of  the  profits  of 
the  newspaper,  as  hereinafter 


STAFF  CHIEF— Roger  HetniHot 
heads  the  newly  combined  phoh- 
graphic  departments  of  the  C» 
lumbus  (O.)  Dispatch  and  OIm 
State  Journal.  He  has  been  it 
charge  of  the  Dispatch  news  ik 
magazine  photo  staffs. 


Thereafter,  the  surviving 
newspaper,  which,  for  conven¬ 
ience  of  reference,  will  be  de¬ 
signated  in  this  letter  as  the 
Journal,  will  be  published,  at  my 
election,  either  by  the  Union 
Leader  Corp.,  a  New  Hampshire 
corporation,  qualified  in  Massa¬ 
chusetts,  or  by  a  Massachusett.s 
corporation,  organized  therefore. 
Since  it  is  not  contemplated  that 
you  will  have  any  stock,  or  any 
other  equity,  ownership  of  either 
corporation,  or  any  membership 
in  the  Board  of  Directors,  or 
officership,  or  any  representation 
in  the  management,  but  since  it 
is  our  mutual  objective  that  the 
newspaper  shall  have  available 
to  it,  on  a  continuing  basis,  the 
benefits  of  your  business  know¬ 
ledge  and  experience  and  of 
your  prestige  and  standing  in 
the  community,  the  publisher 
corporation  will,  within  three 
months  after  the  effective  date 
of  this  agreement,  authorize  the 
formation  of  an  Executive  Com¬ 
mittee,  and  will  appoint  you  ex¬ 
clusively  to  the  membership 
thereof,  on  an  independent  con- 
tiactor  basis,  for  a  term  of  20 


defined,  and  as  reflected  in  the 

Profit  &  Loss  statements,  which  ^  , 

will  be  prepared  by  reputable  ac-  Aide  oil  i>lty  liesk 
countants,  will  segregate  the  Plainfield,  N.J. 

operations  of  the  Joumal  from  Changes  in  assignments  in  tix 

that  of  any  associated  or  affili-  operation  of  the  news  desk  at  tk 
ated  newspaper,  and  will  be  con-  Plainfield  Courier-News  wen 
clusiv’e  and  binding,  Against  announced  by  Eugene  F.  Hamp- 
that  profit  participation,  you  will  son,  managing  editor 
each  receive  guaranteed  mini-  Stewart  Smith,  city  editor, 
mum  annual  payments,  on  a  will  be  assisted  by  Charles  Wjir. 
monthly  basis,  of  $5,000.  per  a  veteran  New  York  City  news- 
year,  for  the  first  10  years,  and  paperman  who  has  been  a  res- 
$7,500.  per  year,  for  the  second  dent  of  Plainfield  for  many 
10  years.  Any  difference  between  years. 

your  proportionate  profits  and  Milton  Marcus,  telegraph  edi 
your  minimum  payments  will  be  tor,  will  move  to  the  new  postoi 
payable  to  you  annually,  not  news  editor  and  will  be  respon- 
later  than  3  months  after  the  sible  for  the  flow  of  copy  to  the 
tei-mination  of  the  income  tax  composing  room.  He  will  be  sot 
year  of  the  publisher  corpora-  ceeded  as  telegraph  editor  by 
tion.  Erast  Mueller,  makeup  editor. 

Profits  will  be  defined  as  in-  Donald  Rubincam,  assistar. 
come,  before  income  taxes,  but  telegraph  editor,  will  become 
after  debt  retirement  and/or  makeup  editor.  Clarence  Kagar 
servicing,  and  after  contractual  of  the  copy  desk,  will  be  assW 
employee  contributions,  either  ant  telegraph  editor, 
for  current  or  for  deferred  profit-  Edward  Green  continues 
sharing  or  pension  or  retirement  direct  the  suburban  news  staf 
provision.  Abnormal  or  extra-  assisted  by  Lawrence  Smith 
ordinary  expen.ses,  as  distin-  the  copy  desk, 
guished  from  conventional  ex-  Edgar  Philip  Short  of  A1 
penses,  which  may  be  reflected  toona.  Pa.,  is  an  addition  to  ' 
in  the  Profit  &  Loss  statements,  copy  desk.  Newcomer  on 
will  be  recognized  only  if  they  night  news  staff  is  James 
are  necessary  and  reasonable.  Wilson  of  Takoma  Park,  Md. 

Incidentally,  since  your  rela¬ 
tionship  to  the  publisher  corpo-  • 

ration  will  be  that  of  independ¬ 
ent  contractor,  rather  than  em¬ 
ployee,  you  will  have  no  entitle¬ 
ment  to  any  pai*ticipation  in  any 
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William  M.  Johnson 

Mt.  Airy,  N.  C 
William  Monroe  Johnson,  69 


of  the  employee  benefit  pro-  editor  of  the  Mount  Airy  Nevt. 


years. 

Your  acceptance  of  the  ap¬ 
pointment  will  represent  your 
undertaking,  on  a  reasonable 


grams,  which,  if  and  when  in-  died  Sept.  13  of  cancer  and  > 
stituted,  will  be  entirely  in  the  heart  ailment.  Mr.  Johnson  be 
discretion  of  the  management,  associated  with  the  Mou® 

without  any  right  or  privilege  of  ^ir^  News  in  1904  when^ 

father,  J.  E.  Johnson,  purchase 
(Continued  on  page  58)  the  paper  from  T.  J.  Lowry. 

EDITOR  &  PUBLISHER  for  September  19,  195* 
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NEWS  AROUND-THE-CLOCK 

New  National  Circuit 
Speeds  UPI  Service 


United  Press  International 
will  inaugurate  an  entirely  new 
national  wire  circuit  Sept.  20 
which  will  provide  clients  with 
a  full  double-trunk  60  words- 
per-minute  speed  teleprinter 
service  on  a  24-hour  basis. 

Harry  R.  Flory,  general  man¬ 
ager  of  communications  for 
UPI,  said  the  new  wire  system, 
dubbed  the  A  &  B  Transconti¬ 
nental  Double  Trunk  Operation, 
provides  streamlined  facilities 
to  move  copy  farther  and  faster 
and  eliminates  certain  duplica¬ 
tions  in  news  processing. 

Continuous  News  Flow 

One  trunk,  the  “A”  wire,  will 
carry  a  continuous  flow  of  prime 
news  24  hours  a  day,  seven  days 
a  week.  It  will  handle  no  service 
messages,  schedules  or  strictly 
informative  material.  Only  14 
key  bureaus  will  file  on  it. 

The  “B”  w’ire,  generally 
paralleling  the  “A”  wire,  will 
be  a  triple-function  circuit.  Dur¬ 
ing  certain  periods  it  will  be  a 


rest  of  the  time  they  will  be 
sending  regional  material. 

Mr.  Flory  said  that  due  to 
cleanup  of  the  primary  trunk 
wire  and  the  extra  hours  of 
service  over  the  prevailing  sys¬ 
tems,  clients  will  receive  copy 
earlier  and  faster.  While  volume 
will  materially  increase,  tele¬ 
graph  editors  will  be  relieved 
of  much  duplication  on  parallel 
wires  and  in  overlapping  service 
hours. 

He  cited  these  additional  ad¬ 
vantages  of  the  .A.  &  B  wire: 

UPI’s  own  deskmen  and  wire 
editors  will  be  afforded  greater 
opportunity  to  concentrate  on 
development  of  better  written, 
better  edited  and  more  swiftly 
paced  news  reports;  addition  of 
a  second  wire  to  the  areas  now 
served  wdth  only  one  newswire 
will  provide  clients  with  a  more 
fully-rounded  news  report,  im¬ 
possible  to  deliver  previously 
because  of  wire  limitations; 
many  delays  and  even  crowding 
out  of  impoidant  regional  ma- 


TRANSCONTINENTAL  news  network  being  reerranged  for  United  Press 
International  clients  is  checked  by  Frank  H.  Bartholomew,  president, 
and  Harry  R.  Flory,  right,  general  manager  of  communications. 


cross-country  second  trunk.  Dur¬ 
ing  other  periods  it  will  become 
a  cross-country  bureau-only 
wire,  with  clients  split  off  into 
a  series  of  state  and  regional 
circuits. 

Mr.  Flory  said  the  switchover 
will  place  New  York  head¬ 
quarters  in  minute-to-minute 
control  of  editorial  operations 
Mross  the  continent.  UPI  will 
integrate  day  and  night  desks 
into  a  universal  around-the- 
clock  news  desk  to  operate  the 
circuit  here. 

The  double-barrelled  layout 
supplants  the  present  day  dou¬ 
ble  trunk  in  the  Eastern  part  of 
the  U.S.;  all  sections  of  the  day 
trunk  west  of  Chicago;  the  New 
York  .State  wire;  the  New  Eng¬ 
land  wire;  the  California  day 
speed  wire;  all  segments  of 
night  wire;  the  East-South  night 
wnre;  the  metro  wires  along  the 
eastern  seaboard;  the  Saturday 
•light  double  trunk,  and  the  Big 
City  wire  in  the  Southwest. 


terial  on  the  present  wire  net¬ 
work  will  be  reduced  to  a  mini¬ 
mum. 

In  Planning  8  Years 

Han-y  Flory  was  appointed 
general  manager  of  communica¬ 
tions  for  United  Press  in  1952, 
and  the  same  year  he  instituted 
a  program  for  streamlining  the 
existing  domestic  teleprinter 
servnce. 

Almost  eight  years  and  one 
merger  have  elapsed  since  Mr. 
Flory  and  his  associates  began 
filct-finding  expeditions  to  de¬ 
termine  and  settle  necessary  de¬ 
tails  of  the  project. 

The  so-called  “A  &  B”  double 
trunk  wire  network  was  laid 
out  according  to  Mr.  Flory’s  de¬ 
sign  by  a  team  of  experts  from 
the  American  Telephone  and 
Telegraph  Company  under  E.  P. 
Gartner,  division  commercial 
manager  of  its  Long  Lines  De¬ 
partment. 


of  international  communications 
for  the  United  Press.  He  had 
spent  18  years  before  that  as  a 
foreign  correspondent  and  new’s 
executive,  first  for  International 
New’s  Service  and  then  for  the 
United  Press. 

His  motivation  for  constantly 
improving  existing  communica¬ 
tions: 

A  &  B  Program 

“Reporters  and  correspond¬ 
ents  are  only  as  good  as  their 
ability  to  transmit  their  news.” 

Closely  associated  with  the 
A  &  B  program  within  UPI 
have  been  Merton  T.  Akers,  for¬ 
mer  New  Y'ork  day  news  man¬ 
ager  who  is  now  on  consultant 
basis;  Pierre  A.  Miner,  com¬ 
mercial  manager;  Philip  G. 
Reed,  assistant  general  business 
manager;  .Tohn  L.  Sehon,  edi¬ 
torial  assistant  to  the  president; 
Julius  F'randsen,  Washington 
news  manager  and  Francis  T. 
I.eary,  day  news  manager. 


E&P  Regrets 

In  the  Aug.  1,  19.59,  issue  on 
page  11,  Editor  &  Publisher 
printed  an  article  about  the 
$100,000  libel  verdict  won  by 
Robert  E.  Troutt,  a  reporter  for 
the  Arkansas  Democrat  of  Little 
Rock,  in  his  suit  against  the 
Arkansas  Gazette  of  Little  Rock 
and  two  coin  machine  operators, 
Harold  F.  Dunaway  and  Cecil 
B.  Hill. 

Upon  investigation  the  editors 
of  E&P  find  the  report  was  not 
completely  fair  to  Mr.  Troutt. 
A  reference  to  a  Pulaski  County 
grand  jury  investigation  and  its 
statement  that  “It  was  ‘deplor¬ 
able  and  regrettable’  that  exist¬ 
ing  state  laws  made  it  impos¬ 
sible  for  indictments  to  be  re¬ 
turned”  might  have  been  con¬ 
strued  as  referring  to  Mr. 
Troutt.  Actually,  there  was  no 
mention  of  Mr.  Troutt  by  the 


Backbone  Wire 

The  “B”  backbone  wire  will 
stretch  between  eight  major 
bureaus — New  York,  Washing¬ 
ton,  Pittsburgh,  Chicago,  Kan¬ 
sas  City,  Denver,  Salt  Lake  City 
and  San  Francisco. 

From  the  backbone  will 
spread  a  network  of  regional 
wires,  comprising  the  “flesh”  on 
the  wire  skeleton.  About  half 
the  time  these  will  be  tied  di- 
•^ctly  to  the  “backbone.”  The 


Communications  of  Mr. 
Flory’s  devising  gave  the  United 
Press  a  beat  on  the  German  in¬ 
vasion  of  Holland,  and  enabled 
the  three  major  American  news 
agencies  to  flash  instant  word 
of  the  invasion  to  France  on 
D-Day.  Since  World  War  II 
many  of  Mr.  Flory’s  proposals 
to  facilitate  the  flow  of  world 
news  have  been  adopted  interna¬ 
tionally. 

Mr.  Flory  since  1942  was  for¬ 
eign  news  manager  and  director 


Editor  Returns 

Kannapolis,  N.  C. 

Thomas  H.  Wingate,  editor  of 
the  Kannapolis  Independent  for 
several  years  prior  to  1953  when 
he  resigned  to  become  publisher 
of  the  Rutherford  County  News, 
had  been  reappointed  editor  of 
the  Independent.  More  recently 
he  has  been  state  editor  for  the 
Charlotte  (N.  C.)  News. 


grand  jury  in  this  instance. 

E&P  did  not  intend  to  injure 
or  defame  Mr.  Troutt  with  this 
article  and  regrets  that  it  might 
have  been  so  interpreted. 

• 

Circulator  Dies 

Augusta,  Ga. 

J.  L.  Barksdale  Jr.,  60,  circu¬ 
lation  manager  of  the  Miami 
(Fla.)  Herald  from  1925-1940, 
died  Sept.  6  at  his  home  here. 


editor  Bc  publisher  for  September  19,  1959 
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Multi-Color 


Beacon  Wax 


Ad  in  N.  Y. 


Beacon  Wax  Company  became 
the  pioneer  in  multi-color  ROP 
advertising  in  the  New  York 
Post  on  Monday,  Sept.  14. 

Full-page  copy  used  two  col¬ 
ors  (red  and  blue)  with  black 
in  the  evening  tabloid,  which 
has  been  offering  one-color  and 
black,  as  has  the  Journal  Amer¬ 
ican,  for  several  years. 

The  Beacon  agencies  cooper¬ 
ating  on  the  ad  are  Allied  Ad¬ 
vertising  and  Maxine  Lee 
Simon,  both  of  Boston. 


6  Games  for  Readers 


In  American  Weekly 


The  Post  premium  for  a  one 
color  and  black  ad  is  $400  (or 
$300  where  copy  does  not  call 
for  surprints  or  registration). 
The  third  color  costs  an  addi¬ 
tional  $400  (or  $300,  without 
surprints  or  registration). 


FIRST  ad  using  two  colors  and 
black  ROP  in  the  New  York  Post 
is  examined  by  Harry  Rosen,  left, 
advertising  director,  and  Herbert 
Cox,  mechanical  superintendent. 


Beacon  has  been  on  the  mar¬ 
ket  for  40  years.  New  England 
is  its  home  base. 


^Historic  Innovation’ 


Ten  Years 


Harry  Rosen,  advertising  di¬ 
rector,  called  it  an  “historic  in¬ 
novation”  and  said  the  Post  will 
carry  color  schedules  from  now 
on. 


Ten  years  ago  it  began  ad- 


American  Weekly,  the  Hearst 
supplement,  burst  out  with  a 
“Cavalcade  of  Contests”  issue 
Sept.  13,  offering  $101,000  in 
prizes  in  six  editorial  oppoid;un- 
ities  “designed  to  engage  reader- 
pai'ticipation.” 

The  issue  marked  a  major 
move  under  the  editorship  of 
John  J.  O’Connell,  38,  who  came 
to  the  weekly  last  March  from 
Heai'st’s  Cosmopolitan  Maga¬ 
zine.  It  was  the  first  time  in  21 
years,  since  April  1938,  that  the 
supplement  had  run  an  editorial 
contest. 

The  American  Weekly  contest 
effoii;  broke  on  the  date  two  new 
distributing  papers  joined  the 
list  —  the  San  Diego  (Calif.) 
Tribune  and  the  Charlotte 
(N.  C.)  News.  With  these  addi¬ 
tions  current  circulation  (Mai’ch 
ABC)  is  9,968,416,  with  34 


“Those  who  will  be  most  in¬ 
terested  are  advertisers  whose 
sales  messages  can  best  be 
brought  to  the  public  by  color 
either  for  its  dramatic  ‘shock 
value’  or  when  color  becomes 
vital  for  product  presentation  or 
brand  or  package  identification,” 
he  said. 


vertising  52-weeks  a  year.  Much  papers. 

of  its  newspaper  copy  is  small  Immediate  result  of  the  con- 
spot  cartoons  run  throughout  a  test’s  promotion  was  increased 
paper.  The  spokesman  declared  print  orders  from  distributing 
it  has  used  effectively  full  color  papers  amounting  to  500,000. 
and  spot  color  in  newspapers  Jacob  A.  Evans,  associate  edi- 
where  it  is  available.  About  80  with  Charles  Renshaw,  story 


The  Beacon  ad  was  a  simple 
lay-out  requiring  no  blending  or 
difficult  register.  The  package 
itself  was  pictured  in  a  black 
drawing. 

Herbert  Cox,  mechanical  su¬ 
perintendent,  who  began  last 
June  to  experiment  with  “new 
techniques”  for  running  color 
with  the  Post’s  present  equip¬ 
ment,  declared  that  three  colors 
could  be  blended  to  achieve 
many  effects  desired  for  food 
copy. 


newspapers  are  receiving  Beacon 
advertising. 

The  Beacon  advertising  ap¬ 
propriation  for  the  fall  of  1959 
and  the  spring  of  1960  was  de¬ 
scribed  as  “appreciably  larger 
than  ever  before  in  the  com¬ 
pany’s  history.”  Last  year,  ac¬ 
cording  to  the  Bureau  of  Ad¬ 
vertising,  ANPA,  Beacon  in¬ 
vested  $1,436,798  in  newspapers. 


editor,  and  Alfred  Lowry,  art 
editor,  comprised  the  team  de¬ 
veloping  the  contest  array. 


mobiles  which  the  supplemc 
purchased.  There  are  a  total  li 
3,066  prizes. 

All  winners  will  be  notifiei,! 
but  only  the  top  ones  will  hav* 
their  names  published  in  Amc 
ican  Weekly. 

Upcoming  “Health  Issue," 
Oct.  25.  Planned  editorial  fee- 
tures  include  an  article  entitlei 
“The  New  Golden  Age,”  whie 
will  tell  of  new  medical  devdop- 
ments  prolonging  life;  a  pieu 
on  “Health  Beauty  and  Yoc 
Teeth;”  another  on  “How  Fa 
mous  People  Keep  Fit;”  andi 
feature  on  honnones  by  Willir 
Engle,  science  and  health  editc: 

An  “American  Weekly  Hocr 
Medical  Chart,”  is  designed  tt 
be  posted  inside  the  doors  c! 
medicine  cabinets.  It  gives  t 
alphabetized  list  of  common  cot 
plaints  and  remedies  and  hasi 
place  for  keeping  up-to-date  b 
ventories  on  the  cabinets’  con¬ 
tents. 

Already,  according  to  M: 
Evans,  enough  pharmaceutitt 
advertisers  have  bought  spae  I 
in  the  issue  to  insure  a  28-p»r  | 
edition. 
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Color  I.inaKr  L'p 


Bigger  Ad  Budget 


The  Post  has  18  Scott  units 
broken  down  into  six  unit  banks. 
Each  press  unit  is  equipped  with 
a  color  cylinder.  When  one  unit 
is  idle  its  black  cylinder  cun  be 
utilized  for  the  third  color. 
Three-color  copy  can  run  when 
the  edition  totals  80  or  less 
p?ges.  Normally  the  Post  runs 
96-pages. 

A  spokesman  for  Beacon  said 
the  firm  was  “exploring  the  pos¬ 
sibilities  of  making  extensive 
use  of  color  in  the  New  York 
metropolitan  market  where  its 
wax  has  been  a  leader  through 
newspaper  advertising  during 
the  past  eight  ye:irs. 


The  New  Y"ork  Post  won  the 
EDITOR  &  PUBLISHER  ROP 
Color  .Award  in  1958  for  one 
color  and  black  in  newspapers 
of  250,000  circulation  or  over. 
The  advertisement  was  for  the 
Fainuont  Food  Company,  placed 
by  Doyle  Dane  Bernbach. 

The  Post  published  its  first 
two-color  ad  Feb.  26,  1952.  It 
was  for  Chlorodent  Toothpaste. 

This  year,  according  to  Mr. 
Rosen,  the  Post’s  spot  color  lin¬ 
age  is  up  61  "/f  over  last  year’s. 

Mr.  Rosen,  noting  that  other 
American  cities  surpass  New 
York  in  newspaper  color  facili¬ 
ties,  pointed  out  that  the  “com¬ 
bined  circulation  of  the  Post  and 
the  Journal-American  can  give 
advertisei's  using  color  669^  cov¬ 
erage  of  the  New  Y"ork  evening 
newspaper  market.” 

“Under  these  circumstances. 
New  York  certainly  rates  pri¬ 
mary  consideration  as  a  place 
to  ‘say  it  colorfully’  ”,  he  con¬ 
cluded. 


Audience  Partieipalion 

“We  consider  this  issue  to  be 
similar  to  the  audience-partici¬ 
pation  shows  on  TV,”  Mr.  Evans, 
a  former  TV  promotion  man, 
said.  “What  we  sought  to  do 
was  to  build  among  our  readers 
a  sense  of  participation  in  the 
editorial  content  of  the  paper.” 

Virtually  the  entire  20-page 
issue  was  devoted  to  the  contests 
set  up  to  interest  “every  mem¬ 
ber  of  your  family.”  Three  for 
adults  called  for  opinions  on 
why  one  of  five  automobiles 
(Ford,  Chevrolet,  Plymouth, 
Rambler  and  Lark)  was  a  favor¬ 
ite;  the  titling  of  a  short  story 
written  by  Michael  Foster;  and 
the  completion  of  the  last  line 
of  a  poem  written  by  Phyllis 
McGinley. 

One  for  teen-agers  pictured 
TV  singing  stars  with  faces 
pulled  out  of  shape  and  asked 
readers  to  name  them  all  and 
tell  why  they  liked  one  best. 
Then  Walt  Disney  was  com¬ 
missioned  to  draw  a  picture  for 
children  to  color. 


S1\P.\  Presiileiicy 
Filled  at  Meeting 

Nominations  for  officers  of  the  | 
Southem  Newspaper  Associatio: 
will  be  made  at  the  Sept.  284 
convention  at  Hot  Springs,  Art 

E&P  is  guilty  of  jumping  1 1 
conclusions  in  stating  ( Sept.  12' 
that  Hugh  B.  Patterson  of  th- 1 
Little  Rock  .Arkansas  Gazt 
was  slated  to  move  up  fro:  | 
treasurer  to  succeed  Charles  P 
Manship  Jr.  of  Baton  Rouf 
as  president. 

The  office  of  president  c'j 
SNP.A  is  filled  by  election. 
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Printers  Reject 
.4 p proved  Oflfer 

Cl.NCINX^^  I 
Rejecting  the  newspaper  pu>  | 
lishers’  latest  offer,  Enquirf 
and  Post-Times-Star  printers. I 
by  a  263  to  137  vote,  have  re  I 
newed  their  request  for  strik'j 
sanction. 

The  publishers  offered  a 
week  increase  over  two  year^f 
plus  a  fourth  paid  holiday,  or!| 
dollar  more  than  their  offr-f 


turned  down  Aug.  2.  Journey 
1  nrr  p  •  printer’s  now  make  $118.’' | 

,  1  >  ri74?s  weekly  and  have  three  holidays 

Mr.  Evans  said  the  S.  Jay  The  new  offer  was  approved  h'] 
Reiner  Company  made  arrange-  Russell  Waterson,  ITU  represesj 
ments  for  merchandise  prizes,  tative.  The  contract  expiif 
with  the  exception  of  the  auto-  April  15. 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Chevrolet  Unveils 
Record  Ad  Campaign 

Detroit  than  any  make  in  years,  start 
Chevi-olet,  which  is  adding  a  in  major  markets  Sept.  20  (see 
revolutionai-y  compact  automo-  cut).  Measuring  24  inches,  each 
bile  to  its  model  line  for  1960,  cites  a  different  advantage  of 
took  the  wraps  off  a  record-size  the  grounds-up  engineering  job. 
advertising  campaign  (via  A  full-page  follow,  resized  for 
Campbell-Ewald)  this  week.  smaller  papers,  is  straight  copy 
Beginning  with  a  pre-an-  and  titled:  “Why  We  Build  Two 
nouncement  release  on  new  Kinds  of  Cars.” 
trucks  and  followed  closely  by  a  ■ 

buildup  of  passenger  car  inter-  *  assonper  (jir  «  » 

est,  the  schedule  is  of  a  solid.  New  passenger  car  announcc- 
across-the-board  variety  that  ment  ads  are  slated  for  PMs  of 
will  reach  a  smash  climax  with  Oct.  1  and  AMs  of  Oct.  2.  Facing 
the  introduction  of  vehicles  at  full  pages  in  metropolitan  cen- 
dealer  showrooms,  Oct.  2.  ters  will  be  scaled  no  lower  than 

Highspots  in  the  concentrated  two  6  x  182  liners  in  other 
three-week  promotion  are  page-  communities, 
facing  car  announcement  ads  The  bound  “catalogue-type” 
down  through  small  weeklies  at  insert  will  appear  in  Life  maga- 
all  retail  points,  television  spe-  zine’s  center  spread  with  the 
cials  and  an  eight-page  maga-  following  page  devote*!  to  the 
zine “pull-out,”  the  first  time  the  Cor\’air.  Consecutive  double 
device  has  been  applied  to  a  new  spreads,  one  on  the  conventional 
"'odel.  Chevroiets  and  the  other  on  the 

The  compact  Corvair  and  the  Coiwair,  are  also  booketl  for  the 
conventional  line  of  Chevroiets  Saturday  Evening  Post  and  Look 
will  receive  “together,  but  apart”  in  issues  out  around  Oct.  1. 
treatment.  For  initial  disclosures 
of  the  cars’  secrets  in  news¬ 
papers,  each  will  get  distinct 
layout  and  copy  slant. 

Magazine  ads  will  similarly 
handle  the  Corvair  and  conven-  ['^ckrelch'get'a  hl\fshU\n^. 
tionals  separately,  although  on  The  television  introduction  of 
succeeding  pages.  A  like  philoso-  vehicles  ties  in  with  the  resump- 
Phy  glides  radio  and  TV  com-  ^f  Chevrolet’s  regular 

"i?'*'*  t  j  7^^®  been  ^veekly  programming  and  covers 

allocated  m  three  categories-  t^ree  of  the  big  national  net- 
trucks,  Corvair  and  the  larpfer  ^vorks 

A  wide  use  of  spot  radio  will 
supplement  the  regular  Mutual, 


Poster  Showings 

Posters,  to  go  up  Octolier  1, 
favor  the  larger  models  with  a 
full  showing.  The  Corvair  and 


passengers. 

7,100  Newspapers 

Columbia  and  Keystone  network 
As  usual,  to  give  strong  sup-  programming.  The  radio  buy 
to  its  nationwide  dealer  covers  1,785  stations. 


body,  Chevrolet’s  newspaper  ad-  As  in  other  media,  the  direct 
vertising  commitments  are  as  mail  campaign  is  the  largest 
broad  if  not  more  so — as  any  ever.  Initial  mailings  will  be  to 
released  during  the  year.  More  independent  garage  and  service 
than  7,100  dailies  and  weeklies  stations.  Later,  lists  of  Chevro- 
wdl  be  involved.  Top  schedule  jet  and  competitive  owners  will 
calls  for  five  full  pages  plus  backbone  the  distribution, 
eight  3  X  112-line  “teasers.”  • 

The  new  truck  series,  which  ccr''o,ii 
offers  basic  engineering  changes,  '*  P 

get  a  bigger  advertising  Thomas  J.  Lipton,  Inc.,  has 
slice  than  normal  in  newsprint,  announced  appointment  of  Sulli- 
Pre-announcements  for  the  first  van,  Stauffer,  Colwell  and  Bay¬ 
time  run  up  to  a  full  page.  les  Inc.  to  handle  Lipton  Tea 
Teasers  on  the  Corvair,  a  rear-  and  Lipton  Instant  Tea  adver- 
powered,  precedent-upsetting  tising.  The  new  agency  will  take 
motor  car  which  has  stirred  over  from  Young  &  Rubicam  on 
more  excitement  in  the  industry  Oct.  19. 

editor  8c  publisher  for  September  19,  1959 


L&M’s  ‘Duke’  Cigarets 
Bow  in  3  Markets 

Liggett  &  Myers  this  week 
introduced  its  new  Duke  filter 
cigaret  in  Atlanta,  Boston  and 
Cincinnati,  with  distribution 
in  New  York  and  Chicago 
scheduled  for  Sept.  28  and  in 
seven  other  markets  on  Oct.  13. 

Two  weeks  after  distribu¬ 
tion  stai*t3  in  each  market 
Duke  will  be  heavily  promoted 
with  a  “crash  advertising  pro¬ 
gram”  (via  McCann-Erick- 
son,  Inc.).  The  program  will 
include  full-page  ads  in  all 
leading  newspapera. 

Color  Awards 
Luncheon  Sept.  28 

The  New  York  Chapter  of  the 
American  Association  of  News- 
jiaper  Representatives  will  co¬ 
sponsor  with  Editor  &  Pub¬ 
lisher  a  luncheon  at  the  Park 
Lane  Hotel  on  Monday,  Sept. 
28,  at  which  awards  will  be 
made  for  newspaper  ROP  color 
competitions  recently  held  by 
the  two  organizations. 

The  AANR  competition  was  a 
.$2,000  “Call  To  The  Colors  Art 
Directors  Contest”  opene<l  to  all 
visual  creative  people.  First 
prize  is  $1,000,  second  prize 
$500.  There  will  be  five  prizes 
of  $100  each.  This  contest  closed 
Sept.  11;  was  judged  Sept.  16. 

Judges  for  the  AANR  “Call 
To  The  Colors”  contest  were: 
Steve  Baker,  senior  art  direc¬ 
tor,  Cunningham  &  Walsh; 
Wallace  W.  Elton,  vicepresident. 
J.  Walter  Thompson  Co.;  Mil- 
ton  Voeks,  advertising  art  di¬ 
rector  and  color  coordinator, 
Philadelphia  Inquirer;  Albert 
G.  Loomis,  director  of  pro¬ 
duction  services,  McCann-E  rick- 
son  Inc.;  William  S.  Stro.sahl, 
vicepresident  and  creative  di¬ 
rector,  William  Esty  Co.; 
Charles  Feldman,  vicepresident 
and  executive  copy  director, 
Young  &  Rubicam;  Robert  Plis- 
kin,  vicepresident,  senior  art  di¬ 
rector,  Benton  &  Bowles. 

Names  of  winners  on  the  three 
newspaper  color  awards  pro¬ 
grams  —  E&P-AANR  Color 
Awards  for  Newspaper  Repro¬ 
duction;  E&P  “Color  Creativity” 
awards  to  agencies  and  adver¬ 
tisers;  and  the  AANR  awards 
to  art  directors  for  comprehen¬ 
sive  color  ideas  —  will  be  pub¬ 
lished  Sept.  26. 


‘Friendly’  Ad 
Can  ‘Alter’ 
Food  Prices 


Food  prices  can  be  made  to 
appear  more  attractive  than  they 
really  are  when  consumers  are 
properly  aided  in  the  choice  be¬ 
tween  brands  and  supermarkets, 
a  study  published  by  Motivation 
Research  Reports,  New  York, 
indicates. 

“The  illusory  product  and 
store  difference  that  makes  a 
consumer  favor  one  brand  or  one 
supermarket  rather  than  an¬ 
other,”  comments  Emanuel  Dem- 
by,  president  of  MRR  and  Moti¬ 
vation  Research  Associates, 
which  conducted  the  study,  “de¬ 
pends  on  how  much  and  what 
kind  of  ‘friendliness’  is  projectecl 
by  both  national  and  cooperative 
advertising  as  well  as  by  the 
’climate’  within  the  supermarket 
itself.” 

In  the  course  of  the  study, 
some  of  the  200  respondents  in¬ 
terviewed  and  observed  during 
shopping  experiences  at  super¬ 
markets  in  the  New  York  and 
Chicago  metropolitan  areas 
swore  that  they  patron  ize<l  a 
certain  store  because  it  had 
"better  merchandise”  or  “cheap¬ 
er  prices.”  A  check  showed  this 
to  be  more  a  figment  of  the  con¬ 
sumer’s  imagination  than  a  fact. 

Es.sentially,  the  study  was 
undertaken  to  provide  an.swers 
to  a  number  of  questions  affect¬ 
ing  the  sale  of  branded  mer¬ 
chandise  in  supermarkets.  The 
report  just  issued  is  the  start 
of  a  continuing  study  to  explore 
the  ‘climate’  of  the  supermarket 
through  probes  of  the.se  ques¬ 
tions.  Copies  are  available  for 
$20  from  MRR. 

• 

Toarli«*r>*  Riiii  .\tls 

Cleveland 

In  an  unusual  action,  the 
AFL-CIO  Cleveland  Teachers 
Union  placed  an  advertisement 
in  the  Cleveland  Press  on  the 
first  day  of  school,  voicing  strong 
complaints  about  the  manage¬ 
ment  of  the  Cleveland  public 
school  system.  The  ad  was  ad¬ 
dressed  to  the  parents  of  chil¬ 
dren.  The  union  plans  a  series 
of  ads  on  school  problems  in  the 
Cleveland  dailies. 
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2)  People  like  human  interest  as  little  as  $500,  depending  upc  | 

pictures  that  tell  a  story.  Photo-  names,  reputation  and  abilit; 
graphs,  paintings  and  cartoons  Fees  for  photographers  ranp 
seem  best.  from  $150  to  $860,  and  sont 

3)  People  don’t  pay  much  at-  times  the  expenses  incident  tt 

tention  to  “designy  ads.”  a  photograph  job  exceed  ttes 

4)  It’s  important  to  arrange  amounts.  Expenses  for  one  phc- 

the  headline  in  one  or  two  lines  tograph  shown,  requiring  tb 
of  readable  type  for  quick,  easy  building  of  a  specially  design?, 
reading.  set  and  accessories,  amount? 

5)  To  get  people  to  read  the  to  $1,709. 

copy  blocks,  conventional  typog-  Some  tips  given  on  “retoud 
raphy  should  be  used.  Tricks  ing  photos  in  front  of  the  oar. 
with  type  turns  readers  away,  era”  included* 
rather  than  attracting  them.  ^o  photograph  soup  to  mak, 
More  important  than  these 

fundamental  rules  according  to  a  piece  of  glass  the  size  anc 
Mr.  Anthony,  IS  “the  iteh  to  do  ^^ape  of  the  plate,  put  tk. 
something  fresh  and  di^rent  ^ 

Mr.  Reimers  said  that  edi- 
torial  pages  of  magazines  were  „ 

the  standard  sources  for  photo-  Battles  are  sometimes  to 
graphic  and  art  talent.  Men-  visibility,  in  whr 

tioned  as  important  advertising  bottle  ol 

photographers  were  Irving  10%  larger  than  actaa 

Penn,  acclaimed  for  a  Log  Cabin  ^  , 

Syrup  photo;  Donald  Mack,  a  ,  Make  automobiles  photog^p; 
specialist  with  children;  and  usii^  “stretch  lens 

Harold  Becker,  cited  for  an  ad  cameras.  Put  sheet  unde: 
for  Royal  Typewriters.  P>ck  up  chro® 

Among  outstanding  advertis-  reflection, 

ing  artists  named  were  Jack  Miss  Healy  told  about  costl; 
Potter,  who  “breaks  away  from  models.  The  average  fee  Y4I 
the  conventional  and  leans  to-  pays  is  $40  to  $50  an  hour.  Soro 
ward  fine  art”;  David  Thom,  top  models  get  $120  an  hour 
“a  fine  arts  painter  who  created  Mr.  Anthony  closed  with  i 
a.  recent  Park-Davls  campaign”;  description  of  what  he  call? 
Whitney  Darrow,  who  has  made  the  “gang  up,”  an  assignraen 


Y&R  Agency  Screens 
‘Inside  Print  Ads’ 


,  Inc.,  put  describing  Y&R’s  art  depart- 
sh  “Inside  ment  and  its  part  in  creating 
this  week  print  advertising.  It  numbers  78 
is.  people,  28  of  whom  are  art  di¬ 

show  was  rectors,  16  assistant  art  direc- 
)f  10  semi-  tors,  20  specialists  in  fields 
tichard  E.  which  augment  are  direction, 
utive  vice-  the  others  clerical.  This 

n  and  in-  large  force  is  only  a  part  of 
alesmen  in  the  creative  whole,  he  explained, 
les  group”  Mr.  Anthony  said  an  art  di- 
ncy  opera-  cector  must  be  made  of  “about 
ting,  media  33%  observation,  33%  imagina- 
nedia  con-  tion,  20%  craftsmanship,  13% 
diseased  tissue  (the  disease  is 
in  Co.  will  the  itch)  and  up  to  one  percent 
28,  Batten,  tact.” 

•storn,  Oct.  research  man  stores 

owles  Oct.  scientific  information,”  Mr.  An¬ 
thony  continued,  “a  merchandis¬ 
ing  man  stores  figures,  a  copy 
writer  stores  words,  a  media 
man  stores  phone  numbers,  and 
an  art  director  stores  things 
which  enter  the  brain  through 
the  eyes  and  react  in  a  unique 
way  on  his  gray  matter.” 

Studying  retail  store  show 
windows  was  described  as  one 
of  the  best  ways  for  art  direc¬ 
tors  to  get  ideas. 

“Advertising  design  is  not  en¬ 
tirely  a  matter  of  storing  up 
creative  nuts,”  Mr.  Anthony 

said,  listing  five  pointei-s  ob-  On  fees  to  artists,  Mr.  .\n- 
tained  from  research:  Ihony  revealed  that  Norman 

1)  The  overall  design  of  an  Rockwell  has  a  flat  price  of 
ad  should  be  kept  clean  and  $5,000  for  any  four-color  paint- 
orderly.  In  a  cluttered  ad,  a  per-  ing  he  does,  while  another  art- 
son  hardly  knows  where  to  start,  ist  might  do  the  same  job  for 


In  the  case  of  Y&R,  Sept.  14, 
the  seminar  was  mostly  screeneil 
with  pictures.  Whatever  libretto 
was  necessary  came  from  Wal¬ 
ter  Glenn,  director  of  the  art 
department;  Jack  Anthony,  as¬ 
sociate  director,  Carl  Harris, 
executive  art  supervisor,  Wil¬ 
liam  Reimers,  senior  art  buyer, 
and  Fran  Healy,  head  stylist. 

Although  pictures,  including 
some  motion  strips,  were  large¬ 
ly  light-hearted,  the  total  pro¬ 
duction,  presented  publicly  for 
the  first  time,  proved  serious 
enough.  Inside  details  on  the 
preparation  of  print  ads  for 
more  than  a  score  of  prominent 
clients  showed  the  care  and 
creative  effort  taken  to  produce 
copy  that  will  “make  sales.” 

Some  of  the  tricks  revealed 
should  be  helpful  to  local  news¬ 
paper  ad  departments  prepar¬ 
ing  copy  for  local  advertisers. 

Among  advertisers  whose  copy 
was  turned  inside  out  for  pub¬ 
lic  inspection  were  Borden 
Foods,  Sanforized,  The  Travel¬ 
ers  Insurance  Co.,  Johnson  & 

Johnson,  Boy-ar-dee,  Log  Cabin 
Syrup,  Royal  Typewriter,  Gulf 
Oil,  Simoniz,  Jell-0,  Birds  Eye, 

Minute  Rice,  General  Electric, 
and  Reynolds  Metals. 

Singled  out  by  Mr.  Anthony 
as  “an  art  director’s  dream  of 
the  ultimate  in  newspaper  ad¬ 
vertising  —  full  color,  all  pic¬ 
ture,  and  the  minimum  of  copy” 
was  a  striking  ad  for  Johnson  & 

Johnson’s  Modess.  It  showed  a 
pretty  red  head  girl’s  face  peep¬ 
ing  from  behind  a  newspaper 
which  had  gay  floral  designs 
substituted  for  type  of  grim 
new’s  (see  cut).  It  will  appear 
during  October  and  November 
in  a  list  of  18  dailies  in  color  ^  New, .  The  Most  Trustworthy  Napkin  Ever  Created 
and  in  the  Sunday  Metropolitan 
Newspapers  and  seven  other  in¬ 
dependent  Sunday  supplements. 

Mr.  Glenn  opened  the  show 


many  people,”  he  explained 
“There  are  numerous  occasion; 
for  a  ‘gang  up,’  but  the  necee 
sity  for  it  should  be  an  ex¬ 
tremely  valid  one.  Misused  it 
could  become  a  reckless  waste 
of  time  and  talent.” 

He  gave  four  recent  instance 
that  called  for  “this  tremendou; 
push  of  manpower”:  (1)  « 
“whopping  new  campaign  idea' 
for  Four  Roses;  (2)  introduc 
tion  of  a  new  product  for  Tan? 

(3)  a  periodic  “let’s  not  sit  or. 
our  hands”  type  of  push  for 
clients  whose  advertising  is  do¬ 
ing  well,  such  as  Bufferin;  and 

(4)  advertising  for  a  new  client 
in  the  Chicago  office  (Simonii) 

“The  ‘gang  up’  may  demand 
volume  —  the  services  of  all  the 
art  directors  and  group  mem 
bers,”  Mr.  Anthony  concluded 
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Mr.  Anthony  concluded 
“Rut  volume  of  creative  power 
is  important  only  when  it  pro¬ 
duces  stimulating  and  provoca¬ 
tive  translation  of  the  idea  to 
the  page.” 


Hiltlner  Promoted 

Charles  M.  Hildner,  easterri 
sales  manager.  Bureau  of  Ad¬ 
vertising,  ANPA,  has  beCT 
named  director  of  national  chain 
sales.  William  J.  Solch  has  beCT 
named  eastern  manager  of  chain 
sales. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphia 

Advertising  Offices:  Philadelphia  •  New  York  •  Chicago 
Representatives;  Sawyer  Fertnson  Walker  Comyany  in  Detroit  •  Atlanta  •  Los  Angeles 
Florida  Resorts:  The  Leonard  Company  •  Miami  Beach 
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1^  Tj  1^  J  *  4-  newspapers  are  making  use  of  Sept.  27,  with  a  “Cracker  Barrel  Birds  Eye  Joins 

J/  OOU.  JLliCl.ll01*S  color,  food  illustrations  and  dis-  Breakfast”  hosted  by  Florida  i  p 

tinctive  layouts.  Citrus  Commission.  The  Chicago  ^  OOn  r  romotion 

O  x  Friday  morning  ses-  Sun-Times  will  hold  an  open  The  Birds  Eye  division  of 

OCl  lUr  OUsy  Sion,  one  period  has  been  set  house  and  reception  for  the  edi-  General  Foods  Corp.  in  partici- 
*  aside  for  a  Bureau  of  Adver-  tors  from  2  to  4  p.m.  at  the  new  pating  in  the  “Better  Meals 

51~1qx7-  tising  report  on  “Total  Selling”  Sun-Times  building.  A  “Hai-vest  BuildBetterFamilies”promo- 

^d^y  dl  J-Cy  as  related  to  the  newspapers’  Festival  Supper”  will  be  given  tion  scheduled  from  Sept.  14- 

nationwide  “Better  Meals  Build  by  the  Rice  Industry  Sunday  Sept.  26,  by  the  Bureau  of  Ad- 

Chicago  Better  Families”  promotion,  evening.  vertising,  ANPA. 

Nearly  150  U.  S.  and  Can-  Arthur  E.  Hall,  Chicago  Daily  Other  highlights  on  the  con-  Birds  Eye  advertising,  news- 

adian  newspaper  food  editors  News,  vicepresident  and  general  ference  program  include  a  “Dole  paper  mats  and  in-store  display 
have  already  registered  for  the  manager,  will  make  the  report  Hawaiian  Hoolaulee”  reception  material  during  the  promotioi 
17th  food  editors  conference  to  the  editors.  Monday  evening,  follow’ed  by  a  period  is  featuring  the  distinc- 

here  at  the  Drake  Hotel,  Sept.  Alma  Lach,  Chicago  Sun-  “North  of  the  Bordei-”  dinner  tive  logo  and  slogan  created  by 
27  through  Oct.  2.  Times  food  editor,  is  chairman  staged  by  Borden  Company.  the  Bureau.  Birds  Eye  is  supply 

The  annual  event,  sponsored  of  the  food  editors’  advisory  r  j  i  u  retail  customers  with  frozei 

by  the  American  Association  of  committee  to  the  conference.  ■'**"*^  food  case  molding  strips  anc 

Newspaper  Representatives,  is  Serving  with  Mrs.  Lach  are:  There  will  be  a  “Country  two-column  mats, 

chairmanned  this  year  by  A1  Margaret  Pettigrew,  New  York  Garden  Luncheon”  put  on  by  ^mm^nting  on  the  promotion 
Engelhardt,  Branham  Co.  As-  Journal- American;  Margaret  Campbell  Soup  Co.,  on  Tuesday  Garside,  Birds  Eye  m 

sistine  Mr  Eneelhardt  are  John  Carr,  Toronto  (Ont.)  Star;  Opal  and  a  tour  of  the  new  Kitchens  tional  sales  manager,  said,  Thi 
E  S  aXv  To  anS  Crandall,  Sn»  D^o  (Callt.)  of  Sara  Lee,  Inc.,  offering  edi-  .mpact  of  th.e  nat.on-w.de  f» 
T  w  ,.>.1  Ti-  e’  T  I,’  Union;  Marian  Fischer,  Salem  tors  an  opportunity  to  see  elec-  u^dusti^r  promotion,  created  ani 
xr  4- ^  nson,  (Qj.g  ^  Capital-Journal;  and  tronic  baking  of  the  famed  Sara  fully  backed  by  the  majority  o 

Kent,  Gavin  &  Sinding,  Inc.,  rep-  jgane  Voltz,  Miami  (Fla.)  //er-  Lee  cakes.  The  Kretschmer  America’s  most  important  an 
resenting  respectively  the  Chi-  . .  Wheat  Germ  Corp.,  will  be  host  influential  newspapers,  will  b 

cago  and  New  York  AANR  ’  at  the  Don  McNeil  Breakfast  tremendous.  Over  100  millio 

chapters.  40  Companies  Puriicipale  Show  on  Friday.  Joan  Crawford  newspaper  readers  will  be  a 

Food  Page  Display  fo^ds^'lnd  ^w^J^^aL^cfatfons  P^si-Cda  Co^,  Frid^ lu^chwn  ^tter  Families’’  slogan  durin 

W  special  i^erest  to  food  ^ni  demonstrate  their  products  T^li7  by"^hai^s  an7l^^^^^^^^^ 

editors  and  participating  food  to  the  editors  and  will  feature  afternoon  by  the  Denmark  country  wi 

companies  will  be  a  display  of  new  ways  of  using  food  items  as  Cheese  Corp.  provide  an  unbeatable  combiiu 

newspaper  food  pages,  including  well  as  new  recipes  for  consumer  Twice  daily  there  w’ill  be  filing  tion  of  national  advertising  ai 

both  black  and  white  and  color  menus.  periods  set  aside  for  food  edi-  in-store  promotion,  guaranteeir 

pages.  The  exhibit  will  feature  The  five-day  meeting  gets  tors  desiring  to  write  news  almost  100%  consumer  awar 
food  pages,  showing  how  100  underway  on  Sunday  moming,  stories  of  the  week’s  activities,  ness.” 


A  ONE-IN-A-MULION  TEST  MARKET  ...  one  n 
. . .  and  crimillion  and  more  prospects! 


'  HuntniH 
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You  get  the  best! 

The  Providence,  R.I.,  city-state 
area  is  the  Number  One  test  mar¬ 
ket  in  New  England.  And  it’s  one 
of  the  top  three  nationally.  Why 
are  so  many  test  campaigns  run 
here?  Because  Providence  offers 
you  a  representative  cosmopolitan 
population  ideally  balanced  between 
urban  and  ■  suburban,  and  well  iso¬ 
lated  from  other  maj'or  markets. 
It  is  also  one  of  the  few  scheduled 
markets  completely  dominated  by 
one  medium — The  Providence  Jour¬ 
nal-Bulletin. 


You  get  o  million«plus  market! 

The  Providence  Journal-Bulletin 
offers  you  effective  coverage  in  cities 
and  towns  in  Rhode  Island  and 
nearby  Massachusetts.  It  is  the 
one  strong  selling  force  throughout 
this  million-plus  population  center — 
New  England’s  second  largest  mar¬ 
ket.  Daily  circulation,  more  than 
200,000;  Providence  Sunday  Journal, 
over  185,000. 


You  get  BIG  buying  power! 

The  1959  Sales  Management  Sur¬ 
vey  shows  buying  power  in  the 
Providence  Journal-Bulletin  mar¬ 
ket  area  up  in  classification  after 
classification.  Check  Providence 
sales  now. 


Contact  Frank  S.  Rook,  Manager, 
General  Advertising,  Providence 
Journal-Bulletin,  Providence  2,  R.I.. 
or  your  nearest  Ward-Griffith  office. 


Ward-Griffith  Co.,  Inc.,  New  York,  Boston,  Detroit, 

Chicago,  Philadelphia,  San  Francisco,  Atlanta,  Miami, 

Charlotte.  N.C.  and  Portland.  Oregon 
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The  Washington  Post 
has  50%  more 


circulation  than  any  other 
Washington  newspaper 
and  86% 

of  its  City  and  Retail 
Trade  Zone  circulation 
is  home  delivered 


For  Mor*  Than  20  Yaars  Washington’s  R.O.P.  Color  Nowspapor 


Rsprosontod  By:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles;  Joshua  B.  Powers, 
Ltd.— London,  England;  Senor  G.  Enriquez  Simoni  — Mexico  City,  Mexico;  Allin  Associates— Toronto  ond  Montreal,  Canada;  The  Hal  Winter  Co.,  Florida 
Hotel  and  Resort  adv.  rep.— Miami  Beach,  Florida;  Tom  McGill,  New  England  Hotel  and  Resort  odv.  rep.— West  Roxbury,  Massachusetts;  Lou  Robbins, 
New  York  ond  New  Jersey  Hotel  and  Resort  odv.  rep.— 1265  Broadway,  N.Y.,  N.Y.;  Puck,  The  Comic  Weekly. 
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Suiibeain  to 
Newspaper  Ads 

Chicago 

The  new  Sunbeam  “Dual  De- 
Luxe”  vacuum  cleaner  will  be 
introduced  initially  in  the  Los 
Angeles  market  about  mid-Sep¬ 
tember  with  a  black  and  one 
color  full  page  ad  in  the  Los 
Angeles  (Calif.)  Times,  placed 
by  the  Sunbeam  distributor. 

Additional  markets  will  be 
opened  as  quickly  as  distribu¬ 
tion  and  dealerships  are  ready, 
continuing  across  the  country 
with  full  national  distribution 
expected  by  Nov.  1.  All  news¬ 
paper  ads  will  be  placed  through 
Sunbeam’s  newly-appointed  dis¬ 
tributors,  with  additional  tie-in 
ads  placed  by  local  dealers. 

In  addition  to  the  new  vacuum 
cleaner — the  fii’st  to  be  manu¬ 
factured  by  Sunbeam  and  fea¬ 
turing  a  turbine-driven  brush — 
other  new  electric  Sunbeam  ap¬ 
pliances  will  be  inti'oduced  this 
Fall,  including  three  shavers 
(two  for  w^omen) ,  an  electric  can 
opener,  hair  dryer,  four  electric 
clocks  and  two  electric  drills. 
Sunbeam  w’ill  use  television 
(“What’s  My  Line?”),  national 
magazines  and  newspaper  sup¬ 
plements  (via  Perrin-Paus  Co., 
Chicago). 

Electric  clocks  as  Christmas 
gifts  will  be  promoted  in  Amer¬ 
ican  Weekly  and  This  Week 
magazine  during  December. 


Red  L  ‘Bleaks’ 

‘L’  of  Campaign 

An  unusual  consumer  news¬ 
paper  advertising  campaign 
for  fall  and  winter  broke  on 
Sept.  17  for  the  Red  L  Foods 
Corp.,  Great  Neck,  New  York. 

The  800-line  ad  (via  Smith/ 
Greenland  Co.)  featured  an 
underseas  diver  and  the 
legend:  “Tomorrow  is  Fliday 
...  a  great  day  to  enjoy  Red 
L  Flozen  Flied  Shlimp!”  The 
copy  went  on  to  say,  “Lemem- 
ber.  Red  L  can  be  seiwed  on 
any  day  with  an  L  in  it:  not 
just  Fliday,  but  Satulday, 
Sulday,  Molday,  Tuelday, 
Welnesday,  or  even  Thulsday! 
In  flozen  food  cabinets  evely- 
where.” 

The  campaign  will  appear  in 
the  New  York  Daily  News, 
World  Telegram-Sun,  News- 
day,  the  Westchester  Group 
and  Northern  New^  Jer.sey 
newspapers  as  well  as 
throughout  the  New  England 
market. 


Opens  PR  Offiee 

Stephen  F.  Keegan  has  re¬ 
signed  as  vicepresident  in  chai  ge 
of  advertising  and  public  rela¬ 
tions  of  Pathe  News,  Inc.,  to 
open  his  own  PR  agencv  in  New 
York. 


If  you  don't  want  to  miss 
the  big  ones  while 
you  sell  the  smaller  ones, 
remember: 


Everywhere, 
important  men  with 
important  space  programs 


read  The  Wall  Street  Journal 


The  Other  Media 

AD  EXECS  ‘NOT  TAKEN  IN’  BY  CIRCULATION  TOTALS 
“The  ratings  yardstick  employed  in  television  and  radio  is  theks 
we  have,  and  far  superior  to  that  employed  by  any  other  medim' 
Dr.  Sydney  Roslow,  director  of  Pulse,  Inc.,  told  the  Advertise 
Club  of  Miami  last  week. 

“The  print  medium  can  boast  about  its  accuracy  in  conntai 
circulation,  but  it  is  hard  for  me  to  believe  that  any  sharp-shood* 
advertising  man  is  taken  in  by  those  big  circulation  totals,”  Hi 
Roslow  declared.  “In  broadcasting,  ratings  research  has  yielded  i 
much  more  refined  figure  narrowing  the  range  of  speculation  sif 
nificantly.” 

Dr.  Roslow  compared  “the  accurate  figures  available  in  the  broad 
cast  media,”  and  the  312,579  circulation  of  the  Miami  (Fla.)  //eroli 
Tribune,  “and  the  knowledge  that  only  a  minute  fraction  of  tk 
circulation  saw  any  specific  advertisement.” 

*  * 

TEENAGERS  HEAVY  RADIO  LISTENERS— Almost  half  u- 
t ion’s  teenagers  listen  to  radio  four  or  more  hours  a  day,  acwid 
ing  to  survey  sponsored  by  'Teen  magazine  and  conducted  by  Dr, 
Shoi  Balaban  Dickinson,  ’Teen  research  consultant.  Total  of 
of  1,500  teeners  polled  said  they  listened  to  radio  four  or  me 
hours  daily;  21.6%  listen  three  hours  daily;  19.3%  listen  twobwi'': 
and  12%  listen  one  hour.  Girls  tend  to  Ire  heavier  listeners  tka 
boys.  Survey  also  showed  that  43.7^,'  of  teenagers  polled  watckd 
TV  four  hours  or  more  daily;  23.4%  three  hours;  13%  two  boon 
and  15.7%  one  hour.  Last  July.  Teen-Age  Survey,  Inc.,  reported 
teenagers  were  spending  more  time  reading  newspapers,  mail 
zines  and  books,  and  were  cutting  down  on  TV  viewing  and  ndii 
listening  (E&P.  .Aug.  1,  page  24). 

*  *  * 

YEAR-LONG  ANNIVERSARY  PROMOTION— Good  Urn- 
keeping  magazine,  whose  September  issue  grossed  $2,034,600  id 
revenue  for  a  14.7%  gain  over  last  year,  will  celebrate  its  TjA 
Anniversary  with  year-long,  nation-wide  promotion  to  start  immedi 
ately.  May.  1960,  issue  has  been  designated  the  Anniversary  Nm 
her.  A  16-page  “Good  Housekeeping  Section”  will  appear  in  Va 
York  Times  of  Nov.  8  and  in  the  New  York  Journal-Americanilf 
following  week.  Other  promotions  are  in  the  works. 

♦  *  * 

MOVIES  TOP  AUDIOVISUAL  MEDIUM  -Motion  pi(turMt(» 
list  of  2.093  audiovisual  items  released  during  year,  according  ti 
34th  Annual  Blue  Book  of  Audiovisual  Materials  issued  by  Edtifs- 
tional  Screen  &  Audiovisual  Guide,  Chicago. 

*  *  * 

SALES  AGREEMENT  FORM  S.AVES  MANHOUKS^ln  » 
operation  with  both  stations  they  represent  and  ad  agencies.  ® 
TV  Spot  Sales  has  developed  new  sales  agreement  form  for  agencis 
which  serves  as  an  agreement  and  an  amendment  if  requiiec- 
Schedule  and  rates,  both  gross  and  net.  will  be  shown  for  all  sp^ 
New  procedure  said  to  save  considerable  manhours  at  agencif 
stations  as  well  as  within  CBS  TV  Spot  Sales  organization. 

*  *  * 

‘ACTIVISM’  IS  WORD  FOR  ‘FAMILY  CIRCLE’— Fnm i7.v  Cim; 
magazine  has  launched  large-scale  advertising  and  public  relati  ■ 
campaign  to  implant  new  concept  of  “total  magazine  performanw 
in  minds  of  readers  and  advertisers.  Following  series  of  60-1 ' 
teaser  ads  which  appeared  with  Increasing  frequency  in  newspapf^ 
asking  “ACTIVISM!  What  Is  It?”  double-page  ads  broke  in  t- 
New  York  Times  and  New  York  Herald  Tribune  last  week  info- 
ing  advertisers  that  “Activism,  in  magazine  publishing,  can  - 
measured  by  performance  in  moving  people,  magazines  and  pr; 
nets.”  Publisher  P.  K.  Leberman  said  the  word  best  describes'’ 
’  image  of  the  magazine  and  its  accompli.shments. 

*  »  « 

POPAI  GETS  NEW  PR  DIRECTOR— Marylin  C.  Carey  has  be* 
i  named  director  of  press  relations  of  Point-of-Purchase  Advertise; 
j  Institute,  succeeding  Nancy  Crandell  who  retired  Sept.  1. 

I  Carev  has  been  with  POPAI  for  the  past  three  years. 

I  '  *  *  * 

TWO  DAILIES  WIN  DMAA  AWARDS— The  Toronto  (Ont 
Daily  Star  and  the  Washington  (D.C.)  Post  &  Times  Herald'^ 
among  58  winners  of  awards  made  this  week  by  the  Direct 
'  Advertising  Association  at  the  opening  of  its  42nd  annual  com< 
tion  in  Montreal.  Top  prize,  the  Gold  Mail  Box  Trophy,  went 
Talon,  Inc. 
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Now,  a  Weekend  Food  Guide 
greets  The  Inquirer's  667,000 


women  readers,  every  Thursday 

It  happens  every  Thursday . . .  hundreds  of 
thousands  of  women  eagerly  reach  for  a  new 
section  that’s  devoted  exclusively  to  FOOD. 

The  lift-out  Weekend  Food  Guide,  printed  in 
color  and  black  and  white,  spotlights  food 
features  for  the  planning,  buying  and  preparing 
of  better  family  meals.  And  women  love  it ! 

Of  course,  the  food  ads — your  food  ads — have 
a  powerful  effect  on  their  buying. 

To  put  your  brand  in  this  happy  atmosphere, 
schedule  The  Inquirer’s  Weekend  Food 
Guide.  You’ll  like  the  lift  in  sales. 


For  all  facts  and  figures,  send  for  the  extract  of  "Philadelphia 
Newspaper  Analysis"  by  Sindlinger  &  Company,  Inc. 


Jfiiilahdpliici  Jlnquirer 


Good  Mornings  begin  with  The  INQUIRER  for 
1,406,000  adult  daily  readers 


new  YORK 
ROBKRT  T.  DEVLIN,  JR. 
342  Madison  Ave. 
Murray  Hill  2-5838 


DETROIT 
RICHARD  I.  KRUG 
Penobscot  Bld(?. 
Woodward  5-72H0 


LOS  ANGELES 
FITZPATRICK  ASSOCIATES 
34BO  Wilshire  Boulevard 
Dunkirk  5*3557 


CHICAGO 
EDWARD  J.  LYNCH 
20  N.  Wacker  Drive 
Andover  3-6270 


SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 
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Hess  Jamboree  m®”’®  Fashion 

Section  Announced 

Nets  9  Page  Ads  Chicago 

A  preview  of  what  the  well- 
A  week-long  “LPA  (Lowest  dressed  man  will  wear  this  Fall 
Prices  Anywhere)  Jamboree”  will  be  presented  by  the  Chi- 
was  staged  at  Hess’s,  Allentown,  cago  Sunday  Tribune  in  a  new 
Pa.  department  store,  starting  rotogravure  supplement,  “Men’s 
Saturday  morning.  Sept.  12,  fea-  Wear  Previews,”  to  be  inaugu- 
turing  “the  most  spectacular  rated  by  the  newspaper  on  Sept, 
merchandising  promotions  ever  27. 

to  be  staged  anywhere.”  The  first  issue  of  the  semi- 

Tied-in  with  approximately  7'“ 

nine  full  pages  of  daily  adver-  detail  male  fashion  develop- 
tising  in  each  of  the  Allentown,  the  forthcoming  fall- 

D  _ Winter  session.  A  Spring-Sum- 

HctnlcJi©iTi  And  bj&SLon  nows'*  ^  _ i ^^^4- 

naners  and  10-second  snot  an-  edition  of  the  supplement 

^  ^  is  scheduled  for  publication  on 

nouncements  used  every  hour  on  .  ^ 

j.  .  ..  ■  All  April  24,  1960. 

GAVAn  •rariirt  fiT.siT.inns  in  AMpn>  ^  ' 


TOP  AWARD  for  its  promotion  mail  was  given  to  the  MoiUrttl 
Star  by  the  Direct  Mail  Advertising  Association. 

*  *  * 

WOOLWORTH  IN  WEEKLIES — William  Ball,  advertising  dim. 
tor  of  the  College  Park  (Md.)  Free  State  News,  announced  thatli 
has  signed  the  F.  W.  Woolworth  Co.  to  a  40,000-line  retail  displr 
ad  contract,  effective  Sept.  10.  The  company  plans  to  alternate  hi 
page  and  half-page  insertions  on  a  weekly  basis  in  the  Free  Statj 
News  which  circulates  in  the  College  Park  and  Prince  (ieorp 
Plaza  shopping  center  areas.  It  is  believed  to  be  Woolworth’s  fa 
large-scale  space  in  a  weekly  newspaper. 

«  *  « 

PERSON-TO-PERSON  contact  is  what  This  Week  offers  to  adw- 
tisers,  that’s  the  theme  W,  Parkman  Rankin,  vicepresident  of  tie 
Sunday  supplement,  stresses  in  his  talks  with  newspaper  publishm 
This  Week’s  answer  to  the  problem  of  “getting  through”  to  read® 
and  buyers,  he  says,  is  to  publish  a  magazine  “which  speaks  M 
about  people,  but  directly  to  the  reader  himself.  Many  of  Tlis 
Week’s  regular  features  create  strong  individual  appeal  throii|l 
reader-participation. 

*  *  * 

HEAVY  AMMUNITION  in  the  merchandising  of  national  adre 
tising,  particularly  in  the  introduction  of  new  products,  will  be  ir 
paper  promotion.  The  Greenville  (Tex.)  Herald-Banner  advises. 


The  board  of  directors  and  MARKET  ANALYSIS  (13th  annual)  for  the  Lowell,  Mass,  am 
stockholders  of  Mogul  Lewin  is  issued  by  the  Lowell  Sun,  daily-Sunday.  It  gives  total  anntul 
Williams  &  Saylor,  Inc.  have  expenditures  of  families  receiving  the  evening  Sun  as  $2O2.948.0(l(! 
voted  to  change  the  name  of  the  and  of  those  receiving  the  Sunday  Sun  as  $150,654,000.  Food  top 
advertising  agency  to  Mogul  the  list;  housing  is  second. 

Williams  &  Saylor,  Inc.,  it  was  *  *  * 

announced  this  week  by  Emil  AUTOMOTIVE  SURVEY  made  by  Spokane,  Wash,  newspaper- 
Mogul,  president.  The  change  is  gives  interesting  data  about  buying  of  new  and  used  cars.  Most 
effective  immediately.  shopping  is  done  via  newspaper  ads  and  shoppers  have  stroo; 

,  opinions  about  text  in  ads.  Price  is  a  most  important  consideratioii. 


INTERNATIONAL  GAS  AND  COOKING  FESTIVAL  at  Sy^ 
phony  Hall,  Boston,  has  drawn  record  crowds.  Co-sponsors  witl 
the  Boston  Herald-Traveler  are  the  Gas  Companies  of  Greater  Bos 
ton  and  the  A  &  P  Super  Markets.  Admission  is  free. 

*  *  * 

FOR  NATIONAL  HOME  WEEK,  Sept.  12-20.  the  Buffalo  (N.Y.) 
Evening  News  published  a  28-page,  color,  tabloid  section  and  ^ 
Buffalo  Courier-Express  issued  an  18-page,  full-size,  color  “Parade 
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Nobody  Worries 
in  New  England 
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Why  should  they?  They've  got  the  best  of 
everything  in  this  bustling  six-state  region. 
Take  higher  education,  for  instance:  more 
than  160,000  students  are  enrolled  in  more 
than  170  accredited  colleges  and  universi¬ 
ties  in  the  area.  Or  look  at  industry:  even 
in  slow-moving  1958  they  chalked  up 
almost  500  new  plants  and  major  expan¬ 
sions.  And  these  industry  roles  read  like  a 
preview  of  tomorrow  . . .  electronics,  atomic 
energy,  chemicals,  rocket  fuels,  automation. 

Things  are  good  on  the  personal  level,  too. 
Jobs  are  steadily  increasing,  income  and 
savings  both  rapidly  rising.  The  average 
Yankee  is  better  off  than  ever  before.  No 
wonder  retail  sales  are  soaring,  new  homes 
are  sprouting  up  at  a  record  rate.  If  you 
have  anything  to  sell,  it  will  be  mighty 
profitable  to  tap  this  busy  New  England 
market.  Just  come  on  up  and  sell  it  through 
the  New  England  newspapers. 

Source;  The  New  England  Council. 


This  campaign  spansared  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  News  (M). 

VERMONT — Barrc  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S), 
Brockton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham 
News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M.  E&S). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record -Journal  (M&E),  New  Britain  Herald  (E),  New  Haven  Reg¬ 
ister  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E),  Waterbury 
Republican  (M&S). 


Sell  New  England  with  Newspapers 
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Zenith  ‘Ad -A- Week’ 
Drive  in  200  Papers 


Papers  Get  75% 

Of  Swim  Pool  $ 

Three-fourths  of  an  esti¬ 
mated  $12,000,000  advertising 


Chicago 

Zenith  Radio  Corp.  has 
launched  a  $3,000,000  plus  ad 
campaign  in  newspapers  and 
magazines  concentrate  in  the 
peak  selling  autumn  season,  it 
was  announced  by  L.  C.  Trues- 
dell,  executive  vicepresident  in 
charge  of  marketing. 

“The  advertising  program  is 
dealer-designed  by  concentration 
at  the  local  level  through  heavy 
allocation  of  the  company’s  bud¬ 
get  to  newspaper  advertising,” 
Mr.  Truesdell  said. 

Kick-off  of  the  daily  news¬ 
paper  campaign  was  Sept.  15, 
with  a  full-page  ad.  Through  the 
fall  selling  season  Zenith  will 
place  an  “ad-a-week”  in  dailies 
in  primary  market  locations 
from  coast-to-coast. 

“We  are  using  over  200  news¬ 
papers,  some  on  a  split  schedule, 
to  blanket  the  nation  with  mil¬ 
lions  and  millions  of  local  reader 
impressions,”  Mr.  Truesdell  said. 

He  added  that  Zenith  has  in¬ 
creased  its  fourth  quarter  maga¬ 
zine  ad  expenditure  by  40%  over 
that  of  a  year  ago. 

Foote,  Cone  &  Belding,  Chi¬ 
cago,  is  the  agency  for  Zenith’s 
“home  entertainment”  products. 
Hearing  aid  advertising  is  han¬ 
dled  by  MacFarland,  Aveyard  & 
Co.,  Chicago. 

• 

Fairmont  Foods  Sets 
Strawberry  Campai^i 

Fresh  frozen  strawberries  will 
be  featured  this  fall  and  winter 
in  an  intensive  advertising  pro¬ 
gram  scheduled  by  the  New  York 
City  branch  of  Fairmont  Foods 
Company. 

Between  Sept.  17  and  Feb.  4 
the  series  of  ads  will  run  several 
times  each  month  in  the  New 
York  Post  and  the  New  York 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


Morning 


•  Evening  •  Sunday^ 


papers  coast-to-coast  to  promote 
its  Sept.  19  Fall  Preview  iggot 

*  *  * 

The  White  Stores,  operator ol 
38  supermarkets  in  East  Tennes¬ 
see,  is  conducting  a  sale  o! 


World-Telegram  alone.  Two- 
color  advertisements  are  planned 
for  the  Post. 

The  September-February 
strawberi’y  campaign  also  will  be 
imn  in  the  Long  Island  Newsday, 
Newark  News,  Yonkers  Herald 
Statesman,  Mount  Vernon  Ar- 
gus.  New  Rochelle  Standard- 
Star^  Port  Chester  Item,  Mama- 
roneck  Times,  Tarry toivn  Neivs, 
Ossining  Citizen-Register,  White 
Plains  Reporter  and  Peekskill 
Star.  This  schedule  will  continue 
through  Feb.  25  and  the  entire 
campaign  will  be  backed  up  by 
monthly  ads  in  the  trade  press. 

In  addition  to  its  concentrated 
frozen  sti-awberry  advertising 
program,  Fainnont’s  New  York 
City  branch  also  is  planning  a 
butter  promotion  which  includes 
the  offer  of  a  set  of  six  stainless 
steel  steak  knives  for  one  dollar 
and  three  wrappers  from  half- 
pound  packages  or  one  knife  for 
25  cents  and  one  wrapper. 

Ads  in  connection  with  this 
offer  will  appear  repeatedly  in 
the  New  York  Post  and  World- 
Telegram  from  September 
through  mid-December. 

• 

Other  Campaigns  .  .  . 

Full-page  ads  in  dailies  in  all 
major  markets,  followed  by 
1,750-line  ads  and  color  pages  in 
•supplements,  will  be  used  by 
American  Motors  starting  Oct. 
14  in  its  “counterattack”  against 
the  Big  Thi-ee’s  invasion  of  the 
small  car  market. 

In  addition,  AM  will  use  four- 
color  two-page  ads  in  Life  and 
Saturday  Evening  Post.  Color 
pages  will  also  be  used  in  all 
weekly  news  magazines.  Readers 
Digest  and  Look  and  in  McCall’s, 
Ladies  Home  Journal  and  Good 
Housekeeping. 

The  campaign  (via  Geyer, 


expenditure  by  the  swimming  v.  ’  u  m  *  * 

,  •  j  ,  .  .  household  paper  products  maK- 

pool  industry  goes  into  news-  f^ctured  by  Scott  Paper  Co.  Prt- 
paper  space,  according  to  Na-  , .  j  ii. 

tional  Swimming  Pool  Insti-  motion  was  announced  with  pap 

tute.  The  remainder  is  divided  V  ‘"1^® 


among  radio-TV,  consumer  SentmeJ  and  on  Sept «  , 

magazines,  trade  publications,  ^he  Knoxville  Journal. 
classified  directories  and  di-  ♦  *  • 

rect  mail.  A  greatly  expanded  adver 

Now  in  its  seventh  year,  tising  and  promotional  campaigr. 
the  swimming  pool  industry  on  behalf  of  Miracle  Margarinf 
anticipates  1959  sales  of  more  will  be  launched  during  the  1959- 
than  $750,000,000.  The  Insti-  60  Fall  and  Winter  months  by 
tute  said  this  year’s  record  Kraft  Foods  (via  J.  Walter 
70,000  installations,  most  of  Thompson,  Chicago). 


them  backyard  variety,  will 
bring  the  total  number  of  pub- 


A  major  portion  of  the  Mir 
acle  Margarine  program  will  be 


lie  and  private  pools  in  the  devoted  to  a  self-liquidatinr 
U.  S.  to  250,000.  Ten  years  premium  offer:  hit  records  for 
ago  there  were  less  than  11,-  25  cents  and  a  Miracle  Ma: 
000.  garine  end-flap.  Newspapers  wiF: 

-  play  a  prominent  part  in  tbr 

Morey,  Madden  &  Ballard)  will  Promotion. 

also  use  radio-TV.  Supporting  advertising  for  th« 

«  n,  «  hit  record  premium  will  include 

A  multi-million-dollar  ad  pro-  half-page  insertions  in  the  Metr. 
gram  (via  BBDO,  Chicago)  en-  Network  of  newspaper, 

compassing  Sunday  supplements  ^etro  Selective,  Metro  ?mk 
in  newspapers,  magazine  and  TV  Network,  and  a  group  of  & 
media  was  announced  by  W.  A.  independent  newspapers  -Hif 
Sheaffer  Pen  Co.  Campaign  will  appear  on  Oct  11; 

cover  four-month  period  from  West  Co^t  advertismg  on  Nov. 
now  to  end  of  year.  15.  Additional  advertising  ^p- 

Newspaper  supplements  will  incorporates  an  intensified 

be  used  by  the  pen  firm  to  reach  *'adio  campaign  in  15  najor 
consumers  in  360  major  markets,  markets.  Approximately  30  to 
Full-page  catalog-type  ads  will  one  minute  commercials  will 
appear  in  Parade,  This  Week,  on  two  leading  stations 

Family  Weekly  and  supplements  market, 

of  the  New  York  News,  Chicago  , 

Tribune,  Philadelphia  Inquirer, 

Louisville  (Ky.)  Courier-Jour-  Color  Roto  Section 
nal,  Atlanta  (Ga.)  Journal-  *  i  i  j  c  .  i 

Constitution,  and  the  Seattle  ‘'^**‘**^  Saturday 

(Wash.)  Times.  Quebec 

No  provision  has  been  made  Le  Soleil  started  publication 
for  any  co-op  advertising.  Sept.  12  of  a  roto  section  in 

♦  ♦  *  color  as  a  supplement  to  it' 

Ads  in  more  than  125  news-  Saturday  issue.  The  title  L' 

papers  in  40  states  will  be  used  “Perspectives.”  It  will  have  a 
by  Borden  Foods  Co.  to  support  tabloid  format,  the  same  sia 
its  fall  cheese  promotion  (via  ^he  present  magazine  secto- 
Young  &  Rubicam)  tied  in  with  issued  on  Saturdays.  The 

the  cheese  industry’s  October  announcement  of  the  publishers 
Cheese  Festival.  stated  the  price  of  the  weekend 

*  *  *  issue  would  be  increased  from 

!  To  support  Acrilan  Cai-pet  ,,  ,  , 

1117  Lo  Soloil  installed  scvcral  nev 


Color  Roto  Section 


To  support  Acrilan  Cai-pet 
Week,  Oct.  11-17,  Chemstrand 


Coi-p.  is  kicking  off  a  promotion  units  last  year,  following 

which  will  include  newspaper  completion  of  the  construction 
mats  of  various  sizes,  network  .  jV  annex  behind  the  ma 
TV  and  national  magazines.  building. 


Advertising  to  support  Bird.-' 
Eye’s  four-month  sales  push  for 
frozen  foods  will  appear  in  Sun¬ 
day  supplements,  daily  news- 


New  Media  Chief 

Douglas  Burch  has  joined 
Reach,  McClinton  &  Co.,  Inc.  as 


1VV11.I.IPPFAR 


m  IConquered  OivenTtcit^l919^^J 


pa^ra  Fam%  Cirefe  magazine,  ^edia’ director.  He  will  super- 
an  spo  s.  planning  and  coordin** 

*  *  •  tion  of  all  media  buying  for  the 

TV  Guide  ran  ads  (via  Gray  agency’s  clients.  Mr.  Burch  was 
&  Rogers,  Philadelphia)  this  last  with  Leo  Burnett,  Chicago, 
week  in  more  than  100  news-  in  a  similar  post. 
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CLASSIFIED  (XIMC 


Untapped  Co-op  Funds 
Could  Yield  Linage 

By  Daniel  L.  Lionel 
CAM.  New  York  Herald  Tribune 


The  subject  of  cooperative  ad¬ 
vertising  for  Classified  has  vast 
appeal  to  any  Classified  man.  It 
is  my  considered  belief,  after 
probing  cooperative  advertising 
as  it  applies  to  newspapers,  that 
herein  lies  a  large  volume  of 
plus  linage  and  revenue  which 
will  be  new’,  not  only  to  classi¬ 
fied,  but  to  newspapers  as  a 
whole.  In  other  w’ords,  there  is 
linage  here  w’hich  newspapers 
are  not  getting.  This  linage  rep¬ 
resents  advertising  that  na¬ 
tional  advertisers  have  already 
budgeted  but  is  not  being  used. 

WHAT  IS  COOPERATIVE 
ADVERTISING?  In  simple 
terms,  cooperative  advertising  is 
that  form  of  advertising  to 
which  the  manufacturer  and  the 
distributor,  if  there  is  one,  as 
w’ell  as  the  local  retailer,  con¬ 
tribute  in  various  proportions 
over  the  signature  of  the  local 
outlet  and  which  appears  in 
local  media. 


How  big  is  cooperative  adver¬ 
tising?  Last  year,  10  billion  dol¬ 
lars  was  the  total  advertising 
bill  in  the  United  States.  It  has 
been  estimated  that  about  2  bil¬ 
lion  dollars,  or  20%  of  all  ad¬ 
vertising  dollars  spent  are  in 
the  form  of  cooperative  allow¬ 
ances  by  the  manufacturer. 

Basic  Advantages 

The  basic  advantages  of  co-op 
are  these; 

1.  It  allows  the  manufacturer 
to  buy  more  advertising  for  less 
dollars.  By  advertising  through 
a  local  outlet,  the  national  ad¬ 
vertiser  can  benefit  from  the 
local  rate,  which  is  usually  lower 
than  the  national  rate. 

2.  Co-op  localizes  national  ad¬ 
vertising.  The  manufacturers’ 
advertising  is  designed  to  create 
a  preference,  if  not  a  demand 
for  his  product.  His  cooperative 
advertising  tells  the  consumer 
where  to  buyC 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 
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3.  The  dealer  knows  local  mar¬ 
keting  best. 

4.  Cooperative  advertising 
stimulates  dealers  to  start  ad¬ 
vertising. 

5.  It  is  useful  in  securing  new 
dealers. 

6.  Pennits  special  emphasis 
in  highly  receptive  markets. 

7.  Assures  better  timing.  Al¬ 
lows  dealer  to  schedule  ads  to 
meet  local  conditions. 

Some  of  these  advantages  are 
actual  and  others  theoretical. 

Disadvantages  as  outlined  in 
a  report  prepared  for  the  Amer¬ 
ican  Association  of  Advertising 
Agencies  by  the  Lawrence  Val- 
enstine  Sub-Committee  are: 

“Rarely  does  a  retailer  follow 
thi-ough  with  a  consistent  ad¬ 
vertising  campaign  for  a  manu¬ 
facturer’s  product  despite  all 
the  attempts  of  advertisers  to 
plan  a  cooperative  advertising 
campaign.”  Many  manufactur¬ 
ers  find  that  most  of  their  cus¬ 
tomers  do  not  use  the  money 
available  to  them  for  co-op  ad¬ 
vertising.  At  best  they  run  only 
sporadic  ads. 

*  *  * 

Appliance  Advertising 

A  study  of  how  the  appliance 
industry  uses  co-op  illustrates 
this  shortcoming: 

In  New  York  City,  there  are 
1,325  electrical  appliance  out¬ 
lets  listed  in  the  U.  S.  Census 
of  Business.  Only  221  used  any 
display  advertising  in  any  of 
New  York’s  '•even  major  news¬ 
papers.  In  Buffalo,  there  are 
165  electrical  appliance  stores 
and  of  these  only  46  used  any 
display  advertising  in  newspa¬ 
pers.  Of  the  46  adverti.sers  w’ho 
used  display  advertising  in  Buf¬ 
falo,  three  advertisers  accounted 
for  72%  of  total  appliance  ad¬ 
vertising.  The  Census  lists  36 
retail  outlets  in  Erie,  Pa.  and 
36  used  some  display  advertis¬ 
ing,  but  in  1958  three  advertis¬ 
ers  accounted  for  62%  of  total 
linage. 

In  Harrisburg,  31  electrical 
appliance  dealers  are  listed  and 
here  too,  all  31  used  some  dis¬ 
play  advertising  in  1958.  A 
breakdown  reveals,  however, 
that  one  account  used  40.126 
lines,  another  28.000  and  a  third 
49,000.  21  used  less  than  2,500 
lines  and  14  used  less  than  1,000 
lines.  It’s  obvious  that  the  vast 
majority  of  appliance  dealers 
are  virtually  unseen  in  the  dis¬ 
play  ad  columns. 

The  majority  of  dealers  don’t 
even  bother  to  spend  the  money 
that  is  allotted  to  them  because 
they  cannot  compete  for  atten¬ 
tion  in  the  display  columns  with 
the  few  over-sized  advertisers 
in  their  city.  As  a  result,  they 
sometimes  use  a  small  token  ad 
in  connection  with  some  special, 
or  they  are  silent. 
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As  a  result,  the  newspaprl 
loses  linage  and  revenue.  | 

Company  Allowanm 

I  think  the  answer  is  Class- 
fied  advertising.  A  budget  g{ 
only  $500  a  year  can  buy  an  iii 
vertiser  a  consistent  campaig: 

But,  will  manufacturers  p 
along  with  co-op  in  classified' 

I  sent  a  questionnaire  to  abos 
a  dozen  manufacturers  asking: 

1.  Does  your  company  provii 
a  cooperative  advertising  allow¬ 
ance  for  dealers  who  use  class- 
fied  advertising  with  signahn 
cuts  or  trade  marks? 

2.  Does  your  company  provide 
a  cooperative  advertising  allow 
ance  for  dealers  who  use  classi¬ 
fied  advertising  where  signature 
cuts  or  trade  marks  are  no: 
permitted,  but  where  the  name 
are  set  in  straight  type? 

Here  are  some  of  the  ar 
swcrs ! 

WHIRLPOOL  Corp.  “At  tk 
discretion  of  the  distributor.' 

HAMILTON  Manufacturing 
Company  “Yes.” 

SAPOLIN  PAINTS,  “Yes' 
VALSPAR  CORPORATION 
“Yes.” 

DELCO  Appliance  Divisior 
of  General  Motors  Corporation 
“Yes.” 

BURKO  Manaufactu ring  Cor¬ 
poration — First  question  “Yes’; 
the  second  “No.” 

The  only  flat  “No”  with  re 
spect  to  Classified  advertising 
came  from  CALORIC  .4PPII 
ANCE  CORP. 

Sales  Procedure 

It  would  appear  that  in  the 
case  of  obtaining  cooperative 
advertising  in  classified,  one  o! 
the  principal  things  classified 
people  must  do  is  to  go  out 
and  ask  for  it.  I  can  tell  you 
that  much  of  it  is  there  for  the 
asking.  I  can  tell  you  too,  that 
we  might  get  even  more  of  it  il 
we  combine  the  asking  with  a 
bit  of  something  we  call  “sell¬ 
ing.” 

I  might  suggest  this  proce 
dure: 

1.  Ascertain  whether  the  ac¬ 
count  is  using  substantial  dis¬ 
play  advertising  in  your  city 
and  in  your  newspaper. 

2.  Discuss  with  the  dealers  the 
possibility  of  using  the  classi¬ 
fied  columns  for  co-op  and  pre¬ 
pare  a  campaigjn  that  will  rw 
from  30  days  to  six  months  with 
complete  copy,  costs,  etc. 

3.  If  the  dealer  gives  you  per¬ 
mission,  contact  the  distributor 
yourself  for  final  approval  of 
the  campaign.  You  can  do  a 
much  better  job  of  selling  the 
distributor  on  the  classified  mar¬ 
ket  place,  than  the  dealer  can 

4.  Prepare  a  promotion  pro¬ 
gram  for  your  merchandise  cla^ 
sification  in  the  Real  Estate  col¬ 
umns. 
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Iso  Ill  Quality,  Too! 


We  ve  often  talked  about  fast-growing  Metropolitan 
San  Jose  and  the  top  coverage  provided  by  the  Mercury 
and  News. 

Perhaps  one  of  the  reasons  why  the  Mercury  and 

News  have  been  so  successful  is  their  consistent  record 
STATE  AND  NATIONAl.  r  i  i  i  i  i 

of  journalistic  achievement  —  as  attested  by  the  more 


FIRSTS  ,  ,  ,  ,  , 

than  30  First  Place  awards  won  in  State  and  National 

General  Excellence  .  8  ....  .  .1  1  .  j 

competition  m  the  last  dozen  years. 

Typography . .  S  ,  '  , 

Promotion  3  That  s  why  we  say  if  you  re  looking  for  an  Up- 

Spot  News  Picture .  3  and-Comiug  Billion  Dollar  Market  served  by  quality 

Classified  Typography , .  3  newspapers,  remember  .  .  . 

Editonal  Page .  3  COVER  San  Jose  ONLY  with  the 

Front  Page . .  2  _ _ _ 

Sports  Page . 

Womens  Page . 

.  . 

Represented  Nationally  by  Ridder-Johns,  Inc. 

Write  Box  364  for  your  free  copy  of  "Sey  .  .  .  what  about  San  Jose?"  (Vol.  II) 


Member  of  Metro  Sunday  Comic  Network  With  Parade,  too! 
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Scope 

That’s  What  Parade’s  Associate  Editor, 

Ed  Kiester’s  award-winning  ability  to  write  expertly  and  informatively  about 
widely  diversified  phases  of  American  life  is  one  more  big  reason  why  Parade’s  is  the  favorite 
Sunday  reading  in  almost  10  million  homes  served  by  65  fine  newspapers. 
To  a  newspaper’s  own  coverage  of  such  important  subjects  as  Religion,  Education,  and 
Travel,  this  fine  writer  adds  the  expanded  point  of  view  of  a  veteran  reporter. 
Experience  in  every  area  of  news  reporting,  writing  and  editing  has  given  him  a  unique 
understanding  of  the  problems  which  confront  people  in  every  walk  of  life. 
A  testimonial  to  Ed  Kiester’s  respected  position  in  the  field  of  journalism  is  the  long  listoi 
professional  awards  and  citations  that  he  has  won:  The  Citation  of  the  Education 
Writers  Association  for  outstanding  articles  on  Education.  The  Award  of  The  Layman's 
National  Committee  for  contributions  to  Religious  Education.  The  Architectural 
Journalism  Citation  for  contributions  to  Architecture.  The  Ted  V.  Rodgers  Award 
for  Parade’s  Turnpike  Guidebook  and  a  Comprehensive  Report  on  America's  Turnpikes.  The  195S 
and  1959  School  Bell  Awards  for  Distinguished  Service  in  the  Interpretation  of  Education. 
Further  evidence  of  drawing  power  is  the  response  to  Parade’s  Turnpike  Guidebook  which  he  edits. 
It  sold  over  100,000  copies,  at  twenty-five  cents  in  1957,  almost  150,000  copies  in  1958! 
Ed  Kiester  is  another  of  the  important  newsmen  and  women  who  add  to  the  pace, 
the  punch  and  the  editorial  vitality  of  Parade’s  distributing  newspapers,  by  making  Parade 
one  of  the  brightest  spots  in  their  Sunday  packages.  In  ten  years  Parade’s  circulation  has  more 
than  doubled,  and  the  number  of  newspapers  distributing  Parade  has  tripled! 
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Ed  Kiester’s  (right)  latest 
award  is  for  "distinguished 
service  in  the  interpretation  of 
education."  He’s  seen  here 
receiving  the  School  Bell 
Award  from  Martin  Essex, 
President  of  the  American 
Association  of  School 
Administrators,  and  Sylvia 
Ciernick,  President  of  the 
National  School  Public 
Relations  Association. 


Ed  Kiester  Adds  to  A  Sunday  Newspaper! 


MORNING  >y)VpCATF 
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Pressmen’s 
Union  Under 
Steward 


Detroit 

Detroit’s  three  metropolitan 
newspapers  resumed  publication 
Sept.  10  after  international  offi¬ 
cers  of  the  Pressmen’s  Union 
ordered  a  return  to  work  in  a 
three-day  labor  dispute  with  De¬ 
troit  Local  13. 

Pressmen  at  the  News  had 
walked  out  Sept.  8  in  a  dispute 
over  the  disciplining  of  some 
members  of  the  local.  Manage¬ 
ment  said  12  pressmen  violated 
their  contract  by  refusing  to  re¬ 
plate  a  late  Labor  Day  edition. 

Publication  of  the  Times  and 
the  Free  Press  was  stopped  be¬ 
cause  the  three  newspapers  have 
a  joint  contract  with  local  13. 

A  management  spokesman 
said  publication  was  resumed 
after  the  local  was  placed  under 
control  of  the  union’s  interna¬ 
tional  officers  with  the  appoint¬ 
ment  of  Walter  Wisdom,  secre¬ 
tary  of  the  Detroit  Printing 
Trades  Council,  as  steward  of 
the  local. 


The  spokesman  said  12  press¬ 
men  would  be  suspended  for 
three  days,  and  if  the  dispute 
is  not  settled  by  negotiation  it 
will  be  submitted  to  arbitration. 

Robert  C.  Butz,  executive  sec¬ 
retary  of  the  Detroit  Newspaper 
Publishers  Association,  which 
negotiated  the  joint  contract 
with  the  pressmen,  said  the  fore¬ 
man’s  orders  at  the  News  on 
Labor  Day  complied  with  the 
contract  and  was  in  line  with 
established  newspaper  practice. 

A  management  spokesman 
said  the  foreman  had  asked  76 
pressmen  to  work  through  their 
lunch  period,  with  extra  com¬ 
pensation,  to  complete  a  press 
run  with  the  understanding  they 
could  eat  upon  completing  the 
run. 

During  the  dispute,  the  three 
newspapers  kept  editorial  and 
other  workers  on  the  job. 

• 

Switch  to  Offset 

Carrollton,  Ohio 

The  Carrollton  Free  Press 
Standard,  the  Minerva  Graphic 
Press  and  the  Scio  Herald  have 
converted  completely  to  the  offset 
printing  process.  Co-publishers 
are  M  rs.  Helen  McLands- 
borough,  Mrs.  Jane  Brennennan 
and  Glenn  Brennerman. 


GroupsCoordinate 
Meeting  Dates 

The  Coordinating  Committee 
of  Newspaper  Organizations  has 
been  formed  by  a  number  of 
New  York  newspaper  groups  in 
order  to  avoid  conflicts  in  meet¬ 
ing  dates. 

Henry  Senber,  news  manager 
of  the  New  York  Telephone  Co. 
and  former  newspaperman, 
chairman  of  the  committee,  said 
the  idea  grew  out  of  the  fact 
that  seven  newspaper  affairs 
took  place  in  one  week  last 
Spring,  causing  many  conflicts. 
Some  dinners  lost  money  be¬ 
cause  of  the  conflicts. 

The  committee  already  has  is¬ 
sued  this  tentative  schedule  for 
the  coming  season: 

Sept.  24,  Sigma  Delta  Chi 
dinner;  Oct.  31,  Newspaper  Re¬ 
porters  Association  Byline  Ball; 
Nov.  6,  Front  Page  Dinner- 
Dance  of  the  New  York  News¬ 
paper  Women’s  Club;  Nov.  9, 
Silurians’  Fall  dinner;  Nov.  16, 
Inner  Circle  annual  meeting; 
Nov.  20,  Financial  Writers’ 
show;  Dec.  3,  Sigma  Delta  Chi 
dinner;  Dec.  16,  Reporters  Asso¬ 
ciation  Christmas  party;  Jan. 
26,  Financial  Writers  annual 


meeting;  Jan.  30,  FinaaiM 
Writers’  cast  party;  Feb.  (1 
New  York  Press  PhotographJB 
Association  awards  dinner;  ^ 
18,  Sigma  Delta  Chi,  dim*;: 
March  5  (probable).  Inner  Ci-' 
cle  dinner  and  show;  otki 
March  dates.  Overseas  Pntl 
Club,  Financial  Writers  ad 
New  York  Newspaper  GuilA 
Miss  Page  One  contest  iundM 
eon;  April  1,  Newspaper  Cw 
Page  One  Ball;  April  25,  Silv' 
ians  Spring  dinner;  April  % 
Sigma  Delta  Chi  dinner;  Mayp 
Lotos  Club  annual  dinner;  Mi(i 
11  (probable).  Reporters  Am* 
elation  installation  dinner;  M 
12,  Sigma  Delta  Chi  annual  (i» 
ner;  other  May  dates. 
Photographers  annual  dinirf 
dance  and  Syracuse  Aland 
award  dinner;  June  dates, 
porters  Association  annual 
ing  and  Press  Photographers* 
stallation  dinner.  1 


Brothers  Buy  Paper  I 

Two  brothers,  Richard  ull 
Thomas  Scott,  have  purciuaii 
the  Warsaw  (Ill.)  Bulletint 
D.  Van  Quackenbush.  Ml; 
Quackenbush  began  publishiil*; 
the  Del  Mar  (Calif.)  Surf  com, 
a  year  ago. 


Casting  speed,  quality  ^  with 

KEMP  STEREO 
AND  REMELT  POTSI 


Install  Kemp  pots  in  your  casting  department  and 
watch  capacity  go  up,  costs  go  down.  Kemp’s  immer* 
sion  heating  system  applies  heat  to  the  metal  from 
inside  the  pot  .  .  .  keeps  temperature  distributed 
evenly.  Hot  spots  are  eliminated,  dross  formation 
drastically  reduced,  to  give  you  finer  plates  with  fewer 
rejects. 


Temperature  control  is  exact,  with  fast  recovery 
rates.  Size  for  size,  you  can  turn  out  more  plates  at 
lower  cost  with  Kemp  pots.  And  Kemp  has  the  right 
size  pot  to  meet  your  needs. 


To  improve  your  operation  and  cut  costs,  ask  your 
Kemp  Representative  about  Kemp  gas  or  electric  fired 
pots  and  the  Kemp  Automatic  Metal  Loader.  Or 
write  direct  for  Bulletins  IE-9  and  IE-10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2,  Md. 
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bethIehem 


ey  grow  to  luscious  size 
jrseries"of  steel  plant  slag 


In  Maryland,  the  law  requires  that  oyster  dredging  be  done  under  sail.  The  state's  workboat  sail  fleet  is  the  largest  of  its  kind  m  the  country. 


W  hen  oysters  are  hardly  more  than  tiny  eggs,  they  swim  about  tidewater  reefs 
looking  for  a  likely  place  to  attach  themselves.  And  there,  undisturbed,  they  grow 
to  luscious  size.  This  oyster  "nursery”  is  usually  a  bed  of  oyster  shells,  returned 
to  the  bays  and  rivers  for  just  this  purpose. 

Always  looking  for  ways  to  increase  the  harvest  of  oysters,  the  Maryland 
Tidewater  Fisheries  Commission  has  found  blast-furnace  slag,  a  gray,  porous  type 
of  stone,  to  be  an  ideal  cultch,  or  protective  bed  for  young  oysters. 

Some  20,000  tons  of  slag  from  Bethlehem’s  Sparrows  Point  steel  plant  were 
sowed  overboard  last  summer,  at  several  locations  in  Chesapeake  Bay.  It  wasn’t 
long  before  the  oyster  spat,  or  larvae,  discovered  the  slag,  and  settled  down  to 
grow.  This  is  the  largest  such  planting  of  slag  on  record,  although  its  usefulness 
in  boosting  the  oyster  crop  has  long  been  known. 

Used  principally  in  roadbuilding,  in  insulating  and  roofing  materials,  and  as 
aggregate  in  building  blocks  and  in  concrete,  blast-furnace  slag  is  becoming  in¬ 
creasingly  important  as  a  by-product  of  steelmaking. 


Six-month-old  oysters  growing  on  blast-furnace  slag 
taken  from  on  experimental  bed  in  Chesapeake  Bay. 


BETHLEHEM  STEEL 


UPi 


RED  LINES  INDICATE  UPl’S  NEW,  INSTANTANEOUS  DOUBLE-TRUNK  TELETYPE 


SYSTEM;  TELETYPESETTER  AND  REGIONAL  WIRES  ARE  INDICATED  IN  GRAY.  • 


nited 


ress 


A  UPl  MAN 
IS  AT  THE  SCENE 


ntemational 


The  two  teletype  circuits  transmit 
news  at  60  words  a  minute  and 
supplant  many  of  the  UPI  trunk 
and  regional  wires  now  in  use. 


The  “B”  wire  carries  world  news 
supplementing  “A”  wire  dispatches  and 
every  half-hour  regional  networks 
branch  off  it  to  transmit 
regional  news. 


Sys-tGm 


On  Sept.  20,  United  Press 
International  inaugurates  its  new 
transcontinental  teletype  network— 
a  double-trunk  “expressway” 
delivering  to  newspapers  top  news  faster 
and  regional  coverage 
quick...  complete. 


The  “A”  wire  is  the  fastest  continuous 
newswire  in  the  world.  Operating  24  hours 
a  day,  seven  days  a  week,  it  carries  all 
major  news  without  any  relay  points.  A  story 
on  the  circuit  appears  everywhere  at  once. 


Planned  and  studied  for  seven  years,  UPPs  new, 
instantaneous  double-trunk  system  opens 
an  era  of  high-speed  news  transmission. 
It  gives  UPI  newspaper  clients  from  coast  to 
coast  and  border  to  border  more  news . . . 

faster . . .  cleaner. 


Hearst  PR  Director 
Joins  Palmer,  Codella 

Charles  Spence  has  resigned 
as  public  relations  director  of 
Hearst  Newspapers  to  join 
Palmer,  Codella  &  Associates, 
Inc.,  New  York  marketing  and 
public  relations  firm,  as  an  ac¬ 
count  executive. 

Mr.  Spence  had  been  with  the 
Hearst  Corp.  for  14  years  with 
the  exception  of  a  period  as 
publicity  and  sales  promotion 
manager  of  TV  station  KTTV, 
Los  Angeles,  in  1949. 

With  Hearst  he  served  as  pro¬ 
motion  manager  of  the  Oakland 
(Calif.)  Post-Enquirer  and  San 
Francisco  Call-Bulletin;  editor¬ 
ial  promotion  manager  of  the 
American  Weekly  magazine  and 
circulation  promotion  manager 
of  the  New  York  Mirror  before 
being  made  public  relations  di¬ 
rector  of  Hearst  Newspapers  a 
year  and  a  half  ago. 

Before  joining  the  Hearst 
Corp.,  he  had  been  promotion 
manager  of  the  Cincinnati  En¬ 
quirer  and  circulation  promotion 
manager  of  the  Louisville  Cour¬ 
ier-Journal  and  Times. 


FAIRCHILD 


The  International  Federation  of 
Cotton  and  Allied  Textile  Indus¬ 
tries,  which  is  scheduled  for  the 
week  of  Sept.  21  in  Vienna,  Aus¬ 
tria,  will  be  covered  for  Fairchild 
by  J.  W.  Cohn,  associate  European 
news  director.  He  will  leave 
Vienna  Sept.  26  for  Budapest, 
Hungary,  where  he  will  spend  a 
week  on  special  assignments  for 
the  Fairchild  papers. 


Stephen  S.  Marks,  editor,  and 
Herman  Shaps,  textile  editor  of 
DAILY  NEWS  RECORD,  will  at¬ 
tend  the  annual  convention  of 
the  Northern  Textile  Assn..  Sept. 
23-24,  at  Wentworth-by-The-Sea, 
Portsmouth,  N.  H.  Howard  Rains, 
Fairchild’s  news  bureau  chief  in 
Boston,  also  will  cover  the  sessions. 


ELECTRONIC  NEWS  has  as¬ 
signed  Elliot  Fagerberg,  Fairchild 
correspondent  in  Geneva,  Switzer¬ 
land,  to  cover  the  AGARD  (Nato) 
meeting  in  Aachen,  Germany, 
Sept.  24-25. 


AN  ORCHID  FOR  THE  EDITOR — Paul  Miller,  left,  president  of  GanntH 
Newspapers,  pins  a  corsage  on  Jane  A.  Stretch,  editor  of  the  Carndw 
(N.J.)  Courier-Post,  while  William  A.  Stretch,  general  manager,  beaim. 
The  ceremony  took  place  when  the  Courier-Post  became  the  19th  mem¬ 
ber  of  the  Gannett  Group. 


“Industrial  Textiles  Keep  Pace 
with  the  Times”  is  the  theme  of 
DAILY  NEWS  RECORD’S  semi¬ 
annual  Industrial  Textiles  Progress 
Report  which  will  be  published 
in  a  special  supplement  on  Sept. 
24.  Editorial  material  will  docu¬ 
ment  the  tremendous  growth  of 
the  $2.5  billion  market  which  ac¬ 
counts  for  35  per  cent  of  all  tex¬ 
tile  production. 


Agency  Man  Named 
To  AFA  Wash.  Post 

Washington 

Donald  J.  Wilkins,  who  has 
been  vicepresident  and  manager 
of  the  Erwin-Wasey,  Ruthrauff 
&  Ryan  office  here,  will  manage 
the  expanded  operations  here  of 
the  Advertising  Federation  of 
America  starting  Oct.  1. 

AFA  announced  at  its  annual 
meeting  last  June  that  it  would 
set  up  a  full  staffed,  full-time 
operation  here  this  fall,  and  that, 
within  a  year,  it  would  move 
its  headquarters, 
for  the  last  50 
nation’s  capital. 


Dick  Dietz,  fonner  Akron 
(O.)  Beacon  Journal  reporter 
and  later  news  director  of 
WAKR  radio  and  television  — 
to  associate  editor  of  Material 
Handling  Engineering  at  Cleve¬ 
land. 


Robert  J.  Lefebvre  —  from 
city  circulation  manager  of  the 
Worcester  (Mass.)  newspapers 
to  circulation  manager  of  the 
Longmont  (Colo.)  Times-Call. 


Frank  W.  Decerbo,  Jr.,  of  the 
Bridgeport  Post,  is  the  new  cor¬ 
respondent  for  Fairchild  in  Bridge¬ 
port,  Conn.  He  replaces  Morris 
Maline  who,  as  noted,  was  trans¬ 
ferred  to  Schenectady-Albany  as 
staff  correspondent  for  ELEC¬ 
TRONIC  NEWS. 


Edward  A.  O’Hara,  retired 
publisher  of  the  Syracuse  (N.Y.) 
Herald  Journal  —  appointed  to 
the  New  York  State  Mediation 
Board. 


years, 


Harry  Jefferis,  man-made  fibers 
editor  of  DAILY  NEWS  RECORD, 
will  be  in  Williamsburg,  Va.,  Sept. 
20-22  to  cover  the  convention  of 
the  Chemical  Market  Research 
Assn.  He  will  spend  the  rest  of 
the  week  visiting  synthetic  fiber 
plants  in  the  South. 


RETIRING  publisher,  Mrs.  Harold 
A.  Stretch,  receives  employees' 
gift  of  crystal  vases  from  Francis 
X.  Mooney,  pressroom  foreman. 


Roscoe  B.  Ellard,  senior 
member  of  the  teaching  staff  at 
the  Columbia  School  of  Journal¬ 
ism — given  an  inscribed  silver 
tray  by  fellow  faculty  members  service  in  1952  after  gradu- 

in  becoming  professor  emeritus.  from  the  University  of 

Professor  Ellard  will  give  spe-  Missouri  and  working  two  years 
cial  lectures  and  help  on  special  Jefferson  City  (Mo.) 

projects.  Post-Tribune. 


George  Pester — to  Emporia 
(Kans.)  Gazette  advertising 
staff,  from  Grand  Island  (Neb.) 
Independent,  replacing  Edmund 
A.  Shupe,  now  public  relations 
man  at  College  of  Emporia.  . .  ■ 
Raymond  Call  has  returned  as 
head  photographer  of  Gazette 
after  stint  as  editor  of  weekly 
Times-Star  at  Sedan  (Kans.). 
.  .  .  Alan  Jones,  University  of 
Kansas  graduate,  and  Raymond 
Wong,  Missouri  graduate  from 


Harry  T.  Martindale,  West  Coast 
director  of  Fairchild  Publications, 
returned  to  his  Los  Angeles  office 
last  week  following  a  14-week  trip 
to  the  Orient,  where  he  conducted 
company  business. 


Stanley  Dallman  moves 
from  the  country  circulation  de¬ 
partment  of  the  Oklahoma  City 
(Okla.)  Oklahoman  and  Times 
to  city  circulation  manager.  He 
fills  a  vacancy  created  by  resig¬ 
nation  of  Jerry  Stevens. 


Alvin  B.  Webb  Jr.  —  from 
UPI  bureau  at  Charlotte,  N.  C. 
to  manager  of  UPI  missile-cover¬ 
age  bureau  at  Cape  Canaveral, 
Fla.,  succeeding  Richard  C. 
Roper  —  to  staff  of  the  Wall 
Street  Journal  in  California. 
New  Charlotte  manager  is 
Robert  Gately,  of  Raleigh  staff. 


Hong  Kong,  have  joined  the 
news  staff.  .  .  .  Kenneth  Leu, 
photographer,  to  Topeka 
(Kans.)  Capital-Journal. 


FAIRCHILD 
Publications,  Inc. 


Alan  Schrader  has  joined  the 
Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Times  as  assistant 
Roy  L.  McGhee — from  Den-  promotion  manager.  He  was  ad- 
ver  bureau  manager  to  Washing-  vertising  promotion  manager 


William  Ingram,  reporter, 
has  resipfned  from  the  staff  of 
the  Albany  (N.  Y.)  Knicker- 


Publish*!,  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


ton  correspondent  for  Southwest  with  the  Indianapolis  (Ind.)  bocker  News.  He  plans  to  travel 
Division  of  UPI.  He  joined  the  Star  and  News  five  years. 


and  try  free  lance  work, 
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La  Cossitt  Named 
To  Gulf  PR  Post 

Pittsburgh 
Henry  La  Cossitt,  at  various 
times  a  member  of  the  staffs  of 
the  Kansas  City  Post  and  Kans¬ 
as  City  Journal;  the  Cleveland 
Plain  Dealer  and  the  St.  Louis 
Post-Dispatch,  has  been  named 
public  relations  representative  in 
Washington,  D.  C.,  for  Gulf  Oil 
Corp. 

Mr.  La  Cossitt’s  responsibil¬ 
ities  will  be  allied  to  a  broad- 
based  political  program  recently 
announced  by  Gulf.  Among  his 
duties  will  be  to  write  a  bi¬ 
weekly  analysis  of  political  news 
in  terms  of  Gulf’s  interests.  He 
will  also  direct  the  information 
and  education  part  of  Gulf’s  pro¬ 
posed  program  to  give  its  em¬ 
ployes  an  increased  awareness 
of  their  country’s  legislators  and 
legislation. 

*  *  « 

William  E.  Folsom,  former 
managing  editor  of  the  McAles- 
ter  (Okla.)  News-Capitol  and 
onetime  an  AP  writer  with  the 
Oklahoma  City  bureau — to  the 
Garland  (Tex.)  Daily  News  as 
managing  editor. 

«  *  * 

Don  Whitehead,  former  staff 
writer  with  the  Knoxville 
(Tenn.)  Journal  and  noted  war 
correspondent— entered  Univer¬ 
sity  Hospital  in  Knoxville  for 
leg  surgery  to  correct  circulatory 
trouble. 

*  *  « 

G.  Hilton  Butler,  a  former 
reporter  for  the  Memphis 
(Tenn.)  Commercial  Appeal  and 
currently  Tennessee  adjutant 
general  —  nominated  by  Presi¬ 
dent  Eisenhower  and  confirmed 
by  the  Senate  to  the  rank  of 
major  general  in  the  National 
Guard. 

*  *  * 

Jack  Pearce,  formerly  police 
,  reporter  for  the  Santa  Fe  New 
I  Mexican  —  to  staff  of  Roswell 
i  (N.  M.)  Record. 

♦  *  ♦ 

Sandy  Sandoval  —  now  on 
staff  of  Albuquerque  N.  M.) 
Tribune. 

*  *  * 

Ray  ManteufUi — ^joined  pho- 
b^aphy  staff  of  Albuquerque 
(N.  M.)  Journal,  succeeding  JoE 
ScHULA,  to  college. 

•  *  * 

Jimmie  J.  Gotten — new  sports 
^itor  of  Roswell  (N.  M.) 

Record,  succeeding  James  Crow, 

*  *  * 

Nancy  Browder — resigned  as 

editor  sc  publisher 


federal  beat  reporter  for  Albu¬ 
querque  (N.  M.)  Journal  to 
work  on  her  mastei^’s  degree. 

♦  *  ♦ 

Euzabeth  Shiver  has  left 
the  society  department  of  the 
Cleveland  (Ohio)  Plain  Dealer 
and  she  has  been  succeeded  by 
Judy  O’Reilly,  who  has  been 
on  the  Willoughby  (Ohio)  News- 
Herald. 

«  «  « 

Tom  Riley  of  the  sports  de¬ 
partment  of  the  Cleveland  Plain 
Dealer  is  leaving  to  become  edi¬ 
tor  of  the  Journal  of  the  Cleve¬ 
land  Athletic  Club. 

«  *  « 

James  Henley,  of  the  sports 
copy  desk.  Ft.  Worth  (Tex.) 
Star-Telegram,  and  W.  C.  Metz, 
formerly  editor  of  the  weekly 
Pismo  Becwh  (Calif.)  Times  and 
Grover  City  (Calif.)  Press,  have 
joined  the  San  Diego  (Calif.) 
Evening  Tribune  copy  desk. 

*  *  « 

C.  Robert  Bull — resigned  as 
business  manager  of  the  Cald¬ 
well  (Idaho)  News-Tribune  to 
be  employed  with  the  Newspaper 
Advertising  Service  Company, 
San  Francisco. 

*  «  * 

Jack  Coopbs,  chief  of  the 
Sacramento  bureau  of  the  Son 
Diego  (Calif.)  Union  —  ap¬ 
pointed  Deputy  Director  of  Pub¬ 
lic  Works,  State  of  California. 
*  *  « 

Scott  Boyles,  former  man¬ 
aging  editor  of  the  Sherman 

(Tex.)  Daily  Democrat — to  the 
Son  Diego  (Calif.)  Evening 
Tribune  as  a  columnist.  Richard 
Houska  has  returned  to  the 
Tribune  copy  desk  after  serving 
as  city  editor  of  the  Ontario 
(Calif.)  Daily  Report. 

*  *  « 

David  J.  Phillips,  foi-mer 
Omaha  (Neb.)  World-Herald  re¬ 
porter — now  director  of  public 
relations  for  the  State  Farm 
Insurance  Companies  of  Bloom¬ 
ington,  Ill.  He  joined  State  Farm 
in  1956  as  public  relations  super¬ 
intendent. 

*  * 

Thomas  E.  Johnson,  veteran 
public  events  manager — named 
Circulation  Sales  Promotion 
Manager  of  the  Milwaukee 
(Wis.)  Sentinel. 

*  *  * 

Carroll  Wessel,  44,  in  the 
promotion  department  of  the  Des 
Moines  (la.)  Register  for  the 
past  12  years — named  promotion 
manager  of  the  Omaha  (Neb.) 
World-Herald.  He  succeeds  Dave 
Stern,  now  classified  adver- 
I  tising  manager. 

for  September  19,  1939 


Henry  E.  Mooberry  Jr., 
former  reporter,  Hartford 
(Conn.)  Times — named  special 
assistant  on  Washington  staff 
of  Senator  John  Sherman  Cooper 
(R-Ky.). 

«  «  * 

Jambs  A.  Redden,  formerly 
makeup  editor,  Milwaukee 
(Wis.)  Sentinel  —  to  wire  edi¬ 
tor,  Gainesville  (Fla.)  Daily 
Sun. 

«  *  * 

J.  R.  Ward — to  editor,  Berke¬ 
ley  (Calif.)  Gazette.  Jean  Paih^ 
SON,  former  news  editor,  suc¬ 
ceeds  Mr.  Ward  as  ME. 

*  *  * 

Albert  G.  Smith,  former  city 
editor,  Roanoke  (Va.)  World- 
News — now  news  editor.  OzziE 
G.  Worley — from  state  editor 
and  assistant  city  editor — now 
CE.  Frank  Hancock  and  Jimmy 
Thancker — now  assistant  city 
editors.  Frank  Starkey,  re¬ 
porter  and  deskman — now  assist¬ 
ant  telegraph  editor. 

«  *  « 

John  Evans,  Capitol  corre¬ 
spondent  for  WTVT,  Tampa — 
new  president  of  the  Capitol 
Press  Club  of  Florida. 

«  *  * 

Charles  E.  Glover — pro¬ 
moted  from  assistant  managing 
editor  to  managing  editor  of  the 
Dayton  (Ohio)  Daily  News,  with 
Herbert  Koehl,  managing  edi¬ 
tor  11  years,  moving  to  associate 
editor  in  charge  of  editorial  page. 

«  «  « 

Dick  Traynor,  formerly  with 
the  St.  Petersburg  (Fla.)  Times 
— to  the  Tallahassee  (Fla.) 
Democrat  courthouse  beat. 

«  «  « 

J.  Fred  Hartley,  business 
editor  for  three  years,  Atlanta 
(Ga.)  Journal — promoted  to  edi¬ 
torial  assistant  to  the  editor.  He 
is  succeeded  by  Robert  M. 
Joiner,  formerly  assistant  busi¬ 
ness  editor. 

«  *  « 

A.  Ronald  Williams,  Toronto 
newspapennan  for  17  years — to 
assistant  to  the  publisher  of  the 
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Vancouver  (B.  C.)  Province  on 
Oct.  1. 

*  «  * 

Gerald  J.  Murphy,  adver¬ 
tising  manager  of  the  Kokomo 
(Ind.)  Tribune  39  years — re¬ 
tired.  Sam  Toney,  member  of 
the  Tribune  ad  department  since 
1929  and  classified  manager  for 
18  months — now  acting  ad  man¬ 
ager.  Richard  Flora — now  act¬ 
ing  assistant  to  Mr.  Toney  and 
Ronald  ^Spencer — to  acting 
CAM. 

*  «  * 

Leslie  Hanscom,  book  col¬ 
umnist  for  the  New  York  World- 
Telegram  &  Sun  the  past  four 
years — to  Newsweek  magazine 
as  associate  editor — books. 

«  «  * 

Malcolm  W.  Browne,  south¬ 
ern  Orange  County  reporter, 
Middletown  (N.  Y.)  Daily  Rec¬ 
ord — promoted  to  news  editor  of 
the  Sullivan-Ulster  bureau  at 
Monticello,  N.  Y.  He  is  replaced 
by  Edwin  J.  Saffxird,  general 
assigpiments  reporter. 

*  *  « 

Charles  Aquaviva,  with  the 
photo  department  of  the  San 
Diego  (Calif.)  Union  and  Eve¬ 
ning  Tribune  six  years — to  free 
lance  pr-photo  man. 

«  ♦  « 

Greg  Pearson,  26,  former 
copy  boy  on  the  New  York  Times 
and  Columbia  University  jour¬ 
nalism  grad — to  the  news  staff, 
San  Diego  (Calif.)  Evening 
Tribune. 

*  «  • 

WiLUAM  H.  Goodman,  retail 
advertising  manager,  Camden 
(N.  J.)  Courier-Post— now  di¬ 
rector  of  advertising. 

•  «  « 

William  R.  Stall,  city-county 
reporter  and  city  editor  of  the 
Laramie  (Wyo.)  Daily  Boomer- 
rang — to  Northwestern  Univer¬ 
sity  for  graduate  study  in  jour¬ 
nalism.  He  is  replac^  by  re¬ 
porter  Donald  L.  B"TTIS,  for¬ 
merly  with  the  Riverton  (Wyo.) 
Ranger. 

(Continued  on  page  38) 
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Page-One 

Eye-Catcher 


Every  day  a  dMfereat  tab- 
jact  and  tied  in  with  current 
and  topical  events.  Bit  Keane 
Is  settinq  a  new  record  with 
this  NEWS  panel. 


The  Register  and  Tribune 
Syndicate 

Des  Moines  and  New  York 


Personal 

(Continued  from  page  37) 


R.  C.  Wilson,  formerly  cir¬ 
culation  manager  of  the  Oshawa 
(Ont.)  Times  —  named  assist¬ 
ant  circulation  manager  of  the 
Toronto  (Ont.)  Globe  and  Mail. 
*  *  « 

WiLUAM  P.  Mullank  Jr.,  an 
editorial  department  employee 
of  the  Rockford  (Ill.)  Morning 
Star  since  1953  —  appointed 
assistant  city  editor  of  the  Star, 
succeeding  Leo  H.  Cary,  who 
has  joined  the  Chicago  staff  of 
National  LP  Gas  Council. 

*  ♦  * 

Dan  J.  Priscu,  former  news¬ 
paperman  —  now  assistant  di¬ 
rector  of  the  New's  Bureau  at 
Cornell  University,  Ithaca.  Re¬ 
cently  he  has  been  with  May- 
bruck  Associates,  New  York 
public  relations  agency. 

*  * 

JosBn>H  D.  Hutnyan,  UPI  bu¬ 
reau  manager  at  Trenton,  N.  J. 
—  moved  to  Washington  as  UPI 
correspondent  for  Eastern  Divi¬ 
sion  states. 

*  *  « 

Arelo  Sederberg,  business 
writer  for  the  Los  Angeles  Eve¬ 


ning  Mirror  News  —  elected 
president  of  the  Southern  Cali- 
foiTiia  Financial  Writers  Asso¬ 
ciation. 

«  « 

Jean  Barrett  has  retired  as 
a  repoi*ter  and  feature  writer 
on  the  Philadelphia  (Pa.)  Bul¬ 
letin. 

Knight  Moves  Up 
On  ‘Oldest’  Roll 

Akron,  Ohio 

John  S.  Knight,  president  and 
editor  of  the  Beacon  Journal 
and  publisher  of  Knight  News¬ 
papers,  Inc.,  became  the  second 
oldest  employe  of  the  Beacon 
Journal  this  week.  The  Beacon 
JouiTial  is  the  oldest  of  the 
Knight  Newspapers  and  the 
one  on  which  Mr.  Knight 
“leamed  the  business.” 

Mr.  Knight  became  the  second 
oldest  employee  when  Elmer 
.4tzenhoefer,  a  printer,  retired 
after  47  years.  The  oldest  em¬ 
ployee  is  another  printer,  Har¬ 
vey  E.  Sauser,  who  began  his 
career  with  the  paper  in  1911. 
Mr.  Knight  has  had  46  years’ 
experience  with  the  newspaper. 
He  succeeded  his  father,  C. -L. 
Knight,  when  the  latter  died  in 
1933. 


Like  the  Sphinx,  Imperial  Type  Metals  with  their  Service 
and  Plus  Plans,  all  originated  by  Imperial  years  ago. 

are  beyond  duplication  — particularly  in  maintaining 
highest  casting  efficiency  and  lowest  metal  costs. 


Imperial  Type  Metal  Company 
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Employee  Contact 
Representative  Named 

Los  Angeles 
The  new  post  of  Employee 
Relations  Representative  has 
been  established  in  the  Times- 
Mirror  Company,  publishers  of 
the  Los  Angeles  Times  and  the 
Mirror  News,  as  a  direct  chan¬ 
nel  of  communication  between 
top  management  and  employees. 

Bob  Flannes,  administrative 
assistant  to  President  Nomian 
Chandler,  has  been  appointed  to 
the  post  and  will  report  his 
findings  and  his  recommenda¬ 
tions  to  Mr.  Chandler,  to  the 
personnel  director  and  to  such 
other  members  of  management 
as  Mr.  Chandler  directs. 

In  a  letter  to  employees  ex¬ 
plaining  the  new  set-up,  Mr. 
Chandler  pointed  out  that  not 
too  many  years  ago,  he  had 
known  almost  every  employee 
personally.  “Even  later,”  he 
wiote,  “I  still  was  able  to  get 
around  regularly  to  the  various 
departments,  visit  with  employ¬ 
ees,  and  leai-n  firsthand  the  na¬ 
ture  of  their  problems  as  they 
developed.” 

But  now  the  company  has 
3,500  regular  fulltime  employees 
^and  the  personal  relationship  of 
'  the  past  is  impractical. 

At  present  Mr.  Flannes’  activ- 
j  ities  are  confined  to  the  Produc- 
I  tion  Department,  but  with  the 
'  building  of  a  staff  of  assistants, 
the  scope  of  the  work  will  be 
extended  to  include  all  depart¬ 
ments. 

• 

Zerbey  Airport 
Named  for  Editor 

POTTSVILLE,  Pa. 
The  largest  crowd  to  ever 
gather  in  one  particular  place  in 
the  history  of  Schuylkill  County 
congregated  Labor  Day  for  the 
dedication  ceremonies  of  Schuyl¬ 
kill  County’s  new  million-dollar 
airport  atop  Sheiman  mountain 
about  11  miles  west  of  here. 


Vancouver  Sun  Ups 
3  Key  Executives 

Promotion  of  three  key 
ecutives  of  the  Vnneo 
(B.  C.)  Sun  were  announ 
this  week  by  Donald  Croiaij 
publisher. 

John  MacD.  Lecky,  adv 
tising  manager  for  the  past  ni* 
years,  was  named  marketing  dJ 
rector,  a  newly-created  post.  Hr.] 
Lecky  is  a  director  of  Sun  Pn 
lishing  Co.,  Ltd. 

J.  W.  Toogood,  former 
ager  of  general  advertising, ! 
cific  Press  Ltd.,  and  assis 
advertising  manager  of  the  Su 
was  appointed  advertising 
ager. 

Mr.  Toogood  was  succeeded! 
James  F.  Cromie,  his  assist 
as  manager  of  general  ady« 
tising. 


Pure  liases  Weekly 

Anthony  C.  Turanco,  formerl 
with  the  Tulare  (Calif.)  At 
vance-Register,  has  purchase 
the  Clovis  (Calif.)  Jndepe 
from  Mr.  and  Mrs.  M. 
Hinkley. 


Recent  transactions  in 
newspaper  field: 

SUNNYSLOPE,  AriiJ 
John  Wagrner,  publisher  oft 
Sunnyslope  Journal  for  the  ] 
nine  years,  sold  the  newspaperlij 
James  E.  Metcalfe,  former 
Usher  of  the  PeUmdeUe  (Calitll 
Antelope  Valley  Press.  TV| 
transaction  was  handled  thr 
Dean  D.  Sellers  of  Ariioali 
Newspaper  Propertie.s,  Mesa. 


Marionville,  Mo.' 

Mr.  and  Mrs.  C.  W.  CrawfoiA 
publishers  of  the  MarionviSf 
Free  Press,  a  weekly,  have  soM 
two  Stone  County,  Mo.,  weeklies, 
the  News-Oracle  at  Galena  and 
the  Crane  Chronicle,  at  Crane, 
to  Paul  Langford,  of  the  Sapul- 
pa  Daily  Herald. 


An  estimated  50,000  persons 
attended  the  program  which  saw’ 
the  airport  dedicated  as  the  "Joe 
Zerbey  Airport.”  The  field  was 
dedicated  in  memory  of  the  late 
Joseph  H.  Zei’bey  III,  foi’mer 
general  manager  and  managing 
editor  of  the  Pottsville  Republi¬ 
can. 

Mr.  Zerbey  died  July  3,  1958 
from  injuries  and  bums  suffered 
on  June  6,  1958  in  a  crash  land¬ 
ing  of  the  Republican’s  twin- 
engine  airplane  which  he  was 
piloting. 

The  field  was  dedicated  to  the 
memory  of  the  late  Joe  Zerbey 
because  of  his  intense  interest  in 
aviation  —  he  was  a  flier  for 
over  28  years  —  and  due  to  his 
backing  of  the  airport  project. 


OVERBROOK,  Kans 
Dwight  Payton  sold  the  Citi¬ 
zen  Publishing  Co.  to  Frank 
Boyd  and  accepted  a  position  as 
editorial  writer  for  the  OWn 
homa  City  Daily  Oklahomnv 
The  firm  publishes  weeklies  at 
Overbrook,  Carbondalc  ami 
Scranton. 

*  *  « 

Warwick,  N.  I 
James  P.  Tate,  editor  and  pui' 
Usher  of  the  Warivick  .Adver¬ 
tiser,  announced  his  retirement 
and  the  sale  of  the  newspap*' 
and  its  job  printing  facilities  tc 
Thomas  T.  Valenta,  former 
printer  for  the  Binghamton  Su* 
and  Endicott  Bulletin. 
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RCA  Electronics  creates  the  501”  to  streamline  the  paper  work 
of  business— it  reads,  writes,  figures  and  remembers  on  tape 


Much  of  today’s  traffic  jam  in  paper 
svork  is  being  eliminated  by  electronic 
data  processing.  But  to  build  a  system 
that  would  be  practical  and  economical 
for  even  medium-sized  organizations 
was  a  job  for  electronic  specialists. 

To  solve  the  problem,  RCA  drew  on 
its  broad  experience  in  building  com¬ 
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puters  for  military  applications  and 
combed  its  many  laboratories  for  the 
latest  electronic  advances  that  could 
help.  The  result  was  the  RCA  “501” 
high-speed  electronic  data  processing 
system— the  most  compact,  flexible,  and 
economical  ever  built.  It  is  a  pioneer  sys¬ 
tem  with  all-transistor  construction  for 
business  use. 

The  “501”  cuts  out  paper  work  bottle¬ 
necks  for  many  government  agencies 
and  businesses,  from  stock  brokerage 
firms  to  public  utilities,  banks,  insurance 
companies,  and  steel  mills. 


It  “remembers”  millions  of  letters, 
numbers,  and  symbols  that  are  “read” 
onto  its  magnetic  tapes  by  such  things 
as  punch  cards  and  paper  tapes.  In  a 
fraction  of  a  second,  it  can  do  thousands 
of  calculating,  sorting,  and  comparing 
operations— and  checks  each  step. 
Finally,  it  writes  such  things  as  bills,  re¬ 
ports,  payrolls  in  plain  English  at  72,000 
characters  per  minute. 

This  economical  and  practical  answer 
to  an  acute  business  problem  is  another 
way  RCA  Electronics  is  helping  to  sim¬ 
plify  the  growing  complexity  of  business. 


RADIO  CORPORATION  OF  AMERICA 


Minnesota  firm  checked  their 
files.  It  was  established  two  such 
rings  had  been  sold  to  the  San 
Marino  Prep  School  in  a  Los 
Angeles  suburb — the  only  rings 
they  had  sold  in  California  in 
1949. 

Another  reporter  called  the 
school.  Their  files  disclosed  a 
student  named  Richard  Lee 
Nolen  had  attended  school  there 
in  1949  and  that  his  parents  had 


Supplemental 
News  Service 
Is  Expanded 


Tireless  Staff  Work 
Solves  Desert  Mystery 


Los  Angeles  went  to  San  Bernardino  to  get 
Enterprise,  teamwork  and  the  data  which  had  not  been  re¬ 
tireless  digging  by  the  staff  of  leased  to  the  press.  This  in- 
the  Mirror  News  resulted  in  an  eluded  detailed  descriptions  of 
exclusive  story  establishing  the  marks  and  scars  on  the  victims’ 
identities  of  a  man  and  woman  bodies,  their  clothing  and 
murdered  in  the  Mojave  Desert,  jewelry. 

It  was  a  mystery  that  until  A  check  of  labels  and  clothing 
Sept.  10  had  defied  solution  by  stores  provided  further  descrip- 
law  enforcement  agencies  for  tions.  The  reporter  learned  that 
four  days.  a  ring  \vom  by  the  male  victim, 

This  is  the  way  it  was  done:  a  1949  class  ring  with  the  mono- 
The  early-morning  city  desk  gram  SM,  had  the  initials  R.  N. 
and  rewrite  staff  took  a  skepti-  scratched  on  its  inner  band, 
cal  look  at  a  tentative  identifi-  u  .<• 

cation  of  the  woman  as  a  Mrs.  Identify  Ring 

Janet  Whaley,  former  resident  Rewrite  men,  photographers 
of  Pasadena.  On  the  strength  of  and  reporters  called  in  from 
it,  an  all-points  bulletin  had  been  their  beats  were  put  on  the  tele- 
issued  for  the  arrest  of  Mrs.  phones.  Their  job  was  to  identify 
Whaley’s  husband  and  his  two  the  ring  and  then  its  owner, 
brothers.  The  first  break  came  when  a 

Before  dawn  Mirror  News  re-  check  of  all  distributors  of  class 
porters  went  to  Mrs.  Whaley’s  rings  paid  off.  One  distributor 
mother,  her  aunts  and  the  par-  said  such  a  ring  had  been  manu- 
ents  of  the  suspects.  They  estab-  factured  by  a  firm  in  Minnesota, 
lished  that  Mrs.  Whaley  could  A  reporter,  using  a  picture 
not  have  been  the  victim.  taken  by  a  Mirror  News  photog- 

At  8  a.m.  another  Mirror  rapher,  spent  20  minutes  on  the 
News  reporter  and  photographer  telephone  while  clerks  of  the 


news  service,  established  thr« 
lived  in  Pasadena  but  had  moved  months  ago  by  the  Telegram. 
to  Laguna.  was  expanded  this  week  unde: 

A  search  through  the  files  of  the  name  of  Toronto  Telegrau 
the  newspaper’s  library  pro-  News  Service, 
duced  no  information  on  a  Rich-  Originally  set  up  as  Telegran; 
ard  Lee  Nolen.  Nor  could  such  Newsfeatures,  TTNS  fills  the 
a  person  be  traced  by  telephone,  double  role  of  providing  a  daily 
o  •  news  package  to  Canadian 


— but  as  “Nowlen.”  The  teacher 
said  his  former  student  had  a 
scar  on  his  left  shin,  a  tattoo 
on  one  of  his  arms,  was  blond, 
square-chinned  and  had  a  dimple 
in  his  chin. 

A  hurried  check  of  the  news¬ 
paper  files  brought  up  clippings 
on  Richard  Lee  Nowlen  showing 
he  had  been  a  forger,  had  as¬ 
saulted  a  woman  and  had  es¬ 
caped  from  a  California  prison 
work  gang  in  August. 

A  call  to  the  prison  estab¬ 
lished  that  its  fugitive  in  every 
detail  answered  the  description 
of  the  murdered  man. 

It  was  learned  Nowlen  had  a 
girl  friend  named  Patricia  Hur¬ 
ley.  This  infoi-mation  soon  led 
to  her  identification. 

Once  the  Mirror  News  had 
obtained  identifi'’ation  of  Now¬ 
len,  it  only  remained  to  match 
his  fingerprints  from  prison 
with  tho'^e  of  the  dead  man  on 
the  de"ert. 

The  newspaper  turned  over 
all  information  to  the  San  Bern¬ 
ardino  County  Sheriff’s  offi^'e  so 
that  a  swift  comparison  could  be 
made.  The  prints  matched  per¬ 
fectly.  The  sheriff  acknowledged 
the  paper’s  assistance. 

The  reward  for  the  Mirror 
News  staff  was  an  extra  with 
this  banner  in  its  SUNDOWN 
10  STAR  FINAL: 
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Political  Column 

Miami.  Fla. 
The  Miami  Herald  has  a  new 
weekly  political  columnist  who 
should  know  his  politics.  He  is 
Fuller  Warren,  who  served  as 
Cameron,  W.  Va.  Governor  of  Florida  from  1949- 
Paul  W.  Haddock,  owner  and  53.  The  former  governor  is  the 
editor  of  the  Marlington  Journal,  author  of  several  books,  among 
bought  the  Cameron  News  from  them  “How  To  Win  In  Politics," 
Charles  M.  Cook,  who  will  re-  published  in  1948  soon  after  his 
main  as  editor  and  manager.  election  as  Governor. 
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ENGlNEERS-ARCHiTECTS 
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Univac^  is  spelled  with  a  capital  U 


Yes  .  . .  the  news  is  getting  around  that  the  So  when  you  mention  our  Univac  Compu- 

word  “Univac”  is  a  registered  trademark,  ters  in  print,  won’t  you  please  use  the  word 

used  to  designate  the  world-famous  elec-  “Univac”  as  an  adjective,  not  a  noun? 

tronic  data-processing  systems  made  only  by 

Remington  Rand.  And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 
The  FIRST  Name  in  Electronic  Data  Processing 
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LEO  FISCHER  SAYS 


‘How  &  Why’  Needed 
In  Sports  Writing 

By  George  A,  Brandenburg 


Radio  and  television  have  vir¬ 
tually  forced  sports  writers  to 
go  in  for  reporting  in  depth, 
adding  “how  and  why”  to  the 
conventional  Four  W’s  of  news¬ 
paper  writing,  Leo  Fischer,  Chi¬ 
cago  American  sports  editor, 
iwinted  out. 

This  is  all  to  the  good  for 
newspapers,  he  added,  for  the 
reader  may  have  heard  the  game 
broadcast  or  witnessed  the  con¬ 
test  on  television.  At  best,  the 
viewer  got  only  a  fleeting 
glimpse  of  the  key  play  or  con¬ 
troversial  put  out,  said  Mr. 
Fischei\ 

Get  Behind  the  Scenes 

“Such  a  situation  leaves  the 
field  open  for  a  good  sports 
writer  to  describe  the  contro¬ 
versial  play  in  detail,  or  get 
the  behind-the-scenes  story  of 
what  actually  happened  and  the 
players’  own  comments,”  ex¬ 
plained  Mr.  Fischer. 

A  veteran  sports  writer,  Leo 
Fischer  has  covered  everything 
from  checker  tournaments  to 
Oljunpic  games  during  his  30 
years  of  sports  writing.  Since 
1943,  he  has  been  sports  editor 
of  the  American,  where  he  has 
continued  to  write  a  daily  col¬ 
umn  and  to  cover  major  sports 
events,  including  baseball,  foot¬ 
ball,  championship  boxing 
matches  and  the  last  11  Rose 
Bowl  games  at  Pasadena. 

As  an  old  hand  around  a 
sports  department,  Mr.  Fischer 
believes  that  young  talent 
breaking  into  sports  might  well 
start  on  the  copy  desk,  rather 
than  seeking  to  a  sports  writer 
first.  “The  best  writers,  with 


few  exceptions,  have  had  copy 
desk  experience  before  being 
assigned  to  cover  major  sports 
events,”  he  asserted. 

Combined  Talents  Needed 

By  the  same  token,  he  agrees 
that  a  good  sports  editor  should 
have  the  combined  talents  of  a 
managing  editor  and  a  writer 
as  well.  The  best  sports  depart¬ 
ments  are  operated  almost  in¬ 
dependently  under  the  direction 
of  the  sports  editor,  he  said, 
with  only  an  occasional  word 
of  advice  or  criticism  from  the 
managing  editor. 

“The  less  you  (as  sports  edi¬ 
tors)  bother  the  managing  edi¬ 
tor  with  your  problems  the  more 
he  appreciates  the  job  you  are 
doing,”  he  continued.  “In  our 
case,  the  top  writing  jobs  go 
to  the  men  who  have  the  talent 
and  have  also  had  experience  on 
the  sports  desk,”  he  added. 

Adequate  space  is  always  a 
problem  for  every  sports  editor, 
said  Mr.  Fischer,  who  added, 
“No  sports  editor  ever  gets 
enough  space,  in  his  opinion,  and 
if  he  does,  he’s  not  a  good  sports 
editor.”  (At  the  American,  the 
sports  section’s  news  hole  aver¬ 
ages  18  columns  daily  and  from 
30  to  42  columns  on  Sunday). 

Must  Inject  Action 

Like  any  good  reporter,  a 
sports  writer  must  learn  to 
write  in  a  simple,  uncluttered 
way,  and  at  the  same  time  give 
the  reader  a  touch  of  excitement 
and  action,  he  explained.  “And 
you  should  know  what  you’re 
writing  about,”  he  added. 
“There’s  no  excuse  today,  with 
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the  libraries  full  of  good  refer¬ 
ence  books  on  sports,  for  not 
having  a  good  general  back¬ 
ground  in  your  chosen  field,” 
he  added. 

Mr.  Fischer  contends  the 
sports  department  is  the  one  de¬ 
partment  that  still  has  glamour, 
at  least  to  outsiders,  and  the 
young  talent  available.  “We 
have  no  particular  problem  in 
recruiting  new  talent,”  he  said. 
“We  like  to  get  young  men,  go¬ 
ing  to  college,  to  work  on  the 
sports  desk  during  their  sum¬ 
mer  vacations  and  then  train 
for  full-time  jobs  on  our  staffs.” 

From  a  circulation  standpoint, 
he  believes  that  football  (col¬ 
lege  and  pro),  baseball,  racing, 
boxing  and  high  school  sporte 
are  the  best  circulation  builders 
for  a  newspaper.  These  are  all 
spectator  sports  which  attract 
big  crowds  and  make  for  inter¬ 
esting  reading  in  the  newspaper, 
particularly  if  the  sports  writ¬ 
ers  have  the  knack  of  injecting 
the  “how  and  why”  into  their 
stories,  Mr.  Fischer  asserted. 

Specialty  Fields 

He  listed  golf,  bowling,  boat¬ 
ing  and  outdoors  features  (fish¬ 
ing,  hunting,  dogs,  etc.)  as  hav¬ 
ing  specialized  interests  for 
those  participating  in  such 
sports.  Each  of  these  sports 
likewise  require  a  specialist  to 
cover  their  respective  fields,  he 
explained. 

College  football  and  big  league 
baseball  are  Leo  Fischer’s  “fa¬ 
vorites”  to  cover.  Each  requires 
a  different  technique  and  offers 
its  own  kind  of  challenge  from 
a  reporting  standpoint,  he  said. 

The  day  has  past,  he  said, 
with  the  advent  of  TV  and  ra¬ 
dio,  when  a  writer  covering  a 
football  game  can  sit  in  the 
press  box  and  write  his  story. 
He  needs  to  get  into  the  dress¬ 
ing  room  after  the  game  and 
get  the  firsthand  impressions 
and  explanations  from  the 
coaches  and  players.  Likewise, 
in  baseball,  the  alert  sports 
writer  makes  it  a  point  to  get 
away  from  a  routine  account 
of  the  game  and  bring  situations 
and  personalities  into  sharper 
focus.  “To  do  this,”  he  said, 
“is  an  eight-hour-a-day  job.” 

A  sports  editor  has  an  added 
responsibility  to  get  out  and  ap¬ 
pear  before  groups  for  speeches. 
“This  can  be  quite  a  chore,  but 
it  creates  considerable  good  will 
for  the  sports  editor  and  his 
newspaper,”  said  Mr.  Fischer, 
who  averages  one  such  speech 
a  week  during  the  year. 

Promotions  Important 

Sports  promotions,  sponsored 
by  the  paper,  is  another  field 
that  requires  the  personal  at¬ 
tention  and  good  judgment  of 


Leo  Fischer 


the  sports  editor  in  providing 
the  kind  of  promotions  best 
suited  for  his  newspaper,  he 
added. 

Over  the  years,  Leo  Fischer 
has  originated  the  world’s  cham¬ 
pionship  professional  basketball 
tournament,  dating  back  to  1939. 
in  which  the  fabulous  Harlem 
Globetrotters  got  their  start.  He 
later  originated  the  all  All-Star 
basketball  game,  which  has  been 
an  annual  fixture  at  the  Chi¬ 
cago  Stadium  for  the  past  10 
years. 

Mr.  Fischer  also  helped  to 
organize  and  headed  for  seven 
years  the  Amateur  Softball  As¬ 
sociation  ;  served  for  three 
years  as  president  of  the  Na¬ 
tional  Professional  Basketball 
Association,  now  the  NBA.  In 
1957,  he  was  president  of  the 
Football  Writers  Association  of 
America  and  he  is  a  past  presi¬ 
dent  of  the  Chicago  professional 
chapter  of  Sigma  Delta  Chi. 

Started  Quarterback  Club 

The  American’s  Monday  Quar¬ 
terback  Club  is  perhaps  the 
largest  of  its  kind  in  this  coun¬ 
try,  attracting  over  400  foot¬ 
ball  fans  each  week  during  the 
college  football  season.  All  of 
the  Big  Ten  conference  schools 
are  represented  during  the  sea¬ 
son  by  either  their  head  foot¬ 
ball  coach  or  athletic  director. 

Now  in  its  19th  year,  the 
Quarterback  Club  provides  many 
a  newsworthy  story,  not  only  for 
the  American,  but  the  wire  serv¬ 
ices  as  well,  as  the  country|s 
leading  coaches  speak  their 
minds  on  the  Monday  after 
Saturday’s  big  game. 

An  added  feature  is  the 
American’s  selection  of  the  out¬ 
standing  high  school  back  and 
lineman  of  the  week  in  Chicago 
area  prep  football  games.  Pres¬ 
ent  to  receive  the  awards  are 
the  players,  their  coaches,  the 
parents  and  the  high  school 
principals. 
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American’s  707  Jet  Flagships— now  serving 
New  York,  Los  Angeles,  Boston,  Chicago, 
Washington-Baltimore,  San  Francisco,  Dallas-Ft.  Worth 


relax  in  air  conditioned,  radar-guided  comfort.  Seats 
are  wider,  deeper,  softer. 

Every  Jet  Flagship  flight  offers  you  the  choice  of 
deluxe  Mercury  or  economical  Royal  Coachman  ac¬ 
commodations.  When  you  get  there,  you’ll  find  your 
bags  waiting.  American’s  Baggage  Expediter  System 
has  your  bags  ready  without  delay. 


Fly  American— Jet  leader  across  the  U.  S.  A.,  with 
more  flights  being  added  constantly! 

In  American’s  707  Jet  Flagships,  you’ll  find  true 
living  room  comfort  at  nearly  600  miles  an  hour. 
Spacious  and  silent,  the  707  brings  real  enjoyment 
to  transcontinental  travel. 

Enjoy  American’s  magnificent  meals  aloft,  as  you 
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]Vr  issued  clandestinely. 

1^  C \V  1  ill  lirtTl  About  20,000  copies  were  issued 

when  not  seized  by  the  Batista 
r\  •!  police.  Its  largest  circulation 

W  111  during  this  underground  period 

"  was  50,000,  reached  when  it  re- 

"O  •!  1  -1  printed  a  series  of  stories  by 

lllll  III  Jl  J.clUT  Herbert  L.  Matthews  in  the 

New  York  Times,  after  Mr. 

Carlos  Franqui,  editor  of  Matthews  interviewed  Dr.  Cas- 
Revoluccion  in  Havana,  Cuba,  mountain  hideout.  The 

the  new  daily  newspaper  o^v^led  was  published  on  a  $3,000 

by  the  26th  of  July  Movement,  M^tilith  machine. 


was  in  New  York  last  week  at- 


The  editor  denied  he  was  a  g 


tending  the  Educational  Graphic  Communist  and  said  such  re-  g 
Arts  Exposition  and  purchas-  ff^^s  were  started  m  1947  by  m 
ing  equipment  for  a  new  plant.  Batiste  henchmen  in  Miami.  He  g 
The  Cuban  editor  is  going  to  ?aid  Cuban  newspapers  now  en-  g 
Europe  to  look  over  latest  print-  freedom  and  said  many  | 

ing  equipment  before  returning  newspapers  sharply  criticize  the  g 
to  Havana.  He  inspected  the  present  government  headed  by  g 
plants  of  the  New  York  Times  ^r.  Fidel  Castro.  Mr.  Franqui  | 
and  New  York  Daily  News  ^aid  he  had  worked  on  many  = 
while  he  was  here.  newspapers  in  the  past,  but  g 

“The  owners  of  our  newspa-  Communist  | 

per  are  the  people  of  Cuba,  Pn^r. 

through  the  26th  of  July  Move-  .  Agrarian  reforms  instituted  | 
ment,”  said  Mr.  Franqui.  “We  Japan  by  Gen.  Douglas  Mac-  g 
have  a  lot  of  prestige  but  no  Arthur  were  much  more  radical  g 

printing  plant.  We  plan  to  offer  ■ 

a  bond  issue  to  the  public  in  started  in  Cuba,  he  asserted.  He  | 
order  to  raise  $1,500,000  with  ^aid  the  economy  gradually  is  | 
which  to  buy  land,  build  a  plant  reviving  m  Cuba  and  he  ask^  | 
and  buy  machinery."  friendship  of  the  U.  S.  g 

At  present,  Revoluccion  is  be-  •  | 

ing  issued  from  the  former  .  B 

plant  of  Alerta,  seized  by  the  Broadcast  News  | 

Ministi-y  for  Recovery  of  Stolen  iw  ,  c.  i-  i  B 

Property,  which  claimed  the  Depth  Studied  j 

stock  in  that  newspaper  had  Handling  news  for  broadcast  1 
been  stolen.  “in  depth”  as  well  as  in  the  B 


“This  plant  is  inadequate  as  five-minute  summary  will  be  dis¬ 
it  produces  only  20,000  papers  cussed  at  the  annual  meeting  of 
an  hour  and  we  have  a  circula-  directors  of  the  Associated  Press 
tion  of  105,000,  certified  by  the  Radio  and  Television  Associa- 
Association  of  Advertisers  of  tion.  Sept.  21,  in  New  York. 
Cuba,”  said  Mr.  Franqui.  “Then,  The  board  will  hear  a  report 
too,  this  plant  is  the  property  on  AP’s  handling  of  both  types 
of  the  government  and  although  of  broadcast  news  coverage,  to 
we  sympathize  with  the  gov-  be  made  for  the  APRTA  wire 
emment  we  feel  a  newspaper  study  committee  by  Dick  Tobias, 
should  be  independent  and  not  news  director.  Radio  Station 
a  member  of  the  government.  WCLI,  Corning,  N.  Y. 


I  By  Roy  H.  Copperud 

I  Inelegant  Variation 

1  Variation  merely  to  avoid  repetition  of  a  word  may 
I  not  only  be  worse  than  repetition,  as  Fowler  said,  but 
1  may  also  suggest  a  distinction  that  does  not  exist.  The 
B  problem  is  often  neatly  solved  by  ellipsis. 

B  “He  played  with  Charlie  Barnet’s  Orchestra  and 
M  worked  with  Red  Norvo’s  Sextet.”  Play  and  work  are 
B  two  different  things,  but  the  writer  here  was  merely 
g  straining  to  avoid  repeating  the  same  words  to  express 
B  the  same  idea.  Yet  he  might  have  said  “played  with 
S  Charlie  Barnet’s  Orchestra  and  with  Red  Norvo’s  Sextet.” 
g  “Russia’s  army  newspaper  Red  Star  claims  there  are 
g  now  33  million  Communist  Party  members  in  75  nations. 
1  The  breakdown  gave  Indonesia  one  million.  France  was 
B  said  to  have  five  million  Red  voters;  Italy,  1.8  million 
1  card-carriers.”  Are  Communist  Party  members,  Red 
B  voters,  and  card-carriers  all  the  same  thing?  That  was 
g  what  the  writer  assumed,  but  of  course  it  is  not  so.  The 
B  changes  are  rung  unnecessarily.  Once  it  has  been  estab- 
B  lished  that  Communist  Party  members  is  the  idea  under 
B  discussion,  the  writer  might  have  trusted  the  reader’s 
B  memory  beyond  Indonesia  to:  “France  was  said  to  have 
B  five  million;  Italy,  1.8  million.” 

g  In  other  common  instances,  the  variation  is  silly: 
B  “About  76%  of  Russia’s  doctors  are  women,  while  in 
I  the  United  States  only  6%  are  female."  Women  would 
g  have  sounded  better  repeated;  or  “but  the  proportion  in 
B  the  United  States  is  only  6%.” 

B  “Cigarette  smokers  puffed  a  record  205  billion  ciga- 
I  rettes  in  the  first  six  months  of  this  year,  4.4%  more 
.  I  than  they  lit  up  in  the  same  time  last  year.”  Lighting 
B  up  and  puffing  are  different  things,  and  the  variation 
B  has  an  absurd  sound:  “4.4%  more  than  in  the  same 
B  time  last  year.” 

1  “In  cases  where  both  parents  are  obese,  72%  of  the 
1  offspring  also  are  fat.  When  one  parent  is  fat,  41% 
B  of  the  children  are  overweight.  When  neither  parent  is 
■  obese,  only  4%  of  the  offspring  are  fat.”  This  writer 
B  danced  an  ungainly  dance  between  obese,  fat,  and  over- 
g  weight  on  one  hand  and  between  children  and  offspring 
B  on  the  other.  What  about  “When  both  parents  are  fat, 
B  72%  of  the  children  are.  When  one  parent  is  fat,  41% 
B  of  the  children  are.  When  neither  parent  is  fat,  only 
g  4%  of  the  children  are.”? 


We  are  against  any  subsidy  for 
newspapers.” 


AP  Radio  News  Editor  John 
Aspinwall  also  will  discuss  this 


Revoluccion  was  started  in  including  details  on  how 

Mr.  Franqui’s  home  in  Havana  niodified  its  radio  news 

early  in  the  Castro  revolution  report  over  the  past  year  to 

meet  current  trends  in  the  field. 


Wayward  Words 


There  are  two  common  misuses  of  this  as  a  pronoun.  \ 
One  of  them  is  placing  it  at  the  beginning  of  a  sentence 
or  clause  in  I’eference  to  something  specific  of  what 
has  gone  before,  rather  than  to  the  general  idea  pre¬ 
ceding.  “The  Senussis  established  what  has  been  called 
a  theocratic  empire,  spilling  over  political  frontiers. 
This  [better  It,  or  The  empire]  was  then  broken  up.” 

An  example  of  correct  use:  “Because  of  inherited 
venereal  disease,  their  population  remains  static.  This 
worrie.s  the  elders  of  the  tribe.” 

Othemise,  the  demonstrative  pronoun  this  should  not 
be  used  when  personal  pronouns  will  do.  “We  were 
much  impressed  by  the  chief.  This  [better  He,  or  This 
man]  is  an  able  and  progressive  citizen.”  “Since  1927 
he  has  lived  in  his  studio,  and  it  has  long  been  his  wish 
that  this  [better  if]  be  kept  as  a  museum  after  his  death.”  | 
These,  as  a  demonstrative  pronoun,  tends,  like  this, 
to  be  misused  in  the  place  of  personal  pronouns.  “Her 
heartbeat  tripled  and  her  rate  of  breathing  was  three 
or  four  times  normal,  but  as  the  rocket  reached  its 
orbit,  these  [better  they]  tended  to  return  to  normal.” 
“She  digs  up  whole  pages  of  evidence  and  serves  these 
[them]  hot.”  “She  gets  all  the  oysters  she  wants  at  home, 
but  these  taste  like  brass  doorknobs.”  These  is  proper 
here,  because  the  writer  was  contrasting  the  oysters 
at  home  with  those  elsewhere. 
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San  Francisco 
Earthquake  and  Fire,  1906 


RAILROAD  FEATHERBEDDING 


Earthquakes  cannot  be  prevented 
but  featherbedding  can. 


One  of  the  greatest  disasters  of  all 
time  was  the  San  Francisco  earth¬ 
quake  and  fire  of  1906.  Property 
damage  of  $350,000,000  shocked 
the  world. 

Yet  America’s  railroads  suffer  a 
needless  loss  equal  to  that  disaster 
every  nine  months! 

It’s  the  loss  from  railroad  featherbed¬ 
ding— pay  for  work  not  performed  or 
not  needed  —  that  costs  the  shipping 
and  traveling  public  in  this  country 
$500,000,000  every  year. 


OBSOLETE  WORK  RULES 
are  responsible  for  featherbedding  — 
not  the  employees  who  mutt  obey 
them.  Only  the  operating  employees 
are  involved.  For  example: 

Diesel  freight  locomotives,  un¬ 
like  steam  locomotives,  have  no 
fires  to  tend  but  featherbed 
rules  still  demand  a  fireman  — 
the  third  man  in  the  diesel  cab, 
since  the  head-end  braketnan 
also  rides  there. 

Total  cost  for  unneeded  fire- 
men-$200,000,000  each  year. 

—  this  is  feotharbeddingf 


Everybody  pays  the  hidden  toll 

of  featherbedding.  That’s  why  the 
forthcoming  negotiations  between 
the  railroads  and  the  unions  are  so 
urgently  important  to  the  whole 
nation.  The  railroads  will  seek  the 
agreement  of  the  unions  in  lifting 
this  featherbedding  burden  from  the 
American  people  so  that  our  coun¬ 
try  may  have  the  unexcelled  rail  ser¬ 
vice  a  dynamic  economy  demands. 
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No  Libel  in  Saying 
Paper  Withheld  News 


By  All>ert  Woodruff  Gray 


In  a  sequel  to  the  “Mad 
Bomber  Case,”  the  Appellate 
Division  of  the  New  York  State 
Supreme  Court  has  absolved 
Time  magazine  of  libelling  the 
New  York  Journal  American. 
(E&P,  May  17,  1958). 

Originally,  the  Supreme  Court 
i-uled  there  was  a  question  to  be 
submitted  to  a  jury  as  to  whether 
an  article  in  Time  on  Jan.  21, 
1957  damaged  the  Hearst  news¬ 
paper.  The  late  publisher  of  the 
JouiTial  American,  Seymour 
Berkson,  brought  action  against 
Time  for  this  account  of  its  role 
in  bringing  about  surrender  of 
the  so  called  “mad  bomber:” 


Basis  for  Action 


peared  under  an  eight-column 
banner.” 

In  its  refusal  to  grant  the 
application  of  Time  for  a  dis¬ 
missal  of  this  action,  the  lower 
court  had  made  the  comment, 
“This  article  may  have  conceiv¬ 
ably  caused  readers  of  the  news¬ 
paper  owned  by  the  corporate 
plaintiff  to  lose  confidence  in  its 
reliability.  It  is  essential  to  a 
new'spaper  of  general  circulation 
that  it  have  a  reputation  for 
reliability,  integrity  and  respon¬ 
sibility  to  the  community  w'hich 
it  selves.” 


“No  paper  has  matched  the 
space  or  the  big  black  headlines 
that  Hearst’s  Journal  American 
has  given  the  case.  But  last  week 
after  the  Journal  received  a  sur¬ 
prisingly  fi-ank  letter  from  the 
bomber  and  had  the  chance  to 
secui’e  the  most  sensational  beat 
on  the  stoiy  to  date,  Scripps- 
How'ard’s  World  Telegram  and 
Sun  snatched  the  story  away. 

“When  the  Joumal  received 
the  crudely  printed  letter  (Sig¬ 
nature:  F.  P.)  it  decided  to  with¬ 
hold  the  story  from  police  and 
aim  for  the  jackpot,  the  bomber’s 
surrender.  Inst^d  of  printing 
the  letter  the  Joumal  ran  a  wiley 
item  in  its  Personals  column 
intimating  that  it  would  ‘help’ 
the  bomber  if  he  gave  himself 
up.  .  .  . 

“Three  days  later  when  most 
other  New  York  papers  had 
printed  the  story  the  Joumal 
American  account  finally  ap¬ 


Must  Be  Fairly  Read 


The  magazine  publisher  ap¬ 
pealed  and  won  a  reversal  of 
that  order  and  dismissal  of  the 
complaint.  The  appellate  court 
said,  “Unless  this  article  can 
fairly  be  read  as  charging  a 
crime,  it  is  not  libelous  in  itself. 

“We  are  of  opinion  it  cannot 
fairly  be  read  in  that  sense.  To 
constitute  a  criminal  act  it  would 
normally  be  necessary  under  cir¬ 
cumstances  such  as  those  here 
disclosed,  that  some  intention 
exist  to  shield  the  criminal  or 
that  an  obstmction  to  public 
authority  be  shown.  The  article 
complained  of  cannot  possibly  be 
i-ead  as  charging  any  such  in¬ 
tention  or  purpose. 

“On  the  contrary,  the  article 
infers  and  indeed  states  ex¬ 
pressly  that  the  newspaper  was 
actuated  by  a  desire  itself  to 
capture  the  criminal.  The  argu¬ 
ment  that  the  publication 
charges  an  illegal  act  rests  en¬ 
tirely  on  pleaded  innuendoes 
which  require  strained  construc¬ 


tion  of  ordinary  language,  a 
constmction  the  words  do  not 
carry. 

“In  dealing  with  published 
language  as  plain  and  as  un¬ 
mistakable  as  this,  there  is  no 
room  left  for  pleading  innuen¬ 
does  to  suggest  some  other  in¬ 
tent.  The  w'ords  will  be  read 
the  way  they  are.  .  .  . 

“In  our  view  the  offending 
publication  relied  upon,  de¬ 
scribed  an  effort  to  use  informa¬ 
tion  coming  giatuitously  to  the 
newspaper,  to  outmn  the  police 
in  leading  to  the  detection  of  the 
criminal.  There  is  nothing  de¬ 
famatory  in  this.  What  is  pub¬ 
lished  is  not  criminal  and  it  is 
not  disgraceful,  nor  does  it  meet 
any  of  the  common  criteria  by 
which  a  libel  is  tested.” 

As  authority  for  this  state¬ 
ment  of  libel  law  the  court  re¬ 
ferred  to  the  decision  of  a  libel 
action  once  brought  against  the 
New  York  Evening  Journal, 
based  on,  “Weds  sister-in-law. 
She  accepted  him  and  on  Janu¬ 
ary  16  they  were  married.  Five 
days  later  Hoch  was  courting 
Mrs.  Catherine  Kimmerly  in 
New  York,”  followed  by,  “The 
alann  went  out  for  Hoch  as  a 
murderer,”  with  the  added  com- 
'  ment,  “The  arch-fiend  was  trap¬ 
ped,”  and  “Hoch  was  strung 
from  the  gallows  in  Chicago.” 

The  New  York  Court  of  Ap¬ 
peals  said,  “All  that  the  article 
says  about  this  woman  is  that 
she  conducted  a  i*ooming  house 
in  New  York  and  was  there 
coui-ted  by  Hoch  five  days  after 
he  had  murdered  another  woman 
in  Chicago.  ‘Court’  is  a  word  of 
vague  content  and  may  include 
varied  conduct.  But  it  does  not 
imply  immoral  relations  nor  did 
its  use  in  the  article  impute  such 
relations  to  this  woman.” 


Growing  College 
Adds  J-Major 


by  comment,  picture,^ otror  In  fact  or 
identity;  or  of  violaHns  Privacy  or 
Copyright,  Piracy  of  matter  or  formert 

FORTIFY 

agoimt  •mborraning  lots 
with  our  tpoctol  oxcou 

I  NSU  R A  N€  E 

covering  tkete  bolofdt-^ 
unique,  effective,  inexponthr* 


Northridge,  Calif. 

San  Fernando  Valley  State 
College,  destined  to  become  one 
of  the  nation’s  largest  college; 
within  10  years,  offers  a  jour¬ 
nalism  major  this  fall. 

Erling  H.  Erlandson,  assist¬ 
ant  professor  of  journalism,  L< 
in  charge  of  the  program.  He 
formerly  taught  at  the  Univer¬ 
sity  of  Southern  Califoniia  and 
Fresno  State  College  and  ha; 
had  seven  years  of  experience 
on  the  Los  Angeles  Tmut. 
Louisville  Courier  -Journal 
Merced  (Calif.)  Sun-Star,  and 
.Monterey  Peninsula  Herald. 

A  second  full-time  faculty 
member  will  be  added  in  1960- 
61.  Three  or  four  working  news¬ 
men  will  teach  part  time  at 
Valley  State. 


Five  Scholarships 


Five  $100  journalism  scholar¬ 
ships  are  being  sponsored  by 
Ferdinand  Mendenhall,  manag¬ 
ing  editor  of  the  Van  .Vag.; 
News  &  Green  Sheet,  and  four 
area  newspapers,  the  Volley 
Times,  Hollywood  Citizen-Nem. 
Northridger,  and  Reseda  Her¬ 
ald-Tribune. 

San  Fernando  Valley  State 
College,  a  branch  of  Los  An¬ 
geles  State  College  for  three 
years  until  1958,  is  at  North¬ 
ridge  in  Los  Angeles  County. 
The  State  Department  of  Edu¬ 
cation  has  predicted  a  full-time 
enrollment  of  at  least  30,000  for 
the  college  by  1970. 


2  Publishing;  Finns 
Receive  Charters 


,  PROPER  TIMING  IS 
{before  the  EVENT! 

Before  you're  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 


21  W.  Tenth,  Kansas  City.  Mo 
New  York.  Chicago.  San  Francisco. 
107  William  175  W  100  Bush 

St  lackson  St 


Governor’s  Remarks 
Bring  Libel  Claims 

Columbus,  Ohio 

The  Associated  Press  and 
E.  W.  Scripps,  chairman  of  the 
board  of  Scripps-Howard  News¬ 
papers,  Inc.,  have  been  named 
in  separate  libel  suits  over  state¬ 
ments  made  by  Gov.  Michael  Di- 
Salle. 

An  Ironton  (Ohio)  man  has 
filed  a  $400,000  suit  against  the 
AP  and  a  $300,000  action 
against  Mr.  Scripps.  Both  suits 
say  that  stories  carried  by  the 
wire  service  and  the  Columbus 
Citizen  damaged  his  reputation. 

The  plaintiff,  Oiwille  Elias, 
has  filed  a  $400,000  suit  against 
the  Governor  and  another 
against  the  Columbus  Dispatch. 

Mr.  Elias’  suits  followed  the 
governor’s  statements,  at  a  press 
conference,  relating  to  an  Iron- 
ton  Municipal  Court  Case. 

EDITOR  SC  PUBL 


Harrisburg,  Pa- 
Pennsylvania’s  Department  of 
State  has  issued  corporate  char¬ 
ters  to  two  new  publishing  com¬ 
panies,  authorizing  them  to 
function  under  the  corporation 
laws  of  the  Commonwealth. 
They  are: 

Centre  Newspapers,  Inc-. 
Clearfield,  Pa.,  authorized  to 
capitalize  at  $100,000  to  publish 
newspapers  and  magazines  and 
to  operate  radio  and  television 
stations.  Incorporators  werf 
listed  as  William  U.  Smith,  Cleo 
S.  Rodgers  and  Virginia  M 
Evanko,  all  of  Clearfield,  Pa-  r 
The  Times-Ob.server  Printing  | 
and  Publishing  Co.,  Iiwin,  Pa- 
authorized  to  capitalize  at  $1M,- 
000  to  can-y  on  a  general  print¬ 
ing  business  in  all  its  branches^ 
Incorporators :  Abiaham  and 
Hazel  A.  Beter,  Edward  M- 
Sam,  and  William  F.  CaimtheR  f 
all  of  Irwin,  Pa.,  and  LaRue  M 
DiPasquale,  of  Greensburg,  Pa- 
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Reno  Mayor 
Relaxes  Ban 

I 

On  Reporters  ' 

Reno,  Nev.  i 

Reno’s  Mayor  Bud  Baker  — 
in  office  since  last  May  —  has 
removed  a  “no-reporters-in-his- 
private-office”  edict  that  was  in  ^ 
effect  for  about  a  month,  but 
local  newsmen  have  found  all 
meetings  but  formal  council 
sessions  closed  to  the  press. 

The  new  policy  in  Reno’s  City  i 
Hall  is  attributed  primarily  to  ' 
newly  elected  councilmen. 

The  incident  prompting  Mr. 

Baker  to  bar  the  press  from  his 
private  office  was  a  story  in  the 
Reno  Evening  Gazette  relating 
to  the  mayor’s  presence  in  a 
group  wratching  a  truck  attempt¬ 
ing  to  pass  a  picket  line  sur¬ 
rounding  the  Reno  Newspapers, 

Inc.  building. 

At  that  time,  the  mayor  said 
he  would  bar  reporters  repre¬ 
senting  the  Gazette  and  the 
Nevada  State  Journal  from  his 
office  until  it  was  explained  why  ; 
his  name  wras  singled  out  in  the  ! 
story.  He  sought  the  explana¬ 
tion  (which  was  never  made) 
from  John  Sanford,  editor  of 
the  Gazette  and  author  of  the 
news  story. 

The  American  Newspaper 
Guild’s  strike  (Reno  chapter) 
against  Reno’s  two  dailies  is  in 
its  twelfth  week.  Publication  of 
both  papers  has  not  been  inter- 
rapted  by  the  walkout. 

Gov.  Grant  Sawyer  has  been 
requested  to  offer  mediation 
service.  The  request.  Gov.  Saw¬ 
yer  said,  came  from  Mrs.  Kath¬ 
erine  Mergen,  president  of  the 
local  unit  of  the  Guild. 

• 

New  Daily  Marks 
Decade  of  Service 

Los  Gatos,  Calif. 

The  Los  Gatos  Times-Observer 
pointed  with  pride  to  its  editorial 
campaigns  in  observing  its  tenth 
anniversary  as  a  daily. 

Its  voice  has  been  raised  for 
open  school  board  meetings,  the 
^autification  of  freeways,  school 
issues,  the  incorporation  of  near¬ 
by  Saratoga  and  a  cross-town 
traffic  arterial. 

Other  accomplishments  have 
included  improved  Civil  Defense, 
strengthening  of  a  local  dam  and 
the  establishment  of  a  recreation 
district. 

The  Central  California  Pub¬ 
lishing  Co.  affiliate  is  one  of  19 
dailies  which  have  emerged  in 
California  since  the  end  of  World 
War  II.  The  net  gain  for  that 
period  now  stands  at  14. 
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WE  INVITE  YOU 

TO  SEE  A  COPY  OF 
THE  YEAR’S  BEST  SELLER... 


“THE  MATRIX  CONTRAST  STORY" 

You  won't  leant  to  miss  this  true  story  .  .  . 
a  graphic  portrayal  of  greatly  increased  effi¬ 
ciency  in  the  composing  room. 

Tells  why  over  800  Newspapers,  commercial 
printers  and  trade  typographers  have  reduced 
composition  errors,  wrong  fonts  and  transpo¬ 
sitions  by  33Vs%  through  the  Matrix  Contrast 
System  of  Color-Coding  Matrices. 

Explains  how  these  users  gain  as  much  as 
$500  u'orth  of  working  time  per  year  on  every 
linecasting  machine  they  operate. 

Shows  how  the  service  reduces  eye  strain, 
enables  linecasters  to  do  better,  faster  work  by 
making  mat  characters  and  symbols  easy  to  see. 

See  this  “Best  Seller"  right  in  your  own 
shop.  No  cost  —  No  obligation!  Just  write  us 
for  details. 


MATRIX 


SERVICE 


MATRIX  CONTRAST  CORPORATION 

164  W.  14th  Street,  New  York  11,  N.  Y. 
326  W.  Madison  St.,  Chicago  6,  Illinois 
1105  Trenton  St..  Los  Angeles  15,  California 
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You're  in  the  middle 


of  a  local  meeting. 
There's  a  good  community 
project  afoot.  Suddenly,  you 
find  yourself  standing,  saying, 
"If  we  can  get  Charlie 
Carson  behind  this,  and 
Chuck  Connor,  it  will  work!" 
But  don't  be  surprised  when 
some  day  soon  they, 
in  turn,  remind  you .  .  . 
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NEWSPAPER 
IS  PEOPLE, 

INFLUENTIAL 

PEOPLE 

Every  page  of  your  newspaper  is  people  .  .  .  and  each  in  his  place  a  person 
of  substantial  influence.  The  publisher  who  sets  policy.  The  editor-in- 
chief  who  writes  the  lead  editorials.  The  feature  writer  on  the  spoils 
page.  The  legman  down  at  the  precinct  house.  The  conscientious  adman 
who  knows  every  shop  on  Main  Street  like  a  partner.  The  carrier  boy 
who  just  tossed  your  paper  on  Mrs.  Pardee’s  doorstep. 

These  people,  and  so  many  more  who  make  your  fine  product  all  that  it  is, 
were  not  bom  with  this  influence.  They’ve  earned  it,  sweated  it  out  the  hard 
way.  Nor  could  they  ever  have  acquired  it  without  personal  blessings  of  in¬ 
telligence  and  integrity.  They  can  cause  your  readers  to  write  their  Con¬ 
gressman  ...  to  crowd  the  ball  park  ...  to  do  all  sorts  of  things  they  never 
dreamed  of  doing. 

Advertisers,  and  particularly  national  advertisers  and  their  agencies, 
all  too  seldom  appreciate  that  this  dynamic  force  is  personal  and  peculiar 
to  the  newspaper.  No  other  medium  possesses  it.  None  other  has  the 
birthright  of  being  a  living,  breathing  part  of  the  market  it  serves. 

Other  media  have  what  is  known  as  an  “audience” — uneven,  irregular, 
part  turnover,  part  transient.  Only  a  newspaper  is  “the  community,” 
be  it  village  or  metropolis. 

One  of  the  happiest  things  about  this  is  that  almost  anywhere  you  go, 
you’ll  bump  into  another  newspaper  with  people  as  influential  as  your 
own.  The  more  they  know  about  you  and  yours,  the  ever-widening  these 
circles  of  influence  .  .  .  until  advertisers’  district  sales  executives,  and 
headquarters  men,  and  agency  account  and  media  managers  are  engulfed. 
And  pretty  soon  more  and  more  important  citizens  in  important  places 
have  personal  convictions  about  your  newspaper. 

A  proved  and  economical  way  to  keep  these  circles  of  influence  spinning 
is  by  speaking  up  frankly  and  freely  in  the  advertising  pages  of  Editor  & 
i  Publisher.  More  than  a  few  successful  newspapers  are  doing  this  right 

now  .  .  .  telling  E&P’s  influential  readership  about  their  staff,  their 
policies,  their  honors  and  awards,  their  market  .  .  .  the  intangibles  you 
can’t  find  in  an  audit  report  or  the 
latest  linage  flares  .  .  .  the  things 

'  that  make  their  newspaper  differ-  I 

ent,  and  important. 
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Carrier  or  Gridder? 
Boys  Must  Decide 


By  George  A.  Brandenburg 


Carriers  of  the  Hamilton 
(Ohio)  Journal-News  will  have 
to  make  a  choice  —  either  de¬ 
liver  newspapers  or  play  foot¬ 
ball  or  basketball.  The  two  do 
not  mix. 

In  a  letter  to  parents  of  car¬ 
rier  boys,  Floyd  A.  Brown, 
Journal-News  circulation  direc¬ 
tor,  explains:  “We  ask  all  boys 
who  plan  on  playing  football 
and  basketball,  or  who  are  go¬ 
ing  to  stay  in  school  each  day 
for  some  other  reason  to  turn 
their  routes  over  to  some  other 
boy.  We  have  an  obligation  to 
our  subscribers  and  to  our  ad¬ 
vertisers  to  see  that  the  Jour¬ 
nal-News  is  delivered  each  after¬ 
noon  as  soon  as  possible  after 
school  is  dismissed.” 


route  has  been  beneficial  to  their 
sons.  The  first  prize  winner  will 
receive  a  $25  Savings  Bond.  The 
second  best  letter  will  receive 
$10  and  the  third  prize  winner 
will  receive  $5.  Each  parent 
submitting  a  letter  but  not  win¬ 
ning  one  of  the  first  three  prizes 
will  receive  a  new  $1  bill. 

Prize-winning  letters,  to¬ 
gether  with  photos  of  the  win¬ 
ners  and  their  sons,  will  be  pub¬ 
lished  in  the  Journal-News  later 
this  month. 


Letter  Writing  Contest 


In  the  same  letter  to  parents, 
Mr.  Brown  invited  parents  to 
submit  a  short  letter  if  they 
think  delivering  a  Journal-News 


Parents  were  also  asked  to 
fill  out  questionnaires,  nominat¬ 
ing  their  sons  for  the  annual 
competition  to  choose  one  boy 
to  be  Ohio’s  Outstanding  News- 
paperboy.  This  contest  is  spon¬ 
sored  annually  by  the  Ohio  Pub¬ 
lishers  Association  and  the  Ohio 
Circulation  Managers  Associa¬ 
tion.  In  1956,  a  Journal-News 
carrier  —  Eddie  Schmidt  —  was 
chosen  as  Ohio’s  Outstanding 
Newspaperboy.  He  is  now  a 
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student  at  St.  Xavier  Univer¬ 
sity. 

Boys  who  need  financial  as¬ 
sistance  to  continue  in  high 
school  may  make  application  for 
an  expense  paid  scholarship  at 
Phillips  Exeter  Academy  under 
the  Journal-News  Phillips  Exe¬ 
ter  Academy  Scholarship  pro¬ 
gram.  One  Journal-News  car¬ 
rier  is  now  attending  Exeter 
on  such  a  scholarship. 

“Your  son  is  delivering  news¬ 
papers  to  make  money,”  Mr. 
Brown  told  parents.  “If  he  is 
not  making  his  full  profits, 
please  see  us.  Men  at  the  Jour¬ 
nal-News  have  one  object  in  life 
—  to  see  that  each  and  every 
Journal-News  carrier-salesman 
is  happy  on  his  job  and  that 
he  is  making  his  full  profit  each 
week.” 


Calif.  Press 
Shows  Gains 


Los  Angeles 

Gains  in  total  newspaper  cir¬ 
culation  in  California  are  re¬ 
flected  in  the  1959-60  directory 
issued  by  the  California  News- 
paner  Publishers  Association. 

The  weekly  and  daily  total  is 
now  6,931,162  in  contrast  with 
6,636,654  in  1957,  5,219,240  in 
1953  and  2,191,453  in  1942,  Mr. 
Long  said.  Including  Sunday,  the 
circulation  of  the  state’s  regu¬ 
larly  produced  and  distributed 
weeklies  and  dailies  was  given 
as  10,062,721. 

Carroll  W.  Parcher,  publisher, 
Glendale  News-Press  and  CNPA 
president,  likened  the  directory 
to  the  newspapers  it  lists  in  that 
it  is  bigger  and  better  than  ever 
before. 

Maurice  W.  Markham,  Van 
Nuys  News,  was  directory  chair¬ 
man  for  the  third  year. 


ShoppiiifK  Center 
Papers  Studied 


Prayer  Revision 
Blamed  on  Press 


Montreai 

The  power  of  the  press  wa 
responsible  for  the  removal  i 
the  communion  seiwice  in  tk 
new  Anglican  Book  of  Comnoi 
Prayer  that  was  16  years  ii 
the  making  and  just  approrei 
by  the  Twentieth  General  Angli¬ 
can  Synod  session  here.  Tk 
Prayer  Book  is  regarded  as  tk 
first  distinctively  Canadian  Ai- 
glican  prayer  book  and  will  con* 
into  general  use  by  1962. 

According  to  the  Montm! 
Gazette  it  was  the  so-called 
“11th  commandment”  —  “Ane* 
commandment  I  give  unto  yoi 
that  ye  love  one  another;  as  I 
have  loved  you,  that  ye  also  love 
one  another.” 

The  commandment  was  in  the 
1955  draft  (of  the  prayer  book) 
but  removed  by  the  revision 
committee  “because  the  press, 
usually  our  friends,  dubW  it 
the  11th  Commandment,  and 
made  it  unpopular,”  the  Rt.  Rev. 
Howard  Clark,  Bishop  of  Ed¬ 
monton,  Alberta,  and  chaimia! 
of  the  central  revision  subcoin- 
mittee,  said. 

He  said  the  deletion  was  made 
“with  regret”  but  in  deferents 
to  popular  opinion. 


API  Lists  Seminars 
On  New  Methods 


A  schedule  of  seminar’s  for  the 
14th  year  of  the  American  Press 
Institute  at  Columbia  includes 
two  for  new  methods  of  pro¬ 
ducing  newspapers  and  one  for 
reporters  and  editorial  writers 
on  urban  and  suburban  prob¬ 
lems. 

The  schedule: 

Nov.  9-20  —  New  methods 
(newspapers  under  50,000). 

Dec.  7-18 — City  editors. 

Jan.  11-22 — Circulation  mao 


TO!! 


Chicago 

National  Research  Bureau  has 
completed  a  study  on  shopping 
center  newspapers  as  an  adver¬ 
tising  medium  published  by 
center  tenants  apart  from  their 
use  of  daily  newspapers. 

The  summary  report  states  it 
can  be  generally  concluded  that 
centers  both  large  and  small, 
located  in  densely  populated 
areas  tend  to  make  the  greater 
use  of  this  form  of  advertising. 
Over  60%  of  the  centers  dis¬ 
tribute  their  papers  through  the 
U.  S.  mail,  with  another  17% 
using  a  combination  of  mail  and 
carrier  boy  delivery.  All  news¬ 
papers  except  one  covered  in  the 
NRB  study  were  of  tabloid  size. 


agers. 

Feb.  8-19 — Advertising  (unde 
75,000). 

March  7-18  —  Managing  and 
news  editors. 

April  4-15 — Urban  and  sub¬ 
urban  problems. 

May  2-13 — Publishers,  editors, 
chief  news  executives  (unde 
50,000). 

May  16-27  —  New  methods 
(over  50,000) . 

June  6-17 — Management  and 
costs  (under  75,000). 
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Bettendorf,  Too! 

Davenport,  lowi 
The  Davenport  (Iowa.) 
Times  and  Morning  Democn'^ 
have  added  the  suburban  town  o 
Bettendorf  to  the  front-pa?' 
logotypes.  The  combined  esti¬ 
mated  population  of  Davenport 
and  Bettendorf  is  104,399. 
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muscles  and  striving  expres¬ 
sions  of  athletes  in  action.” 
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Pap  Spends  His  Time 
With  Sports  Figures 


The  big  guy  lined  up  the  ball, 
carefully  coiled  into  his  back- 
swing,  shifted  weight  and  belted 
the  pellet  250  yards  out  on  the 
fairway. 

Then  he  grunted  his  approval 
and  continued  his  story: 

So  thii  fellow  said  to  his  caddie: 
"what  club  do  I  u.->e  here,  sonT”  “Num¬ 
ber  six,  sir,"  replied  the  caddie  without 
httitation.  And  the  guy  took  his  num¬ 
ber  six  iron,  whacked  the  ball  clear 
over  the  18th  green,  bounced  it  on  the 
cInUouse  porch  and  struck  his  wife  on 
the  head— killing  her  instantly. 

A  month  later,  same  golfer,  same 
cs^ie  are  coming  down  the  same  fair¬ 
way. 

"What  do  you  think?"  the  golfer 
asked. 

"Number  six,  sir,”  replied  the  caddie. 
“What  I”  screamed  the  golfer.  "Say, 
ciddie,  you  don't  know  much  about  this 
course  do  you?  Last  time  I  played  here 
and  asked  you  what  club  to  use  on  this 
spot,  you  also  told  me  the  six  iron. 

"You  remember  what  hapiiened? - 

I  took  eight  strokes  on  the  hole." 

The  story-telling  golfer,  of 
course,  would  be  Pap — real 
name  Tom  Paprocki — the  Asso¬ 
ciated  Press  sports  cartoonist, 
a  man  who  has  spent  a  lifetime 
meeting  and  drawing  the  world’s 
premier  sports  figures. 

Pap  is  so  much  a  part  of  the 
sports  world  that  even  his  jokes 
—and  they  are  frequent  and 
funny — have  an  athletic  flavor. 

His  listeners  could  be  well- 
known  golf  professionals  —  or 
just  plain  Joes,  met  in  the  clul)- 
house  before  the  round.  Pap 
plays  golf  with  them  all. 

Career  of  What  He  Likew 

For  29  years  he  has  l>een  at 
the  top  of  his  profession.  He 
started  at  the  AP  in  1930,  after 
a  short  tour  of  duty  in  the  art 
department  of  the  Netv  York 
American. 

He  is  one  of  those  rare  hu¬ 
mans — a  man  who  has  combined 
the  things  he  liked  to  do  best 
into  a  career.  He  loves  sports 
and  likes  to  write  and  draw. 
The  result  has  been  his  “Sports 
Slants,”  an  AP  Newsfeature 
that  is  read  by  millions.  Each 
cartoon  is  accompanied  by  a 
300-word  story  on  the  athlete 
depicted,  written  by  Pap,  him¬ 
self. 

Pap’s  broad-shouldered  frame 
t^aday  carries  over  200  pounds, 
hair  a  bit  gray  and  a  little  thin 
■n  spots.  But  he  can  still  hit  a 
Kolf  ball  far  enough  to  bring 
;  '"'^nistles  of  admiration  from  his 
golfing  companions.  His  score 
often  dips  into  the  70s.  And  it’s 
nothing  for  him  to  play  18  or 
even  27  holes  and  then  take  off 
for  a  night  track  meet,  baseball 
or  basketball  game. 

editor  Si  PUBLISHER 


Practically  all  his  day  and 
evening  are  devoted  to  the  pur¬ 
suit  of  sports  and  sports  figures. 

The  column  accompanying 
each  cartoon  is  written  at  6  a.m. 
in  the  quiet  of  his  hlnnhattan 
apartment. 

“I  just  seem  to  write  better 
at  that  hour,”  he  says. 

He  rises  a  little  after  5  a.m. 
and,  because  he  likes  to  cook, 
makes  his  own  breakfast — the 
kind  you’d  guess  a  6-2  bi-uiser 
would  want. 

Early  Stun 

.At  eight  o’clock,  dressed  in 
one  of  the  dark  blue,  green  or 
brown  sports  shirts  to  which  he 
is  addicted.  Pap  arrives  at  the 
AP  office  in  Rockefeller  Center. 
He  likes  to  get  an  early  start.  A 
cartoon  in  his  painstaking  style 
takes  four  to  five  hours. 

Getting  the  art  end  of  the  day 
out  of  the  way  leaves  him  free 
to  roam  the  AP  photo  and  news 
libraries  researching  tomorrow’s 
work.  It  also  leaves  him  free  to 
take  in  an  afternoon  sports 
event. 

Pap’s  drawing  boai-d  occupies 
a  choice  comer  position  over¬ 
looking  51st  Street.  Like  most 
artists,  he  refuses  to  replace 
the  ink-encrusted  slanted  sur¬ 
face  over  which  so  much  of  his 
work  has  passed.  One  end  is 
covered  with  a  quarter-inch  of 
hardened  ink,  where  he  wipes 
and  straightens  bristles. 

Other  seasoned  AP  artists 
speak  with  respect  of  Pap’s  tal¬ 
ent  and  craftsmanship — his  pa¬ 
tient  application  to  each  draw¬ 
ing. 

“I  watched  him  once  spend 
three  minutes,  just  wiping  the 
brush  over  the  crusted  ink  on 
the  board,  pointing  the  bristles 
to  make  just  one  precise,  short 
line  in  a  cartoon,”  one  artist 
remarked.  “It  had  to  be  just 
right  for  him,  and  it  was.” 

What  makes  Pap’s  drawings 
stand  out?  The  layman  might 
tell  you  they  are  just  attractive. 
They  hold  his  interest. 

But  another  artist  gives  this 
explanation: 

“It’s  the  composition  and  the 
technique.  The  former  gives  his 
work  the  drama  and  interest 
with  a  combination  of  realistic 
portrait  and  clever  .cartooning. 
His  technique  of  using  detail 
line  drawing,  dry  brush  and 
grease  pencil  is  most  effective 
in  portraying  the  straining 
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I,eller»«  from  .Artiste 

Pap’s  mail  is  filled  with  let¬ 
ters  from  young  artists  asking 
technical  details.  Many  are  re- 
waixled  with  an  original  drawing 
showing  them  the  size,  handling 
of  the  subject  and  materials 
used. 

He  estimates  he  has  made 
well  over  10,000  sports  cartoons 
for  the  Associated  Press.  A  pa¬ 
rade  of  his  subjects  would  be  a 
review  of  the  greatest  athletes 
of  the  past  three  decades. 

An  athlete  is  cho.sen  for  a  car¬ 
toon  on  the  basis  of  outstanding 
performance.  And  Pap  usually 
insists  on  watching  him  in  per¬ 
son.  But  he  never  selects  a  col¬ 
lege  athlete  without  first  con¬ 
sulting  his  coach.  Some  college 
lioys  don’t  make  it  after  the 
coach  advises  that  the  athlete’s 
head  is  already  ballooning  and 
a  syndicated  cartoon  might 
make  him  unmanageable. 

Pap’s  favorite  subject  was 
Babe  Ruth. 

“Babe  used  to  get  a  great 
kick  out  of  being  portrayed,”  he 
says. 

Babe  and  Pap  often  played 
golf  together.  Both  played  a 
hook  in  their  shots — the  left- 
handed  Ruth  to  the  right  and 
the  right-hande<l  Paprocki  to 
the  left.  They  usually  were  on 
opposite  sides  of  the  fairway 
(or,  perhaps,  the  rough).  After 
several  holes  of  this,  one  day. 
Babe  turned  to  Paprocki  and  re¬ 
marked:  “You’re  a  hell  of  a 
golfing  companion.  We  only  see 
each  other  on  the  greens.” 

Pap  has  no  time  for  improv¬ 
able  arguments  that  athletes  of 
yesterday  were  better  than  to- 
ilay’s  crop. 

“The  four-minute  mile  wasn’t 
run  in  the  Twenties,  the  Thirties 
or  the  Forties,”  he  says.  “It 
came  in  the  present  generation.” 

Track,  incidentally,  has  al¬ 
ways  been  Pap’s  favorite  sport. 
Perhaps,  because  of  his  own 
.success  as  a  sprinter.  He  has 
more  than  200  trophies  and 
medals,  won  in  his  youth  for 
many  sports,  the  majority  for 
sprint  and  quarter-mile  races. 

Pap  says  his  interest  in  art 
was  stirred  at  the  age  of  six 
when  he  watched  a  landscape 
painter  set  up  his  easel  along 
the  waterfront  in  Bay  Shore, 
Long  Island.  The  painter  showed 
the  boy  some  of  the  primary 
steps  —  drawing  several  comic 
figures  of  the  era  for  his  amuse¬ 
ment.  Through  grade  and  high 
school  Pap’s  interest  increased 
and  when  he  was  graduated  he 
turned  down  an  athletic  scholar¬ 
ship  to  Fordham  to  take  a  job 
in  a  Brooklyn  department  store 
so  he  could  attend  art  cla.sses  at 
night. 


Tom  Paprocki 


If  Pap  i.'s  kindly  in  hi.s  advice 
to  aspiring  cartoonists,  it’s  not 
only  because  his  nature  makes 
him  that  way.  It’s  because  he 
remembers  the  assist  he  re¬ 
ceived  as  a  kid  in  school  from 
the  late  George  Daly,  sports  edi¬ 
tor  of  the  New  York  World. 
Pap  sent  many  of  his  early  car¬ 
toons  to  Daly  who  edited  them, 
criticized  and  suggested. 

Pap  and  his  wife,  Blanche, 
maintain  a  home  in  Atlantic 
City,  N.  .1.,  as  well  as  their  New 
York  apartment.  They  have  one 
son,  Tom,  Jr.,  an  engineer  and 
graduate  of  West  Point. 

• 

Maryland  Croup 
Increases  Its  Dues 

HAGEaiSTOWN,  Md. 

Maryland  Press  As.sociation, 
Inc.,  voted  to  increase  the  dues 
of  all  members  at  the  annual 
meeting  here  recently. 

The  rate  for  daily  newspapers 
was  increased  approximately  50 
percent  to  produce  $2,050  an¬ 
nually  instead  of  $1,405;  the  rate 
for  weeklies  was  increased  ap¬ 
proximately  45  percent  to  pro¬ 
duce  $3,58*7  annually  instead  of 
$2,449. 

Ray  Hamby,  manager  of  the 
Maryland  Press  Service,  which 
is  operated  by  the  MPA,  and  the 
MPA  board  of  directors  recom¬ 
mended  the  increase  in  view  of 
an  anticipated  operating  loss  of 
$5,000  this  year  in  the  Maryland 
Press  Service. 

J.  Stephen  Becker,  business 
manager  of  the  Baltimore  News- 
Poet,  is  president  of  the  Mary¬ 
land  Press  Association. 
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Writers  Up  in  Air 
Over  Space  Language 

Hv  l.oiiis  Aie\un(l<‘i' 


Reiwrters  on  nearly  every  beat 
liave  had  to  use  words  referring 
to  outer  space,  ever  since  the 
advent  of  Russia’s  first  sputnik 
nearly  two  years  ago.  In  column 
after  column  today  newsmen 
lacking  a  science  background — 
and  that  means  most  of  us — are 
having  trouble  in  using  the 
proper  terms  in  our  copy. 

If  it’s  any  comfort  to  the  rank- 
and-file  journalist,  even  those  ex¬ 
perts,  the  members  of  the  Avia¬ 
tion  Writers  Association,  have 
been  having  their  troubles  over 
terms.  They’re  concemed  both 
about  the  correct  use  of  words 
by  their  members  and  by  writers 
in  general. 

I'urity  of  l)efiiiitiuii<« 

In  the  association’s  bulletin 
tally  this  year,  Allan  C.  Fisher 
Jr.,  a  senior  editor  of  National 
Geographic  Magazine,  wrote,  “It 
seems  as  though  everyone  these 
days  writes  ‘outer  space’  into 
his  copy  when  referring  to  .satel¬ 
lites  and  missiles. 

“Before  we  had  such  things,’’ 
Mr.  Fisher  continued,  “astrono¬ 
mers  used  the  words  in  their 
true  meaning  of  space  beyond 
the  solar  system  —  interstellar 
and  intergalactic  space.  In  re¬ 
lation  to  the  cosmos,  we  haven’t 
gone  a  hair’s  breadth  beyond  our 
planet,  and  ‘outer  space’,  as 
many  now  use  it,  is  ridiculous. 
If  one  accepts  their  usage,  then 
there  must  be  a  ‘missile  space’ 
and  an  ‘inner  space’.’’ 

Not  every  reporter  on  a  daily 
paper,  meeting  several  deadlines 
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a  day,  can  afford  to  obseiwe  the 
purity  of  the  definitions  that 
Fisher  advocated  to  fellow  mem¬ 
bers  among  the  Aviation  Writers 
Association  (and  also  in  letters 
to  the  editors  of  two  Washington 
papers).  But  they  might  find  a 
discussion  of  space  terms,  as  de¬ 
fined  (and  sometimes  not  en¬ 
tirely  agreed  upon)  by  the  ex¬ 
perts,  helpful  in  their  own 
writing. 

Not  to  complicate  the  matter, 
but  just  to  show  you  what  you’re 
up  against,  here’s  the  expert 
thought  of  Dr.  Kraft  Ehricke, 
the  eminent  German-born  scien¬ 
tist  and  researcher  for  Convair, 
San  Diego,  makers  of  the  Atlas 
missile  and  advocates  of  the  At¬ 
las  as  the  major  framework  of  a 
manned  space  vehicle.  Dr. 
Ehricke,  quoted  by  Mr.  Fisher, 
likes  to  divide  space  into  cislunar 
and  translunar  (this  side  of  the 
moon  and  that  side  beyond  it), 
cisrnnrtian  and  transmartian. 

The  areas  and  regions  in  ques¬ 
tion — which  at  this  point  I  don’t 
dare  refer  to  as  parts  of  “space’’ 
—  start  w'ith  the  atmosphere, 
which  rubs  against  the  earth  at 
shoe-bottom  (or  snake’s-instep) 
level  and  extends  its  aii-y  way 
outward  and  upward  for  many 
miles,  getting  thinner  every  inch 
of  the  way.  At  about  63,000  feet 
(12  miles),  according  to  Dr. 
Hubertus  Strughold,  the  Air 
Force’s  expert  and  counselor  in 
space  medicine,  the  air  is  so  thin 
that  things  begin  to  behave  just 
like  they  do  all  the  way  out  into 
space.  He  calls  the  area  from 
63,000  feet  out  the  “space  transi¬ 
tion  area.” 

This  area  extends  to  the  top 
;  edge  of  the  atmosphere  which — 

I  since  it  is  very  frayed  and  thin 
j  at  such  distances — is  variously 
I  considered  to  be  anywhere  from 
:  120  miles  to  several  hundred 
I  miles  out  from  the  earth.  There 
:  are  so  few  molecules  of  air 
;  puttering  around  at  that  dis- 
:  tance  from  the  earth  that — if 
!  you  accept  the  definitions  of 
I  space  as  referring  to  places  and 
!  regions  with  nothing  in  them 
(like  Jimmy  Durante’s  famous 
I  definition  of  a  hole) — it  must  be 
^  “space”  out  there. 

Explain  to  Readers 

Mr.  Fisher  likes  to  define  the 
outei-most  fringe  of  the  atmos- 
I  phere  as  “the  exosphere,”  and 
you  won’t  go  wrong  if  you  do, 
1  too;  although  you’ll  probably 
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have  to  include  the  definition 
along  wdth  the  term,  the  first 
few  times  you  offer  it  to  your 
readers. 

Another  way  of  describing 
that  first  area  of  departure  from 
Mother  Earth  is  to  call  it  “ter¬ 
restrial  space.”  Writing  back  in 
1956  in  the  Journal  of  the  Amer¬ 
ican  Astronautical  Society  (and 
quoted  in  AWA  Bulletin),  Hey¬ 
ward  E.  Canney  Jr.,  said  that 
definition  covers  “the  regions 
lying  between  the  solid  centers 
and  the  top  limits  of  the  Earth’s 
atmosphere. 

To  complicate  it  just  a  little 
bit,  he  adds,  “Since  matter, 
looked  at  closely,  is  still  largely 
emptiness,  and  “terrestrial  may 
be  broadly  accepted  as  applying 
to  any  planet,  this  does  seem 
consistent.” 

In  rough  summary:  the  area 
from  12  to  120  miles,  or  more, 
above  the  earth  and  out  to  the 
fringes  of  its  atmosphere,  may 
be  correctly  defined — according 
to  your  preferences  and  those  of 
your  readers  —  as  “the  space 
transition  area,”  “the  exos¬ 
phere,”  or  “terrestrial  space.” 

Now  let’s  take  it  from  the  edge 
of  the  atmosphere  on  up  to  the 
moon,  and  beyond.  If  you’ve  had 
enough  by  now,  just  use  the 
word  “cislunar”  for  everything 
this  side  of  the  moon,  and 
“translunar”  for  everything  be¬ 
yond.  If  you’re  ready  for  more, 
just  continue  reading. 


To  keep  you  from  flying  i 
the  handle,  let’s  redefine  tnim 
space.  Inner  space  includw 
everything  between  (ait 
among)  the  planets,  except  the 
atmospheres  and,  if  you  •wanth 
be  precise,  their  exospheres, « 
space  transition  areas  or  terrest 
rial  space.  If  you  want  to  dia 
gram  it  a  little  more  closeli 
you’ll  need  some  term  for  tbi 
area  between  terrestrial  spiK 
and  all  the  rest  of  inner  spact 
For  that,  use  the  term  “proxi¬ 
mate  space.”  Proximate  spa« 
includes  the  region  from  thetof 
edge  of  the  earth’s  atmosphm 
as  far  as  the  earth’s  graviti 
tional  field  stretches. 


Fields  Overlap 

If  it  seems  to  you  that  sow 
of  these  various  kinds  of  space 
overlap  other  kinds,  you’re  quite 
right.  For  example,  the  gravita¬ 
tional  field  of  Earth  overlap! 
that  of  the  Moon,  of  Mars  and 
of  Venus,  to  some  extent,  amon? 
others.  Proximate  space  fo 
Mars,  or  Venus,  could  be  defined 
in  the  same  fashion  as  fo: 
Earth:  from  the  tops  of  the’ 
atmospheres  (which  are  held  t 
them  by  their  gravitationi 
forces)  out  as  far  as  their  fields 
of  gravity  stretch.  Thus,  y* 
now  have  a  scientific  groune 
work  for  using  terms  in  you’ 
stories  which  appear,  to  tlx 
readers,  to  overlap  each  othe 
Dr.  Strughold  suggested  tha 
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Wlial  Inner  Spare  Is 

Next  comes  interplanetary 
space  —  the  region  between 
planets.  Canney  suggested  in  his 
1956  article  that  it  might  be 
defined  as  “inner  space.”  He  de¬ 
fined  it  more  carefully  as  “the 
regions  outside  the  solar  and 
planetary  atmosphere”  ...  or 
for  all  practical  purposes  (note: 
such  as  clarifying  it  for  news¬ 
paper  readers),  “interplanetary 
space.” 

EDITOR  A  PUBL 


in  scientific  fields,  the  wor 
“gravisphere”  might  be  suitabi 
as  a  generic  term.  It  would  reft 
to  a  region  within  which  a  gT*’’ 
tational  attraction  is  domina! 
— which  would  give  you  an  a 
ternative  having  about  the  san 
meaning  as  Canney’s  “pro* 
mate  space.” 

Dr.  Strughold  also  sugge^ 
a  generic  term  for  all  of  scieB 
tific  reference — “spatiographyB 

You  have  only  a  little 
to  go,  now,  speaking  relative^ 
As  the  distances  from  earth  Is 
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•me  p'eater,  the  words  and  ronto,  in  the  same  issue  of  the  Head  in  the  Stars  Group;  and  a 

sfinltions  become  fewer.  One  ex-  bulletin :  “If  I  told  business  as-  few  others, 

ert  suggests  that  the  regions  sociates  or  friends  that  I  was 

eyond  the  outermost  planets,  be  an  ‘aerospace  writer,’  I’d  be  Aviation  ^  riters 

P.u:ribed  as  “middle  space.”  laughed  out  of  town.”  At  their  annual  meeting  a 

fiddle  space  would  be  the  same  The  two  words  don’t  mix,  said  weeks  ago  the  members 

ling  as  “inter-stellar  space”—  purist  Fisher  of  National  Geo-  not  to  change  their  name, 

le  space  between  our  key  star,  graphic.  “Aerospace  is  jar^nese  Writing  about  both  aviation  and 
lie  sun,  and  all  other  stars.  .  .  .  joins  two  words  like  air  and  — inner,  middle,  outer  and 

Real  Outer  Soace  water  .  .  .  simply  do  not  mix.  It  terrestrial,  all  spatiography  — 

neai  tauter  space  ^  contradiction  in  terms,  they’re  still  the  Aviation  Writers 

There’s  only  one  other  part  of  Space  meaning  true  space  Association.  Perhaps  a  bit 

pace  left — outer  space.  “Outer  and  air  are  antagonists.”  wearily,  the  editor  of  the  AW  A 

pace”  then,  by  this  systematic  Tongue  in  cheek,  Bill  Schulze  bulletin,  Executive  Secretary 
cries  of  definitions,  is  the  re-  of  the  Seattle  Post  Intelligencer  Ralph  McClarren,  had  protested 

lions  outside  our  own  galaxy —  took  an  impious  approach  and  in  one  issue,  “Can’t  we  just  call 

or  practical  purposes,  “inter-  suggested  a  few  altematives  to  jjH  ‘space’?” 

ralactic  space.”  And  now  you’ve  “Aerospace  Writers  Associa-  .  .  after  columns  and  col- 

nade  the  circuit,  lexicographic-  tion.”  He  offered:  Astrogalaxy  columns  ana  coi 

illy  (which  is  much  less  tiring,  of  Journalists;  Writers  from  the  written,  some  for 


Record  for  Sunday 

Chicago 

The  Chicago  Sun-Times  pub¬ 
lished  its  biggest  Sunday  paper 
Sept.  13,  totaling  364  pages. 
Included  in  the  edition  were  a 
special  36-page  Fashion  section 
with  full  color  and  black  and 
white  photos ;  a  36-page  Autumn 
Home  Review  supplement;  and 
an  eight-page  section  in  which 
the  Chicago  chapter  of  the 
American  Red  Cross  reported  its 
stewardship. 


Meritorious  Service 

Miami 

Howard  Van  Smith  of  the 
Miami  News  has  been  awarded 
the  Florida  Public  Health  As¬ 
sociation’s  meritorious  service 
citation  for  his  reports  on  mi¬ 
grant  labor  conditions. 


)f  it,  than  by  space  ship)  of  the  Up  and  Up  Correspondents 

cosmos. 

Writing  about  space  —  inner, 

Duter,  or  in-between — became  a 
journalistic  problem  after  Oc¬ 
tober  4,  1957,  when  the  public 
interest  in  the  first  successful 
Russian  Sputnik  suddenly  made 
everything  beyond  the  earth  of 
tremendous  importance.  Many 
writers  on  aviation,  all  over  the 
country,  found  themselves  doub¬ 
ling  on  space,  and  getting  plenty 
of  columnar  space  in  which  to 
do  it.  (The  AP’s  aviation  writer, 

Vem  Haugland,  and  their  sci¬ 
ence  writer,  Alton  Blakeslee,  un¬ 
doubtedly  met  each  other  coming 
and  going  during  those  first 
months). 

Many  manufacturers  of  air¬ 
planes  and  military  equipment 
are  also  in  the  space  business. 

In  Dallas,  for  an  excellent  ex¬ 
ample,  down  one  side  of  the 
Chance  V ought,  Inc.,  factory 
ran  a  production  line  of  F8U 
Crusader  aii-planes.  Down  the 
other  side,  at  the  same  time,  ran 
a  production  line  of  Regulus  II 
missiles,  very  similar  in  shape 
and  perfonnance. 

In  May  the  Aircraft  Indus¬ 
tries  Association  changed  its 
n^e  to  the  Aerospace  Indus¬ 
tries  Association.  The  word 
“aerospace”  had  been  getting 
,  public  usage  for  several  months. 
lAir  Force  magazine,  one  of  the 


THE  ELGRAMAI  reduces  production  costs! 
ENGRAVER!  increases  advertising  reve 


This  precision  electronic  engraver  produces  a  larger 
plate  (12"  X  18")  and  does  it  faster  (41  min.)  than  any 
other  method. 


ELGRAMA  ADVANTAGES  &  FEATURES 


first  to  adopt  it  in  its  style,  has 
also  added  a  section  which  it 
calls  “Space  Digest.” 

(.Iiuiice  the  Name? 

Last  year  the  Aviation 


1  Excellent  matting  qualities 

2.  Big  12  X  18  in.  metal  plates 

3.  Lowest  cost  plate  material 

4.  High  speed,  12  x  18  in  41  minutes 

5.  Halftone  and  line  on  one  machine 

6.  13  screens  on  same  machine 

7.  Engraves  from  photos,  drawings, 
printed  images 

8.  Cold  process,  no  fire  hazard 

9.  Produces  color  plates,  too 

10.  Rugged  dependability,  Swiss 
quality 

11.  Best  service  policy 


And  more,  Elg'oma  performs  automatically  and 
unattended.  Once  the  copy  is  placed,  and  the  machine 
started,  the  built-in  skill  of  Elgrama  does  the  rest.  This, 
of  course,  saves  time  and  labor. 

These  are  but  two  ways  that  Elgrama  cuts  production 
costs.  At  your  convenience,  we  are  ready  to  show  you 
how  Elgrama  cuts  costs  and  increases  revenue  in  other 
ways,  also.  Write  us  at  Elgrama  Sales  Company,  la  Salle, 
Illinois,  or  call  collect.  La  Salle,  Capitol  3-3200,  for  a 
personal  presentation  in  your  office. 


Writers  Association  took  up  the 
question  of  changing  its 


name. 

Tou  may  as  well  change  the 
name  to  .Aerospace  Writers  As¬ 
sociation  now,”  wrote  Frederick 
I.  Ordway,  of  General  Astro¬ 
nautics  Coi*p.,  in  the  bulletin  to 
members,  “since  such  a  change 
"’ill  be  forced  in  a  few  years 


ELGRAMA 


Th*  world's  finest  electronic  eoBraver— made  in  Switzerland 


S\1NDICATES 


‘BAT  MASTERSON’ 


If  you  watch  a  certain  medi¬ 
um,  you’re  familiar  with  a  west¬ 
ern  called  “Bat  Masterson.” 

Good  ol’  Bat  is  now  coming  to 
the  comics,  courtesy  Columbia 
Features  and  a  couple  of  fellows 
named  Howard  Nostrand,  artist, 
and  Frances  E.  Herron,  writer. 

It’s  hard  to  think  of  an  ex¬ 
ception  to  the  rule  that  what 
succeeds  on  TV  doesn’t  go  over 
in  newspapers,  or  vice  versa,  but 
Joe  Boychuk,  Columbia  head¬ 
master,  believes  this  time  it  will 
be  different. 

He  thinks  he  has  “magnitude” 
and  “pre-testing”  in  this  prod¬ 
uct,  and  you  better  prepare  to 
duel  him  at  high  noon  if  you 
feel  othei’wise.  “The  art’s  so  good 
and  the  stoi’y  so  excellent,”  he’ll  He  said:  “The  school  is  inter 
tell  you,  “that  it  can’t  miss.’  ested  in  investigating  all 

Mr.  Nostrand,  30,  seems  w’ell  mass  media,  and  the  comics, 
suited  for  the  role  of  artist  on  being  one  of  the  largest  in  terms 
this  assignment.  After  fonnal  of  readers,  are  of  great  interest 
art  training,  he  worked  on  “The  to  us.” 

Shadow,’  “Nick  Carter”  and  He  added  that  about  90,000.- 
“Doc  Savage.”  He  lives  on  Long  000  people  a  day  read  the  comics 
Island,  runs  a  studio  and  collects  in  this  co\mtry. 
antique  firearms  as  a  hobby. 

Writer  Herron,  300  pounds 
and  pai-t  Chex’okee  Indian,  is  a 
native  of  Virginia,  suh,  who 
during  wartime  served  on  Stars 
and  Stripes.  He’s  a  free  lancer. 


O’Brien’s  Cool  Cat 
Columbia’sMasterso 


By  James  L.  Collings 


This  had  to  happen.  Sooner  or 
later  a  beatnik-jive  gag  panel 
had  to  come  along.  It  was  just 
a  question  of  which  syndicate 
would  introduce  it. 

The  New  York  Herald  Tribune 
shop  has  done  it,  man,  and  the 
author  Jack  O’Brien  is  a  real  hep 
Irishman.  His  daily  “Cool  Cat” 
stalls  ripping  up  the  joint  Oct. 


Howard  Nostrand 


Bob  Gillespie,  a  lawj'er  turned 
promotion  writer,  can  speak  any  Jack  O'Brien 

language,  and  on  this  subject 

he  s  more  enthusiastic  and  vol-  magnified  and 

able  ^an  usual.  therefore  he’s  funny.  We’ve 

It  s  a  linage  comic  ’  he  ^ys,  ^ 

with  a  teenage  (gulp!)  hero, 

desired  to  niake  the  youngsters  ^ 

laugh  —  the  oldsters  too.  This  „ 

hei-e  ‘Cool  Cat’  is  an  exaggera- 

tion,  of  course,  but  quite  r^g- 

nizable  as  a  representative 

young  American  of  today. 

“Since  many  youngsters  don’t  tions  toward  syndication  be^ 
seem  to  have  acquired  the  news-  fore.  (“I  make  about  $15,000  a 
paper  reading  habit,  we  believe  year  selling  cailoons.  Let’s  play 
that  editors  will  want  a  comic  down  my  previous  stabs  at  syn- 
which  speaks  their  language  and  dication.”) 

will  lure  them  back  to  the  paper  Daidc-haired,  blue-eyed,  dead- 
for  more.  pan  most  of  the  time.  Jack  is  out 

“The  ‘Cat’  represents  the  of  Los  Angeles.  He  and  his  wife 
great  majority  of  teenagers  who  Lynn  live  in  Westwood,  N.  J. 
fall  between  the  extreme  of  com-  They  have  four  daughters, 
plete  conformity,  on  the  one  “I  don’t  think  I’ll  ever  run  out 
hand,  and  the  abandon  of  the  of  material,”  he  said.  “Not  with 
beatniks,  really  a  very  small  one  teenager  in  the  house  and 
group,  on  the  other.  three  coming  up.” 


RUSSEU.  BOOK 


F.  C.  Russell,  owner  of  Rus¬ 
sell  Service,  reports  he  has  his 
third  book  out  for  automobilist 
— ^“Fred  Russell’s  Car  Care.”  It’s 
a  Fawcett  how'-to  deal. 


.SLND.4Y  ‘ABERISATHV 

That  gentleman  who  remini= 
you  of  a  miniature  Mr.  Esquirt. 
“Mr.  Abernathy”  (King  Fea 
tures)  is  going  Sunday  startin? 
Nov.  8. 


LPl  A!»8i|:ns  4 

To  Wasliingtoii 

4.*  Four  UPI  bureau  managers 
were  given  new  Washington  a^ 
V,?  r**  signments  this  week  to  provide 

Frances  E.  Herron  regional  coverage  of  news  at  the 

nation’s  capital. 

(iOUNCIL  GRAM'  Steven  V.  Gerstel,  29,  a  native 

The  Newspaper  Comics  Coun-  Czechoslovakia  who  has^ 
cil  has  given  a  $37,500  grant  to  Knoxvdle,  will  give  spec^ 
Boston  University  to  conduct  a  average  to  news  involving  ^ 
three-year  examination  of  Amer-  South.  He  is  a  Marine 
ican  newspaper  comics  from  veteran  and  attended  Columbia 

their  start  in  the  1890s  to  the  Umveraity. 
nrP<!Pnt  Eastern  states  coverage  win 

....  ,  j  be  in  the  hands  of  Joseph  D. 

The  Council  said  the  study  Hutnyan,  who  was  transferred 
will  range  from  historical  analy-  j^om  Trenton,  N.  J. 

SIS  to  current  mfluenc^  on  our  l  McGhee,  who  has  beer 

culture.  The  work  will  be  done  Denver,  will  cover  for  the 
at  the  new  Communic-Research  Southwest 
Center  at  the  university’s  School  ^  n,; 

of  Public  Relations  and  Commu-  Marguerite  Davis,  of  the  Cm- 
nications  and  will  involve  several  Bureau,  is  assigned 

faculty  members  and  graduate  particular  interes 

students  of  the  school.  Midwestern  clients. 

According  to  Dr.  David  M.  ,  Ajfii  ijf  r"  II 
White,  journalism  professor  at  J*  IvlcLiOnnell 

the  school  and  author  of  a  study  MONTRE^ 

on  the  comics,  this  is  the  first  J.  Miller  McConnell,  a  former 
time  the  new.spaper  business  has  financial  editor  of  the  MontrW 
ever  underwritten  a  program  of  Star,  died  Sept.  16  after  falling 
this  sort.  outside  his  home.  He  was  89. 
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Who’ll  marr^  Hugh 


Hugh  Blazon,  piuniiiient  public  relations  man.  hires 
Winnie  to  design  clothes  for  wealthy  Elrica  Gaynes, 
ambitious  to  make  the  10  best-dressed- women  list.  Erica 
falls  for  Hugh  — but  Hugh  falls  for  W  innie!  Charming, 
^  personality  dynamo,  at  first  he  sweeps  W'innie  off  her 

feet... but  who’ll  marry  Hugh  — Erica  or  W^innie?  This  exciting 
new  episode  packs  suspense  for  millions  of  fans  of 


Winnie  Winkle 


by  Branner...the  comic  strip  of  the  famous  model  and  mother, 
practical  breadwinner,  chic  couturiere  and  fashion  setter  — 
who  never  repeats  her  dress  or  her  story!  A  family  favorite, 
Winnie  wins  all  ages  and  both  genders,  gives  readers 
and  circulation  a  lift.  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott.  Manager... 

ChicMffn  Trihune^Xetv  Ynrh  JVe§t?s 

Wnt*  Building,  .Veir  York 

^”“*”**'****^  •  Trlhiinr  Totrrr,  fhirago 


Editor 


How  well  do  you  know  your 

Capitals? 


^Jheyenne 


This  Capital  is  important 
to  the  State  of  Wyoming 


This  Capital  is  important 
to  our  trade-mark 

When  you  have  occasion  to  refer  to  our  product 
by  its  friendly  abbreviation,  you’ll  keep  your 
meaning  clear  if  you  make  it  “Coke”. . . 
with  a  capital  “C”  please.  And  you’ll  help  us 
protect  a  valuable  trade-mark. 

Next  time  thirst  creeps  up  on  you,  be  really 
refreshed  . . .  pause  for  Coca-Cola.  The  cold  crisp 
taste  of  Coke  is  the  all-time, 
anytime  favorite  in  49  states  and  more  than 
100  countries  the  world  over. 


SIGN  OF  GOOD  TASTE 

Copyright  1959  THE  COCA-COLA  COMPANY 
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Publishers  to  Fight 
For  Full  Tax  Listing 


Lake  Placid,  N.  Y. 

The  New  York  State  Publish¬ 
ers  Association  is  going  to  put 
up  a  fight  in  the  courts  and  pos¬ 
sibly  in  the  Legislature  to  re¬ 
quire  county  officials  to  publish 
full  lists  of  tax-exempt  prop¬ 
erty. 

Gene  Robb,  publisher  of  the 
Albany  Times-Union,  president 
of  the  association,  obtained 
membership  approval  at  the  an¬ 
nual  meeting  here  last  week  for 
counsel  to  participate  in  a  Court 
of  Appeals  test  case. 

John  T.  DeGraff  of  Albany 
will  file  a  “friend  of  the  court” 
brief  in  support  of  the  appeal 
by  the  Lockport  Union-Sun  & 
Journal  from  an  Appellate  Di¬ 
vision,  Supreme  Court,  ruling 
that  sanctioned  the  publication 
of  an  abbreviated  tax-exempt 
pi-operty  list  for  Niagara  Coun¬ 
ty.  (E&P,  April  18). 

The  new’spaper  had  gone  to 
court  after  the  Attorney  Gen¬ 
eral  declared  in  an  informal 
opinion  that  the  short  summary 
of  property  valuations  was  suf- 
ficent  to  meet  the  requirements 


of  the  publication  law.  The  Su¬ 
preme  Court  found  in  favor  of 
the  newspaper  but  the  next 
higher  court  reversed  this  ruling 
by  a  vote  of  4  to  1.  The  case  is 
scheduled  to  be  argued  in  the 
Court  of  Appeals  this  Fall. 

I.egislation  Advisable 

Some  legislation  may  later  be 
advisable  in  the  event  the  news¬ 
papers’  cause  prevails,  Mr.  Robb 
advised.  New  leg^islation  will 
definitely  be  called  for  if  the 
Appellate  Division  decision  is 
upheld.  A  new  statute  will  then 
be  necessary,  Mr.  Robb  said,  “if 
we  are  to  sustain  our  long-held 
contention  that  county  boards 
should  publish  the  full  facts 
about  every  piece  of  partially  or 
fully  tax-exempt  property.” 

The  members  voted  also  to 
seek  changes  in  state  laws  which 
accomplish  these  purposes : 

1.  Youth  Court  Act — to  give 
a  public  record  status  to  arre.sts, 
charges  and  the  disposition  of 
criminal  cases  of  all  persons  16 
years  of  age  and  over,  and  per¬ 


Challenging  reading,  magnetic  style — E  &  P  meets 
the  needs  of  everyone.  Get  a  firmer  hold  on  the 
ladder  of  success  with  a  subscription  to  Editor  & 
Publisher. 

Name  . 

Address  . 

City  .  Zone  State  .  .  . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y 

tb-SO  a  year,  U.  S.  and  Canada — all  other  countries.  tIO.OO 


mit  an  open  trial  of  any  youth¬ 
ful  offender,  age  16  or  over,  who 
pleads  not  guilty.  (The  effective 
date  of  the  Youth  Court  Act  has 
been  postponed  three  times  and 
a  legislative  overhauling  is  again 
expected  at  the  next  session  of 
the  lawmakers.) 

2.  Children’s  Court  Act — an 
amendment  to  permit  police  and 
other  law  enforcement  officials  to 
give  out  information  about  the 
facts  of  crimes  committed  by 
juveniles  under  16  years  of  age, 
including  the  fact  that  such 
juveniles  have  been  arrested,  but 
allowing  the  withholding  of  their 
names  to  remain  permissive  with 
juvenile  authorities. 

3.  Criminal  Code  —  amend¬ 
ments  to  make  the  arrest  of  any 
person  16  years  of  age  or  over 
a  matter  of  public  record.  (Coun¬ 
sel  has  advised,  Mr.  Robb  said, 
that  an  arrest  in  New  York 
State  is  not  a  matter  of  public 
record  and  may  be  quite  legally 
suppressed  by  local,  county  or 
or  state  law  enforcement  offici¬ 
als.) 

4.  Public  Records  —  Endorse 
amendments  approved  by  the 
New  York  State  Society  of 
Newspaper  Editors  to  permit 
public  examination  of  the  books 
and  records  of  state,  county  and 
city  welfare  departments  so  long 
as  the  names  of  hona  fide  recipi¬ 
ents  of  public  aid  are  not  pub- 
li.shed. 


Updike  Elected 


‘4? 


Dwight  pointed  out,  is  the  1 
depreciation  schedule.  As  nen 
paper  equipment  becomes  obs..! 
lete,  he  said,  there  is  not 
reserve  built  up  for  replay 
ments  at  inflated  costs 

The  whole  subject  of  taxaticn 
and  its  relation  to  the  press  trill 
be  presented  by  Elisha  Hanson, 
ANPA  general  counsel,  in  a  Con¬ 
gressional  panel  discussion  Nor. 
13  in  Washingfton,  Mr, 
reported. 
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Fritz  S,  Updike,  Rome  Sen¬ 
tinel^  was  elected  president  of 
the  association  and  Kenneth  K. 
Burke,  Niagara  Falh  Gazette, 
was  named  vicepresident.  Frank 
S.  Baker,  Yonkers  Herald- 
Statesman,  was  re-elected  secre¬ 
tary-treasurer. 

Problems  of  the  press  at  the 
national  govemment  level  were 
related  by  William  Dwight,  pub¬ 
lisher  of  the  Holyoke  (Mass.) 
Transcript-Telegram,  a  former 
president  of  the  American  News¬ 
paper  Publishers  Association. 

“Washington  bureaucratic 
tentacles  are  forever  reaching 
out  at  our  business,”  Mr.  Dwight 
.said.  He  referred  specifically  to 
InteiTial  Revenue  Service  rulings 
that  affect  expenditures  for  ad¬ 
vertising,  the  “vicious  censor¬ 
ship”  of  brand  names  involved 
in  standards  for  billboard  ads 
along  the  national  highway  sys¬ 
tem,  and  efforts  to  restrict  the 
advertising  of  liquor. 

“In  respect  to  liquor  adver¬ 
tising,”  Mr.  Dwight  said, 
“ANPA  takes  the  position  that 
what  is  legal  to  sell  is  legal  to 
advertise.  Non-acceptance  of  ads 
is  our  own  business  to  decide 
and  should  not  be  a  govern¬ 
mental  prerogative.” 

Another  area  of  interest,  Mr. 


Russia  and  the  visit  of  Vice 
President  Nixon  to  the  Sovikltoria 
Union  were  given  by  Ralph  Mc¬ 
Gill,  editor  of  the  Atlanta  (Gii 
Constitution;  Frank  Conniff,ia- 
tional  editor  of  Heai-st  Nwi- 
papers;  David  H.  Beetle,  editoi 
of  the  Albany  KniekerMi 
News;  and  Nat  S.  Finney,  Wash¬ 
ington  correspondent  of  the 
Buffalo  Evening  News. 

Support  for  the  meeting  of 
the  Intel-national  Federation  of 
Publishers  and  Editors  (FIEJi 
in  New  York  next  May  ns 
solicited  by  Charles  H.  McCahiE, 
senior  vicepresident  of  the  Ck^<- 
land  (0.)  Plain  Dealer  a*f 
News.  This  will  be  the  group's 
first  convention  in  the  Unitd 
States. 

A  series  of  editorial-news  cn- 
sades  on  civic  matters  is  helpir.: 
the  St.  Louis  (Mo.)  Globe  Der^ 
crat  to  make  substantial  prof- 
ress,  Richard  H.  Amberg, 
lisher  reported. 

William  A.  Dyer  Jr.,  genenl 
manager  of  the  huiianapol 
(Ind.)  Star  and  News,  toldtko 
publishers  that  the  challenge  of 
the  60’s  is  careful,  thorough  re 
porting  by  people  who  are  fuE; 
informed  about  their  community 
There  has  been  too  much  “Bit 
ing  up  of  facts”  with  the  rest 
that  reader  confidence  is 
stroyed,  he  said. 


do- 


W  here  to  Find  Help 


J,  Montgomery  Curtis,  direc 
tor  of  the  American  Press  Inst 
tute,  suggested  three  areas  lot 
recruitment  of  competent  editor 
ial  personnel:  1.  Public  relatior 
offices  (“people  are  sick  of  this 
phony  business”) ;  2.  Radio  » 
television  stations  (writers  an 
managers  for  whom  the  chaff 
and  glamor  of  the  electronic; 
medium  have  worn  off) ;  3. 
high  school  pupils  (summer  job 
while  they  finish  high  school  ant 
during  college  years), 

“Beware,”  advised  Mr.  Curti; 
“of  schools  of  journalism  tha 
turn  out  finished  craftsmen. 

The  trend,  he  explained, 
toward  specialization  but  it 
better  to  have  a  good  gcn®tt 
reporter  first,  one  with  libera 
ai'ts  education,  then  let  him 
come  a  specialist. 
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S.  F.  Strike 
Averted  as 
Pickets  Form 


Columbus,  O.  > 

The  Dispatch  Printing  Co.  has 
named  Karl  B.  Pauly  editor  of  A 

he  editorial  pages  of  the 
Zolumbu^  Evening  and  Sunday 
the  Ohio  State 

Mr.  Pauly  has  been  chief  edi- 
writer  the  Journal  for 
12  years  and  associate  editor  of 

the  newspaper  for  nine  years.  Karl  B.  Pauly 

Laurance  R.  Connor  w’ill  con¬ 
tinue  as  chief  editorial  writer  nal  in  1923  to  be  secretary  to 
for  the  Dispatch.  Ohio  Gov.  Vic  Donahey  until 

Mr.  Pauly  first  became  con-  1929.  Then  he  returned  to  the 
nected  with  the  Dispatch  in  1921  Journal  and  was  named  editor 
as  a  writer  of  Ohio  State  Uni-  the  following  year, 
versity  sports.  Graduating  from  He  plans  to  devote  much  of 
OSU  in  1923,  he  worked  for  two  his  time  to  the  writing  of  his- 


(Ohio)  Journal  and  then  joined  Widely  known  as  a  student  of  *•  t  i  oao  t  Louisville  Courier- Journal 

the  Associated  Press  in  Colum-  political  affairs,  he  was  the  first  estimates  1,^UU  of  for  the  past  eight  years,  has  been 

bus  as  a  state  house  correspond-  reporter  at  the  Republican  Na-  its  meinbers  are  now  ernployed  named  assistant  to  the  managing 
ent.  tional  Convention  in  Chicago  in  by  the  San  Francisco  dailies.  newspaper. 

He  joined  the  Journal  in  1927.  1920  to  receive  the  definite  word  Crews  in  Plant  Mr.  Reeves,  37,  has  served  in 

Ffliinr  Fmt>riiii«  r  Au-  u'  j  i  ™  •  v  *•  *•  c  c  both  the  Washington  and  the 

Ldiior  Lmeniiis  of  Ohio  had  been  selected  as  the  The  picketing  action  for  Sun-  p^ankfort  (Ky  )  bureaus  of  the 

Jacob  A.  Meckstroth  resigned  nominee  for  President.  Sixteen  day  at  the  plants  of  the  morning  Courier-Journal.  In  1953,  he 

this  week  as  editor  of  the  Ohio  years  later,  he  helped  Gov.  Alf  newspa^re  had  Wn  ordered  by  served  a  ten-month  internship  in 

State  Journal,  a  post  he  held  M^Landon  of  Kansas  line  up  ^e  the  ^ild  in  establishing  a  dead-  Congress  sponsored  by  the 

since  1930.  Ohio  bloc  of  votes  as  the  GOP  Ime  for  negotiations.  Members  American  Political  Science  As- 

The  board  of  directors  of  the  presidential  nominee  in  1936.  sojne  crafte  unions  had  been  j  .j 

Dispatch  Printing  Co.  named  •  called  in  earlier  by  the  news-  Af  VAnfurVv 

him  editor  emeritus  and  he  will  Foml  Editors  S*»rvp  papers  so  that  crews  would  be  He  is  a  native  of  Kentucky 

nim  editor  emeritus  and  ne  win  r  oo<i  realtors  serve  ,  ,  nublish  and  to  avoid  and  earned  his  bachelor’s  de- 

continue  with  the  newspaper  in  Ow  .  .  PV®‘‘sn  ana  to  avoia  fT„: 

an  advisorv  canacitv  ifleal  vanel  crossing  of  picket  lines.  ^ree  in  journalism  from  the  Uni- 

M  u  rui/i»r<A  'Ti,  *4-  •  *1,  versitv  of  Kentucky  in  1949.  He 

Mr.  Meckstroth,  72,  was  bom  Chicago  The  new  contract  covering  the  ...  ' 

on  a  farm  near  New  Knoxville  Four  newspaper  food  editors  three  San  Francisco  dailies  tech-  ^ 

in  Auglaize  County,  Ohio,  and  will  participate  in  a  panel  on  nically  preserves  the  record  of  a  *  science, 
wrote  for  newspapers  in  the  meat  publicity  at  the  54th  an-  newspaper  labor  peace  here  Mr.  Reeves,  who  seiwed  42 
county  while  in  high  school.  nual  meeting  of  the  American  which  extends  for  more  than  a  oionths  in  the  Navy  during 

He  attended  Ohio  State  Uni-  Meat  Institute  here  Sept.  25  to  century.  World  War  II,  was  a  journalism 

versity  and  first  joined  the  29.  'pjjg  agreement  runs  until  Richmond  Profes- 

Joumal  in  1913.  After  brief  in-  The  food  editors’  panel  will  ggpt  £6,  1961,  a  date  30  months  the  College  of 

tervals  with  newspapers  in  Day-  be  presented  at  a  special  lunch-  from  the  old  contract’s  exnira-  ^'^lam  and  Mary  in  Richmond, 

ton  and  Canton,  Ohio,  he  re-  eon,  Sunday,  Sept.  27,  which  tjon.  '  Va.,  for  a  par.  He  worked  on 

turned  to  the  Journal  in  1914.  is  a  new  twist  in  industry  rela-  the  Evansville  (Ind.)  Press  be- 

Mr.  Meckstroth  left  the  Jour-  tions  with  the  editors.  Usually,  $154.50  Minimum  fore  coming  to  Louisville. 

the  AMI  presents  a  panel  or  i.  i 

1  other  feature  at  the  annual  Con-  .  ^be  conti^t  features  wage 

ference  of  the  Newspaper  Food  «  ^bich  range  to  $16  a 

Editors.  This  year’s  national  week  for  Hiose  news  and  adver- 
conference  of  food  editors  opens  employes  who  have 

Sept.  28,  at  the  Drake  Hotel.  been  receiving  $110  a  week  or 
The  Sunday  luncheon  is  under  niore.  This  will  resul^n  a  fu- 

■  the  direction  of  the  Institute’s 

Committee  on  Public  Informa-  experience  personnel  in 

tion  headed  by  Oscar  G.  Mayer  the  two  classifications.  The  in- 
111  Jr.,  president  of  Oscar  Mayer  ^b®  contracts  full 

&  Co.,  chairman,  and  William  range  downward  to  $.i 

Jfl  Kling,  president.  Valley  Pride  boys. 

f  Packing  Co.,  Inc.,  vice-chair-  I'be  six-year  level  wages  were 

man.  advanced  as  follows:  $5  retro- 

On  the  panel  of  food  editors  active  to  March  27,  when  the  old 
will  be  Alma  Lach,  Chicago  Sun-  contract  expired;  $3.75  on  Sept. 

Times;  Bertha  Cochran  Hahn,  27,  $3.75  on  March  27,  1960,  and 
Miami  (Fla.)  News;  Elinor  $3.50  on  Sept.  27,  1960. 

Lee,  Washington  (D.  C.)  Post  The  $5  general  increase  that 
vr,  ’  and  Times-Herald;  and  Dorothy  is  effective  retroactive  to  March 

^7'  Sinz,  Dallas  (Texas)  Times-  27,  1959,  applies  to  all  then  on 

Jacob  A.  Meckstroth  Herald.  the  payrolls  for  all  actual  time 
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Ben  F.  Reeves 


Hicks  Takes 
Columbus 
CM  Position 


{Continued  from  page  14) 


wicn,  wic  proposals  tnerem  are  not  intend-  Columbus  0 

taklsTrSll  ^  consummated  as  a  per-  g  ^  circulation 

i^vnln^hlp  premise  or  conimitment.  director  of  the  Pittsburgh  (Pa.) 

•ed  bv  von  ^  trust  that  the  foregoing  post-Gazette  since  1952,  has  been 

ill  be  pv  principle  will  be  named  circulation  director  of  the 

in  thp  informative  for  your  Dispatch  Printing  Co.  here, 

ivoliintjirv  ^f^'^^rements,  and  would  appre-  Hicks  will  assume  his  new 

von  dnr-  your  indicating,  at  your  duties  about  Oct.  1.  He  succeeds 

rs  of  thp  either  your  ac-  Howard  A.  Hauck,  who  died  re- 

is  oi  uie  quiescense  in  them,  or  your  re-  -pntiv  of  panpor 

vTded'Jo™  Nations  for  their  amend-  ^he  Dispatch  Printing  Co. 

mr  Psta^  modification.  publishes  the  Columbus  Evening 

f  the  fiS  Cordially  yours  and  Sunday  Dispatch,  the  Ohio 

it  is  my  (signed)  WILLIAM  LOEB.  State  Journal  and  the  Columbus 

ere  is  un-  Indi\iduals  Named  Star. 

t  between  xt  j  xu  Mr.  Hicks  will  be  retuming 

ne  during  Named  as  parties  to  the  ^  Columbus.  He  joined  the  Co- 

the  ag^ree-  .  lumbus  Citizen  circulation  staff 

of  the  Ex-  Councilor  Martin  Bendetson  ^934  ^j^d  ^as  circulation  man- 
all  have  a  Noms  Bendetson,  Boston  ^^ggj.  ^.jjg  paper  until  1952, 
ind  subse-  ^™iture  Co.;  Vinson  W.  Grad,  when  he  moved  to  Pittsburgh. 

I  of  any  ^rad?  Specialty  Shop;  Irving  ^^g  Dispatch  Printing 

.ittee  who,  Narehs,  Karel  is  Jewekrs;  David  ^o.,  he  will  direct  a  circulation 

reason  of  H^verhi  1  Hardware  and  department  of  300  persons, 

duties,  or  P'^aibing  Supply  Co.;  Sidney  Dispatch  city 

om  Haver-  Jatz  and  Eh  Shorern.^,  Elrich  gi^.guiation  manager!  Richard 

jalification  Fishbein  and  Marsh  and  Kenneth  VanSchoyck 

David  Fishbein,  Hudson  Fur  _ _ 

no  longer  ’  are  Dispatch  state  circulators 

mtribution  and  Gerald  Ealy  is  Journal  and 

e  Journal;  Also  Atty.  John  Dondero;  Se-  star  circulation  manager. 
t)e  to  your  Icctman  Albert  Elwell,  West  Mr.  Hicks  was  born  in  Hen- 
le  event  of  Newbury;  Gino  P.  Grille,  6  South  derson,  Ky.,  in  1904.  He  started 
mentioned.  Maple  Ave.;  Arthur  Kochakian,  newspaper  circulation  there 

jrears  from  superintendent,  Esse.x  County  ^jjg  g^gg  gf  nine,  selling  the 

Executive  Agricultural  School;  the  Very  Henderson  Gleaner  &  Journal 
minimum  Rev.  Nicholas  M.  Marinos,  pas-  during  the  1913  flood  in  the 
jvided  for  Church  of  the  Holy  Apos-  lower  Ohio  River  Valley. 

5  years  ties;  Arthur  S.  Pap  Jr.,  New-  full-time  job  in  news- 

I  expulsion  buryport;  Al^tert  J.  Para,  193  p^pg^.  was  as  corre- 

is  of  dis-  Grove  St.;  Claytp  F  spondent  and  distributor  for  the 

BradfOTd;  Atty  David  Swartz,  Evansville  (Ind.)  Press.  He  is  a 
and  Thomas  S.  Vathally,  19  p^g^.  president  of  the  Ohio  Cir- 
pte  Ixiwell  Ave.  culation  Managers  Association; 

suggestion,  ^  Gazette  reporter  queried  and  past  president  of  the  Inter- 
my  one  of  niost  of  those  mentioned  as  national  Circulation  Managers 
ly,  in  the  parties  to  the  agreement  and  Association, 
association  the  general  theme  of  replies  *  *  * 

be  emhar-  was  that  thev  were  performing  n  j  n  j  m  i 
jusiness  or  public-spirited  services  and  were  Reedy  Named 

you  shall  anxious  to  improve  the  Journal.  For  Postd^ozette 


Luther  (Bud)  Reedy 

He  then  became  successively 
mailing  room  foreman,  suburbar. 
circulation  manager,  and  city 
circulation  manager.  In  1949,  he 
transferred  to  the  News’  sister 
paper,  the  Miami  (Fla.)  Da^t 
News,  as  assistant  circulation 
manager. 


of  Pittsburgh.  He  holds  the  rack 
Pittsburgh  of  major.  He  is  a  member  of  the  1 
The  appointment  of  Luther  International  Circulation  Mao- 
A.  (Bud)  Reedy  as  circulation  agers  Association  and  Interstate 
manager  of  the  Pittsburgh  Post-  Circulation  Managers  Associa- 
Gazette  has  been  announced  by  tion. 

William  Block,  publisher.  The  • 

appointment  is  effective  October  £x*Reporter  Dies 

Assistant  circulation  manager  Testing  New  Boat 
for  over  six  years,  Mr.  Reedy  Peterborough,  Ont 

will  succeed  George  Hicks,  who  Alexander  Janusitis,  37,  puh- 
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aratogian 
Vow  Part  of 
ybany  Daily 

Saratoga  Springs,  N.  Y. 
The  Saratogian  became  part 
if  one  edition  of  the  Albany 
tnickerhnrkrr  News  on  Sept.  14 
Ltd  ceased  to  be  a  separate  en- 

The  first  day’s  Saratoga  edi- 
ion  of  the  Knickerbocker  News 
otaled  42  pages — 30  pages  of 
be  regular  Knickerbocker  News 
[iside  a  12-page  local  section 
trinted  here.  The  30  pages 
minted  at  Albany  carried  news 
f  Albany  and  of  its  northern 
;uburbs  closest  to  Saratoga 
Springs,  in  addition  to  telegraph 
pews  and  general  features.  The 
ities  are  30  miles  apart. 

Front  Page  Editorial 

Said  a  front-page  editorial  in 
he  Saratoga-printed  section : 
This  is  a  venture  almost  unique 
n  American  journalism,  de¬ 
signed  to  give  readers  the  ad- 
santages  of  both  a  home-town 
newspaper  and  of  a  big  city 
newspaper.” 

In  the  Saratoga  edition  were 
two  editorial  pages  (one  purely 
local;  and  one  prepared  at  Al¬ 
bany),  two  comics  departments, 
two  classified  advertising  depart¬ 
ments,  two  areas  containing 
sport  news  and  tw'o  areas  of 
women’s  news.  There  was  no 
luplication  of  comics,  features, 
nr  news. 

Founded  in  1854,  the  Sara¬ 
togian  had  been  a  Gannett  news¬ 
paper  since  1934.  The  Knicker¬ 
bocker  News  first  appeared  in 
1937  as  a  consolidation  of  the 
morning  Knickerbocker  Press 
and  Albany  Evening  News,  both 
Gannett  papers. 

Circulation  Figures 

Addition  of  12,230  Saratogian 
circulation  to  its  existing  circu¬ 
lation  gave  the  Knickerbocker 
News  a  total  of  approximately 
70,000. 

Albany  had  a  12:15  p.m.  press 
start  for  the  Saratoga  edition. 
Copies  were  tnicked  to  Sara- 

Springs,  arriving  at  2  p.m. 
^0  columns  of  late  wire  news, 
including  a  Wall  Street  market 
•^Port,  appeared  on  the  front 
page  of  the  section  which  went 
ko  press  here  after  2  p.m. 

The  Saratoga  edition  was 
priced  at  7c  a  copy,  or  42c  a 
■w^k,  delivered.  The  section 
printed  locally  is  not  sold  sep¬ 
arately.  In  Albany,  the  K-N  sold 
aw  at  7c  a  copy,  or  42c  a  week, 
delivered. 


Kenneth  Dennett 


Chicago  Reps 
Fete  Dennett 

Chicago 

Thirty  of  Kenneth  Dennett’s 
closest  friends  in  the  newspaper 
business  honored  him  at  a  lunch¬ 
eon  Sept.  15  prior  to  his  retire¬ 
ment  the  end  of  this  year  from 
O’Mara  &  Ormsbee,  Inc.  He  has 
been  vicepresident  and  Western 
manager  for  10  years. 

Mr.  Dennett  is  retiring  after 
40  years  in  newspaper  work,  the 
first  nine  years  of  which  were 
with  the  Chicago  Tribune  adver¬ 
tising  department  and  the  last 
31  years  with  0’Mai*a  &  Orms¬ 
bee. 

Cabin  Cruiser 

He  is  sailing  his  cabin  cioiiser 
to  Florida  next  month  via  the 
Mississippi  River  and  the  coastal 
waterway  across  the  Gulf  of 
Mexico  to  St.  Petersburg.  After 
the  first  of  next  year,  Mr.  Den¬ 
nett  plans  to  spend  the  winter 
aboard  his  cniiser,  sailing  on 
the  coastal  waterways  around 
Florida. 

Mr.  Dennett  was  presented 
with  a  ship’s  clock  as  a  gift 
from  his  Chicago  as.sociates. 
Heading  the  committee  in  charge 
were  W.  A.  D.  Daniels  of 
Scripps-Howard  Newspapers,  J. 
H.  Sawyer  of  Sawyei’-Ferguson- 
Walker  Co.,  and  Charles  D. 
Buddie  of  Gannett  Advertising 
Sales,  Inc.  Hari^r  King  of  the 
Tribune  recalled  that  he  and 
Mr.  Dennett  were  classified 
salesmen  together  in  1920. 

"I  have  always  felt  this  was 
a  young  man’s  business,”  said 
Mr.  Dennett,  “so  I’m  stepping 
out  at  the  age  of  60.” 

His  successor  as  Western  man¬ 
ager  will  be  Charles  Healy  of 
the  Chicago  O&O  sales  staff. 


Newsprint 
Usage  Sets 
New  Record 


U.  S.  newsprint  consumption 
continues  to  set  new  records 
with  a  new  August  high  as  well 
as  a  record  high  for  the  first 
eight  months. 

Newspapers  reporting  to  the 
American  Newspaper  Publish¬ 
ers  Association  consumed  423,- 
034  tons  of  newsprint  in  August, 
1959,  an  increase  of  9.2  percent 
over  the  387,560  tons  for  Au¬ 
gust,  1958,  and  9.5  percent  over 
the  August,  1957,  consumption 
of  386,351  tons.  There  wei’e  five 
Sundays  in  each  August,  1959 
and  1958,  and  four  Sundays  in 
-August,  1957. 

Eight  Months 

ANPA  reporting  newspapers 
consumed  3,439,870  tons  of 
newsprint  in  first  eight  months 
of  1959,  surpassing  the  record 
•set  in  1956. 

Production  of  newsprint  pa¬ 
per  in  North  America  in  the 
first  eight  months  of  1959 
amounted  to  5,467,819  tons, 
which  was  232,937  tons  or  4.4 
percent  above  the  level  attained 
in  the  same  period  of  1958. 

• 

Bausman  Goes 


To  Warsaw 

John  Bausman,  Associated 
Pi'ess  correspondent  at  Budapest 
since  January,  has  been  ap¬ 
pointed  correspondent  at  War¬ 
saw.  He  succeeds  Stanley  John¬ 
son,  who  will  join  the  London 
staff  after  a  tour  in  Moscow. 

Mr.  Bausman,  35,  born  in  Lan¬ 
caster,  Pa.,  is  a  Harvai'd  gradu¬ 
ate  and  a  veteran  of  sendee  in 
both  the  Army  and  Navy.  After 
I’eporting  two  years  for  the 
Coatesville  (Pa.)  Record,  he 
joined  the  AP  at  Newark  in 
1950. 

Carl  Hartman,  fonnerly  corre¬ 
spondent  at  Budapest  and  more 
recently  a  member  of  the  Frank¬ 
furt  staff,  will  take  over  as  cor¬ 
respondent  at  Berlin.  He  suc¬ 
ceeds  Seymour  Topping,  re¬ 
signed. 

Mr.  Hartman  is  42  years  old, 
a  native  of  Morristown,  N.  J., 
and  an  honor  graduate  of 
Princeton.  He  is  also  a  graduate 
of  Columbia  School  of  Journal¬ 
ism.  After  working  for  the 
Puerto  Rico  World  Journal  in 
San  Juan  and  Overseas  News 
Agency  in  Washington,  he  join¬ 
ed  the  AP  in  New  York  in  1944. 
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Editorial  Greeting 
To  K  in  Russian 

The  New  York  Herald  Trib¬ 
une  on  Sept.  15  saluted  the  ar¬ 
rival  of  Nikita  S.  Khrushchev 
by  a  front-page  editorial  in  Rus¬ 
sian.  An  English  translation 
ran  in  the  adjoining  column. 

The  editorial  was  written  by 
Robert  M.  White  II,  president 
and  editoi;,  with  some  refine¬ 
ments  by  Everett  Walker,  Sun¬ 
day  editor,  and  L.  L.  Engelking, 
assistant  chief  editorial  writer. 

The  editorial  was  translatetl 
into  Russian  by  a  United  Na¬ 
tions  linguist,  in  collaboration 
with  Joseph  Newman,  a  former 
Moscow  correspondent  of  the 
Herald  Tribune. 

Malin  Typographers,  Inc., 
owned  by  Fishel  Maliniak,  who 
speaks  Russian,  set  the  type. 

Headed  in  English  “To  Mr. 
Khnishchev,”  Mr.  Walker  said 
this  idiomatic  expression  is  un¬ 
known  in  Ru.ssian  and  in  that 
language  the  title  became  what 
might  be  roughly  translated 
“Addressing  Ourself  to  Mr. 
Khrushchev.” 

The  editorial  expressed  pleas¬ 
ure  that  Mr.  Khrushchev  was 
coming  to  this  country,  and 
asked  him  to  observe  and  try 
to  understand  “our  way  of  life.” 


‘Chioago’s  .Nmerieaii’ 
Exemplifies  Altitude 

Chicago 

The  Chicago  American  on 
.Sept.  23  will  change  its  name  to 
Chicago’s  American,  it  was  an¬ 
nounced  this  week  by  Stuart 
List,  publisher. 

On  that  day,  the  newspaper 
will  also  introduce  its  color 
printing  facilities  by  presenting 
six  pages  of  two,  three  and  four 
color  advertising  and  five  full 
color  news  pictures. 

That  same  day  the  American 
will  break  a  $200,000  circulation 
promotion  campaign — described 
as  the  “most  ambitious”  in  tbe 
paper’s  59-year  history. 

“The  name  ‘Chicago’s  Amer¬ 
ican’  was  not  adopted  merely  for 
the  sake  of  change,”  Mr.  List 
said.  “To  us  men  and  women  who 
gather  and  print  the  news  for 
the  readers  of  Chicagoland  it 
exemplifies  an  attitude.  Our 
paper  concentrates  on  the  inter¬ 
ests  of  Chicagoland  and  on  the 
interests  of  its  citizens  as  in¬ 
dividuals.  That’s  why  we  think 
it  has  been  fittingly  renamed.” 

Since  the  American  was  pur¬ 
chased  by  the  Tribune  Company 
from  Hearst  Newspapers  on  Oct. 
21,  1956,  a  series  of  improve¬ 
ments  has  been  carried  out. 

The  American  soon  will  intro¬ 
duce  a  page  one  digest  of  news 
content. 
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Singapore  Threat 

{Continued  from  page  13) 


sary  experience  and  ability  for 
the  kind  of  journalism  that  is 
successful  for  instance  in  the 
case  of  the  London  Daily  Ex¬ 
press.  For  those  who  are  in  a 
position  to  judge,  it  seems  that 
the  paper  contrasts  strikingly 
with  the  Chinese  newspapers 
which  usually  report  the  news 
“straight”  without  leads  and 
generally  reproduce  handouts  in 
full  under  a  rather  neutral  head¬ 
line. 

“The  paper  is  particularly 
careful  to  avoid  anything  that 
could  cause  tension  between  the 
different  racial  communities  — 
a  cinicial  problem  in  Singapore 
and  Malaya.  In  its  reporting  of 
I’acial  incidents,  it  refrains  from 
naming  the  communities  to 
which  those  involved  belong;  it 
is  also  the  only  paper  in  Singa¬ 
pore  that  systematically  avoids 
‘racial  tags’  in  its  court  re¬ 
porting.” 

As  far  as  the  English-lan¬ 
guage  or  “foreign  owned”  press 
is  concerned,  Mr.  Gaspard  found 
that  the  Government  does  not 
appear  to  envisage  any  special 
measures  in  the  near  future. 
However,  he  observed,  the 
Straits  Times  papers  have 
adopted  a  prudent  attitude  since 
June  1. 

“There  is  no  doubt,”  the  IPI 
observer  said,  “that  the  leaders 
of  the  P.A.P.  do  not  like  the 
English  language  press  which 
in  their  eyes  symbolizes  foreign 
domination  and  they  would  like 
to  see  ‘foreign  control’  disap¬ 
pear.” 

The  Straits  Times  Group  is 
particularly  ^'ulnerable  because 
of  the  licensing  system,  Mr.  Gas¬ 
pard  said.  Because  they  recent¬ 
ly  put  up  a  new  building  in 
Singapore  and  thus  changed 
their  address,  they  now  have  to 
apply  for  renewal  of  their  li¬ 
censes  every  year. 


Press  Control 


Lumpur  were  led  to  restrict 
freedom  of  expression. 

“In  both  States,  newspapers 
are  subject  to  a  pre-publication 
licensing  system.  In  both  States, 
special  legislation  on  public  se¬ 
curity  makes  it  possible  to  im¬ 
prison  suspects  without  trial, 
and  such  suspects  can  include 
those  who  publish  or  distribute 
writings  considered  as  danger¬ 
ous  to  public  order.  It  allows  for 
the  preventive  detention  of  a 
suspect  for  a  period  not  exceed¬ 
ing  two  years;  there  is  the  pos¬ 
sibility  of  appeal  to  a  tribunal 
consisting  of  three  judges.  At 
expiry  the  period  of  detention 
can  be  renewed  for  a  further 
two  years. 

“It  is  by  virtue  of  this  ordi¬ 
nance,  that  a  large  number  of 
persons,  including  journalists, 
have  been  imprisoned  without 
trial  in  the  last  few  years,  and 
it  is  also  this  same  law  which 
the  new  Prime  Minister  Lee 
Kuan  Yew  threatened  to  use 
against  journalists  during  his 
electoral  campaign. 


Restrictions  in  Past 


Mr.  Gaspard’s  report  covered 
press  legislation  in  Malaya  and 
Singapore,  saying  it  is  fairly 
restrictive.  He  described  the 
situation : 


Provocative  Event 


tor,  leader  writer,  sub-editor  or  the  Malayan  opposition  party 
reporter  that  goes  along  this  (U.M.N.O.)  would  delay  a 
line  will  be  taken  in  under  the  merger;  Mr.  Lee  Kuan  Yew  waj 


P.P.S.O.  We  shall  put  him  in  reported  as  replying  that  if  tin 

arirl  IroArk  liirn  >  i__.i _  ^  ^  _  _ a. _  •  -wr 


“It  is  not  the  present  P.A.P. 
government  which  dealt  the  first 
blows  to  freedom  of  the  press 
in  Singapore. 

“For  several  years  there  have 
been  restrictions  affecting  the 
whole  press,  including  foreign 
correspondents.  These  restric¬ 
tions  concern  news  from  Com¬ 
munist  sources  about  the  Com¬ 
munist  rebels  in  Malaya  which 
cannot  even  be  reported  abroad, 
and.  for  the  local  press,  news 
about  China  coming  from  Com¬ 
munist  Chinese  sources. 


“During  the  last  decade,  sev¬ 
eral  newspapers  have  been 
closed  down  in  Malaya  and 
Singapore,  either  because  they 
were  too  favourable  to  Red 
China  or  because  they  were 
scandal  sheets  (mosquito  news¬ 
papers)  .  The  most  striking  case 
in  Singapore  was  that  of  Sin 
Poo  which  had  to  cease  publica¬ 
tion  in  1957  after  the  arrest 
of  its  managing  director  and 
three  reporters  who  were  im¬ 
prisoned  under  the  P.P.S.O. 


to  ‘the  foreign-  would  work  for  the  victory  of 
foreign-managed  these  U.M.N.O.  candidates. 

“The  way  in  which  this  story 


and  keep  him  in.’  leader  of  the  party  in  Kualj 

“Several  days  later,  Mr.  Lee  Lumpur  made  it  a  condition  for 
made  it  clear  that  his  remarks  an  eventual  merger  the  P.A.P. 
applied  only  to  ‘the  foreign-  would  work  for  the  victory  of 
owned  and  foreign-managed  these  U.M.N.O.  candidates, 
press.’  He  added:  “The  way  in  which  this  story 

‘The  P.A.P.  would  deal  with  was  headed  (inaccurately),  the 
not  just  the  Press  alone,  but  it  importance  given  by  the  paper 
would  also  deal  with  any  editor  to  the  question  which  was  asked 
if  he  was  a  stooge  of  the  white  at  the  end  of  the  press  confer- 
man.  .  .  .’  ence,  and  the  reactions  that 

“In  the  course  of  my  inquiry,  from  the  Federation,  crfr 

no  foreign  correspeondent,  or  ^tcd  a  certain  stir  in  the  conn- 
local  journalist  —  except  in  the 

English  language  press  —  ap-  “The  Straits  Times  denies 
peared  to  be  seriously  worried  having  had  any  ulterior  mo- 
about  this  threat,  although  there  tives;  it  considers  that  its  report 
were  some  who  regarded  it  as  a  was  accurate  and  that  it  was  a 
potential  danger.  good  piece  of  journalism  both  to 


stential  danger.  good  piece  of  journalism  both  to 

,  have  given  prominence  to  the 

From  Bad  to  Worse  Lgg  Kuan  Yew  interview  and  to 

“In  the  course  of  the  electoral  have  obtained  a  reply  from  the 


campaign,  the  antagonism  be-  Prime  Minister  of  the  Federa- 


tween  the  P.A.P.  and  the  Straits  tion. 


Times  went  from  bad  to  worse.  “The  paper  seems  to  have 


The  chairman  of  the  party,  Toh  over-dramatized 


Chin  Chye,  reproached  the  Eng-  When  I  was  in  Singapore,  the 
lish  language  papers  of  not  re-  whole  affair  no  longer  appeared 
porting  in  full  all  the  P.A.P.’s  to  be  more  than  a  regrettable 
statements.  Mr.  Lee  Kuan  Yew  incident  in  the  electoral  cam- 
complained  that  news  and  head-  paign  which  had  been  exagger- 
ings  were  ‘misleading’  for  in-  ated  on  both  sides.  However, 
stance  when  the  Straits  Times  the  threat  has  never  been  with- 
headlined  the  police’s  refusal  to  drawn.” 
allow  the  P.A.P.  to  hold  a  meet¬ 
ing  in  Empress  Place  while  the  * 

actual  place  for  the  meeting  ap-  , 

peared  in  small  type  at  the  end  (rFBCn'ShCCt 
of  the  story. 

“I  made  a  comparative  study  Jq  4  DftVS 

of  the  Straits  Times  and  the 

Singapore  Standard,  issue  by  t  a 

issue  from  May  1  till  June  15.  ^ 

I  found  the  former  much  more  The  Von  Nuys  News,  • 
moderate  in  its  attacks  on  the  weekly  pay^r  ymblished  m 
P.A.P.;  these  were  limited  to  surburban  San  pmando  v^le 
comment  and  readers’  letters,  section  of  ^s  Angeles,  wi  g 
As  for  its  news  reporting,  it  op  ^  four-times-a-week  pu  i 
often  gave  the  P.A.P.  declara-  schedule  Oct.  9. 

tions  more  space  than  the  parties  Ferdinand  Mendenhall,  editor 
it  supported,  under  generally  and  copublisher,  said  the  ne* 
balanc^  headlines.  To  my  mind,  publication  schedule  of  the  P*‘ 
the  P.A.P.’s  program  was  cor-  per  is  the  first  step  in  millioi 
rectly  presented.  Its  rallies  were  dollar  expansion  program, 
announced  in  an  appropriate  Tije  Van  Nuys  News  (famili- 
position.  When  presenting  the  ^rly  known  in  the  San  Fernando 
election  candidates,  which  it  did  valley  as  “The  Green  Sheet"' 
quite  objectively,  it  always  put  claims  a  circulation  of  116, OW 
members  of  the  P.A.P.  at  the  recent  months  it  has  be«r 
top.  running  from  200  to  250  pagf* 


“On  the  one  hand  it  is  a  relic 
of  the  colonial  regime  (which 
did  not  come  to  an  end  until 
1957  in  the  Federation  and  this 
year  in  Singapore) ;  on  the 
other  hand,  it  is  a  consequence 
of  the  Communist  insurrection 
launched  in  1948  in  the  Malayan 
jungle  and  which,  although 
practically  at  an  end  now,  con¬ 
tinues  to  maintain  the  country 
in  a  state  of  emergency.  In  order 
to  deal  with  Communist  subver¬ 
sion,  the  post-war  Governments 
in  both  Singapore  and  Kuala 


“The  event  which  provoked 
the  dispatch  of  an  observer  of 
the  IPI  to  Singapore  was  not 
a  violation  of  the  freedom  of 
the  press  in  a  strict  sense,  but 
a  serious  menace  to  it. 


Los  Angeles 
The  Von  Nuys  News,  tri- 
'ooklv  naner  nublished  in  thf 


P-  running  from  200  to  250  pagf* 

Brought  to  a  Head  ^  ^  ^ 

Mr.  Mendenhall  said  that  tn 
“There  was,  however,  one  re-  next  gtep  in  the  expansion  prfr 

At.*  r»A _ ‘A*  fFT* _ _ .n  .  ... 


“Towards  the  end  of  the  elec¬ 
toral  campaign!  which  brought 
the  P.A.P.  into  power,  the  Secre¬ 
tary  General,  Mr.  Lee  Kuan 
Yew,  said: 

“  ‘Any  newspaper  that  tries 
to  sour  up  or  stain  relations 
between  the  Federation  and 
Singapore  after  May  30  will 
go  in  for  subversion.  Any  edi- 


port  in  the  Straits  Times  which  gram  will  be  a  building  prograr 
brought  to  a  head  the  conflict  to  enlarge  the  paper’s  press 
between  the  paper  and  the  circulation  building  in  anticipa 
P.A.P.  It  concerned  the  press  tion  of  the  installation  of  a  nei 
conference  held  on  May  14  by  Qoss  six-unit  Headliner  preS 
Lee  Kuan  Yew  in  the  course  of  next  spring, 
which  the  latter  answered  a  „„  p,arj 

question  put  to  him  by  the  to  become  a  daily 

Straits  Times  reporter.  The  The  four-a-week  schedule  calj 
question  was  whether  the  an-  for  papers  to  be  published  Tuef 
tagonism  between  the  P.A.P.  day,  Thursday,  Friday  and  Sut 
and  the  thirteen  candidates  of  day. 
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[Problems  Involved 
In  Color  for  Papers 
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By  Janies  L.  Collings 

You  visit  an  Eastman  exhibit 

tf  newspapers  using  ROP  edi- 
irial  color  and  admire  the  qual¬ 
ity  of  most  of  the  work. 

There’s  a  freshness  to  it,  a  new 
dimension.  The  news  coverage  is 
vivid.  You  can  see  the  blue  of  a 
pretty  girl’s  eyes,  smell  the  roses, 
choke  on  the  thick  black-white 
smoke  curling  up  from  a  fire, 
feel  the  warm  rays  of  the  sun. 

The  impact  makes  you  part  of 
the  scene,  and  you  would  like  to 
see  more  color,  but  did  you  ever 
stop  to  think  of  all  the  problems 
involved  in  getting  color  into  a 
newspaper?  It’s  a  headache  in 
caps. 

One  of  the  authorities  for  this 
is  Eastman.  For  one  thing,  says 
EK,  it’s  a  matter  of  press  spe^. 
Consider  the  fact  that  pages 
whiz  along  40-  60,000  an  hour 
on  the  press  i-un  and  you  have 
some  idea  of  what  color  is  up 
against. 

There  is  also  the  paper  stock. 
It’s  rough  and  porous — anything 
but  suitable  for  the  best  color 
rendition.  This  paper  has  an¬ 
other  fault.  It’s  not  pure  white, 
which  the  top  color  reproduction 
calls  for.  As  a  result,  allowances 
must  be  made  to  offset  the  gray 
and  yellow  tinges. 

The  third  problem  traces  back 
to  Nos.  1  and  2 — the  press  speed 
and  the  paper.  This  speed  and 
the  quality  paper  pose  inking 
problems. 

“Inks,”  Eastman  says,  “must 
be  diluted  with  drying  agents 
which  affect  color  density,  but 
even  though  fast-drying,  one 
color  can’t  dry  quite  fast  enough 
before  it’s  hit  with  another  col¬ 
or.  Wet  ink  on  wet  ink  means 
more  problems. 

“The  doctoring  of  inks — neces¬ 
sary  to  cope  with  press  and 
paper  difficulties — creates  many 
inefficiencies,  causing  problems 
in  color  plate  making.  Too,  color 
photographic  processes  use  ma¬ 
genta.  Newspaper  inks  are  red. 

“Precise  register  is,  of  course, 
necessary  for  good  color  repro- 
duction,  which  concerns  printing 
J  of  one  color  dot  in  exact  posi¬ 
tion  with  others.  High-speed 
presses  complicate  this.” 

The  simple  fact,  as  Eastman 
I  points  out,  is  that  most  of  today's 
newspaper  presses  were  just  not 
built  for  color. 

“Color,”  the  company  says, 
takes  up  press  space  too  and 


this  reduced  capacity  is  some¬ 
thing  many  newspapers  cannot 
afford  or  would  prefer  to  avoid. 
You  see,  it  requires  three  extra 
cylinders  to  produce  three-color 
pictures — cylinder  space  which 
could  be  used  for  newrs  or  ad¬ 
vertising. 

“Detail  in  news  pictures  or 
other  continuous-tone  reproduc¬ 
tions  is  not  the  best  due  to  many 
of  these  problems,  plus  one  more. 
Many  newspapers,  after  they 
make  up  their  pages  in  type  and 
plates,  make  a  matrix  of  each. 
A  mat  is  produced  by  placing 
a  heavy  paper  composition  on 
top  of  the  page  and  rolling  an 
impression  of  the  page  under 
heavy  pressure. 

“The  mat  is  then  shaped  in 
the  form  of  a  half  cylinder  and 
a  press  plate  or  stereotype  is 
made  of  this  with  hot  lead.  The 
plate  is  then  clamped  to  the 
cylinder  on  the  press.  Since  the 
dots  are  not  as  distinct,  this 
causes  much  loss  of  detail  in  the 
halftones.  The  problem  is  multi¬ 


plied  when  it  comes  to  color.” 

There  is  little  doubt,  then,  that 
color  in  newspapers  is  not  easy. 

*  * 

NO  (MANGES 

While  on  the  subject  of  East¬ 
man,  let  it  be  known  that  the 
company  plans  no  changes  in 
the  published  rating  of  its  films 
until  changes  in  the  rating  sys¬ 
tem  are  made  by  the  American 
Standards  Association. 

Eastman,  of  course,  since  Feb- 
i-uary,  1958,  has  been  recom¬ 
mending  the  use  of  higher  than 
published  ASA  exposuro  indexes 
to  help  advanced  photographers. 


Color  Press  Ortlered 
For  New  Building 

R.  Hoe  &  Co.,  Inc.  has  an¬ 
nounced  that  the  Watertoivn 
(N.  Y.)  Times  has  ordered  5 
Color-Matic  press  units,  2  color 
cylinders  and  other  accessory 
equipment,  including  5  reels  and 
tensions,  and  one  double-former, 
double  delivery  2:1  folder. 

The  Hoe  equipment  will  be  in¬ 
stalled  in  the  newspaper’s  new 
two-story  building,  which  is  ex¬ 
pected  to  be  completed  by  mid- 
October  of  1960.  Another  two- 
story  building  for  the  business 
and  news  departments  will  be 
erected  later. 

The  Times  raised  its  copy 
price  from  7c  to  10c  this  week, 
with  carrier  delivery  going  from 
42c  to  50c  per  week. 


MUG  OF  A  BUG  was  fhe  assignmenf,  so  George  TrapscoH  of  fha 
Oklahoma  Cify  Times  phofo  sfaff  sals  out  to  get  a  closeup  shot  of  a 
cricket  to  illustrate  story  about  cricket  swarms  over  the  city.  His  portrait 
of  a  bug  made  page  one. 


News  Pictures  Chosen 
For  Hall  of  Sculpture 

Glendale,  Calif. 
Photographs  by  Southland 
newspaper  and  wire  seiwice 
photographers  have  been  se¬ 
lected  for  display  in  the  second 
annual  “One  Nation  Under 
God”  photographic  exhibit  in  the 
Hall  of  American  Sculpture  at 
Forest  Lawn  Memorial-Park 
here.  / 

Bud  Gray,  Los  Angeles  Ex¬ 
aminer,  was  awarded  first  prize 
($75)  for  an  inspiring  photo¬ 
graph  of  horses  being  rescued 
from  a  flaming  forest;  Frank 
Q.  Brown,  Los  Angeles  Times, 
received  second  prize  ($60)  for 
his  picture  of  a  small  girl  and 
a  goose;  Jack  Wyman,  Los  An¬ 
geles  Examiner,  won  third 
prize  ($25)  with  a  crowded 
traffic  photograph. 

Honorable  mention  awards 
were  made  to:  Fred  Bauman, 
Riverside  Press  Enterprise;  Sal- 
vadore  Felix,  Glendale  News 
Press;  Gene  Hackley,  Mirror 
News;  C.  J.  Kenison  (2),  Red¬ 
lands  Daily  Farts;  Lou  Mack, 
Los  Angeles  Examiner;  Elin 
Parker-Bell,  San  Gabriel  Val¬ 
ley  Daily  Tribune;  G.  Robert 
Smith,  Santa  Monica  Evening 
Outlook;  Norman  Wexler,  Pa¬ 
cific  News  Pictures;  and  Wil¬ 
liam  Wilde,  Valley  Times. 

• 

Editor’s  Son  Killed 
By  Angry  Playmate 

Memphis,  Tenn. 
Hunter  Blakely  Sorrells,  nine- 
year-old  son  of  John  H.  Sorrells 
Jr.,  special  sections  editor  of  the 
Memphis  Commercial  .Appeal, 
was  killed  with  a  shotgun  Sept. 
11  by  a  10-year-old  playmate, 
who  became  angry  at  him  be¬ 
cause  he  did  not  take  a  backyard 
football  game  seriously. 

The  youth  who  did  the  shoot¬ 
ing  said  he  only  meant  to  scare 
his  friend.  Young  Sorrels  was 
a  grand.son  of  the  late  John  H. 
Sorrells  Sr.,  executive  editor  of 
the  Scripps-Howard  News¬ 
papers. 

• 

Huiiii  Appointed 

Appointment  of  Julius  B. 
Humi  as  general  European 
newspictures  manager  of  United 
Press  International  was  an¬ 
nounced  this  week  by  Frank 
Tremaine,  UPI  vicepresident  and 
general  newspictures  manager. 
Mr.  Humi’s  headquarters  will  be 
in  London.  He  succeeds  Harold 
Gully,  who  is  returning  to  the 
United  States  to  enter  private 
business.  Mr.  Humi,  40,  who  has 
been  UPI  business  manager  for 
Germany  at  Frankfurt,  l)egan 
his  photographic  career  with 
Acme  in  1946  in  Rome. 
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Miss  Cobb,  ^ 
N.C.  Press 
Leader,  Dies 


Moon  Hoax  Stories 
Built  Circulation 


The  big  news  story  about  the  in  an  observatory  at  the  Cape 
Soviet  Union  hitting  the  moon  of  Good  Hope,  South  Africa.  He 
with  a  space  rocket  reminded  proposed  the  moon  series  and 
newspapermen  of  the  1835  moon  obtained  Mr.  Day’s  consent, 
hoax  stories  in  the  New  York  The  first  story  merely  noted 
Sun.  that  the  Edinburgh  Courier  had 

The  Sun’s  fake  moon  series  reported  that  Sir  John  at  the 
boosted  circulation  of  the  two-  Cape  of  Good  Hope  “has  made 
year-old  penny  paper  from  4,000  gome  astronomical  discoveries  of 
to  19,360,  which  the  newspaper  the  most  wonderful  description, 
boasted  was  the  largest  in  the  jjy  means  of  an  immense  tele¬ 
world  at  the  time.  (The  Londoyi  scope  of  an  entirely  new  prin- 
Timcs  had  17,000) .  cinle ’’  ^  -  . 

T,r»  t  A  ^  Some  of  the  other  New  York 

Ben  Day,  founder  of  the  Sun  •  j  4^.  .  •  i 

and  inventor  of  the  printing  Nonexistent  Source  ThTS^  dS^cr^decTarld  • 

plate  t^t  bears  name.  The  second  story  purported  ariicle  has  a'^red  fo; 

employed  an  Enghsh-tom  re-  to  be  copied  from  the  Edinburgh  years  that  will  commLd  so  gen- 
porter,  Richard  Adams  Locke,  a  journal  of  Science,  which  actu-  eral  a  nerusal  and  nublication  ’’ 
defendant  of  John  I^cke,  Eng-  ally  had  suspended  publication  Day  had  Locke  end  the  stories, 
lish  philosopher  of  the  Seven-  several  years  before.  The  daily  exnlainine'  that  the  lens  of  Sir 
.«nth  Th.  vepa,ter  i„,ialln,ente  grew  ip  length  and  S  TeleSo  “  ha^ien  d" 

was  a  friend  of  Edgar  Allan  excitement  until  the  Sun  finally  stroved  and  no  further  moon 
Poe,  who  paid  this  tribute  to  his  proclaimed  life  on  the  moon :  obseiwations  could  be  made.  Days 

literary  skill:  «In  the  shade  of  the  woods  on  jater,  Locke  admitted  to  a  Jour- 

Concise  Style  southeastern  side  w’e  beheld  Commerce  reporter  that 

continuous  herds  of  brown  quad-  he  was  the  author  of  the  “scien- 
“His  prose  style  is  noticeable  i-upeds,  having  all  the  external  tific’’  articles  supposed  to  have 
for  its  concision,  luminosity,  chai'acteristics  of  the  bison,  obtained  fi*om  an  Edin- 

completeness — each  quality  in  its  but  more  diminutive  than  any  burgh  scientific  journal, 
proper  place.  He  has  that  meth-  .species  of  the  bos  genus  in  our  The  hoax  was  then  denounced 
od  so  generally  characteristic  of  natural  history.  .  .  .  The  next  by  New  York  newspapers.  Mr. 
genius  proper.  Everything  he  animal  perceived  would  be  class-  ixicke  claimed  he  had  written 
writes  is  a  model  in  its  peculiar  ed  on  earth  as  a  monster.  It  was  tbe  stories  as  satire  and  had 
way,  serving  just  the  purposes  a  bluish  lead  color,  about  the  size  ^ot  intended  them  as  a  hoax.  The 
intended  and  nothing  to  spare.”  of  a  goat,  with  a  head  and  beard  public  did  not  appear  to  be  of- 
Mr.  Locke,  who  had  been  a  like  him,  and  a  single  horn,  fended  and  the  Sun  was  able  to 
student  at  Cambridge,  brought  slightly  inclined  forward  from  hold  its  expanded  circulation, 
to  America  with  him  some  copies  the  peipendicular.”  The  Sun  calmly  declined  to  ad- 

of  the  Edinburgh  New  Philo-  At  last  stronger  lens  were  sup-  mit  there  were  no  man-bats  on 
sophical  Journal,  in  one  of  which  posed  to  have  been  added  by  the  the  moon  until  official  contradic- 
was  a  satirical  article  suggest-  astronomer  and  the  Sun  was  able  tion  arrived  from  Edinburgh  or 
ing  communication  with  the  to  describe  moon  dwellers :  the  Cape  of  Good  Hope, 

moon  by  placing  great  stone  “They  averaged  four  feet  in  Richard  Adams  Locke  had 
symbols  on  the  face  of  the  earth  height,  were  covered,  except  on  made  a  name  for  himself  and 
so  the  moon  people,  if  any,  could  the  face,  with  short  and  glossy- 
reply  in  similar  fashion.  copper-colored  hair,  and  had 

The  reporter  knew  that  Sir  wings  composed  of  a  thin  mem- 
John  Fr^erick  William  Her-  brane,  without  hair,  lying  snug- 


Morganton,  N.  C. 

Miss  Beatrice  Cobb,  70,  pub¬ 
lisher  of  the  Morganton  Netct- 
Herald  since  1916  and  secretary 
of  the  North  Carolina  Press  As¬ 
sociation  since  1922,  died  Sept. 
11  in  Duke  University  Hospital 
Durham.  She  had  entered  the 
hospital  a  few  days  before,  suf¬ 
fering  from  what  physicians  de¬ 
scribed  as  anemia  complicated 
by  infection. 

Miss  Cobb  was  one  of  the  fe» 
women  newspaper  publishers  in 
the  country  when  she  was  first 
elected  secretary-treasurer  trf 
the  state  press  group  in  1922 
and  she  held  the  post  continu¬ 
ously  since  then. 

The  News-Herald  was  a  week¬ 
ly  when  her  father  died  in  1916 
and  she  took  over  as  editor  and 
publisher.  She  developed  the 
newspaper  into  a  semi-wedtly 
and  then  a  few  years  ago  into  a 
daily.  In  addition,  she  estab¬ 
lish^  the  weekly  Valdese 


PHOTO-CARTOON 
onto  Globe  &  Mail 
"There's  a  new  Man  i 


in  the  Tor- 
was  entitled 
in  the  Moon." 


Jicaaiix::  w  0.0  lAOcrvA  oaavoa*-  » 

tageously  by  the  Sun.  He  later  of  the  Lexington  Herald- 

wrote  a  well-read  series  of  ex-  Leader  Co.,  has  been  named 
elusive  stories  (no  hoax)  from  president  and  treasurer  of  the 
a  condemned  murderer,  a  Span-  newspaper-publishing  firm, 
iard  who  had  seiwed  in  foreign  Wachs  succeeds  John  G- 

wars,  had  been  captured  by  Stoll,  who  died  Aug.  26.  Mr 
savages  in  Africa  and  had  had  Stoll  was  president  and  treas- 
many  other  adventures.  urer  of  the  company  and  was 

editor  and  publisher  of  the  Lex- 
•  ington  Leader. 

_  ,  Gayle  A.  Mohney,  attorney, 


^c^i/n  JR. 
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Lightning  Bolt 
Kills  Farber 


By  Jame«  J.  Butler 


DEMOCRATS’  AGENCY? 

The  Democratic  National  Com¬ 
mittee  reports  only  mild  interest 
on  the  part  of  leading  adver¬ 
tising  agencies  in  handling  the 
1960  Presidential  election  ac¬ 
count  but  isn’t  worried  over  that 
fact:  “After  all,  we’d  rather 
have  someone  who  loves  us.” 

After  shopping  around  among 
agencies  which  handle  the  largrer 
commercial  accounts,  Paul  M. 
Butler,  Democratic  national 
chairman,  said:  “Some  of  the 
big  agencies  said  they  had  no 
objection  to  handling  it  for  us. 
We  can’t  detect  any  ovei-whelm- 
ing  desire  to  do  so.” 

An  agency  will  be  selected 
within  the  next  month.  The  ac¬ 
count  will  run  to  substantially 
more  than  the  $1.5  million  dis¬ 
bursed  in  the  1956  campaign. 
Significantly  or  otherwise, 
Chairman  Butler  mentioned  only 
one  company  —  Erwin,  Wasey, 
Buthrauff  and  Ryan,  Inc.  That 
agency  has  handled  many  Re¬ 
publican  accounts  in  other  years. 

Democratic  headquarters  said 
the  American  Association  of  Ad¬ 
vertising  agencies  has  polled  its 
membership  to  find  which  ones 
might  be  interested  in  handling 
the  political  account.  Mr.  Butler 
conducted  his  interviews  and 
examined  presentations  on  the 
basis  of  results  flowing  from 
those  inquiries.  The  party  head 
assured  that  the  size  or  billings 
of  an  agency  is  not  a  factor  in 
the  selection. 

In  1956,  Norman,  Craig  and 
Kummel  handled  the  Democratic 
party  account.  Batten,  Burton, 
Durstine  and  Osborne  was  the 
GOP  agency  in  1952  and  1956 
vote  drives. 

*  *  * 

for  general  delivery 

Crackpot  mail  trickles  into  the 
National  Press  Club  daily  from 
writers  who  want  the  coopera¬ 
tion  of  the  press  in  solving  world 
and  outer-world  problems  of 
global  suffering  or  simple  sur- 
'■ival,  usually  according  to  a 
complex  plan  of  the  author’s 
concoction.  This  week  a  letter 
came  to  the  desk  of  NPC  Presi¬ 
dent  illiam  H.  Lawrence,  who 
glanced  at  it  and  dropped  it 
l^ck  in  the  mail  with  the  writ- 
ten  notation,  “Addressee  un¬ 
known.”  The  address: 

any  sane  reporter 
the  national  press 

CLUB 

WASHINGTON,  D.  C. 
editor  bc  publisher 


GONGRE.SSIO.N.AL  REVIEW 

The  Congressional  session 
which  adjourned  just  before 
dawn.  Sept.  15,  took  little  action 
for  —  or  against  —  the  inter¬ 
ests  of  newspaper  publishing. 

The  Administration’s  request 
for  higher  postage  rates,  includ¬ 
ing  another  boost  on  second- 
class  mail,  was  in  the  discussion 
stage  when  the  session  ended 
and  will  be  taken  up  again  in 
January.  There  is  no  assurance 
that  the  lawmakers  will  yield 
in  their  insistence  that  the  De¬ 
partment  first  effect  economies 
through  businesslike  perform¬ 
ance,  and  determine  true  costs 
of  transporting  mail  before 
higher  rates  to  remove  a  “de¬ 
ficit”  is  proposed. 

The  wage-hour  law  amend¬ 
ment  which  would  have  removed 
.some  of  the  exemptions  favoring 
smaller  papers  was,  if  anything, 
farther  from  enactment  at  the 
close  of  the  session  than  when 
first  proposed.  Each  day’s  com¬ 
mittee  discussion  appeared  to 
add  complications  and  build  re¬ 
sistance  to  some  terms  of  the 
omnibus  amendment  bill. 

The  dailies  had  little  interest 
in  action  reducing  from  a  re¬ 
quested  $.3  million  to  $2.75  mil¬ 
lion  the  appropriation  for  In¬ 
ternational  Media  Guaranty. 
This  is  an  account  drawn  upon 
to  reimburse  publishers  and 
other  media  for  funds  frozen  in 
.«ome  foreign  countries  in  which 
it  is  considered  that  the  printed 
matter,  or  pictures,  pi-omote 
American  objectives. 

There  were  no  studies  of  news¬ 
print  price  and  supply.  A  bill 
asking  Canada  to  make  avail¬ 
able  the  books  of  its  newsprint 
mill  companies  for  examination 
in  antitnist  proceedings  here, 
was  not  pressed.  The  Depart¬ 
ment  of  Justice  and  the  Depart¬ 
ment  of  State  take  a  dim  view 
of  this  approach. 

Bills  were  introduced  to  in¬ 
crease  the  rates  on  the  larger 
publications  using  second-class 
rights.  The  measure  would  fix 
ceilings  on  the  poundage  that 
would  be  carried  under  this 
classification  and  reduce,  an¬ 
nually,  the  amount  of  excess  cost 
of  handling  over  amount  paid 
by  the  publishing  company.  For 
example,  in  the  first  year  the 
cost  would  not  be  permitted  to 
exceed  $5  million  above  the  cost 
of  handling  a  single  publication; 
in  the  second  year,  the  permissi¬ 
ble  excess  would  be  $3  million; 
by  more  than  $1  million  in  the 
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third  year;  $500,000  in  the 
fourth ;  $100,000  in  the  fifth  year. 

Committees  on  each  side  of 
the  Capitol  continued  inquiry 
into  and  issued  reports  on  gov¬ 
ernment  interference  with  free¬ 
dom  of  access  to  official  news. 

In  the  final  minutes  of  the 
session  the  two  houses  agreed 
on  an  amendment  to  the  foreign 
aid  money  bill  requiring  that 
information  on  methods  and 
spending  in  any  country  be  sup¬ 
plied  to  Congress  on  demand 
or,  in  lieu  thereof,  the  Presi¬ 
dent  personally  certify  the  rea¬ 
sons  for  withholding.  If  the 
President  complies  it  will  be  in 
the  nature  of  a  courtesy  because 
he  already  has  told  Congress  a 
requirement  that  to  require 
him  to  do  so  would  transgress 
the  constitutional  .separation-of- 
powers. 

*  *  * 

LIVELY  MARKET 

Co-editor  Les  Honeycutt  of 
the  Army  Times  Publishing 
Company  group  has  reason  to 
appraise  highly  the  current  mar¬ 
ket  for  new  publications.  The 
company  added  to  its  string  of 
service  papers,  Carnews  and 
Travel  Times  with  a  56,000  copy 
run  in  August.  September  sales 
will  top  75,000  and  the  prospect 
of  passing  100,000  circulation 
before  the  end  of  the  year  is 
excellent,  says  Editor  Honey¬ 
cutt. 

• 

Tri-City  Herald 
Suit  On  Trial 

Seattle 

Trial  of  the  anti-trust  suit 
brought  by  Scott  Publishing  Co. 
against  the  Columbia  Basin 
Seivs  and  others  began  here 
this  week  with  an  indication 
that  it  might  run  for  three  or 
four  months. 

Scott  Company,  publisher  of 
the  Tri-City  Herald,  is  asking 
more  than  $6,000,000  damages, 
claiming  that  an  alleged  con¬ 
spiracy  by  the  News  with  the 
International  Typographical 
Union  was  aimed  at  putting  it 
out  of  business.  Glenn  Lee  is 
publisher  of  the  Herald. 

Principal  witness  this  week 
was  Howard  W.  Parish,  a  for¬ 
mer  publisher  of  the  News, 
who  was  called  to  identify  vari¬ 
ous  documents  introduced  by  the 
plaintiffs.  He  denied  he  ever 
was  trying  to  drive  the  Herald 
out  of  business. 


Tampa,  Fla. 

Clark  S.  Farber,  49,  circula¬ 
tion  director  of  the  Tampa  Trib¬ 
une,  was  killed  by  lightning 
Sept.  9  when  a  bolt  felled  six 
persons  at  the  Palma  Ceia  Coun¬ 
try  Club  golf  course  here. 

Nearbjr  but  not  injured  was 
W.  Parkman  Rankin,  vicepresi¬ 
dent  of  This  Week  magazine. 

A  young  surgeon  in  the  golf¬ 
ing  group  was  also  killed.  They 
were  near  the  11th  hole  when 
they  decided  to  get  under  shel¬ 
ter.  Police  said  the  lightening 
hit  a  tree  near  the  concrete  shel¬ 
ter,  then  leaped  to  the  metal 
pipe  against  one  of  the  concrete 
pillars.  The  bolt  tore  wood 
from  the  shelter’s  rafters  and 
roof  and  knocked  a  hole  in  one 
of  the  pillars. 

Mr.  Farber  was  leaning 
against  one  of  these  pillars,  ac¬ 
cording  to  witnesses.  Mr.  Rank¬ 
in  began  mouth-to-mouth  arti¬ 
ficial  respiration  on  Mr.  Farber 
and  was  assisted  by  others  until 
ambulances  arrived. 

Mr.  Farber  began  his  caieer 
as  circulation  solicitor  for  the 
Fresno  (Calif.)  Bee.  Subse¬ 
quently  he  worked  on  news¬ 
papers  in  Charlotte,  N.  C.  and 
Harrisburg,  Pa.  before  joining 
the  Atlanta  Journal  in  1935. 

He  was  with  the  Cox  news¬ 
papers  for  15  years  before 
coming  to  the  Tribune.  He  was 
co-editor  of  the  Newspaper  Car¬ 
rier  Handbook,  published  by  the 
Southern  Circulation  Managers 
Association. 

• 

.\oe  Publisher 

Worcester,  Mass. 

The  Worcester  Telegram  and 
Evening  Gazette  honored  80  ace 
carriers  at  a  father-son  dinner. 
Harry  G.  Stoddard,  president  of 
the  newspaper  organization,  re¬ 
called  some  of  his  own  experi¬ 
ences.  He  was  one  of  the  first  to 
deliver  a  route  for  the  Telegram. 
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NEWSPAPER  SERVICES 

Hrest  Engineers 


ANNOUNCEMENTS 

Publications  For  Sale 


Now«i>ai>er  Preos  Installatiou 
MOVING— REPAIRING— TRUCKDifl 
Expert  Service — World  Wid» 
SKIDMORE  AND  MASON  INC. 
66-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7.^775 _ 


1  CONNECTICUT  WEEKLY  gross  over 
$60,000.  Clean  modern  shop,  building 
I  included.  $82,000  cash.  Write  Box  3943, 

I  Editor  &  Publisher. 


from  pw  Voit  Newsfkipef  Audienc* 


COUNTY-SEAT  weekly  grossing  $57,- 
I  000  and  growing  steadily.  Located  in  a 
I  stable  city  of  6,000  population  in  the 
I  upper  Great  Lakes  region.  At  $40,000 
I  with  29%  down,  this  is  certainly  the 
\  "buy  of  1959.”  Write  fully  I  The  DIAL 
1  Agency,  15  Waverly,  Detroit  3,  Mich. 


ANNOUNCEMENTS 

Publications  tor  Sale 


UPECO.  INC, 


■ANNOUNCEMENTS 


Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presm. 
Duplex  and  Goes  Flatheds 
Retries — ^Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  S-TH 
20  minutea  from  New  York  Qty 


Setespaper  Brokers 


Wo  offer  the  most  extensive  list  of 
Western  weeklies  and  dailies  through¬ 
out  the  whole  United  States  to  be 
found  anywhere. 

Dur  personalized  service  is  geared  to 
meet  the  needs  of  each  buying  and 
selling  situation. 

If  you  are  considering  the  purchase  of 
a  newspaper  you  will  want  more  than 
just  a  brokerage  service.  You  will  want 
to  utilize  our  vast  experience  in  all 
phases  of  the  newspaper  business. 

JACK  L.  STOLL  ft  ASSOCIATES 
Suite  600-601 

6381  Hollywooil  Boulevard 
_ Los  Angeles  28,  California _ 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity _ 

SALES,  APPRAISALS.  Management 
Consultants.  Newspaper  Service  Co., 
601  Ga.  Savings  Bank  Bldg.,  Atlanta, 

Georgia. _ 

it-k  SOUND  Investments  in  selecto-J 
Publication  Properties.  A.  W.  Stypes 
ft  Co..  Inc.,  625  Market  St..  San  Fran¬ 
cisco  5,  California. 

WANT  A  CALIFORNIA  or  Arizo.ia 
newsiiaper?  We  have  them  from  large 
dailies  to  small  weeklies.  GABBERT  & 
HANCOCK,  3709-B  Arlington  Ave.. 

Riverside,  California. _ 

IT'S  NOT  the  down  payment  that 
iHiys  the  new^aper — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant,  Mich. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 


$5,000  DOWN  BUYS  NEBRASKA 
prize-winning  weekly,  near  $30,000 
gross.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. 


MACHINERY  and  SUPPLIES 


FOR  $23,200  CASH  AND  $11,360  per 
year  for  five  years,  you  can  take  over 
at  once  a  24-year-ola  newspa|H-r  in 
Chart  Area  2,  whose  average  NET  for 
eighteen  years  straight  has  been  $18,038 
per  year  and  for  the  last  TWO  years 
$21,788  per  year;  still  trending  up¬ 
ward.  Whole  annual  income  $63,000 
to  $65,000.  Average  annual  exiienses, 
same  period,  $44,729.  Average  annual 
NET,  same  period  $19,162.  This  will 
overpay  annual  payments  by  $7,802 
yearly,  all  free-and-clear  in  six  years 
including  initial  $23,200.  Whole  price 
$80,000;  liberal  discount  for  all  cash. 
Our  No.  0352.  May  Brothers,  since 
1914,  Binghamton,  N.  Y. 


Composing  Rnttm 


TWO  PROFITABLE  WEEKLIES  and 
controlling  interest  in  Radio  Station 
representing  Monopoly  Market  situa¬ 
tion  in  Southeast.  Price,  $160,000  with 
29%  down  payment.  Paul  H.  Chap¬ 
man  Co.,  Inc.,  1182  West  Peachtree, 
Atlanta,  Georgia. _ 


ISewsprint 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  ft  PAPER  00. 
70  E.  46  St.,  N.  Y.,  N.  Y.— MU  WPl 


Press  Room 


GOLDEN  OPPORTUNITY- 


o  Hoe  32  Page  Magazine  Rotary  Prw, 
Product  11x16^,  2  colors  one  ii4e, 
1  color  reverse.  Additional  lolA 
added  for  digest  size  books, 
o  (12)  Goes  Archtype  (Heedlizwi 
1949)  Units;  3  folders.  SS-I/H* 
cutoff.  Substructure,  reels,  ete.  Mo- 


WEEKLY  NEWSPAPER  in  Central 
Ohio.  Successful  for  over  80  years 
and  plenty  of  commercial  printing. 
Must  sell  at  once.  Reasonable  down 
payment.  Can  finance  balance  if  nec¬ 
essary.  Write  Box  3701,  Editor  ft 
Publisher.  _ 


Exclusive  county  seat  weekly  in  moun¬ 
tain  state.  Tops  in  equipment,  only 
newspaper  in  pro.spcrous  county  and 
a  high  net  operation.  Owner  moving 
up  to  larger  paper.  Lots  of  potential 
and  a  real  buy!  $53,000  with  $16,000 
down.  Box  3930,  EWitor  ft  Publisher. 


CONFIDENTIAL  ENFORMA'nON 
Daily  Newspaper  Properties 
H.  Glover  Co.. _ Ventura.  Calif 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone;  KEyatone  8-1361. _ 


SMALL  WEEKLY,  eastern  Pennsyl¬ 
vania  agricultural,  industrial  area.  Es¬ 
tablished  nearly  100  years.  Elxcellent 
potential.  Broker.  Box  3924,  Editor  ft 
Publisher. 


CALIFORNIA  PROPERTIES 


THE  DIAL  AGENCY 
"America's  No.  1  Newspaper  Broker” 
16  Waverly,  Detroit,  Mich.  TO.  6-5864 
SALES-PURCHASES  handled  with  dis- 
oretlon.  Write  Publishers  Service,  P.O. 
Box  3182,  Greensboro,  N.  C. 

_ Newspaper  Appraisers _ 

200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Q^i- 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 


Legal  advertising  weekly  grossing  over 
$45,000  can  be  had  for  $36,000  in¬ 
cluding  accounts  receivable.  Owner  ill, 
retiring.  Good  potential.  $25,000  re¬ 
quired. 

National  circulation  bi-weekly  catering 
to  aviation-minded.  Heavy  classified, 
needs  active  publisher-ad  man.  1968 
gross  $36,000,  no  net.  $22,500  with 
third  down. 


router  4 


WEEKLY  NEWSPAPER  and  job 
printing.  Chart  Area  3.  Good  potential 
for  $9,000.  Over  2,000  subscribers.  Op¬ 
portunity  for  man  and  wife  team  or 
to  own  your  own  weekly.  Terms,  rea¬ 
son  for  selling,  other  interests.  Box 
3944,  Editor  ft  Publisher. 


61x75  Hamilton  steel  stone  on  metil 
frame  with  398  8%xl3  galleys.  _  _  _ 


o  Hoe  double  plate  tail  cutter— 2H4' 
o  Hoe  stereotype  saw. 

APEX  PRINTING  MACHINERY 
OO.,  INC. 

210  Elizabeth  Street 


Weekly  in  2-paper  Mother  Lode  Coun¬ 
ty  doing  over  $2000  a  month  available 
for  $20,000,  $13,000  down.  Price  includes 
Real  Estate  might  discount  for  all  cash. 

Jewish  community  weekly  netting 
$14,060  to  $18,000.  Premium-priced  at 
$167,600  but  genuine  potential  for 
aggressive,  astute  manager. 

Community  newspaper  group  gros.sing 
$160,000,  netting  $30,000.  No  plant. 
Owner  entering  new  field.  $30,000  re¬ 
quired.  Don  C.  Matohan,  c/o  W.  B. 
Krause,  Broker,  130  Main  St.,  Los 
Altos,  California. 


Publications  Wanted 


CANADIAN  NEWSPAPER  CHAIN  de¬ 
sires  to  purchase  daily  or  large  weekly 
newsiMipers  in  Eastern  Canada  (Que¬ 
bec  or  Ontario),  or  Upper  Vermont  or 
New  York  StstM.  A-1  Bank  references 
and  proven  management  capability 
Write  to  Jacques  Francoeur,  President, 
Dimanche  Matin,  6707  Christophs 
Colomb  Street,  Montr^,  Osnada. 


GOSS  S-units.  arch  type,  dMM 
folder,  22%’  cot-off.  Color  Hump,  tw 
CAPOO  emor  fountains.  End  Eesd.  u 
H.P.  AC,  C-W  drive.  Available  Fd- 
roary  I960, 

DUPLEX  tubular,  24-pages,  2  to  1 
model.  60  H.P.  AC,  C-B  drive,  site 
fount^n,  complete  stereotype.  AviU- 


Advertising  Rates 

CLASSIFIED 

Use  Rotes  EACH  CONSECUTIVE 
Insertion 

SITUA'nONS  WANTED  (PayabIt  with 
w6tr)  4  tinia  •  55c  par  Ihc  each 
biacrtion:  3  tines  •  70c:  2  •  80c; 
1  •  95c.  Add  25c  for  Box  Sorvica. 
JOB  APPLICANTS  may  hava  a  supply 
of  priatad  employment  application  forms 
hy  lendinp  self-addressed  8c  stamped 
envalepe  to  EftP  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS; 
4  times  9  $L0O  per  Una  each  insartion; 
3  times  •  $L15;  2  times  9  $L30;  1 
tine  0  $L45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

01.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  4  p.m. 
Count  30  units  per  tine,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  In  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  ail 
copy. 


SMALL  WEEKLY  NEWSPAPER, 
preferably  Northern  New  England. 
Complete  details  first  letter.  No 
brokers.  Box  3836,  Editor  ft  Publisher. 


color  fountains.  End  Food,  100 
AO,  0-W  drive.  AvallaUo  Marsh  INI- 

DUPLEX  tnbnlar,  16-pagen.  $  to  I 
model,  to  H.P.  AO.  C-W  drive,  eow 
fountain,  eomplete  stereotype.  Avail¬ 
able  July  1960. 

DUPLEX  flat  bed.  Model  "F’  No.  IN*. 
10  H.P.  AC,  Q.B.  drive.  Available  D0»' 

LOYAL  S.  DIXON  CO. 

11164  SaUcoy  St.  Sun  Valley.  Cklil. 


DAILY  NEWSPAPER  6  to  26,000 
wanted  Midwest  or  South.  25  years 
successful  newspaper  management  ex- 
iwrience  with  money  making  pub¬ 
lishers.  Now  have  capital  to  buy  a 
daily  that  can  be  soundly  expanded 
with  the  community.  Box  3941,  EMitor 
ft  Publisher. 


8.000  PAID  CIRCULA'nON  Weekly  in 
Southern  California  rapid  growth  area. 
Profitable.  $125,000  down.  Vernon  V. 
Paine,  with  L.  H.  Paine.  Box  265, 
Upland,  Calif. _ 


$160,000  DAILY  IN  (3HART  AREA 
10 :  29%  down  in  cash,  balance  sat¬ 
isfactory  terms.  Growth  potential. 
Marion  R.  Krehbiel,  Box  88,  Norton, 
Kansas. 


M.AN  AND  WIFE,  experienced  in  both 
editorial  and  business  sides,  will  buy 
daily_  newspaper  of  three  to  6,000  cir¬ 
culation.  Or,  will  buy  interest  in  and 
manage  same  size  newspaper  with  op¬ 
tion  to  buy  outright.  Write  Box  3919, 
EMitor  &  Publisher. 


DUPLEX  PRESS 


THREE  BARGAINS  in  Central  and 
West-oentral  New  York.  All  clean  op¬ 
erations;  equipment  adequate  to  ex¬ 
cellent;  grossing  $22,000,  $36,000  and 
$45,000;  $8,000,  $16,000  and  $26,000 
will  handle;  beet  of  reasons  for  sell¬ 
ing.  Johnson  and  Lynch,  Brokers,  New- 
field.  N.  Y.  Phone  47778. 


4  Units,  double  folder.  Only  5  y**" 
of  operating  time  after  having  wj* 
completely  rebuilt  by  Scott  in 
32  pages  straight — 64  collect.  Zz* 
cut  off,  preeent  web  63",  spot  cow. 
skip  slitters,  angle  bcus,  subs^ctiW 
two  roll  poeitions,  electric  hois^ 
volts,  8  phase  A.C.  sp^ 
hour  straight.  C-H  Conveyor,  l_»* ; 
Heavy-Duty  Pony.  Available  Oet._  w- 
Come  see  this  ”6  year  old  prssi 
operaUon.  Call  R.  N.  ShAls, 
Home  News,  Now  Brunswick,  i'*’ 

Jersey.  KI.  6-4000. _ 

SCOTT  PRESS,  24  page,  single  wid^l 
3  decks,  double  color  hump,  7/16  pl*'*| 


Newspaper  Syndicates  for  Sale 

70-YEAR-OLD  Newspaper  Syndicate  for 
gale.  Little  business  but  big  potential. 
Needs  promotion.  Owner- Editor  retir¬ 
ing.  Box  3940,  Editor  ft  Publisher, 


ARIZONA  FOUR-PAPER  CHAIN  oi 
offset  weeklies.  2  papers,  2  shoppers. 
Complete  offset  plant.  Most  desirable 
city  to  live  in.  $89,000.  $30,000  down. 
Dean  Sellers,  Arizoi,a  Newspaper 
Properties.  625  E.  Main,  Mesa,  Ari- 
zona,  with  Chimmins  Trust. 


DISPLAY  RATES 

AitU  I  6  IS  26  52 

Llnw  Tima  Timas  TImaa  TImaa  Timas 

564  $510  $430  $405  $370  $330 

282  290  240  228  210  190 

141  165  140  128  123  UO 

70  105  95  84  72  66 


Business  Opportunities 


WANTED:  Experienced  ehepping  newt 
operator,  profit-sharing  basis,  fine  op¬ 
portunity.  Box  8828,  Editor  ft  Pub¬ 
lisher. 


CHART  AREA  6— Did  $170,000  in 
1956  and  $164,000  in  1968  "recession”. 
County-seat  newspaper  and  job  plant 
in  10th  fastest  growing  county  in  the 
state.  An  ex(%Ilent  property  includes 
land  and  buildings.  Owner-publisher 
making  $18,000  plus  dividends.  Priced 
at  $176,000  with  $50,000  cash  down. 
Box  3936,  EMitor  ft  Publisher. 


Editor  &  Publisher 

1700  Times  Tower  N,  T.  34,  N.  Y. 
Fbooe  IRyaat  9-3052 


TREMENDOUS  OPPOiRTUNITY  — 
Publisher  of  an  Educational  Youth 
publication  seeking  partner — Write  in 
Confidence  to  Box  3926,  Editor  ft 
Publisher. 
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machinery  and  Sl'PPlJES 

PreuM  Room 


COLOR ! ! !  I 
3  UNIT  HOE  I 

with  1  color  cylinder  and  3  Pan-  1 
coast  Color  Couple*—  Double  Folder  | 

_ 22%*  —  on  Substructure  with  I 

Reels  and  Pasters — AC  Drive — 
Available  immediately.  ' 


LIQUIDATION! 

CompIaU  Medhanical  Plant 
equipmant  of  tha 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-18-36 
LUDLOW  Mata 

HAMMOND  Glider  Saw,  Morrison 
SluK  Stripper  —  Ad  Makeup 
Cbbineta — Remelt  Pot  with  Molda 
—Turtle* — Chaaea — Flat  Stereo — 8 
Too  Electric  Metal  Pot — Pony 
Antoplata — Stahl  Router 
6  Unit  Duplex  Metropolitan  Pre*s, 
22%*  cutoff  —  all  AC  equipped 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Unit* 

5  Units  with  color  hump* 

(  FWder*  with  balloon  formers 
21  Kohler  8  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globa-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Esoh  Prera  eonaista  of  4  Steel 
Cylinder,  Roller  BearinK  Units 
with  1  Unit  Rareradbl*  and  1  Oolor 
Oylinder.  Heavy  Duty  S  to  2  Dou¬ 
ble  Folder*  with  C-H  Oonveyor*. 
1  Arm  Reels  and  Automatic  Ten- 
lieas. 

Trsdrage  and  Tnmtable.  Steel 
Floor  Decldnc.  Color  Fonntskins. 

Ucated:  BOSTON  HERALD- 
TRAVELER. 

Available:  Immediately 


hoe  press.  23  9  16" 

6  Units — ^Double  Folder — C-H  Coei- 
ywt* — ^AO  Motor* — PortabI*  Color 
Foontaina — Reels.  Complete  Stereo. 

I^wated:  TRENTON  TIMES 
Available:  Immediately 


duplex  tubular 

PRESSES 

Pskc — Delivered  new  1948-IB63 
—Full  Color  Flexibility — Complete 
««wo— AC  Solonoid  Drive— Avail¬ 
able  Now 

.  ?*** — 1  to  1 — Quarter  Folder 
— Aj  Drive  —  Stereo  —  Availabl* 


1*  Pa^e — S  to  1 — Located  San 
—  AO  Drive— Stereo — Avail- 
nble  January  1,  1960 


8  PAGE  FLATBEDS 

DUPLEX  A— Missouri 

duplex  AB— N.  <>rolina— UUh 

duplex  B— S.  Carolina 


ben  shulman 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17,  NEW  YORK 
Oxford  7-4590 


MACHINERY  and  SUPPLIES 

Press  Room  _ 


HOE  5  UNIT  PRESS 
ROP  COLOR 

6 — 16  Pace  Unit* 

Roller  Bearinfc* 

Steel  Cylinder* 

1— Double  Foldar  22%*  cutoff 
Balloon  Former 
1 — Double  Color  Hump 
Subetructure  A  Rwls 
126  HP  AC  Motors 

JOHN  GRIFFITHS  CO.  INC. 

416  LexinKton  Ave.  New  York  17,  N.Y. 


64-PAGE  GOSS  HIGHSPEED  PRESS. 
23-9/16*  cut  off.  4  units,  double  folder, 
all  controls,  75  H.P.  motor  and  drive, 
conveyor,  2-ton  pot,  pony  autoplate 
and  ink  tank.  Press  is  bottom  fed 
and  operated  on  1 -floor  level.  Can  be 
seen  in  daily  production.  Also  8-ton 
pot  with  extra  crucible  and  junior 
autoplate  and  autoshnver.  Contact 
V.  L.  Debolt  or  R.  M.  Cole,  The 
Odessa  American,  Odessa.  Texas.  Tele- 
phone  Federal  7-4661. _ 


GOSS  4  or  5  UNITS 


_ HELP  WANTED _ 

_ Administrative _ 

$10,000  SALARY:  possibility  of  incre¬ 
ments,  eventual  financial  interest. 
Profitid>Ie,  lonx-established,  over  $200,- 
000  volume  Eeetem  state  weekly  de¬ 
sire*  colics*  grad,  under  40,  expert 
on  all  usual  weekly  equipment,  fast 
and  accurate  worker,  record  and  char¬ 
acter  stand  risid  investigation,  high 
I.Q.,  successful  country  weekly  pub¬ 
lishing  record,  perfect  health,  able  to 
train  and  manage  employees  for  maxi¬ 
mum  production,  to  be  working  pro¬ 
duction  manager  for  perfectionist  boss. 
Tough  job.  Confining.  Long  hours.  Re¬ 
plies  confidential.  Write  fully  to  Box 

3804,  Editor  A  Publisher. _ 

BUSINESS  MANAGER  —  Competent 
young  man  with  experience  for  5,0t>0 
circulation  daily  and  t-man  commer¬ 
cial  printing  department.  Unlimited 
opportunity  in  a  fine  community  for 
progressive  person.  Write  full  details 
of  education  and  backgiound.  Replies 
confidential.  Publisher.  The  Daily 
Times-Call,  Longmont.  Colorado. _ 


GENERAL  MANAGER 
OFFERED  OPPORTUNITY 
IN  SMALL  DAILY 


_ HELP  WANTED _ 

_ Display  Advertising _ 

EXPERIENCED  SALESMEN  for  na¬ 
tional  advertising  dwartment  on  ooin- 
I)etitive  7-day  paper.  Major  city  in 
South.  Must  know  how  to  sell,  develop 
sales  presentatiens,  write  strong  sales 
letters,  use  research  and  work  with 
reps.  Ideal  working  conditions,  good 
starting  salary,  bonus,  company  bene¬ 
fits,  opi)ortunity  to  advance  for  right 
person.  Consider  rep  or  agency  experi¬ 
ence.  Give  full  details  In  confidence. 
Box  3722,  Editor  A  Publisher. _ 

AD  MANAGER.  esUblished  weekly 
chain.  Must  service  regular*,  sell  new 
accounts,  layouts.  Salary,  bonus  plan, 
car  allowance.  New  Jersey.  Box  3814, 
Editor  A  Publisher. _ 

ADVERTISING  ASSISTANT  WANT¬ 
ED.  male  or  female,  by  state  and 
national  prize-winning  weekly.  60  miles 
New  York.  Phone  or  write:  Citizen 
Herald,  Walden,  New  York,  Telephone 

2-2222. _ _ 

ADVERTISING  EXECUTIVE 

Top  midwest  daily  In  city  of  over 
100,000  seeks  man  for  position  of  as- 
I  sistant  retail  advertising  manager. 

'  Prefer  man  in  early  thirties  with  suc- 
1  cessful  newspaper  sales  record,  in¬ 
cluding  several  years  as  advertising 
I  manager  of  smaller  daily.  Must  have 
demonstrated  ability  to  supervise  ac- 
I  tivities  of  staff  and  to  originate  and 
I  carry  through  sales  programs.  Write 
Box  3801,  Editor  A  Publisher. _ 


I  Roil  arms  on  each  end  of  press.  22%* 

,  cut-off.  AO  drive.  Available  now. 

1  GEORGE  C.  OXFORD 

I  Box  903  Boise,  Idaho 


PRESS.  8-page  flatbed  Model  AB  com¬ 
plete  with  motor,  all  electric  controls, 
rollers,  20  chases.  Eixcellent  condition. 
Gan  be  removed  and  transported  in 
one  piece  or  disassembled.  Converting 
to  rotary.  Available  now  as  is,  where 
is,  $8600  cash.  The  Herald-News,  Fon- 

'  tana,  California. _ 

I  HOE  QUARTER  PAGE  folder  heavy 
doty  rotary  internal  gear  driven  blade. 

'  Now  avail^e.  George  C.  Oxford,  Box 
I  908,  Boise,  Idaho. 

I _ Wanted  to  Buy _ 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  iXJUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4690 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESEnriNO  MACHINES 
TELETYPBSHITER  EQUIPMENT 
Ludlows — tSrods — Mat  filers 

I  COMPLETE  PLANTS 

!  INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  Weet  8th _ Kansas  City  8,  Mo. 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 
WANTED :  8-page  Duplex  or  Goes  flat  ' 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works.  $23 
N.  4th  St.,  Phlla.  8,  Pa. _ 

MODEL  $1  LINOTYPE  in  good  con¬ 
dition.  Should  include  Mohr  saw, 
blower,  electric  pot  and  Margach 
feeder.  J.  F.  Bertram,  The  Geneva 
(New  York)  Times. _ 

WANTED  TO  BUY— Good  used  high 
speed  press,  32  to  40  pages,  with  oolor 
available,  not  over  twenty-two  and 
three-quarter  Inch  cut-off.  Give  com¬ 
plete  information  including,  make, 
serial  number,  condition,  when  avail¬ 
able  and  why.  Laurel  Leader-Call, 

I  Laurel,  Mississippi,  _ 

!  WANTED:  Printer  needs  additional 
I  standard  and  multiface  perforators,  i 
'  AIm,  adaptor  keyboards  and  operating 
I  units  for  Intertypes.  Furnish  serial 
number,  condition,  and  asking  price. 

I  Box  3916,  Editor  £  Publisher, 


Growing  midwest  newspaper  of 
8,000  subscriptions  in  commu¬ 
nity  of  13,000.  Retail  sales 
over  30  million  biinging  new 
and  enlarging  stores  to  in¬ 
crease  advertising.  Knowledge 
of  job  printing  helpful.  15% 
stock  ownership  available  on 
easy  temw.  Publisher  soon  to 
i"etire.  Write  fully  your  promo¬ 
tions,  sales,  growth  records, 
editorial  and  all  experience. 
References.  Box  3928,  Editor 
&  Publisher, 


MECHANICAL  DEPARTMENT 
INDUSTRIAL-MECHANICAL 
ENGINEER 

A  large  Midwestern  Metropolitan  Daily  i 
has  a  position  for  a  recent  B.S.I.E. 
or  B.S.M.E.  graduate.  Be^nning  as-  ' 
signment  calls  for  analysis  of  work  i 
operation*  and  development  of  stand-  1 
ards  and  methods  of  operation.  Event-  I 
ual  line  supervision.  Write  Box  3922,  I 
BMitor  and  Publisher.  ! 


Circulation 


EXPERIENCED  CIRCULATION  MAN¬ 
AGER,  2  sharp  suburban  Chicago 
weeklies  In  same  office.  Must  know, 
be  sble  to  build  Little  Merchant  Plan. 
High  subscription  rate.  Send  qualifi- 
cations.  Box  8816,  Editor  A  Publisher. 
AGGREi^IVE  District  Manager  to 
work  directly  with  Junior  Merchants. 
Must  be  proven  builder.  Paid  vaca¬ 
tions.  etc.  Chart  Area  11.  Box  3907, 
Editor  &  Publisher. 

EXPERIENCED  DISTRICT  MANAG- 
ER  with  thorough  knowledge  of  car¬ 
rier  boy  operations  Good  salary,  car 
.allowance,  excellent  insurance  plan, 
hospitalization  etc.  Contact  Walter 
McCoy,  Circulation  Director,  Elizabeth 
Daily  Journal,  Elizabeth,  New  Jersey. 

Classified  Advertising _ 

ASSISTANT  CLASSIFIED  MANAGER 
FOR  LARGE  WEST  COAST 
DAILY  AND  SUNDAY 

Prefer  man  36  to  46  who  has  had 
experience  in  city  over  200,000  and 
has  proven  ability  as  a  reel  producer 
and  comiwtitor.  Ex:ellent  salary  and 
unlimited  opportunity  for  the  right 
man.  Write  in  detail  to  Box  3633. 
Editor  it  Publisher.  Inquiries  kei>t  in 
confidence. 


Display  Advertising 

SPECIAL  PROMOTION  Man  or  wom¬ 
an  :  feature  pages,  editions.  Box  3829, 
Editor  A  Publisher, 


DISPLAY  AD  SALESMAN  small  staff 
established  top  weekly,  fast-growing 
Suburban  Chicago.  Must  be  aggressive, 
strong  on  promotion,  know  lavout. 
Competition.  Start  86.000.  Produce, 
make  more.  Very  permanent.  Box 
I  3816.  Editor  A  Publisher. _ 

NEWS  AND  AD  MAN  for  sound 
I  Nebraska  weekly.  Car  furnished.  Write 
I  giving  experience  and  salary  desired. 

I  News-Chronicle.  Wisner,  Nebraska. 

ADVERTISING  SPACE  SALESMAN 
wanted  for  New  York  office  of  news¬ 
paper  organization.  Duties  princii>ally 
contacts  with  agencies  and  prepara¬ 
tion  written  solicitations.  Salary  to 
17200  plus  life  insurance  and  hos¬ 
pitalization.  Write  in  confidence  telling 
fully  nlxtut  yourself  to  Box  3906,  Edi- 
tor  A  Publisher. _ 

i  DISPLAY  SALESMAN,  experienced  or 
I  beginner.  Prefer  applicant  from  North 
I  East  states.  Complete  resume  first  let- 
■  ter.  I.  R.  Van  Aurmen,  Na.shua  Tele- 
graph,  Nashua.  New  Hampshire. _ 

EXPERIENCED  SALESMAN  for  fast 
growing  7,000  circulation  daily.  Goo<l 
salary  plus  attractive  bonus  arrange¬ 
ment.  Phone  or  write  McKay.  Han- 
ford,  (California)  Sentinel. _ 

FAST  MOVING  ad  department  ha^ 
opening  for  a  self-starter.  Guild  shop. 
Oiart  Area  1.  ^x  3931,  Editor  A  Pub¬ 
lisher.  _ 


GOOD  AD  MAN  NEEDED! 
Experienced  man  who  can  sell  and 
I  service  good  account  list.  Good  salary 
I  plus  I  Also  insurance  and  company- 
paid  retirement  plan.  lerriflSe  market, 
tremendous  potential.  Complete  resume 
to:  Syd  Fishel.  Retail  Advertising  Man- 
.nger,  The  Meridian  Star,  Meridian, 
Mississippi. _ 

IMMEDIATE  OPENING  for  seasonwl 
display  salesman  on  award-winning  ad 
staff.  Must  be  strong  on  ideas,  layouts 
and  copy.  Position  offers  experience  in 
national  field  in  addition  to  local. 
Backgrround  must  stand  thorough  in¬ 
vestigation.  Write  M.  A.  Towle.  Rec¬ 
ord-Searchlight.  Redding.  California. 


IMMEDIATE  OPENING  for  space 
salesman  with  experience.  Strong  in 
sales  and  layout.  Opportunity  for  ad¬ 
vancement.  Wanted  by  aggresaive, 
growing  daily  of  12,000  circulation. 
(Chart  Area  6)  in  wonderful  com¬ 
munity.  (jood  starting  salary  plus  car 
expenses.  Please  write  Box  3905.  ikii- 
tor  A  Publisher. 


PERMANENT  POSITION  open  for 
advertising  manager  with  experience, 
ideas,  energy  to  build  linage  on  good 
semi-weekly,  with  competition,  in 
county  seat  town.  Chsnce  to  use  initia¬ 
tive.  Write  or  call  experience,  refer¬ 
ences  to  Mr.  Temple,  Wayne  County 
Record,  Fairfield,  Illinois.  Also  ne^ 
.newiunan. 
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HELP  WANTED 


Uitpiay  Adverti$ing 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


DUE  TO  ADVANCEMENT  of  staff  PUBLICITY  MBIN— part  time.  Local 
man  we  have  opeainK  lor  display  ad-  newspaper  ooveratfc.  ALL  Chart  Areas. 


vertising  salesman  in  six  man  depart-  Box  Editor  &  Publisher. _ 

ment.  Must  be  stiong  on  selling.  Good  kePORTEK,  experienced  in  lively  cov- 


salary.  Times  Journal,  Vineland.  New  |  g^age  of  drama,  movies,  music, 
Jersey.  38  miles  from  I’hiladeli>hia.  ,  jance:  ability  or  adaptability  for 


Jersey.  38  miles  from  Philadelixhia.  ,  jance:  ability  or  adaptability  for  lay- 
WANTED :  Experienced  advertising  out.  Unusually  interesting  jxwition 


man.  Must  be  able  to  turn  out  speedily,  with  one  of  upstate  New  York’s  out- 
attractive  lay-outs  with  good  selling  standing  papers.  Send  complete  r^u- 


EDITORIAL 
COPYREADERS 
SPORTS  REPORTER 
AND 

COPYREADERS 


copy.  Merchandise  background  and  mes  to  Robert  G.  Fichenberg,  Managing 
sales  experience  heljiful.  Salary  com-  Editor,  The  Knickerbocker  News,  Al- 


REPORTER  —  qualified  for  work  « 
prize  winning  daily  in  university  dtj. 
Write  Box  3925,  Editor  &  PublUhet, 
TELEGRAPH  EDITOR  with  sow 
general  assignment  reporting  for  aotU 
afternoon  daily  in  Chart  Area  2.  Cite 
full  background  and  salary  require 
ments  in  writing  to  Box  3937,  Editor 
&  Publisher.  _ 


mensarate  with  exiierience  and  ability,  bany  1,  N.  Y.  No  phone  calls,  i>lease. 
Opportunity  for  advancement.  Perma- 


TWO  JOBS.  Beginning  copyresde. 
One  of  the  country  a  leading  metro-  Elxperienced  reporter  -  photograplicr. 


nent  connection  with  large  firm  in 
progressive,  fast-growing,  southern,  in¬ 
dustrial  community.  Many  advantages, 
including  paid  vacation,  hospitaliza¬ 
tion  and  good  iiension  plan.  Write, 


REPORTER 


politan  dailies  (Chart  Area  2)  is  mak-  Northern  California  suburban  25,fr. 
ing  an  addition  to  its  editorial  staff,  circulation  p.m.  daily.  Write  qualiia. 


It  wants  and  needs  only  toi>-talent  I  tions  to  Box  3938.  Eiditor  &  Publisher 
men.  This  is  an  opportunity  for  col- 


We  have  a  vacancy  for  a  reporter  l?Ke  graduates  with  a  minimum  of  ^^rg'^nent  on  "23.^. 

wite  ^e  ^ability  the  drive  and  ^e  years  of  sound  and  solid  newspaper  ‘"Nation  daily  Must  have  minimum  ^ 


jrivinjf  full  details,  in  confidence  to  pride  in  his  work  consistent  with  the  experience, 


Box  3921,  Editor  &  Publisher. 


five  years  solid  exi>erience.  Above  im- 


WANTED  —  Experienced  advertising  newspaper, 


""""  For  those  who  qualify,  the  newspaper  "tery. 


salesman.  Good  salary  plus  commis¬ 
sion.  Hospitalization  and  other  ^ne- 


We  want  a  man  (or  woman)  who  by  1  cellent  salaries. 


oS;r;“^wTh  m^.;;rer/Wn:fit7and  facts  to  “-^a^ng  Editor  Kei. 

cellent  salaries  shn  Evening  News,  Kenosha.  M(ik. 


fits  available  Contact  Lt^o  Schumak^  experience,  training  and  instinct  can  *a  i*  WRITER  AND  EDITOR  having  Uyo« 

at  the  Kiswimmee  Gazette  Kissimmee  ®POt  a  news  story  through  desire — not  For  consideration,  submit  a  complete  ,,nd  camera  knowhow,  with  small  ton 


at  the  Kissimmee  Gazette,  Kissimmee,  ?POt  a  news  story 
Florida.  Telephone  Tilden  6-2221  or  assignment- 

Tilden  6-6381.  „  „  , 


resume  (to  be  held  in  confidence),  sam-  newspaper  experience,  for  months 


pies  of  your  work.  .  company  publication.  Chart  Area  I 

_  ,  ,  Send  all  in  first  letter  to  Box  MSS, 

Those  who  qualify  will  be  invited  for  Editor  &  Publisher. 


Editorial 


The  successful  applicant  for  this  . 

opening  must  fit  into  a  fast  moving.  Those  who  qualify  will  be  invited  for 
progressive  6  day  evening  newspaper  interview  and  try-out  at  the  news- 


YOUNG  MAN  or  woman  to  fill  vs-  with  nearly  30,000  circulation  in  North-  papers  expense. 


YOUNG  MAN  to  handle  wire  nen 
desk.  Good  opportunity  for  qualiM 


cancy  beginning  October  first  on  edi-  ern  Ohio  which  places  heavy  stress  on  .  .  desk.  Good  opportunity  for  qualiM 

torisJ  staff  of  prize  winning  New  York  local  news.  Ideal  working  conditions  Our  .xtan  is  aware  of  these  openings,  beginner.  ^  Write,  ^  giving  full  details, 
State  weekly  newspaper.  Write  stating  with  starting  salary  commensurate  .  to  Managing  EMito.*,  Ironwood  Dail? 

experience  and  salary  desired  to  Box  with  ability  and  future  progress  on  a  today.  Box  3900,  Eiditor  Globe,  Ironwood.  Michi.gan. _ 

3601,  Ektitor  &  Publisher.  merit  basis.  “  Publisher.  vnirxro  of  or.D'rrD 


3601,  Ektitor  &  Publisher. 

DErSKMAN 


to  Managing  EMitor,  Ironwood  Dail? 
Please  write  today.  Box  3900,  Editor  Globe,  Ironwood.  Michi.gan. 

&  I^ublisher.  — - - - - - 


YOUNG  REPORTER 


Please  mail  resume  to  Box  3833, 
Under  35,  should  have  the  ambition  Editor  &  Publisher. 


Prefer  man,  college  graduate.  ,-ith 
state  ’offiras.  Write’  E^tor  ’  &n  “I 


and  capacity  to  assume  position  of  _ 

responsibility  on  aggressive,  develop-  SPORTS  EDITOR,  small  city  daily. 


Daily  Record,  Roswell,  New  Mexico. 


or  weekly.  Pay  well  above  avenr.  Isry 


ing  Southern  daily  (morning).  Appli-  Chart  Area  2.  university  community, 
cant  ideally  should  have  six  to  ten  Box  3803,  Eiditor  &  Publisher. 


38%  hour  basic  week. 


years  experience,  be  well-grounded  in 
reporting,  have  several  years  on  rim/ 


TURN  YOUR  HOBBY 
INTO  YOUR  LIFE’S  WORK 


MIAMI  HERALD 


Write  Personnel  Department 


Applicant  may  be  man  who  is  Mid-west  publishing  company  is  seek- 
Etined  on  ^metropolitan  daily,  feels^  he  jng  an  able  man  well  versed  in  edi-  ' 


can  contribute  energy  and  Imagina-  lorial  know-how  plus  a  keen  interest  I 
tion  to  a  medium-size  daily  expanding  m  and  knowledge  of  coin  collecting  to  i 


to  mert  increasingly-broader  chal-  head  up  a  weekly  numismatic  news- 


lenges.  Box  8716,  Eiditor  &  Publisher ,  paper  publication.  Must  be  qusdified  to 


KETY  DEISK  JOB  available  on  a  prize-  handle  editorial  responsibilities  plus 
winning  A.M.  daily,  about  60  miles  scanning  advertising  copy  of  such  a 


from  New  York  City.  EMiting,  layout,  publication.  State  age.  qualifications, 
makeup  experience  required.  Box  3713.  salary  expected  and  furnish  three  ref- 


Elditor  &  Publisher, 

REIPORTER  with  knowledge  camera. 


erences.  Address  Post  Office  Box  150, 
Sidney.  Ohio. 


sports,  general  news.  Permanant  job.  WANTED:  EIXPE3RIENC7ED  SPOR’TS 
starting  $85  week.  Six  day  daily.  Re-  REPORTEIR.  Must  also  be  qualified  in 


port  in  two  weeks.  State  experience  general  assignment.  Clint  Andrews,  i  T,jTi.vyc  rriTmo  r™  _ _ I  v*”  ~ 

references,  with  application.  Junction  Managing  Eklitor,  Daily  News.  Box  i  Free  information.  Getoe  Pth 


Promotions  and  expansion 
have  ireated  several  addi¬ 
tional  opportunities  in  our 
News  and  Women’s  De¬ 
partments.  Ability  and  tal¬ 
ent  are  musts  but  metro¬ 
politan  experiince  is  not 
essential.  We  are  partial 
to  the  well-romded  expe¬ 
rience  provided  by  the 
.small  daily.  Tell  us  about 
yourself,  your  experience, 
in  your  first  lefter  to  H.  H. 
Horton.  Personnel  Manag¬ 
er,  The  Miami  Herald. 


Rockford  Morning  Star 
Rockford  Register-Republic 
Rockford,  Illinois 


YOUNG  REPOR’TER  with  some  «!»• 
rience  or  Journalism  degrw*  for  poli«. 
city  news  on  8,000  circulation  p.iii. 
daily  Southwestern  Michigan,  with  op¬ 
portunity  for  advancement.  Daily  Sur. 
Niles,  Michigan. 


Free  Lance 


FREE  LANCERS  I  Sell  your  photoo  to 
the  huge  house  organ  market.  4, Oft 
company  magazines  buy.  Payment  fnffl 
$10  to  $100  for  single  pictures  and  cop- 


City,  Kansas,  Daily  Union. 

REPORTER 


Daily  N^s-’Trffiune.  Wire,  local  ropy  Pictures,  151  W.  48th,  N.Y.C. 
edittn}?.  Write  Harry  Nordwick*  Editor. 


1660,  Anchorage.  Alaska.  w  V  w  v-  ‘j’ •  u 

- WOMEN’S  EDIT^ -  editing.  Write  Harry  Nordwick,  Editor. 

Chart  Area  4  metropolitan  daily  de-  SPORTS  REPOR’TER  —  Metropolitan 


Mechanical 


For  aggressive  Southern  daily  in  area  sires  the  services  of  a  top-notch  _Wom-  morning  newspaper.  Chart  Area  10, 
growing  rapidly  in  population  and  in-  en’a  Eklitor.  Fully  experienced,  imagi-  seeks  young  aggressive  sports  reporter 
dustrial  importance.  Demands  high.  In-  native,  sharp  writer,  excellent  at  make-  to  work  with  six  man  staff.  Give  full 
telligenee  and  imagination  primary,  up  including  art  display,  and  knowl-  details  of  experience,  education,  in 
Personal  interview  necessary.  Box  edgeable  in  the  ways  of  handling  a  first  letter  to  Box  3934,  EMitor  ft  Pub- 
3716,  Editor  ft  Publisher.  staff.  Good  salary  for  the  right  person,  lisher. 


FARM  PAGE  EDITOR.  South.  Also  increases  excellent  employee  gTATF  FDI’TOR  for  tft  non  - - - 

Bureau  Manager  Renorter  Deskninn  benefit  program.  Reply  in  detail  to  Box  otAlt,  KUll-UK  for  30,000  circulation  ————— — 

™  3823,  Editor  ft  Publisher.  afternoon  daily.  Chart  Area  6.  Would  LINO’TYPE  OPERA’TOR  WANTH 


■TAPECO" 

TELETYPEBETTEnt  OPERATOR 

plac:ement  se^ivice  .  . .  no  ro 

Top  pay  for  qualified  operators 

All  areas  .  Write  fsllJ 

P.  O.  Box  10789,  St.  Petersburg  33,  fit 


Box  3830,  Editor  ft  Publisher.  1  “‘“r  «  ruDlisner. 


GENERAL  ASSIGNMENT  reporter 
for  Montana  daily.  Please  air  mail 
biographical  data,  salary  requirements 
and  clips  to  Box  3811,  Eklitor  ft  Pub¬ 
lisher. 


IS  THE7RE  a  daily  newspaper  reporter 
who  is  sick  of  low  pay,  dictatorial  edi¬ 
tors  and  no  chance  for  advancement?  i  vv'^ivii.i'i  j  ix^vv  jvy  im  i  i_in 
If  _  so,  then  why  not  come  and  enjoy 

being  the  editor^-chief  of  our  farm  Young  aggressive  recent  Journalism 


WOMEN'S  NEWSWRITER 


and  well  resisted  weekly,  school  graduate.  To  perform  duties  as 


Box  3833,  Editor  &  Publlaher. 


frenera)  assistant  to  Society  Editor  of 


MANAGING  EDITOR  for  small  after-  I  an  outstanding:  Southern  California 
noon  daily.  Chart  Area  2.  Permanent  daily.  Call  or  write,  W.  N.  Patterson, 


for  good,  experienced  man.  Write  Riverside  Press  Enterprise  Co.,  River- 


I 


fully,  listing  experience,  salary,  etc., 
to  Box  3827,  Editor  ft  Publisher. 


side.  California.  OVerland  4-1200. 


PKTTURE  EDITOR 


AN  OPENING 

There  is  iin  opening  for  an  alert,  ag- 


Large  Chart  Area  4  daily  wishes  to  gressive,  experience  newspaper  re- 
employ  a  picture  editor.  Man  with  porter  on  the  staff  of  The  Daily  News 


reporting  and  photography  experience  in  St.  Thomas,  Virgin  Islands.  Good 
who  has  a  good  grasp  of  news,  pic-  opportunity  to  do  a  challenging  job 


ture  composition  sense,  and  a  fine  and  to  grow  writh  a  growing  institution, 
‘feel’  for  layout.  Will  handle  all  pic  Samples  of  work  and  references  must 


assignments,  selection,  cropping,  etc.  acewnpany  application. 

Broad  employee  benefit  program,  good  - r.-... - -z - 3—71 - r-, — 

starting  salary,  periodic  increases.  mid-Missouri  daily-weekly. 


Write  details  to  Box  3822,  FMitor  ft  ""J*  department.  Perma- 

Puhlisher  nent  position  for  community-minded 

- : -  newsman.  Write  or  call  Oliver  T. 

POLITICALLY.  SOCHALLY  liberal.  Maxwell,  Daily  News,  Boonville,  Mo. 


well-equipped  weekly  offset  paper  fea-  - 

turing  photo  journalism  seeks  editor  IMMEDIATE  OPEINING  for  aggres- 


with  ability,  spirit,  for  aggressive  op-  sive  and  ambitious  general  reporter  on 
eration.  Eagerness,  education,  honesty  afternoon  daily  in  Vermont  resort  city. 


more  important  than  experience.  In-  Cnr  necessary.  State  experience,  refer- 


diana  county  seat  7600.  Box  8813,  Ekli-  onces  and  salary  desired  in  first  letter 


Use  UH.\RT  AREA  Number  in  Ad  Copy  for  showinff 
LOCATION  without  IDENTinCATION 


tor  ft  Publisher. 


Box  3914,  Eiditor  ft  Publisher. 
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HELP  WANTED 


PRESS-MACHINIST 

pening  for  all-round  experienced  man. 
hart  Area  2.  Please  write  giving  age. 
ilary  desired  and  a  complete  resume  . 
f  experience.  Box  3?03,  Editor  & 

jublisner. 

Promotion^Public  Relations 


DIRECTOR  OF  PUBLICITY  ! 
PUBLIC  INFORMATION  ; 

'ollege  man  30-35  interested  and  pro-  , 
cient  in  heading  up  Department  of  | 
'ublic  Information  and  Publications  in  | 
iew  England  College.  Should  be  fam- 
ly  man,  personable,  good  writer, 
oised,  able  to  do  team  work.  Appli- 
alien  requires  full  answers.  Confi- 
ential.  Only  person  with  serious  in- 
ent  need  respond.  Box  3831,  Editor  & 
’ublisher. 

^re's'all  The”  talent? 

Ve  still  have  outstanding  staff  oppor- 
unities  for  outstanding  young  men — 
2-28— in  all  areas.  If  your  ability 
luts  you  in  the  top  25%  of  the  pack 
n  writing  quality,  bang  out  a  letter  to 

FRANK  ASSOCIATES 
Box  637 

_ ^junga,  California 

JOB  NOW  OPEN  for  public  relations 
man  with  good  record,  and  on  his  way 
up.  Midwest  trade  association  repre- 
'*en*ing  one  of  nation's  largest  indus¬ 
tries.  Edit  marozine,  contact  members, 
work  with  allied  industry,  and  handle 
other  important  duties.  Excellent  sal¬ 
ary  with  ample  opportunities  for  in¬ 
centives.  Write  Box  3915,  Editor  & 
Publisher. 

Sale*  men _ 

EQUIPMENT  SALESMEN 
TELETYPESETTER 
^mg  in  Editor  and  Publisher  Chart 
Ares  9  for  man  experienced  in  selling 
Lmecasting  Machines  and/or  Com- 
Kwng  Room  equipment.  Must  be  fa¬ 
miliar  with  printing  production.  Sal- 
eitcellent  company 
benefits.  Send  resume  to — 

Wward  P.  Traeht 

Fairchild  Graphic  Equipment 

Fairchild  Drive 

Plainview.  L.  New  York 

INSTRUCmON _  ! 

Clarified  Advertixing 

BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled  ! 

^lespeople  and  Expoutives 
In  Parish  SaleswTrainIne 
^urse  in  Claasifiod  Advertising 

provided  by  the  How- 
Course  in  Classified  Adver- 
1^  shows^  Hassified  personnel  how 
^nare  right  up  to.  analyze  and 
^  they  daily  en- 

nertllT’^'t  salespeople  are  ex- 

home— on  THETR 
indivS,^'’  to  increase  their 

i^ntlrl  UM?'”’  I’'’«lu'-tion  and  copy 

Kii,« 

Parish  Course  fonly  one 
that”l*^®"^^) .  proved  since  1954 

ceastnll.**'*!*^^.^’  thoroughly,  and  suc- 
am)  trains  beginners— broadens 
•10  refreshes  experienced  personnel. 

you'^n/i^*  Course  to  work  for 

job  lnf«.  niash  turnover,  heighten 
velon”^f'^'?*  “"t*  satisfaction  and  de- 
hehS  Pride— all  while  It 

fasUr.  <tPvelop  more  aassified 

WMi't*''*  Piany  of  your  staff  as  vou 
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Linotype,  iniertyiie  Instruction 
Free  Information 

SITUATIONS  WANTED 
Administrative 


SITUATIONS  WANTED 


_ Utsptay  Advertising 


DISPLAY  SALES  TEAM  1  phone 


SITUATIONS  WANTED 


Editorial  _ 


REPORTER,  28,  wide  experience  in 


field,  siiecial  features  and  promotions,  all  phases  of  newswork  wants  to  re- 
Experienced.  Uentile-Bondable.  Local  turn  to  Chart  Area  2.  Now  with  met- 


Los  .Angeles  only.  HO  3-1482. 


roiiolitan  daily  in  South.  Box  3918, 


ADVERTISING  SALESMAN  desire  to  EMitor_&  P^^ishe£;^ _ 

relocate  Chart  Area  9  or  10.  7  years  REPORTER,  29,  talented  feature 


Administrative  ^I^nence  in  Classified  and  DUplay,  writer  seeks  challenging  work  on  daily 

_ _  daily  and  weekly  in  Chart  Area  2.  or  magazine.  Vet.  B.A.,  U.  of  Minne- 

GENERAL  MANAGER— 7  years  daily  sota.  Box  3920,  Editor  &  Publisher. 

and  Sunday.  Excellent  working  knowi-  Editor  &  Publisher.  SPORTS  EDITOR-Writer.  12  year 

edge  all  depanments  including  chemi-  -■  - — -  Swift.  creative  at  copy,  makeu 

cal  engraving  and  TTS  operation.  Ex-  t,aitorial  in  is  national  mag 


cal  engraving  and  TTS  operation.  Ex¬ 
cellent  record  cost  and  quality  con-  COLLEGE  GRAD  PLUS  Age  36  Kve  zines.  GhMted  3  books.  Top  refer- 

K»Tn?;ii,r,?r''SS JsutiS; 

Age  41.  Box  3817,  Editor  &  Publisher,  rector.  AddiUonal  five  years  editor.  10  YEARS  Metropolitan:  cwy  desk. 

- FT7TTrrvT»:vgs^w  - information  specialUt,  promouon.  layout,  rewrite;  now  employed  N.Y.L. 

BUSIN^b  MANAGLU  .  open  for  challenging  offer  anywhere,  daily.  Married.  38.  P.M.’s  only  in 

Capable.  1  ruRtworthy.  Ex-  ,  result  guaranteed.  Box  3606,  Arizona,  N.  Mex.  Top  San  Pranciaco- 

cellent  experience,  educa-  tor  &  Fublisber.  New'  York  City  reference®  Box  3901, 


SPORTS  EDITOR-Writer.  13  years 
Swift,  creative  at  copy,  makeup 
Storiea  appeared  in  14  national  magu 


BUSINGS  MANAGER  .  open  for  challenging  offer  anywhere,  daily.  Married.  38.  P.M.’s  only  in 

Capable.  1  ruRtworthy.  Ex-  ,  result  guaranteed.  Box  3606,  ^i-  Arizona,  N.  Mex.  Top  San  Pranciaco- 

cellent  experience,  educa-  tor  &  Publisner.  New'  York  City  reference®  Box  3901, 

ver"^  tt^Tc^hanl^^al!  |  EXPERIENCED  ^ITOR  wants  Editor  &  PubUsj^ - 

Aggressivp  —  moderate  P»rt.-time  posiUon  in  Ekirope.  Box 

Wh  C^nfident^  Box  '  3623,  Editor  A  PublUher. _  TOP  NOTCH.  Prize-winning,  fighting 

_ 3W2^Edito^&_^blisher, _ E^ERIENCED  Semi- Weekly  manag- 

SCOTS  PRODUCTION  AND  o^aiHg  “  MO  090 \X?^!^‘'^ewsVa^*  1 

MFrHANIPAI  EVFriTTTVF  olwraiir.g  Mu.uuu  vfNume  newspaper  everything.  Joe  Zelnik,  Gowanda  (New 

Experience  all  press  departments.  Au-  leasing ^r  buying  with  "'sm'^  dotvn  ***' 

thority  graphic  electronic  and  TTS  payment.  Box  3608,  Editor  &  Pub-  TRADE  JOURNAL  ONLY 

systems.  Familiar  new  processes;  pie-  Usher.  Desire  editorship  of  monthly  journal. 

printed  reels,  photo-setting,  fast  etch-  -  Industry  occupi^  (non-journalistic)  on 

ing,  color,  automation.  T.V.  and  radio,  SPORTS  EDITOR — Many  years  on  one  executive  level  and  writing  as  editor 
Versatile,  interested  any  proitosit ion .  paper.  Covered  everything  from  high  for  Trade  Magazine.  Crei^ts  include 
Available  October.  Box  3904,  Editor  &  school  to  college  and  major  professional  monthly  columns,  features,  manage- 
Publisher.  sports.  President  of  State  Association,  ment  book,  outside  features.  Minimum 

^  Award  winner.  Top  references.  Seeks  *10.000.  Aware  of  responsibility  of 

(Circulation  minimum  $125  in  Chart  Area  6,  7  or  8.  servicing  an  industry  while  maintain- 

Contact  Bill  McKee,  BIRCH  PERSpN-  jpg  respect  and  response  of  advertisei*s. 
II  A  Ti,^.  1  NEL  SERVICE,  INC.,  67  E.  Madison  Box  .3927,  Editor  and  Publisher. 

CIRCULATION  gu  Chicago  3.  11L.CE  6-5670. _  WOMAN  EDITOR.  10  years  handling 

A  M  A^up  NEWS  EDITOR,  wire  editor,  desk,  all  ,)ha.ses  editorial  work;  also  layouts, 

i  Metropolitan  and  small  city  experience,  copy,  selling.  Have  car.  P.  O.  Box 


CIRCULATION 

MANAGER 


Box  36U7,  Editor  A  Publisher. 


EXCELLENT  BACKGROUND  IN  CIR-  |  piTpr^AiT  rn  aaa  ^  m - T 

CULATION  PROMOTION  A  N  D  CHIEF  50.000  daily  wants 


SALES.  Age  41  *  fulltime  reporting  on  larger  d.nily, 

T.n,-war^  r ws  a  news  magazine,  wire  service.  Married, 

yet-  30-  Box  3810,  Editor  &  Publisher. 


ISTRATIVE  EXPERIENCE 


3735.  Portland  8,  Oregon. _ 

Mechanical 

COMPOSING  ROOM 
SUPERINTENDENT 
Qualified  all  phases,  backed  by  several 


EXCEfJIONALLX,,  STRONG  ON  [  Vine^aVneTs  backgroLn^dt  I  experience.  '  large,  and  ,  small 


HOME  DELIVERY  .  .  .  'e"J J“''"ess  ana  news  DacKgrouna,  di-  Consider  assistant  production 

OWN  pno.  -IS  S."?. 


tions.  Legitimate  reason  for  desiring 


References.  Box  3705,  Editor  &  Pub- 


I  MUST  BE  HIGHLY  COMPETITIVE  change.  Seeks  similar  post  50.000-  | 
i  Collective  experience  through  all  phases  100.000  or  responsible  assignment  on  ; 

I  of  circulation  and  promotion  at  cost-  metropolitan.  Forty,  happily  married,  ■  - 


Photography 


conscious  level. 

TOP  REFERENCE.'! 

Available  for  immediate  interview. 


excellent  health,  best  references.  Sal-  |  PHOTOGRAPHER,  no  button-puaher, 
ary  requirement  about  $13,000.  Box  |  award  winner  but  no  prima  donna 


3826.  Editor  &  Publisher. 


Experienced  photo-stories,  news,  wire- 
photo,  national  magazines,  color.  Se^s 


BOX  3807,  EDITOR  &  PUBLISHER  **EDITORS  &  REPORTERS**  ^rTinent^sitiom  ^rs^r^r 

_  National  clearing  house  for  competent  &  Publisher. _ _ _ 

CIRCULATION  MANAGER — 23  years  personnel  coast-to-roast  at  no  charge  ;  J  -  PU,.s4'n,-ir.anKor'7 

handling  every  circulation  problem.  43  to  employer.  Phone.  Write  or  Wire  ]  INeeQ  a  mOTOyiapn 

years  of  age.  Know  ABC  Little  Mer-  HEADLINE  PERSONNEL  (Agency) 

chant,  carrier  promotion,  mail.  Small  ;  6  E.  46  St..  New  York.  OXford  7-6728  The  National  Press  Photographers  As- 
paper  or  large,  looking  for  best  op-  Dfpno'rFw  o-  da  at  *  o  T"  ^ob  Placement  Bureau,  as  a  »enr- 

portunity.  Prefer  Chart  Areas  4.  6,  9.  •  RLPOKIER.  2o,  BA,  Vet.  2  years  non-  if,  members  and  to  prospertive 

Write  Box  3824.  Editor  &  Publisher.  employers  maintains  a  CONFIDp- 

-  -  -.ng.  Box  3820,  Editor  &  Publisher,  TIAL  list  of  News  Photographers 

CIRCULATION  MANAGER  desires  SCIENCE  WRITING  position  sought  »y“'>®*>le.  Still-TV, 

change,  6.000  to  10,000  daily;  10  years  by  editor  of  small  daily  who  has  been  *^®*- 

experience  all  phases;  little  merchant;  newsman  since  college  graduation  in  Write,  yy™  , r®’?*'’^!?®;. 

ABC;  strong  on  promotion  and  eeon-  1936.  Articles  made  interesting  to  gen-  |  l^rald  A.  t-iante  , 

omy.  Prefer  Chart  Area  9  or  10.  Write  vral  reader,  satisfactory  to  technician.  9onc  "  ** 

Box  3909.  Editor  and  Publisher.  Published  samples.  Box  3819,  ^itor  _ Telephone  WEstmore  1-29  6 - 

—  - -  JL  I  vT«2*%nrA?s  A  DU'C®T> 


Box  3909.  Editor  and  Publisher.  samples.  Box  3819,  Editor 

CIRCULATION  MANNER  now  em-  *  Publisher - 

ployed,  experienced  on  large  and  small  WANTED:  A  CHANCE  to  prove  my- 
papers,  skilled  in  all  phases  of  eiren-  self.  June  graduate,  former  editor-in- 
lation,  specialist  carrier  home  delivery,  chief  of  Tufts  University  newspaper. 


NEWS  PHOTOGRAPHER.  Fast, 
accurate,  experienced.  Top  references. 
Have  cameras,  will  relocate.  Write, 
Box  3923,  Editor  &  Publisher. 


truck  routes,  motor  routes,  sales  pro-  Eixperience  in  writing,  proofreading, 
motion,  resume  upon  request.  Box  page  makeup,  headline  writing  and 


Experience  in  writing,  proofreading.  Promoticm — Public  Relations 

page  makeup,  headline  writing  and  , 

typing.  Anxious  to  begin  career.  Have  COMPETTENT  WOMAN  REJPORTER. 


3911,  Editor  &  Publisher. _  typing.  Anxious  to  b^n  career.  Have  COMPETTENT  WOMAN  REJPORTER. 

DUE  TO  REXRNT  MERGER  of  Met-  ^  willing  to  travel.  Steven  W.  24,  two  years  experience,  A.B.  degree, 

ropolitan  newspapers,  experienced  and  Sherman,  141  Woodlawn  Avenue,  New  wants  public  relations,  magazine,  or 

productive  Circulator  forced  to  relo-  Rochelle,  N.  Y, _  house  organ  job.  Chart  Areas  1.  2.  or 

handling  City,  ^un-  tOPFUGHT  REPORTERS— Seek  posi-  writer.  Box  3834.  Editor  ft 

try  or  Circulation  manap^ents.  -^en-  Uons  in  Chart  Areas  9.  10,  11  and  12.  P”**'*®**®*^: - — - ^ 

^-five  years  of  thorough  experience.  One  young  man.  ten  years  metropoli-  CAPABLE  WOMAN  with  publre  rela- 

Keferences.  Will  travel  for  mterview  tan  reporting,  feature  and  desk  expert-  tions  and  newspaper  background  wants 

u  *®'®®"'"8f-  Box  3908,  Editor  ft  ence.  Major  factor  in  cracking  biggest  public  relations  job  with  resort  hotel 

““"®'’®I: _ _  Midwest  story  of  the  decade.  Seeks  city  for  winter  season.  Box  3910,  Editor  ft 

YOUNG  CIRCULATION  MANAGER  editor  position  on  medium-sized  paper.  Publisher.  _ _ 

n^  employed  10-1.5  thousand  elaaa  de-  Youirf  woman,  seven  yean  experience.  CREATIVE,  26.  EVee-lanced  for.  edited 

sires  change.  Available  30  days.  Prefer  MA  ffevree.  Elne  on  cute  features,  and  placed  stories  in  businesspapers. 


east.  Box  3932,  Editor  A  Publisher.  I  penetrating  serie 
.f  .  ^  .  i  unusual  feature  i 

Ltassified  Advertising _  !  McKee.  BIRCH 

CLASSIFIED  MANAGER  ASSISTANT  a^ni 

or  classified  display.  Competitive  mar-  — J - - - ^  - 

ket.  Box  3887,  Editor  A  I>nbli8her.  CAPABLE  CITY 


MA  ffevree.  Eine  on  cute  features,  and  placed  stories  in  businesspapers. 
penetrating  series  on  education,  etc..  Box  3933,  Editor  ft  Publisher. 

unusual  feature  pictures.  Contact:  Bill  _ . T; 

McKee.  BIRCH  PERSONNEL  SERV-  PUBLIC  RELATIONS  or  College  News 
IC5.  INC..  67  E.  Madison  St..  Chicago  Bureau  position  wanted.  Experience  on 
3.  III.  CE^6.5670.  dailies:  Court  House,  features,  photog- 

■ _ _ _ _  ~  - -  raphy.  editorials.  Box  3946,  Editor  ft 

CAPABLE  CITY  HALL  reporter,  5  Publisher. 


editor  Sc  publisher  for  September  19,  1959 


^  ,  I  years  experience,  available  for  daily,  « 

^^orrenpandentM _  |  bureau,  public  relations.  Chart  Areas  Reteareh  Analy$is 

ME3^  CTTY-CARIBBEAN  ,  Editor  ft^PublTsher”’”"""'  MARKET  RESEARCH-14  years  ex- 

correspondent.  - - - perience.  Includes  supervision  all 

knowledge  Spanisn,  photography  (now  HAVE  20  years  experience,  metropoli-  phases  of  market  research — question- 

tmh  top  local  publications)  seeks  tan.  _  midwest  Capital,  suburban,  com-  naire,  sampling  technique,  tabulation, 

strinwr  assignments  for  news  or  fea-  '  munity  local  newspapers — will  travel  reports,  analysis.  College  degree  plus. 

tore-i*oto  s^es.  Box  26426,  Mexico  South,  West.  Box  3917.  Editor  ft  Pub-  Will  send  resume.  Box  3913.  Editor  ft 

City  6.  D.  F,  lisher.  Publisher. 


_ Research  Analysis _ 

MARKEH'  RESEARCH— 14  years  ex¬ 
perience.  Includes  supervision  all 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Robert  U.  BroMU 

The  foreign  ministers  of  the 
Organization  of  American  States 
met  last  month  in  Santiago, 
Chile,  and  adopted  the  follow¬ 
ing  declaration: 

“Freedom  of  the  press,  of  ra¬ 
dio  and  television,  and,  in  gen¬ 
eral,  freedom  of  infoi-mation 
and  expression,  are  essential 
conditions  for  the  existence  of 
a  democratic  regime.” 

It  is  interesting  to  note  that 
this  is  a  basic  principle  also  of 
the  Inter-American  Press  Asso¬ 
ciation,  hemisphere-wide  jour¬ 
nalistic  group.  Paragraph  Five 
of  the  lAPA  charter  readers: 

“Political  regimes  that  do  not 
respect  or  cause  to  be  respected 
fully  freedom  of  the  press  are 
not  democratic.” 

It  is  on  the  basis  of  this  decla¬ 
ration  that  lAPA  at  its  annual 
meetings  has  for  years  placed 
the  label  of  “undemocratic”  on 
various  Latin  American  dicta¬ 
tors  several  of  whom  have  had 
their  regimes  overthrown. 

We  believe  that  the  spotlight 
of  publicity  placed  on  these 
situations  by  lAPA  has  been  the 
primary  factor  in  organizing 
hemispheric  resistance  to  the 
dictators  thus  giving  encourage¬ 
ment  to  internal  revolt  and  a 
return  to  more  democratic  gov¬ 
ernments. 

*  *  * 

The  forthcoming  meeting  of 
lAPA  in  San  Francisco  early  in 
October  will  undoubtedly  hear 
repetition  of  the  “undemocratic” 
charge  levelled  at  the  govern¬ 
ment  of  Nicaragua. 

The  Somoza  regime  —  two 
sons  succeeded  the  father  after 
he  w’as  assassinated  —  has  been 
tightening  censor-ship  on  La 
Prensa  of  Managua  which  has 
been  an  opposition  paper.  A 
competitor  paper,  Novedades,  is 
owned  by  the  Somoza  family. 

La  Somoza  brothers  probably 
feel  they  have  had  plenty  of 
justification  for  cracking  down 
on  La  Prensa.  Pedro  Joaquin 
Chamorro,  who  has  the  title  of 
editor  and  whose  family  owns 
the  newspaper,  was  in  jail  and 
then  in  exile  for  a  couple  of 
years  because  of  his  antipathy 
to  the  Somozas.  Last  winter 
he  was  arrested  by  government 
troops  as  he  led  some  rebels 
across  the  Nicaraguan  border  in 
the  ill-fated  revolution  attempt. 

Mr.  Chamorro  has  been  a 
member  of  the  board  of  direc¬ 
tors  of  lAPA,  unfortunately.  It 
is  to  the  credit  of  the  rest  of 
the  board  members  that  they 
have  not  injected  the  organiza¬ 
tion  into  Nicaraguan  politics 
because  of  friendship  or  sym¬ 


pathy  for  Mr.  Chamorro.  If 
I A  PA  condemns  the  Somozas 
because  of  their  treatment  of 
La  Prensa  it  will  not  be  because 
of  the  personalities  involved. 

It  is  certain  that  lAPA  also 
will  probably  condemn  the  Tru¬ 
jillo  regime  in  the  Dominican 
Republic  as  it  has  done  for  many 
years.  The  press  situation  in 
that  country  has  deteriorated 
to  the  point  where  Ramon  Mar¬ 
rero  Aristy,  former  editor  of 
La  Nacion,  was  assassinated.  It 
is  believed  he  was  liquidated  for 
being  overly  friendly  to  report¬ 
ers  from  the  U.  S.  Strangely, 
he  was  the  great  defender  of 
Trujillo  before  lAPA  when  that 
organization  ousted  the  dicta¬ 
tor-owned  newspaper.  La  Na¬ 
cion,  from  membership  at  its 
Washington  meeting  two  years 
ago. 

#  *  * 

The  fate  of  Fidel  Castro  of 
Cuba  before  the  upcoming  lAPA 
meeting  remains  a  mystery. 
Charges  of  Cuban  censorship 
are  being  made  in  some  quar¬ 
ters  but  are  denied  by  some 
leading  Cuban  editors. 

Jules  Dubois,  Chicago  Tribune 
correspondent  and  chaii-man  of 
the  lAPA  freedom  of  the  press 
committee,  w-as  a  close  friend 
of  Castro’s  at  one  time  and 
quickly  wrote  a  rather  compli¬ 
mentary  book  about  him  after 
the  overthrow  of  Batista.  Dubois 
acted  as  a  sort  of  press  secre¬ 
tary  for  Castro  when  the  latter 
visited  the  American  Society  of 
Editors  meeting  in  Washington 
last  Spring. 

But  disenchantment  has  set 
in.  Dubois  is  no  longer  close  to 
Castro.  In  fact,  he  has  been 
attacked  on  many  sides  in  Ha¬ 
vana.  The  national  journalistic 
organization  has  declared  him 
persona  non  grata  as  has  the 
union  of  restaurant  workers 
whose  members  have  refused  to 
sei-ve  him. 

The  charges  against  some 
Cuban  newspapers  and  newspa¬ 
permen  for  allegedly  accepting 
subsidies  from  the  Batista  gov¬ 
ernment  will  also  be  aired. 
lAPA  has  had  a  committee  do¬ 
ing  a  fact  finding  job  on  this 
subject  and  its  report  will  be 
delivered. 

There  will  be  fireworks  as 
usual  at  the  San  Francisco 
lAPA  meeting.  There  hasn’t 
been  a  dull  annual  lAPA  meet¬ 
ing  ever  since  Juan  Peron  sent 
his  goons  over  to  Montevideo 
with  .45s  on  their  hips  in  an  at¬ 
tempt  to  pack  the  lAPA  meet¬ 
ing  and  intimidate  the  newsmen 
there. 


"Do  you  think  a  City  Editor  we  know  comes  here  for  lessons?" 


Hildner  to  Direct 
Chain  Store  Division 

Charles  M.  Hildner,  eastern 
sales  manager  of  the  Bureau  of 
Advertising,  ANPA,  has  been 
named  director  of  national  chain 
sales. 

Charles  T.  Lipscomb  Jr.,  presi¬ 
dent,  said,  Mr.  Hildner  assumes 
the  leadership  of  this  division  of 
the  Bureau’s  operation  at  a  time 
when  the  scope  and  stature  of 
chain  store  activities  in  the  Bu¬ 
reau  are  rapidly  broadening.  It 
is  a  newly  created  executive 
post. 

Mr.  Lipscomb  also  announced 
the  appointment  of  William  J. 
Solch  as  eastern  manager  of 
chain  store  sales. 

Mr.  Hildner,  prior  to  his  serv¬ 
ice  as  eastern  sales  manager, 
was  manager  of  chain  store  sales 
for  two  years,  supervising  chain 
store  sales  activities  in  all  Bu¬ 
reau  offices.  Before  joining  the 
Bureau,  he  was  with  the  adver¬ 
tising  department  of  the  Chicago 
Tribune  for  14  years. 


Newhouse  Acquires 
Conde  Nast  Stock 

S.  1.  Newhouse  has  increased 
his  holdings  in  Conde  Nast  Pub¬ 
lications,  Inc.,  according  to  a 
report  from  the  New  York  Stock 
Exchange.  This  showed  that  the 
Patriot-News  Company,  direct 
owner  of  more  than  10  percent 
of  the  capital  stock,  bought 
15,800  shares  recently  in  the 
magazine  company,  raising  the 
total  to  465,800.  Patriot-News 
Company  publishes  the  Harris¬ 
burg  (Pa.)  newspapers  of  the 
Newhouse  group. 

• 

Herblock  Is  Ill 

Washington 

Herbert  Block  (Herblock). 
syndicated  editorial  cartoonist 
of  the  Washington  Post  asi 
Times  Herald,  is  undergoin? 
treatment  at  Washington  Hos¬ 
pital  Center  following  a  heart 
attack.  Doctors  reported  no  per¬ 
manent  damage  but  prescribed 
several  days  of  rest. 
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330  Perk  Avenue,  New  York  City 


Is  your  share  growing  in  the  market  that’s  FAST-growing  . . . 

ALBUQUERQUE! 

More  than  238,000  people*  earned  more  than  $476,518,000** 


It  makes  good  sense  to  advertise  where  people  can  afford  to 
buy— and  are  buying.  In  just  ten  short  years,  Albuquerque’s 
total  personal  income  has  almost  tripled  . .  .  from  $170,453,000 
in  1949  ...  to  the  1958  all-time  high  of  $476,518,000.  Are 
you  taking  care  to  earn  your  share  of  what’s  being  spent? 
Reach  ALL  of  your  potential  Albuquerque  prospects  through 
the  Journal  and  the  Tribune,  where  Albuquerque  families  shop 
first. 

Major  Annual  Payrolls**  contributing  to  Albuquerque's 
Growing  Economy  are; 

Construction  &  Mfg . $  66,025,000 

Government  . $113,713,000 

Trade  &  Services  . $130,478,000 

‘Sales  Management,  Jan.  1,  1959,  estimate 
“Bureau  of  Business  Research,  University  of  New  Mexico 


ALBUQUERQUE 

JOURNAL 


MORNING  AND  SUNDAY 


ALBUQUERQUE 

TRIBUNE 


Buy  both  dailies  for  blanket  coverage— only 
360  a  line!  Sunday  Journal,  just  310  a  line. 


P 


